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_™ of the various 
departments in the Goldstein Jewelry Co., of Peoria, IIl., 
wins more friends than the “Gift and Art Galleries” de- 
partment, which serves the double purpose of exhibiting 
not only the so-called gift merchandise, but, which is 
equally important, all types of jewelry and silverware—in 
an atmosphere of restfulness and tastefulness. 

The freedom of space in this up-to-the-minute section 
of the store permits elaborate displays of dinner services, 
in an atmosphere considerably brighter and more pleasing 
to the eye than the traditional jewelry show room. 

The comfort of the patrons was the first consideration in 
the planning and designing of the department. 

An entirely new vista presents itself to the patron when 
she enters the gift department. Instead of rows of ma- 
hogany cases, glass counters and hard, polished tile floor, 
she finds herself in a salon, about which is spread, with 
apparent casualness, bright and gleaming merchandise. 

The principal gift room to all appearances might be 
a glorified oriental bazaar. It is in Spanish design, ef- 
fected by the generous use of wrought iron, bright cano- 
pies and drapes, and walls finished in light pastel shades. 
Soft carpets give rest to the feet while occasional chairs 
and tables are at hand for the convenience of the patron 
and the salesperson, while a discussion may be carried on 
over cigarettes as to the relative merits of hollow ware 
which the customer is considering. 

It is distinctive service of this sort that the jeweler’s 
rival, the department store, is seldom in position to supply, 
giving the jeweler, in this case, a distinct advantage. 

One wall is lined with a crystal wall case, with base 
and background of solid mirror, in which are displayed 
patterns of fine crystal, both stemware and fancy pieces. 

Another wall is lined with specially constructed cases 
for the display of fine china, each make of china having 
its own case and each pattern its own shelf. In this de- 
partment the Goldstein Jewelry Co. restricts itself to 
patterns from distinctive china manufacturers such as 





SELLING 
GIFTS 


IN THE 


JEWELRY 
STORE 


Table settings are GY 


changed each week 
in this gift and art 
department. 


Lenox, Spode, Royal Worcester, Wedgewood and others, 
mostly English ware. 
There are two dining-room tables which are kept set 
constantly, one for luncheon and one for dinner. The 
settings of these tables are changed every week. 

Individual art pieces are placed in prominent places 
throughout the main store and are sure to attract the at 
tention of a patron, who may have come in only for a 
watch repair. Upon the suggestion that the piece attract 
ing attention is just a sample of what is to be found in the 
gift and art department the person is almost certain t 
make a cursory examination of the stock kept there, if 
which event, in all likelihood, she will again return when 
shopping for a gift or a piece for her own home. 

By the very nature of this department the patron learns 
to know his or her way around in an unhurried mannef, 
much in the same way that he or she would browse 
through a library for a book. 

Especial attention is given to wedding gift sales, which, 
whenever possible, are transacted in the luxurious ease 
and restfulness of this department. Once _ receiving 
courteous treatment in such pleasant surroundings the 
young bride and her groom are likely to retain for the 
remainder of their married life the recollection of their 
pleasant early experience in the store, and to repay the 
store for its efforts in their behalf with continued patron- 
age. 







Canopies of 
wrought iron and 
bright colors lend 
a Spanish air. 
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THE BLUE BOOK 


oS SUMMER GIFT MARKET 


AUGUST 


Successful giftware buying requires 
leisure to compare and evaluate. 
At The Merchandise Mart you can 
do a better job than you can any- 
where else because America’s 
leading manufacturers exhibit here 
permanently and exclusively. You 
select merchandise from large, 
complete new lines in spacious, 
well-lighted showrooms. Under cir- 


cumstances like these you can 
actually visualize how the goods 
will look in your own store. 

Here the entire fifteenth floor is 
devoted solely to giftware and to 
china, glass and pottery. Every- 
thing is arranged to conserve your 
time and energy. 

Write immediately for registra- 
tion blanks. 


INCLUSIVE 


THREE GREAT MARKETS 


The Merchandise Mart Gift 
Market 


The Merchandise Mart China, 
Glass & Pottery Market, and 


The Merchandise Mart House- 
wares and Electrical Appli- 
ance Market 


THE MERCHANDISE MART 


THE GREAT CENTRAL MARKET: WELLS STREET AT THE RIVER - CHICAGO 
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A Profitable 15 Per Cent 


(From page 48) 


in the light of the city’s 25,000 normal population—this 
increases considerably during the summer tourist season. 

Eight patterns of one widely known china line are 
carried in open stock. Experience showed that the better 
merchandise almost has to be handled in this way because 
this class of customers have individual ideas of what 
constitutes a set. Some people will want a china gravy 
boat and others a silver one and so on. 

But—the merchandise running under $18 is carried in 
complete sets—and, of course, sold in larger volume. The 
set plan is probably the simplest method of selling but it 
has its limitations, according to Funk. 

The china and glassware department arrangement is 
entirely different in this store than in the average depart- 
ment store. Beautiful mahogany tables of many different 
shapes and sizes and elaborate—some of them carved— 
mahogany wall showcases are used for display. Only a 
small quantity of merchandise is shown on any one table. 
Then, too, there is an abundance of room between the 
display fixtures—they are scattered all over the entire 
floor. 

Walls of the room are painted a light green, the ceiling 
white. This combination gives maximum lighting values 
and also harmonizes well with the merchandise. 

“We've tried to avoid department store appearance in 
every way,” says Funk. “We’re catering to a different 
class of people from those who usually buy in department 


stores and we capitalize on that fact by providing 
unusual, distinctive appearance. 

“The expensive tables and the variation in shapes 
sizes of these fixtures are very important. Contrary 
department store practice, we find cases very effective for 
certain items. Some better merchandise is given a dim 
tinctive appearance there—much more so than on tablen” 

“Undoubtedly, when you’re appealing for volume am 
stressing lower priced merchandise, getting the entie” 
stock out where people can see it at close range is a good 
thing. But we feel that the place of the jewelry stores 
not in competition with the department store but 7 
field of its own.” He 


Wichita, Kan., Jeweler Robbed 


Wicuita, Kan.—Asper B. Laham, proprietor of 
Laham Jewelers, 140 Broadway, was sent to the hospital 
with injuries to the head and face, as a result of ap 
assault by two armed men who entered his place June 9 
robbing him of watch cases and old gold valued at about 
$1,600. 

Mr. Laham told police the thugs beat him over the 
head with the butts of their pistols, bound him and taped 
his mouth with adhesive. Although Mr. Laham was@ 
patient at the hospital for a day it was learned his injuries 
were not serious. 

He described his assailants as about 32 years of age 
and said he believed them to have a knowledge of jewelry 
values. 





THE PAIRPOINT 


New York City 


San Francisco 


43-47 West 23rd St. 
150 Post Street - 


CORPORATION 


New Bedford, Mass. 


No. 186 Grecian 
Gray Design 


No. 187 Baron 
Polished Design 


No. 189 Coburn 
Polished Design 


No. 185 Carol 
Polished Design 


No. 184 Wren 
Polished Design 
Rock Crystal Stemware of exceptional value at extremely low prices. 
Any of these designs will grace the best tables. Write us for complete 
price list. 


a 
—— 
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NATIONAL 


EVERY DAY 


GEORGE F. LITTLE MANAGEMENT, 220 FIFTH AVE. NEW YORK 


Sponsored by the National Gift and Art Association, Inc. 
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Chicago Gift Show 
Cuicaco—The 24th Chicago Gift Show will be the 


greatest event of its kind ever undertaken, according to 
plans formulated by the Eastern Manufacturers and Im- 
porters under whose auspices this celebrated trade event 
is being held. The two show-weeks this Fall will be 
Aug. 3 to 14, inclusive, and the location, the Palmer 
House, as usual. 

Since its auspicious beginning twelve years ago, this 
semi-annual show has grown into an institution of na- 
tional trade importance. Each six months there has been 
an increase in the range and comprehensiveness of the 
exhibits and also in service and merchandising ideas of- 
fered visiting retailers. The result has been a steady in- 
crease in the number of buyers. 

The 1936 Fall Chicago Gift Show will have some 
lofty precedents to live up to, but by carrying out the 
plans already formulated, it promises to become bigger and 
better from every standpoint, and quite unique in many 
respects. 

Style will be the keynote of the 1936 Fall event, 
because of its dominant influence in modern manufac- 
turing and merchandising: The oft-repeated question as 
to what will be the latest word in gift merchandise for 
Fall will be given an authoritative answer at the Palmer 
House. The exhibits will reveal the far-reaching im- 
portance of new ideas which find expression today not 
only in gift goods but quite as much in allied lines, even 
to every detail of home furnishings. The show will dis- 





close in an impressive manner how this element of style 
enters into gift merchandise, into new store arrangements, 
Fall publicity and other similar merchandising problems, 
Thus the show will be of high educational value to al] 
who see it. 

“The Fall 1936 event will represent our greatest 
efforts in every direction and, judging from past ex. 
perience and from the intense interest exhibited on all 
sides, the show attendance next August should reach 
a new high peak,” states George F. Little, managing 
director of the exhibit. “It is our plan and purpose to give 
visiting buyers something new all the way down the line, 
so that they may return to their stores and produce a 
profit in dollars and cents as a direct consequence of what 
they have seen and heard.” 





New York Gift Show 


Plans for the largest gift show in the country at the 
Pennsylvania Hotel, New York, August 24 to September 
2, are practically completed. The opening day, Monday, 
August 24, will see the beginning, the officers of the 
National Gift and Art Association believe, of one of 
the greatest gift shows ever held. 

The facilities of the Hotel Pennsylvania are unexcelled 
in respect both to exhibit rooms and the accommodations 
and many jewelers, it is anticipated, will combine their 
customary buying trips with attendance at this great 
gathering of the trade and that of the A. N. R. J. A. con- 
vention at the same time at the Waldorf-Astoria. 











AT THE GIFT SHOWS 


In the Chase exhibit, you'll see a host of smart new items 
for Fall... good-looking, practical, and intelligently priced. 
They're in copper, brass, and copper-and-white, as well as 
in chromium. And, incidentally, the way we display them 
will give you some good ideas for your own store this Fall. 
Chase Brass & Copper Co., Chase Tower, New York City. 


CHICAGO NEW YORK BOSTON PHILADELPHIA 
The Palmer House Hotel Pennsylvania Hotel Statler Adelphia Hotel 
Aug. 3-14 Aug. 2%4-Sept.2 Sept. 14-18 Sept. 28-Oct. 2 
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LET NORMA WRITE 
ie 


1, 









Don't pass up this chance 
to make money on NORMA 
— the fascinating, new, 4- 
COLOR Pencil that is making 
such a hit with up-to-date 
business and professional 
men. Sales come easy and 
Profits are generous on 
NORMA. And why shouldn't 
they be! For Norma is really 
4 pencils in one—the clever- 
est, most useful writing in- 
strument ever. 

Stock NORMA now and get your share of the 
extra business this Fall when all the boys and girls 
who are going back to school and college discover 
the Pencil that writes Red, Blue, Green or Black at will. 
















Five handsome models retailing for $3.50, $5.00, 
$8.50 and $12.00. 


For full particulars write: 


NORMA PENCIL CORPORATION 
150 Broadway, New York City 


Western 
Representative 
ed L. Lee & C 


704 Market St. 
San Francisco, Cal. 
















Fr 0. 
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Gift Shows and Conventions 
At Hotel New Yorker, New 





New York Lamp Show 
York, July 20-24. 

California Smallware Show—At Biltmore Hotel, Los 
Angeles, Calif., July 26-29. 

Eastern Manufacturers’ and Importers’ Show—At 
Palmer House, Chicago, Aug. 3-14. 

Merchandise Mart Gift Show—At Merchandise Mart, 
Chicago, Aug. 3-15. 

New York Gift Show—At Hotel Pennsylvania, New 
York, Aug. 24-Sept. 2. 

American National Retail Jewelers Association 31st 
annual convention—At Waldorf-Astoria Hotel, New 
York, week of Aug. 24. 

Kansas City Gift Show—At Hotel Biltmore, Kansas 
City, Mo., Aug. 23-29. 

Southwestern Gift Show—At Baker Hotel, Dallas, 
Tex., Sept. 13-18. 

National Association of Credit Jewelers convention— 
At Hotel Sherman, Chicago, Sept. 20-23. 


Hadley Co. Holds Sales Conference 
ProvipENcE, R. I.—The annual sales conference of 
the Hadley Co. was held during the week of June 8, 
when it was predicted that 1937, Hadley’s 25th anniver- 
sary, will be one of the outstanding years in its history. 





A golf tournament was staged between the sales organ- 
ization and the management and the entire group was 
Art Hadley’s guests at a clam bake at Point Judith, after 
which all visited his home at Plum Beach. 

The conference was presided over by G. A. Ingleby, 
vice-president and general manager, assisted by Mr. Had- 
ley, president and treasurer. 


By superimposing asteriated quartz crystal upon a colored background 
Dreher Bros. & Wider, importers and cutters of precious and gem 
stones at 48 W. 48th St., New York City, have achieved a result 
which offers a good simulation of a star sapphire. The name “Star o’ 
Lite” has been temporarily adopted for it. 

The firm points out that the stone cannot be referred to as an imita- 
tion, as the nature of the quartz employed in the processing of the stone 
makes it gem material. The colored background is added to give color 
and at. the same time bring out the six-rayed star which is inherent in 
the stone. The image is even more pronounced than in a. genuine star 
sapphire or star ruby. 

The stone has already been produced in slight quantity for intro- 
duction to the commercial trade, and the demand is said to be in excess 
of the supply. Repeat orders have been made by a few of the manu- 
facturers and jobbers who have stocked a limited supply. Although 
the stones at present are all a uniform bright sapphire color, research 
is being made to find the proper shade of background to produce, by the 
same method, a stone simulating a star ruby. few of these have been 
produced, but the color has not yet been found which will make the 
stones suitable for the trade. 

Coming at the time when the star sapphire is in its zenith, due to 
the widespread showing of the “Star of Artaban,” the 316.85 carat 
star sapphire, the Star o’ Lite should become a favorite with the great 
middle class of buyers. At present. prices it will be available to those 
of limited means, while fine large specimens will demand a price 
the $100 mark. It is offered as an item which can be kept moving 
in a store of medium size which would not handle imitations, but which 
cannot afford to stock precious stones in any quantities. 

The largest perfect stone yet produced by Dreher Bros. & Wider is 23 
millimeters in size. hers range down to six millimeters. 

The “rough” is produced entirely in the United States. All quartz 
from the same locality does not have the property of asterism, and with 
the difficulty of finding crystals unmarred by cleavage lines, the source 
is limited. The stone is supposed to have fine wearing qualities, and is 
especially adaptable for mounting in rings. It has nearly the same 
hardness as topaz. 
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ONE OF THE MOST POTENT SELLING PHRASES OF THE YEAR 


Prestige, built from inherent beauty and protected by careful merchandising, made 


it so. That is why the lustrous, ever-brilliant line of Kensington gifts is so profitable. 


The beautiful, non-tarnishing alloy of Aluminum is naturally a choice for the finest gifts. 


Our efforts have strengthened its advantageous position in the public’s preference. 


Important new additions to the Kensington line will be announced at the seasonal 


Gift Shows this summer in Chicago and New York. We shall be pleased to see you 


there; also at our permanent showrooms at Suite 2130-31 R.C.A. Bidg., New York City. 


AT CHICAGO, Aug. 3-4, 
890-892 Palmer House 


AT NEW YORK, Aug. 
24-Sept. 2, 470-472 
Pennsylvania Hotel 


ingqlou 


INCORPORATED 


OF NEW KENSINGTON * PENNSYLVANIA 
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ANTIQUE SILVER 


OLD SHEFFIELD PLATE 
AND 


REPRODUCTIONS 


ASK FOR OUR 
NEW PLAN 


Showing you how to have this department 
in your store with but little investment. 





DESCRIPTION: 
GEORGE Ill SILVER TEA 
AND COFFEE SET 


London 1790 
P. & A. BATEMAN 


N. BLOOM & SON, LTD. 


42-44 W. 48th St., New York 
15 Norton, Folgate, London 














CUCKOO CLOCKS 








Established 1885 


Berger Clock & Novelty Co. 
69-71 Barclay St., New York, N. Y. 
PALMER HOUSE 


Room 744 
August 3rd to 14th, 1936 











Modernism Reflected in Glass 
(Continued from June issue) 


ODAY Orrefors is a word to con- 

jure with in the realm of glassware. 
Originally this glassworks, set in the 
midst of forests, produced only the 
plainest kinds of domestic wares and 
bottles. In 1915 the works and the 
forests belonging to it were acquired 
by new owners and entirely reorgan- 
ized. The most skillful glass blowers 
in Sweden were engaged, the next 
step being to attach an artistic staff 
to the undertaking. The choice fell 
upon two painters, Simon Gate and 
Edward Hald, whose names are now 
known the world over in connection 
with the glass which they have made 
famous. Simon Gate had been known 
as a good painter when he accepted 
the post at Orrefors, but in his own 
words, all he knew about glass at the 
time was that he had emptied one 
now and then. Edward Hald had 
also been a painter with some experi- 
ence in ceramics. With the assistance 
of some experienced craftsmen, how- 
ever, they settled down and in an 
incredibly short time achieved their 
marvelous results. Not only have they 
produced work that is admired 
wherever it has been exhibited, but 
they have made the glassworks at 
Orrefors one of the best known if not 
the best sources of artistic glassware 
in the world. On the still glowing 
bulb of the glassblower, they etch 
with cameo delicacy such figures as 
sculptors create in bolder proportions. 
In table ware, Swedish glass is also 
superb. A new shade of it comes in 
a smoky tone with a slight yellowish 
cast. This is known as topaz, and the 
glasses created in this color illustrate 
perfectly the term “exquisite simplic- 
ity.” They are quite unadorned, of 
an unusual texture and a gracefully 
rounded form. 

Mirror glass has made a wide 
vogue modernistically. Its smooth 
texture and shiny, clear surface ac- 
cords with the machine age. Frank- 
ness and simplicity, we have said, are 
characteristic of the day. Mirrors ex- 
press this. They do not flatter; they 
are truthful. So most of us live up 
to them and are willing to be gracious 
and charming as possible in their 
presence, so that the reflected truth 
may be agreeable to our sensibilities— 
really a beneficent result of a decora- 
tivemode! Manytables and other hori- 
zontal surfaces that used to employ 
plate glass, now use mirror glass. 
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Giftware 
West Beno 


in $ilver- Glo aluminum 


(Contains No Silver) 


The Richest Finish Ever Attained On 
Aluminum . . . Semi-Dull and Velvety 
In Appearance .. . Will Not Tarnish 









%* No. 5330 Candy Bowl —‘Smartly designed 
of Silver-Glo Aluminum with brass knob, 
Durable finish. Dealer’s net cost........... $1.20 





%No. 4-6 Highball Service — Hot weather 
item. 8 Silver-Glo Aluminum tumblers on 
walnut tray. Dealer’s net cost................ $3.27 





%No. 3-2 Burgundy Smoker's Set—Burgundy 
Copper lamp, ash tray, and bottom tray. 
Beautiful matched set. Dealer's net cost $2.10 


Prices are F. O. B. West Bend. Wisconsin 


Never before have you had merchan- 
dise of such distinction to sell at such 
low prices. SILVER-GLO is the big news 
of the 1936 Giftware season. Write for 
our new Giftware Catalog. 9 wes seno 


At Chicago Merchandise Mart ALUMINUM CO, 


Gift Show: Room 1471 
At the New York Housewares 
Show: Room 339-341 


WEST BEND ALUMINUM CO. 
Dept. 77 West Bend, Wis. G!FT WARE 
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New York State Retail Jewelers Meet 





Members of Empire State Association Ask A.N.R.].A. to Authorize 
Wedding Anniversary List, Adopt Resolutions and Elect 
Officers for the Ensuing Year at Rochester Convention 


Rocnester, N. Y.—The New York 
State Retail Jewelers’ Association at its 
annual convention at the Hotel Seneca, 
May 28 and 29, asked the American Na- 
tional Retail Jewelers’ Association, which 
will convene the week of Aug. 24 at the 
Waldorf-Astoria Hotel, New York, to 
authorize an official list of wedding anni- 
versaries. Such an official list was sug- 
gested last month in the editorial columns 
of THE JEWELERS’ CIRCULAR-KEYSTONE to 
end the confusion arising from various 
present lists which disagree with each 
other in many details. 

Edward M. Baringer of A. D. Norton 
Co., Gloversville, was reelected president 

on the second day of the meeting. Russell 
'G. Scheer, Rochester, was named vice- 
president to succeed Jacques LeRoy, New 
York, and E. Lathrop Sunderlin, Roches- 
ter, and Russell E. Bringham, Oneonta, 
were elected to succeed themselves as 
secretary and treasurer respectively. Mr. 
LeRoy and Charles P. Coster of Roches- 
ter, E. W. Frost of Syracuse, William G. 
McDougall of New York, John O'Dea of 
Buffalo and Fred W. Roedel of Utica 


Social climax of the Empire State convention at Rochester was the dinner-dance in the main ballroom of Hotel Seneca, attended by more than 
160 members and guests. State and national association officers and their ladies were seated at the speakers’ table. 
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were named on the executive committee. 

By resolution, the convention urged the 
national association to continue efforts to 
eliminate the jewelry excise tax or to in- 
crease the exemption from $25; praised 
the association’s vigorous battle against 
wholesale-retailing and predicted that a 
favorable decision on a test case by the 
Federal Trade Commission will apply to 
all wholesale-retailing concerns, and rec- 
ommended that jewelers protest against 
unfair, untruthful and misleading jewelry 
advertising whenever it appears in their 
local newspapers. 

A workable auction ordinance should 
be created in every community, another 


resolution declared. The association rec- 


ommended state legislation requiring that 
all appraisals be in writing and signed 
by the appraiser. In addition, the mem- 
bers endorsed the principle of controlled 
distribution, especially of watches and 
silver, and urged widespread support for 
the Jewelers’ Publicity Committee. 

An anti-gloom spirit permeated the an- 
nual report given by Mr. Baringer at 
the opening convention session the morn- 
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ing of May 28, and optimism for jewelry 
sales and the future of jewelers’ local, 
state and national organizations was 
present in a talk by L. M. Campbell of 
Canandaigua. William D. McNeil of 
New York, president of the ANRJA, dis- 
cussed the aims and accomplishments of 
the Jewelers’ Publicity Committee, of which 
he is chairman, showing examples of many 
thousands of newspaper clippings and 
scores of magazine covers and advertise- 
ments featuring jewelry in an_ indirect, 
subtle fashion. 

Work of the Horological Institute of 
America was summarized at the after- 
noon session by Mr. LeRoy, a member of 
the executive committee of the H. I. A. 
Talking about “Craftsmanship in Silver,” 
Paul W. Monohon of the Watson Co., 
Attleboro, Mass., described the intricate, 
time-hallowed processes of fashioning fine 
silverware and predicted that the jewelry 
store of the future will be a highly per- 
sonalized, smal! institution with the 
jeweler an expert in his line and trusted 
as a consultant. 

Other addresses were also heard with 
keen interest. E. H. Robinson of Buffalo, 
General Electric engineer, gave an illus- 
trated talk on “Light in the Jewelry 
Store,’ in which he demonstrated the 
need of proper and sufficient illumination, 
and Jack J. Felsenfeld of New York 
talked on “The Romance of Cultured 
Pearls.” Mr. Felsenfeld’s lecture was ac- 


(Please turn to page 63) 











Wholesale Jewelers Hold Annual Convention 








Members of National Association Meet in Cincinnati for Twenty-ninth Conclave—Interesting Addresses 
and Trade Practice Discussions Features—Officers Re-elected and Resolutions Adopted 


CINCINNATI, OHIO—The 29th annual 
convention of the National Wholesale 
Jewelers Association was held at the 
Netherlands Plaza Hotel, Wednesday, 
Thursday and Friday, June 10, 11 and 12. 
Features of the convention included inter- 
esting and instructive addresses and re- 
ports and the discussion of suggested ad- 
ditions to Trade Practice Rules for the 


jewelry industry. Officers were re- 
elected and resolutions adopted. 
Wednesday 


After registration, the meeting was 
called to order promptly at ten o’clock. 
Howard L. Carpenter, of the Albert 
Walker Co., Providence, R. I., president, 
presented his annual report reviewing 
conditions of the past year, and stressed 
particularly the unfortunate developments 
as a result of going back to unprofitable 
practices as a result of the death of the 
N. R. A. The good points developed 
during the life of the N. R. A. unfortu- 
nately did not carry on. He expressed an 
earnest hope that the wholesalers, neces- 
sary in the successful distribution of jew- 
elry and allied lines, would get together, 
hold together, and cooperate. 

George A. Fernley, secretary, and H. R. 
Rinehart, assistant secretary, instead of 
delivering a long report of the activities, 
presented what they referred to as a 
B.V.A.; that is, a Brief Visual Account 
of the work that has been done in the 
office. It was extremely interesting and 
illuminating. 

“The Business Situation” was a sub- 
ject of an impressive talk by W. F. Wiley, 
Publisher of the Cincinnati Enquirer and 
also president of the Cincinnati Chamber 
of Commerce. His talk is to be found in 
another section of the paper. 

Reversing the situation for a change 
they had invited Mr. Henry W. Von Un- 
ruh, representing the A.N.R.J.A. and also 
chairman of the Fair Trade Bill Commit- 
tee, and a leading retailer of Cincinnati 
to present the story of wholesaler-retailer 
cooperation. 

A. C. Possin, of Boszhardt-Possin Com- 
pany, Milwaukee, very briefly explained 
their method of service fees. Said he, “In 
view of the fact that our business is pretty 
well localized in Milwaukee and in a ter- 
ritory close by, we were having more and 
more retailers send their customers to our 
salesroom to select merchandise. This be- 
came quite a problem. We, therefore, 
made an announcement and sent it to our 
entire list of customers that commencing 
on a certain date a service fee of $1 would 
be charged for each consuming customer 
that they sent into our salesroom. The 
day following this announcement we had 
a full house and a busy telephone. All 
but a few have accepted the idea and are 
cooperating. The few customers that we 
lost were chiselers that were unprofitable 
in the end. It has worked out very satis- 
factorily and I certainly commend it to 
every wholesaler.” 





This much is true, retailers sending 
their customers into the wholesalers with 
a letter have been very instrumental in 
encouraging the consumer to try to buy 
at a reduced price, and this is one way in 
which to stop it. 

The main feature of the afternoon ses- 
sion was an address entitled, “Why Man- 
ufacturers Are Entitled to a Differential,” 
presented by Dr. R. S. Alexander, Assis- 
tant Professor of Marketing at Columbia 
University, New York City. While pro- 
fessors usually are given credit for being 
strong on theory, Dr. Alexander certainly 
demonstrated the fact that he knew not 
only theory but was thoroughly con- 
versant with the sound of practical eco- 
nomics of the manufacturing, wholesaling 
and retailing jewelry trade. 

Arthur P. Care, of E. W. Reynolds Co., 
Los Angeles, California, presented a re- 
port to the committee on Differentials. 

Edgar M. Docherty, Wm. C. Greene 
Co., Providence,.R. I., presented a paper 
entitled, “The Value of Proper Buying 
Policies in Promoting Better Relations 
with Manufacturers.” One of the impor- 
tant points that he brought out was the 
fact that the jewelry trade is a good trade 
or none of us would be in it, and that we 
should not invariably recommend that a 
young, man go into some other business 
rather than the jewelry trade—that the 
jewelry trade is what we made it and 
that the only thing to fear in the jewelry 
trade is our individual actions. 

Herbert C. Schwab, of A. G. Schwab & 
Sons, Inc., Cincinnati, Ohjo, discussed, 
“Why Manufacturers Should Publicly 
State Their Sales Policies,” and he pre- 
sented some very convincing arguments. 

Major J. T. Montgomery, of M. A. 
Mead & Co., Chicago, informally dis- 
cussed the subject of “How Manufactur- 
ers Benefit by Cooperating with Whole- 
salers.” 


Thursday 


Lloyd G. Pattee, of S. H. Clausin & 
Co., Minneapolis, who is chairman of the 
Trade Practice Rules Committee, pre- 
sided at the Thursday morning session. 
It was devoted to a discussion of proposed 
practice rules 19 to 32 inclusive. Sev- 
eral were discarded because the F.T.C. 
pointed out that some of the rules were 
covered sufficiently by rules 1 to 18 in- 
clusive which were adopted in July, 1931. 
A few others they claimed were out of 
their jurisdiction. After a complete dis- 
cussion the results were submitted to a 
committee which will check further with 
the Federal Trade Commission. 

The afternoon was devoted to play. 
Busses and cars were at the entrance to 
the Hotel at 12:30. Everyone was taken 
out to the Ryland Country Club, Ryland, 
Kentucky, for luncheon, and the afternoon 
was devoted to golf, tennis, baseball and 
cards. The affair was in charge of a 
Cincinnati committee of which Clarence 
Loeb was chairman. Others on the com- 
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mittee were Charles Grift, William Qs- 
kamp, Arno Dorst and Jake Litwin. With 
Mr. Dorst out of the city and Mr. Oskamp 
unfortunately sick, the job really fell on 
the shoulders of Clarence Loeb, Charles 
Grift and Jake Litwin, who deserve a 
great deal of credit for the splendid work 
that was done. Some of the golf scores 
were still being totalled as we went 
to press. Others had not been audited, 
so unfortunately we were unable to get 
the real winners. Perhaps that was due 
to the fact that certain ones were anxious 
to stress the winning of the baseball game 
by the Cincinnati Town-Criers over the 
Chicago Golden Roosters in a score of 
25 to 5—and thereby hangs a tale. 


Friday 


Friday morning session brought forth 
a serious and intense discussion of the 
real problems between manufacturer and 
wholesaler. It became quite warm and 
enthusiastic and as a result a resolution 
was adopted that there be appointed a 
contact committee, consisting of two 
wholesalers, two manufacturers and the 
president, who in the future should act as 
a committee to study some of the real im- 
portant questions and present a report to 
the convention. That there was definite 
division of opinion w.s quite evident but 
the matter was too all-important to be 
sidetracked and therefore the appoint- 
ment of the committee. 

The afternoon session was brief. Reso- 
lutions were adopted and the officers re- 
elected as follows: H. L. Carpenter, presi- 
dent; L. G. Pattee, Arthur P. Care and 
A. C. Wallenstein, vice-president; A. L. 
Ellbogen, immediate past president; Jos. 
B. Bechtel, treasurer; George A. Fernley, 
secretary; H. R. Rinehart, assistant sec- 
retary. 

On the executive committee expiring 
this year, those elected are William Aisen- 
stein, New York; Silas B. Reagan, Indi- 
anapolis, Ind.; A. H. Ficken, Cleveland, 
Ohio; L. Engel, Baltimore, Md.; J. G. 
Swartchild, Chicago, Ill.; P. A. Rowe, of 
A. I. Hall & Son, San Francisco, Cal. 

By resolution, the convention urged 
other states to enact legislation similar to 
a new New York State law regulating 
the sale of second-hand watches, requir- 
ing persons who sell same to affix a tag 
stating that it is second-hand. 

Other resolutions condemned the excise 
taxes imposed upon jewelers in 1932, rec- 
ommended that members of the trade 
bring incorrect listings and classifications 
to the attention of publishers of directories 
and rating books; brought to the attention 
of manufacturers the urgent need for 
more adequate margins in order that 
members may meet the added tax burden 
imposed on them by the Social Security 
Act, and commended those manufac- 
turers who have openly stated their mer- 
chandising policies. 
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EMODEL your jewelry store 
with a new Pittco Store Front. 
That’s all there is to it. Easy, quick, 
inexpensive ... but what a difference 
it usually makes in jewelry sales! For 
a modern, good looking Pittco Front 
says to potential customers: “This is 
a progressive, up-and-coming store. 
Our service and our jewelry are right. 
Come in.” And they do come in... 


and buy. Your clientele becomes larg- 
er. Business grows. Profits increase. 


ie a 
be 
»  ~PITTCO sta FRONT 
ee 


* iy od 





UR aD 


F RONTS 














Don’t think for a minute you can’t 
afford a new Pittco Front. Read about 
the Pittsburgh Time Payment Plan 
below. Our staff of experts will gladly 
help you and your architect to plan 
a Pittco Front suited to your needs 
and purse. So act now... send the 
coupon for our free book on Pittco 
Fronts and interior painting. It con- 


PITTSBURGH PAINT 
PRODUCTS 


POLISHED PLATE 
GLASS 


rapeerey GLASS 


“Ur £932 GLASS COMPANY J 
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Pittco Fronts appeal to 
the eye . .. and invite 
patrons. Here’s Daniel's 
Jewelry Store in Phee- 
nix, Ariz., as the prop- 
erty looked before and 
after being remodeled 
with a new Pittco Store 
Front. Remodel your 
store with a Pittco 
Front ... and build a 
better business. 





tains complete data, facts, figures and 
illustrations of actuai Pitteo jobs. 


PITTSBURGH TIME PAYMENT PLAN 


Take up to 2 years to pay for your 
new Pittco Front! Merely make a 
20% down payment and then settle 
the balance in easy monthly install- 
ments, at low F. H. A. rates! 





Pittsburgh Plate Glass Company, 
2243B Grant Blidg., Pittsburgh, Pa. 

Please send me, without obligation, your new 
book entitled “How Modern Store Fronts Work 
Profit Magic.” 


Name 








; Street 


City State 
: Iam ( am not [ interested in the Pittsburgh 
: Time Payment 









Annual Outing of Jewelers 24 Karat 
Club of New York Held at Ridge- 
wood, N. J., Country Club 


The annual outing of the Jewelers 24 
Karat Club of New York which was 
held at the Ridgewood Country Club, 
near Ridgewood, N. J., on Wednesday, 
June 3, was favored with excellent 
weather conditions and a representative 
attendance of members. The day’s pro- 
gram included a golf tournament in the 
morning, which was followed by a din- 
ner at 2.30 p. m., the remainder of the 
day being devoted to a series of interest- 
ing and unique games played on the lawn 
in front of the club house. 

As has been the custom for several 
years past, Sigmund Cohn, president of 
the club, had prepared a number of un- 
usual and unique methods of testing the 
skill of the members. The games this 
year were declared to have been among 
the best that President Cohn has ever ar- 
ranged. 

Many of the jewelers drove their own 
cars to the scene of the day’s outing, while 
others used a chartered bus which arrived 
at the country club a little after 10 a. m. 
The golf tournament was under way 
within a short time. Those who did not 
play golf enjoyed the morning by wander- 
ing about the spacious grounds and by 
playing cards. 

With the return of the last group of 
golfers, dinner was served. President 
Cohn and Vice-president W. Waters 
Schwab, chairman of the outing commit- 
tee, made a few announcements, President 
Cohn welcoming the gathering, and Vice- 
president Schwab announcing the pro- 
gram for the afternoon, but there were no 
set speeches of any kind, At the con- 
clusion of the dinner, announcement of 
the winners of the golf tournament was 
made. Gustave Niemeyer won the tour- 
nament and received a fine smoking 
stand. He marked up a net score of 73. 
The runner-up was Raymond Mehrlust 
who finished with a 74. He received a 
traveling bag as his reward. 

Then the games were started and con- 
tinued during the remainder of the after- 
noon. The attractions included one game 
where a variety of balls of variegated 
colors were revolved in a drum by an 
electrical arrangement and then found 
their way into a trough at the. bottom 
of the drum. The participates were sup- 
plied with other balls of the same color 
and after having had opportunity to 


consisted of two small trapezes which 
supported small celluloid figures, and was 
operated electrically. The current was 
so arranged that if one were accurate 
enough in throwing the switch, a metal 
disc would jump from one trapeze to the 
other. The game was finally won by 
Clifford Lamont who scored a total of 14 
points, and received a cocktail set as a 
prize. 

Another game consisted of using pegs 
and placing the pegs in numbered holes. 
Walter Kahn, Gustave Niemeyer and 
George Korper were tied in this event. 
The prize was finally awarded to George 
Korper. It was a smoking stand. 

Another event which attracted a great 








deal of attention was one in which balls 
were enclosed in a wire net. The par. 
ticipants, who competed in pairs, were 
provided with sticks and were expected 
to fight it out to see who could corral 
the most balls. The remaining game was 
similar to the old-style bean bag game 
but much more difficult. It consisted of 
tossing a small loaded bag tied to a 
rope on a pulley into numbered sections 
on a board. This was won by William 
R. Monroe who was awarded a smoking 
stand. 

This completed the day’s entertainment 
and the jewelers returned to their various 
homes well satisfied with the pleasan: 
outing. 

















WARNING! 


Be sure these words—Commer- 
cial Standard CS 47-34—are in- 
cluded in the guarantee of all 
Gold Filled and Rolled Gold J} qu 
Plate merchandise you buy. 


RESEARCH DIVISION “£R 
od [ at olg 
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study the arrangement of the balls as 
they had fallen into the trough the balls 
were covered and the contestants were 
required to arrange the other balls in the 
same color rotation as those which had 
fallen into the trough. The game required 
careful observation and was finally won 
by Edward Dean with Claud Seals as 
runner-up. It required four trials in 
order to finally determine the winner, as 
both Mr. Dean and Mr. Seals scored 100 
points in the first three attempts. Mr. 
Dean repeated on the fourth but Mr. 
Seals scored only 80 points. Mr. Dean 
received a fine electric clock. 

The “flying trapeze” was another game 
which attracted many participants. This 




















Frank R. Sweet 


Arriesoro, Mass.—This city lost one of 
its first citizens with the passing of Frank 
Royden Sweet, manufacturer of jewelry 
chains, on Wednesday, May 27, a week 
after he had suffered a heart attack in 
Boston, where he had gone on matters 
of city business. 

Sixth mayor of this city, the deceased 
was beloved by his constituents and em- 
ployees alike, and it was a matter of 
pride to him that the proposal to have his 
name placed in nomination for the office 
of mayor evolved from his employees of 
the Sweet Mfg. Co., Inc., 84 Dunham St. 

Despite some trepidation about seeking 
public office because of a heart attack he 


suffered last November, before election, 
he yielded to the urgings of his friends. 
The strain of municipal problems of re- 
cent weeks contributed largely to the fatal 
attack. 

A busy man, who still found time for 
his favorite hobbies of baseball, hunting 
and dog breeding, Mr. Sweet refused to 
join several friends in going to a ball 
game on the afternoon he suffered his at- 
tack, on the grounds that he had to con- 
sider the city’s business first. 

Mr. Sweet began his business career by 
working for eight cents an hour. In 1900 
he started the Electric Chain Co. but sold 
it four years later. He later started the 
Sweet Mfg. Co. 




















YOUR FALL LINE TO GIVE THEM 


GOOD BUYS” IN QUALITY...WITH 











ipendthrift days are gone, but thrif- 
‘spending is on the increase. Buyers 
ve a keener eye for values. They’re 
king for quality—properly priced! 
Give it to them! Give them high- 
ality, right-priced Gold Filled and 
led Gold Plate merchandise, and 
th your business boom. For gen- 
#¢ Gold Filled and Rolled Gold Plate 
e virtually equal to solid karat gold 
idurability and beauty... having a 
firm surface layer of karat gold (not 
dectrically deposited) which provides 
wear and appearance. Beneath, a base 
ofnon-precious metal provides strength 
and true economy. 

Plan your fall line zow to attract the 
quality-wise buying power that’s com- 
ing back into the market... feature 
“leaders” in Gold Filled and Rolled 
Gold Plate merchandise. And be sure 





OLD FILLED and ROLLED GOLD PLATE* 


to insist on your supplier’s guarantee 
that you’re getting exactly what you 
specify, made in accordance with 
Commercial Standard CS 47-34. For this 
is your best assurance of winning new 
customers—of holding their permanent 
patronage. 





*Genuine Gold Filled &8 Rolled Gold Plate 
WhatItIs .... and Howto Get It 


For either product, rok or higher gold must be 
used, to conform to U. S. Communeiet Standard No. 
CS47-34 (except watch cases, made to speci 
standard). oer of 1/20th and better it is 
called Gold Filled. Lower than 1/2oth it is called 
Rolled Gold Plate. But karat and quality marks 
do not indicate the method of gold a ication —and 
that’s what makes the difference in wear! So pro- 
tect yourself and your customers. Insist on your 
supplier’s guarantee — which should include the 
words Commercial Standard CS47-34. 














| Wate Manu acturers 






THE JEWELERS’ CIRCULAR—KEYSTONE 
for July, 1936 








Surviving are his widow, Mrs. Kath- 
leen P. Schumaker Sweet; three sons, 
Herman R., William O. and Frank, Jr.; 
a daughter, Miss Geraldine Sweet, and 
two brothers, Howard H. Sweet, Attle- 
boro, and William R. Sweet, Plainville, 
Mass., both of whom were associated with 
the deceased in the jewelry manufactur- 
ing business. 

The city observed a half holiday on 
May 29, the day of the funeral. 





Nassau-Suffolk Jewelers Hold Their 
Second Annual Dinner 


Massapequa, L. I. — More than 200 
members and guests enjoyed the second 
annual dinner-dance of the Nassau-Suf- 
folk Retail Jewelers’ Association, on Sun- 
day evening, June 7, at Panchard’s, this 
place. Benjamin Gutowitz, Hempstead, 
L. I., was elected president, succeeding 
Ward I. Fancher, of Glen Cove, who was 
presented with a traveling bag as a mark 
of esteem. 

Other officers named were: William A. 
Moser, Freeport, first vice-president; 
Louis Verbeeck, Hempstead, second vice- 
president; Leon L. Jospe, Glen Cove, 
secretary -treasurer; and Mr. Moser, 
Adolph Weitzner, Port Washington; 
Harry Einsohn, Huntington; R. A. Ess- 
linger, Hicksville; Hayry Goldstone, 
Hempstead, and Mr. Fancher, directors. 

During the dinner a floor show was 
presented by members of the association. 
A Bulova watch, among 25 prizes award- 
ed during the evening, was won by Robert 
Quayle, New York. John H. Ballard, 
president of the Bulova Watch Co., was 
a guest of honor. 


New York State Convention 
(From page 59) 


companied by a motion picture showing 
Japanese girls diving for young oysters, 
the impregnation of an irritant into the 
molluscs, and finally the opening of the 
adult oysters and the selection and grad- 
ing of the pearls for necklaces. 

More than 160 jewelers and guests at- 
tended the dinner-dance that night in the 
ballroom of the Seneca Hotel. Mr. Coster 
was toastmaster, and brief remarks were 
made by Mr. McNeil, Charles T. Evans, 
secretary of the national association; Mr. 
and Mrs. Scheer, and Mr. Barringer. 

Samuel Feldman of New York spoke 
on the wholesale-retailing problem; Mr. 
Evans described work of the national 
association and open forums were con- 


-ducted by E. W. Frost of Syracuse and 


Frederic W. Roedel of Utica the morning 
of May 29. 

That afternoon reports were read by 
committees and local associations, reso- 
lutions were adopted, and newly elected 
officers were installed by Mr. McNeil. 

Special programs were held the after- 
noon of the first day and the morning 
of the second day for ladies attending 
the convention. Under the chairmanship 
of Mrs. Coster, the group took a sight- 
seeing trip through Rochester’s parks, and 
visited the Eastman Theater, Kilbourn 
Hall and the radio broadcasting studios 
of WHAM. 





RING GAGE* 


Ask Your Jobber for This 
New Device 


Foremost jewelers are fitting their new 
rings with this modern method of 
measuring. Ask to see one. 


The Modern Method 
For Sizing Ring and Finger 
Used by Leading Jewelers Everywhere 
IMMEDIATE DELIVERY FROM JOBBERS 


JAY-ELL ENGINEERING CO. 


INCORPORATED 


1440 BROADWAY, NEW YORK CITY 
CHICKERING 4-2673 






Ring Gage and 
Protective Cover 
—handsomely 


plated. Efficient 
magnifying glass 
at bottom. 


Pat. Pend. Reg. Trade Mark * 




















UNREDEEMED 


ELGIN and WALTHAM 
WATCHES 


. ft g 
-) ¢ / ; 






Open Face 
7 Jewel, 16 Size 


$4.00 


(With new White 
Fancy Engraved 
case.) 


Same in 15-Jewel 
$5.00 


Same in 17-Jewel 
$6.00 


Same in 12 size (| 7-Jewel..... $4.00 

with a beautiful { 15-Jewel..... 5.00 

Fancy Silver Dial ( 17-Jewel..... 6.00 

Also fine unredeemed Railroad Watches 
similarly priced. 


25% with order, balance C. O. D. 
Cash Buyer of Unredeemed Pledges 


WEKSLER w=0GOODMAN, Inc. 


Successors to 
PAUL ROSENBERG 
5 South Wabash Avenue 
CHICAGO 
ee 








Maine Jewelers Reelect L. E. Daniels 
at Portland Convention 


PorTLAND, Me.—Lloyd E. Daniels of 
Rockland was reelected president of the 
Maine State Retail Jewelers’ Association at 
the annual meeting at the Portland Coun- 
try Club and the Lafayette Hotel June 8. 
One hundred members, their ladies and 
guests attended the all-day session, which 
began with a business meeting in the 
morning at the country club, continued 
with a sports program there through the 
afternoon and closed with a dinner and 
dance in the hotel at night. 

Other officers elected were Dieudonne 
Fortin of Waterville, vice-president, suc- 
ceeding Harry N. Blake of Portland, and 
L. J. Eno of Skowhegan, secretary-trea- 
surer, succeeding Val F. Lagueux of Port- 
land. 

Speakers at the morning session and 
the luncheon brought inspirational mes- 
sages, sounding a note of optimism for 
the trade in the coming year and pointing 
to steady gains in business the past sev- 
eral months. They were Paul W. Mono- 
hon of The Watson Co., Attleboro, Mass.; 
W. H. Samelius of the Elgin Watch- 
makers’ College, and Charles T. Evans 
of New York, secretary of the American 
National Retail Jewelers’ Association. 

C. E. Cotter of Lowell, Mass., turned 
in an 83 to capture low gross in the golf 
tournament in the afternoon. R. E. Fisher 
of Boston had the best poker hand, four 
of a kind, in the golf tournament and 
was awarded a prize. Mrs. Albion Keith 
of Portland won first prize for the best 
poker hand in the women’s tournament 
and Mrs. Paul Donlan of Providence, 
R. I., won second prize. Participants were 
loath to reveal their “hands.” 

Special prizes for having come the 
longest distance to attend the convention 
were awarded to Mr. and Mrs. Chester 
F. Perry of Houlton, Me. 

Other prizes were awarded as follows: 
Women’s bowling, Mrs. Bernard Blake of 
Freeport; men’s bowling, Clement Field 
of Brunswick, first, and Mr. Blake, sec- 
ond; women’s match-lighting contest, 
Miss Alice S. Miltimore of Portland, first, 
and Mrs. Edmund J. Beaulieu of Port- 
land, second; men’s match-lighting con- 
test, Mr. Lagueux, first, and J. E. Milti- 
more of Portland, second; women’s nurs- 
ing bottle contest, Mrs. Joseph Klein of 
Elgin, Ill.; men’s nursing bottle contest, 
Mr. Eno, first, and Mr. Klein, second; 
women’s balloon race, Mrs. Sherman 
Daniels of Bangor; men’s egg-rolling con- 
test, George Alberts of Portland; women’s 
shoe race, Mrs. Fortin; and men’s shoe 
race, Mr. Blake. 


Buffalo Jewelry House Escapes Fire 


BuFFALo, N. Y.—Despite a bad blaze 
which swept through the Wilson Build- 
ing, which houses the manufacturing 
jewelry firm of Charles F. Damm, Inc., 
703-711 Main St., there has been no in- 
terruption to business, according to Harry 
B. Colgrove, manager. The fire, which 
began on the first floor of the building, 
ruined a music store, but firemen had it 
under control in a short while and the 
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jewelry concern escaped with only slight 
damage from water and smoke. 





100 Per Cent Gain in Diamond Im. 
ports Shown in April Over Year Ago 


Wasuincton, D. C.—Dramatic proof 
of better times in the jewelry industry of 
the United States may be found in dig. 
mond import figures obtained from the 
Department of Commerce. 

Here they are: Diamond imports for 
April, 1936, invoiced at $2,051,070; dia- 
mond imports for April, 1935, invoiced 
at $1,021,933—gain, 100.7 per cent. 

The April figure exceeded by $390,836 
the value of diamonds imported during 
March of this year, a substantial gain 
over $1,921,105 for March. 

The totals of imports in diamonds for 
the month were: Rough, 7945 carats worth 
$544,003; cut, 30,351 carats worth $1,- 
507,067, and other diamonds, 76,533 
carats worth $250,871. 

Belgium, which has been for some time 
the leading source in diamonds, dropped 
off in the sales of rough diamonds, but 
made a noticeable rise in the export of 
cut diamonds. During April it exported 
to the United States cut diamonds worth 
$1,039,581, as compared with $616,425 for 
the month of March. 

With Belgium falling off from $439,530 
in rough and uncut stones in March to 
$220,123 in April, it had to take second 
place behind the United Kingdom, which 
sent the United States $246,688 worth of 
rough or uncut diamonds. 

Belgium exceeded all other countries by 
far in the export of $126,001 worth of 


glaziers’ and gngravers’, uncut and 
miners’ diamonds. 
France supplied $128,470 worth of 


other precious and semi-precious stones, 
cut but not set, of the total of $216,421. 
France nearly reached Japan in the sup- 
ply of pearls and parts, which were 
valued at $54,422. Czechoslovakia sup- 
plied $31,343 worth of imitation, precious 
or semi-precious stones (except opaque) 
of the total of $59,163 for this classifi- 
cation. 


Edgar Frey 


ProvipENcE, R. I1.—The funeral of 
Edgar Frey, who for the past 34 years 
was engaged in the retail jewelry and 
optical business in East Greenwich, was 
held May 30. His death occurred May 
28 at his home, 23 Elm St., that town, fol- 
lowing a short illness. He was in his 
80th year. Born in Ellenville, N. Y., Mr. 
Frey received his education in the public 
schools of that town. He came to East 
Greenwich in 1902 and established his 
store in the Masonic building in Main St. 
Besides his widow he is survived by a 
daughter, three sons, two grandchildren 
and a brother, the latter in Kingston, 
N. Y. He was a member of Norwich 
Lodge, F. & A. M., of Norwich, N. Y., and 
of Norwich Commandery of Knights 
Templar. 





A. R. Goldblatt is proprietor of a 
jewelry store recently opened at 7 Cherry 
St., Rahway, N. J. 
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Imports of Watches in April Higher 
by $12,000 than Previous Month 


The United States during the month of 
April imported more watches and watch 
movements than during March, with 
Switzerland supplying 123,714 of the 
total of 123,764 watches and movements. 
The importations were invoiced at $353,- 
512 as compared with the total of $342,- 
653 for the month of March. 

In addition, Switzerland supplied watch 
parts worth $57,738 and jewels for move- 
ments, mechanisms, meters, etc., to the 


value of $105,263, according to the for- © 


eign trade statistics compiled by the De- 
partment of Commerce. 

A total of 17,023 watches without 
jewels, valued at $15,406, were exported 


from the United States. Of this number . 


the Union of South Africa received 5716, 
while the United Kingdom took 5647. The 
United Kingdom also took parts of 
watches to the amount of $21,548 and 
$5,675 worth of time-recording devices 
and parts. 

The United States exports in one-day 
alarm clocks for the month were 37,463, 
which had a value of $38,819. Of this 
number the United Kingdom received 
10,960. Canada was the best customer for 
clocks and parts, excepting mantel, nov- 
elty,; wall, one-day and electric clocks, 


which were exported at the value of 


$16,282. 


S. A. Hamin Leads Field in Golf 
Meet at East Providence 


PROVIDENCE, R. I.—Samuel A. Hamin, 
of Thomas McGrath, Inc., of this city, 
playing over his home course at the 
Metacomet Golf Club, East Providence, 
set the pace for the field of 83 players 
in the annual spring tournament of the 
Manufacturing Jewelers’ Golf Associa- 
tion June 2. With an 81, four strokes 
better than his nearest rival, Mr. Hamin, 
whose handicap of eight was one of the 
two lowest in the field, won gross honors 
in class A and a leg on the association’s 
championship trophy. 

Play, which began at noon, was held in 
three divisions—classes A and B for 
members and a third division for guests. 
Keen competition developed for the large 
number of prizes offered. Sixty-one play- 
ers with handicaps ranging from 13 to 30 
competed in class B, in which seven net 
and one gross awards were made. A 
strong wind made playing conditions dif- 
ficult notwithstanding which some good 
cards were returned. 

The first net in class A went to Leonard 
P. Keeler, of Attleboro. Mr. Keeler and 
F. H. Curran, who won the class B gross 
prize, were next to Mr. Hamin on the 
gross list with 85s. The seven net prize 
winners in class B were: Howard S. 
Scholes, 91-22-69; Morris Olson, 101-30- 
71; Ralph Kolseth, 94-22-72; Benjamin 
Thurston, 95-22-73; Max Schweinhaut, 
96-23-73; Fred Moulson, 98-25-73, and 
C. F. Donovan, 93-20-73. Mr. Scholes 
played exceptionally good golf for a 22- 
handicap player to capture. premier net 
honors in this division, but Mr. Kolseth 
Provided the highlight by scoring an 


THE JEWELERS’ CIRCULAR—KEYSTONE 
: for July, 1936 





eagle deuce on the 366-yard fifteenth 
hole. 

Four gross prizes were awarded in the 
guests’ division and the winners were: 
Orville P. Richardson, of Attleboro; 
Frank H. Glover, G. H. Baldwin and 
J. H. Hennessey. Mr. Richardson led with 
an 88, Mr. Glover had a 91 and Mr. 
Baldwin and Mr. Hennessey both carded 
96s. Following the playing a steak dinner 
was served, after which the prizes were 
awarded. Ray Doyle ran the scoreboard. 
Officers of the association recently elected 
include: Frank J. Collins, of the Scoville 
Manufacturing Co., president; Benjamin 
Whitaker, of the Bridgeport Brass Co., 
vice-president, and Samuel A. Hamin, of 
Thomas McGrath, Inc., secretary-trea- 
surer, all of Providence. 





Robinson-Patman Anti-Price Discrim- 
ination Bill Signed by President 


Roosevelt 
WasuincTon, D. C.—The Robinson- 
Patman so-called anti-price discrimi- 


nation bill, about which there has been 
so much discussion has become law. The 
idea of the law, according to its spon- 
sors is to protect the independent mer- 
chant from price advantages allowed to 
large competitors. 

As the bill finally became law, after 
much amending, it carries a provision 
that prosecution of violators can be had 
through Federal courts as well as the 
Federal Trade Commission. In other 
words if a business man thinks that he 
is the victim of unfair competition he can 
apply to a Federal court in his own state 
without taking the matter up with the 
Federal Trade Commission. 

Of course primarily the law is de- 
signed to prevent unfair price discrimi- 
nations through the use of fake dis- 
counts and rebates for services not 
actually performed. It permits the Trade 
Commission to fix the point beyond which 
discounts for quantity purchases could 
not go. 





Platinum Market 


Platinum prices as of June 23, 1936, 
were officially quoted as: 


Ss i ccrstccnedsesdsedse es dk cee $38.00 
Containing 5% Irridium .............. 40.50 
Containing 10% Irridium ............. 43.00 
BRM Ac eceesbinse Sdeaenes cecanesenciomen 
EEN - o.o.0< sch cesdnenecneceees $24.00-25.00 





Prices of Silver Bars 
U.S. 





Government New 
London Assay Sell- York 
Date Official ing Price Official 
June 2.... 19% vuur 44y% 
June 9 .... 19% “nes 44% 
June 16 .... 193% need 44% 
June 23 .... 19% ‘eas 44% 
A Correction 


In publishing a report of the death of 
M. A. Harentz in the October 1935 issue 
of THE JEWELERS’ CiRCULAR KEYSTONE it 
was stated that he was unmarried. This 
was an error. His widow lives at 115-05 
College Point, L. I. 
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The Original Hercules 


Scarf Pin and Brooch Protectors 
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ing action—six 
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Order by name from your jobber 








535-559 W. 59th St. 
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AT INVENTORY 
WE HAD 
21,755 STONES 
All Genuine 


AT PRICES 
10c to $1000 Each 


What do you need? 


STEPHEN VARNI CO. 
CUTTERS AND IMPORTERS 
UNUSUAL GEMS 
580 FIFTH AVE. 
NEW YORK 
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Nationally Known Speakers Booked 
to Address A.N.R.].A. Sessions 
at Waldorf-Astoria 


Clinics on window displays, advertis- 
ing, silverware, gemology and horology 
will supplement sessions of the 31st an- 
nual convention of the American Na- 
tional Retail Jewelers Association Aug. 
24 through 28 at the Waldorf-Astoria 
Hotel, New York. 

Instead of two sessions, there will be 
but one a day, starting at 10 o’clock in 
the morning and concluding at 1 o’clock 
in the afternoon. Monday will be the 
officers’ conference open to all, and Fri- 
day will be the concluding business ses- 
sion of the convention. Nationally known 
speakers will address jewelers and 
guests at the sessions on Tuesday, Wed- 
nesday and Thursday. This arrange- 
ment was planned to give delegates and 
members more time to view a _ record- 
breaking number of exhibits and to visit 
points of interest in and about New 
York. 

Speakers will include G. H. Niemeyer, 
New York, vice-president of Handy & 
Harman, Inc.; Carroll C. Seghers, sales 
and advertising manager of the Gruen 
Watch Co., Cincinnati, O.; Kenneth N. 
Whatmore, sales and advertising mana- 
ger of the International Silver Co., 
Meriden, Conn.; Henry W. Rank, of 
Rank & Motteram Co., Inc., Milwaukee, 
who will talk on “Modernizing the 
Jewelry Store”; Charles P. Coster, Roch- 
ester, N. Y., and Walter Mitchell, of 
Dun & Bradstreet, Inc., who will discuss 
a recent survey of the retail jewelry busi- 
ness conducted by that organization. 

Mrs. Polly Pettit, director of Retail 
Display Service, New York; Harry P. 
Bridge, Jr., of Bridge & King, Philadel- 
phia, one-time editor of “THE KEYSTONE,” 
and Paul W. Monohon,’ sales manager 
of the Watson Co. Inc., Attleboro, Mass., 
are among those who will conduct the 
clinics. 

The Astor Gallery’s 29 display spaces 
will be in addition to the spaces in the 
grand ball room and the east and west 
foyers which have been sold to manu- 
facturers, importers and wholesalers with 
a speed that far exceeded the expecta- 
tions of A.N.R.J.A. officers. 

“The unusual features of the Astor 
Gallery,” said Charles T. Evans, secre- 
tary, “make this room particularly desir- 
able, since it adjoins the Jade Room in 
which the convention will be held; the 
booth arrangements allow plenty of floor 
and aisle space and the lighting facili- 
ties lend to jewelry and kindred lines the 
brilliance so necessary to their proper 
display. 

“Two thousand people were registered 
last year. Backed by the trade press, 
house organs of leading exhibitors and 
the publicity organization of the Wal- 
dorf-Astoria there is every reason to plan 
on a total registration this year of at 
least 3,000.” 





Alton M. Kauffman, formerly of Tren- 
ton, N. J., has opened a retail jewelry 
business in the Vilar Building, 27 W. 
Main St., Palmyra, Pa. 











GOLD & SILVER CHARMS 


DOUBLE LUCK MARRIAGE 


Fe 


LD MAID 





SIMONS BROS. CO. 
269 South 9th St. Philadelphia 


LOUIS WATCHES 
“TIMEPIECES THAT SATISFY” 














11Y%_ Ligne 
We are now settled in our new 
quarters, where we would be 
happy to serve and welcome 
you. Consult us regarding your 
watch requirements. 


LOUIS WATCH CO.., INC. 


6% Ligne 


580 Fifth Avenue New York, N. Y. 
Telephone—MEdallion 3-0014-0015 
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NEW YORK: 


Jewelry News of the Metropolitan District 


- Adolph Luthy & Co., Inc., has taken 
larger factory space at 7 W. 45th St. 


Polishing and plating class pins and 
_charms comprise a new department at 
the Joseph Rubin Electro Plating Corp., 
106-108 Fulton St. 

William Lichtenfels, president of 
Gemex Co., Inc., 170 Thomas St., Newark, 
N. J., embarked June 3 on an extended 
business trip to Europe. 

Harry Ulmer, formerly with A. Witt- 
nauer Co., now the Longines-Wittnauer 
Co., is at present associated with Wed- 
derien, Inc., 485 Madison Ave. 

The factory of the Jacques Kreisler 
Sales Corp., 136 W. 52nd St., will be 
closed from July 3 to July 13 in order 
to give the employees a vacation. 


Bernard Landau, importer of pearls 
and precious stones, 608 Fifth Ave., re- 
turned recently from his visit to the gem 
markets of Ceylon, India and Burma. 

Stephen E. Barthold, formerly with A. 
Lorsch & Co., Inc., is at present in 
charge of the mail order department of 


William V. Schmidt Co., Inc., 22 W. 
48th St. 
Paul de Vries, 48 W 48th St., sailed 


June 17 on the S.S. Berengaria to visit 
his father’s diamond cutting factory at 
Antwerp and to tour the diamond mar- 
kets. 

S. Genn, head of the diamond firm of 
S. Genn, Inc., 630 Fifth Ave., sailed June 
5 on the R.M.S. Queen Mary to visit the 
company’s offices in Antwerp, Paris and 
Amsterdam. 

Max Duraffourg, importer of precious 
stones, 10 W. 33rd St., sailed June 13 on 
the S. S. Bremen to visit the colored stone 
markets in Paris and London. He will 
return about Aug. 15. 

Louis Adels, L. Adels & Co., 64 W. 48th 
St., will return in the middle of July after 
a two months’ trip to Switzerland, where 
he visited watch factories at Chaux-de- 
Fonds and Biel Bienne. 


Louis Cutler, president of the New 
York Jewelers’ Benevolent Association, 
has been appointed grand steward of 
the Grand Lodge of Free and Accepted 
Masons of the State of New York. 


Howard D. Seebeck spent several days 
in New York after visiting the factories 
of Armbrust Chain Co., Providence, and 
H. A. Wilson Co., Newark, which he 
represents in the Mid-West. 

Saul Parker of the Parker Watch Co., 
580 Fifth Ave., sailed June 24 on the 
R.M.S. Queen Mary for an extended 
vacation trip, during which he will in- 
spect the Parker factories in Switzerland. 

Lawrence Bodenheimer, 1650 Broad- 
way, returned June 23 from an extended 
visit to his trade extending from New 
York State to the Middle West. He noted 
better demand for diamonds in several 
areas. 
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David Mayer expects to resume charge 
soon of the Antwerp office of David 
Mayer & Bros., Inc., diamond importers, 
20 W. 47th St. He returned to this coun- 
try in January to regain his health and 
has recuperated satisfactorily. 


The marriage of Alfred Nathan, ad- 
vertising director of Art Metal Works, 
Inc., Newark, N. J., and the former Miss 
Eleanor B. Mason of Brooklyn was per- 
formed recently. They are making their 
home at 230 Riverside Drive, New York. 


Sidney B. Gurfein of Louis Gurfein & 
Son, 608 Fifth Ave., returned June 11 
on the S.S. Manhattan from the European 
diamond markets. Louis Gurfein, senior 
member of the firm, accompanied by his 
wife, will sail for Europe July 1 and 
expects to remain abroad many months. 


A. D. Leveridge, of the diamond im- 
porting firm of the same name at 607 
Fifth Ave., sailed for the European dia- 
mond markets, June 17, on the S.S. Nor- 
mandie. He will remain until he has 
completed the filling of orders and stock 
replenishments. 


Abelson’s, Inc., owner and operator of 
a chain of jewelry stores in New Jersey 
has opened a new shop on Clinton Ave., 
Irvington, with R. F. Porter as manager. 
Samuel J. Slater succeeds Mr. Porter as 
manager of the Main and Day streets 
store, Orange, N. J. 

More than 100 employees and guests 
attended the 20th annual outing of Harry 
C. Schick, Inc., 105 Chesnut St., Newark, 
N. J., at Olympic Park, N. J., June 6. 
The program included various races, a 
baseball game between men’s and wo- 
men’s teams and a field luncheon. 


Louis Friedman of the Louis Watch 


Co., Inc., 580 Fifth Ave., will sail July 
1 on the S.S. Normandie for a five 
weeks’ trip to the watch factories in 


Bienne, Switzerland. He will also spend 
a week in Paris in search of new crea- 
tions for the fall line of watches. 


Members of the Precious Stone Dealers 
Association, meeting June 18 at Hotel 
Taft, decided to observe Saturday half- 
holidays for the balance of June and July 
and August. Enrollment in courses of 
the Gemological Institute of America 
was urged by Leo Nathan of S. Nathan 
& Co., Inc., 71-73 Nassau St. 


An exhibition of undergraduate and 
graduate students’ work was held at the 
New York School of Display, Rockefeller 
Center, during the first week of June. 
Practice displays of model classroom win- 
dows offered the public an opportunity to 
see what goes on behind the scenes in 
shop windows and in a display school. 


Philip Loftus, managing director of 
A. Loftus & Son, Ltd., Hatton Garden, 
London, E. C. 1, accompanied by Mrs. 
Loftus, came to this city on the Queen 

(Please turn to page 68) 


67 





Same Day Service GUARANTEED 


DIAL REFINISHING 


All jobs leave our shop same day received 


U.S. Watch Dial Mfg. Corp. 24:9¢ Nassaz 


NEW YORK 








Manufacturer of Gold 
and Platinum Ring 
Mountings and Wed- 


ding Rings to Whole- 
salers 







LOUIS KOPPEL 


126 MAIDEN LANE 
NEW YORK, N. Y. 

















ai REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 
24 Hour Service 


Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 


SOLE DISTRIBUTORS OF 
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CHRONOMETER CYMA 
WATCHES CLOCKS 


NORMAN M. M 
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EXPERT REPAIRS 


IL VERWA RB SE 
Greatest Care Given to Heirlooms 
No job too small or too much trouble 


CURRIER & ROBY “5.902 


Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street. New York 


Orders for Jobbing Stones and pg | 
Work Carefully and Promptly Fil 
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Arch CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 
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CRYSTAL BALL WATCHES 
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DIAMOND 
SCHICKSNAPS 
GOLD 
PLATINUM 
CULTURED 
«PEARLS 


*« 


HARRY ¢. SCHICK, INC - NEWARK,N. J. 





The Tri-Pact Process 
means 
BETTER PLATING 


a aed Prices 
Chromium, Rhodium, Gold, Silver 
TRI-PACT PLATING CO. 
20 Eldridge St. New York 








TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 
Write for Price List 


GEDDES & CRAMER 
1118 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 








LENS DISPLAY TRAYS 
MOTTO. SIGNS 


NYK F 


WRITE FOR ILLUSTRATE 


FIXMOBII 
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Gold and Platinum Solders 
“Clinton Alloys” 
For White, Green, Yellow Gold 
Refiners of Precious Metals 


CLINTON REFINING CO., Inc. 
91 E. Kinney St., Newark, N. J. 














New York Notes 
(From page 67) 


Mary on her maiden trip and has been 
making his headquarters at the New 
Yorker. He was on a buying trip and 
they sailed for home on the Aguitania on 
June 11. 


Setters, jewelers, polishers and artisans 
of Katz & Ogush, Inc., 33 W. 60th St., 
enjoyed an outing in Westchester, June 
20. Both William and Benjamin Ogush 
participated in the program. The former 
recently witnessed the graduation from 
Dartmouth College of his son, Stanley 
W. J. Ogush, who will continue his studies 
at Columbia University. 


J. W. Ware, retail jeweler, at 1050 
Sixth Ave., San Diego, Calif., accom- 
panied by Mrs. Ware, was a visitor in 
New York during the past month and 
were among those who called at the of- 
fices of THe JEWELERS’ CiRCULAR-KEY- 
STONE. They made their headquarters 
while in the metropolis at the Barbizon- 
Plaza. 


Advice to jewelers to beware of per- 
sons who seek to sell gold-plated silver 
jewelry as solid gold has come from A. 
Antonville, 1323 St. Nicholas Ave., who 
was victimized on May 28 by a man 
who sold him a Masonic emblem as “14 
karat solid green gold.” When on June 
8 he discovered that an Elk’s ring offered 
as gold was silver inside, he turned the 
would-be seller over to the police. 


A spirited discussion of illegal and un- 
ethical practices which are detrimental to 
the jewelry trade was held at the monthly 
meeting of the Metropolitan Retail Jewel- 
ers’ Association, on May 28, at the Hotel 
Commodore. A committee was named by 
H. Goldschmidt, president, to investigate 
improper advertising schemes. Phineas 
Peters, president of the Brooklyn Retail 
Jewelers’ Association, was present and 
spoke on the excise tax, the second-hand 
watch act and bad trade practices. 


The Metropolitan Museum of Art has 
purchased for its collection of medieval 
Persian jewelry a gold pendant in the 
form of a lion, the style and technic of 
which are typical of 12th Century Seljuk 
work from Persia and Mesopotamia. The 
lion is made up of four parts—the head, 
the two sides of the body, and the tail— 
all cast separately and either joined by 
small strips of gold or soldered together. 
The fur of the body and details of the 
face are in filigree, which consists of 
braided gold wire arranged in an intri- 
cate pattern and soldered to the back- 
ground. 

Phineas Peters, Robert Lipton and 
Harry Brown were named as accredited 
delegates to the sessions of the American 
National Retail Jeweler’s Association, at 
the season’s final meeting of the Brooklyn 
Retail Jewelers’ Association, on June 16, 
at the New Bedford Restaurant, Brooklyn. 
Several other members signified their in- 
tention of attending some of the conven- 
tion sessions. A silent prayer was offered 
for I. P. Rosow, Brooklyn jeweler who 
died after years in the trade. Provisions 
of the new watch law, the new tax ruling 
and legislative suggestions were discus- 
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sed. Refreshments and dancing followed 
the meeting. 


Benjamin Mellenhoff was elected pres- 
ident of the Horological Society of New 
York, succeeding Herman Schlacht of 
Woodhaven, at a meeting of members 
June 2 at 150 W. 85th St., and Ferdinand 
Semon was named vice-president when 
Jacques Le Roy declined to succeed him- 
self in that office because of other press- 
ing business. J. L. Gruener of Ridgefield, 
N. J., and Frank Knoll of Jamaica, L, I, 
were reelected secretary and treasurer, 
respectively. Others elected were: A, L, 
Lazarus, counsel; M. Klein and L. Gerr, 
trustees; A. Seidl, librarian; John Bref- 
ach, assistant librarian; and Mr. Le Roy, 
Mr. Seidl, I. Lemer, H. Morgan and J. 
Plotkin, members of the executive commit- 
tee. 


Approximately 425 employees and 
guests of the Busch Kredit Jewelry Co,, 
Inc., stores held their annual boat ride on 
the S.S. Mayfair June 14, journeying up 
the Hudson to Hook Mountain, where a 
day’s outing was enjoyed. Included were 
many sport contests and games, winners 
of which received prizes. Eighteen 
awards were given winners in an ama- 
teur hour, arranged by Jack Rose, man- 
ager of the store at 128 W. 125th St. 
William J. Kappel, president of the Busch 
organization, and members of his family 
came from Pittsburgh for the trip. Jay C. 
Lighterman, comptroller of the firm, head- 
ed the general committee, . assisted by 
Harvey Dunn, who was in charge of 
sports, and other store managers, collec- 
tion managers and executives of the com- 
pany. 

(Please turn to page 69) 
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Surplus Outlet Co. 


Cash buyers of complete 
Jewelry Stores or your surplus 
stock. References, Jewelers’ 
Board of Trade and American 
National Bank, Chicago. All 
communications confidential. 


PAUL ROSENBERG, Mgr. 
5 So. Wabash Ave., Chicago, III. 
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ng ‘Traveling and Boudoir Clocks 
complete Leather Case Service 
110 West 40th St. * New York 











PLATING 


Silverware Repaired and Refinished 
Equal to New—Clocks Gold Plated 
RHODIUM, CHROMIUM—GOLD—SILVER, NICKEL 
STANDARD For Over FIFTwENn YEARS 


joseph RUBIN ELECTRO PLATING CorP. 





106-8 FULTON STREET New York 











Send us your Old Stock of Unsalable Watches 





We will Rebuild them. . Repair them and fit 
them into Modern, Latest Design Cases. Natural 
Stainless Steel or Chrome with at- 
tractive Dials to match, as Low as $2.25 Complete. 
35 Years in the Trade 
KUNNEL 


I. 
2 WEST 47th STREET NEW YORK 





Watch and Jewelry Repair Tags 
Patent Slot—Numbered and Strung 
with Claim Check—Also others 
Prices from 80¢ per 1000 
Special trade discount to Jobbers 
Write for Samples 


SUPREME TAG CO. 1107 Broadway, 


New York, N. Y. 





SLIDE-IT 
NOVELTY WATCHES 
in combination with 


Lipsticks - Lighters - Clips - Pencils 


Bs LIPSCHUTZ 
New York 
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“ORIENTA” 
CULTURED PEARLS 
of QUALITY 
0 fi 


NEW YORK 


C e's 
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YELLOW GOLD 
ALLOYS 


Containing All Silver Required 
No. 11—For all karats. A SOFT GOLD 
for heavy stamping. 

No. 13—For 14 & 18 Kt. For casting 
plate and wire. A beautiful yellow of 
average hardness. 

No. 103—For 10 Kt. For casting plate 
and wire. Will not tarnish. 

Price: 35 cents per oz. F.0.B. New York 


H. HENRICH, INC. 








64 Fulton St., New York 
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New York Notes 
(From page 68) 


Two proposals for membership were 
received at a short business meeting of 
the New York Jewelers’ Benevolent As- 
sociation, followed by a floor show, mov- 
ing pictures and refreshments, on June 
16, in Proctor’s lodge rooms. Adolph 
Pusrin, chairman of the entertainment 
committee, was in charge of the program. 
Louis Cutler presided at the business 
session. Two fishing boats to accom- 
modate ten persons each have been char- 
tered for the first of a series of Sunday 
blue-fishing parties to pe held during the 
Summer by members of the association. 

A memorial resolution honoring DeLoid 
Safford of Roseville, N. J., who died in 
his 88th year April 21 was passed re- 
cently by directors of the Jewelers Board 


of Trade. “A monument to his sound 
judgment and broad vision,” said the 
resolution, “was his founding of the 
Jewelers’ Mercantile Agency, Ltd., in 
1873, and the publishing of the first 
credit reference book in the jewelry 
trade. His organization was the fore- 


runner of several jewelry agencies, which 
through the process of amalgamation fi- 
nally in 1933 became the Jewelers Board 
of Trade.” 





Lazare Kaplan Describes Cutting 
Jonker Diamond at Meeting 
of Gem Society 


Twelve stones ranging from 12 to 160 
carats in weight, all but one emerald- 
cut, will have been fashioned from the 
726-carat Jonker diamond within the 
next several months by Lazare Kaplan of 
Lazare Kaplan & Son, Inc., 64 Fulton 
St., New York, Mr. Kaplan made known 
in an address before New York members 
of the American Gem Society June 16 
at the 24 Karat Club, 608 Fifth Ave. 

The combined weight of the finished 
stones will be approximately 400 carats. 
Polishing of the only one not to be emer- 
ald-cut, an 18-carat marquise, will be 
completed wihin a week or two. 

Assisted by his sons, Leo and George, 
Mr. Kaplan demonstrated with glass and 
wax models how he studied the grain 
and with new instruments cleaved the 
great diamond which had been pur- 
chased by Harry Winston, New York 
gem merchant. Describing the high point 
in the drama of diamond splitting, he de- 
clared: “I must admit that it is a glo- 
rious feeling when I find that I can make 
the diamond, the hardest and most dura- 
ble thing on earth, obey my every com- 
mand; when, by the application of a little 
strain, I am enabled to do a thing that 
files and drills could never do.” 

Chapter officers were reelected for the 
ensuing year as follows: Kenneth I. Van 
Cott, manager of Marcus & Co., Inc., 
671 Fifth Ave., president; Richard H. 
Van Esselstyn, 3 Maiden Lane, vice- 
president; Jack Gordon, Avvocato & 
Tuch, Inc., 48 W. 48th St., treasurer, 
and J. Arnold Wood, 357 Main St. 
Poughkeepsie, secretary. 

Meetings will be resumed in the fall. 
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7 Jewels—Popular Sellers. 
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SELL AMERICA'S LEADING 
LIQUID SILVER POLISH 


|| Every bottle of 








= fine polish you 
KANTOR'S sell means a cus- 
SUNSHINE 


tomer won. Its mi- 
raculous cleansing 

SILVER 

POLISH 


powers, perfect 
safety and simple 
application make it 
a fast seller. Write 
| for prices and 


stock up NOW! 


KLEIN & SON 


Montgomery Ala. 
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In addition to our Odd 
Size Cutting and Fitting of 
Watch Movements to 
Standard Size Cases we 


are offering a New Ser- 
vice— 


The reconditioning of 
your watch movements 
completely with modern 
Dials and Cases... . 


Let us prove that any 
watch rebuilt by us is 
Equal to NEW. 


We submit estimates on all 
jobs for your approval. 


Cases and Dials supplied 
at Special Low Prices. 


Price List sent upon request. 


METH WATCH CO. 
155 Canal St.,New York City 
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‘A REED & BARTON Taunton, Mass. 






A superior polish — backed 
by over a century of experi- 
ence in the manufacture of 
fine silverware. For use ond 
resale—borrels to 3 o7. jors. 


























DUB-L-LOK 
WORKS AUTOMATICALLY 























Massachusetts School of Optometry 


INCORPORATED 






Standard Three-Year Day Course 
Post Graduate and Special Courses 
Arranged 








For further information address: 


1114-1118 BOYLSTON STREET 
Boston, Massachusetts 


















ANCHESTER 


SILVER COMPANY 




















G.H. FRENCH & COMPANY 
OHO 


Silversmiths 


NORTH ATTLEBORO - MASSACHUSETTS 
Send for Latest Catalog 















MIRPO SILVER POLISH DE LUXE 


Best. Non-poisonous. Non-inflammable. 
Easily applied; easily removed. 
Order thru your jobber or direct. 
Write for free sample. 
MIRPO PRODUCTS MFG. CO. 
LaPORTE, INDIANA 


aUTTLe 





America’s 














































PROVIDENCE: 


Happenings in the New England Territory 


Mr. and Mrs. Eustace Crees are at 
Wickford, on Narrangansett Bay at their 
summer place for the season. 

Harold W. Ostby, president of the Ost- 
by & Barton Co., Inc., has been elected a 
member of the Executive Committee of 
the Rhode Island School of Design. 

John L. Fitts, for more fhan a quarter 
of a century associated with Bates & 
Bacon, Attleboro, died June 18, after a 
long illness. 

A one-story concrete addition, 24 by 33 
feet, is being erected at the manufactur- 
ing jewelry plant of George F. Berkander, 
at 891 Broad St. It is to be used for ex- 
perimental purposes. 

Henry G. Thresher, of the Waite- 
Thresher Co., and Mrs. Thresher have 
returned from an extended automobile 
tour of the country, during which Mr. 
Thresher drove a total of 9377 miles. 

Art Hadley, president and treasurer of 
the Hadley Co., Inc., 297 Dexter St., ar- 
rived here June 1 after a five - month 
world tour during which he _ inspected 
business interests in England. His 91st 
Atlantic crossing was completed when he 
arrived in Boston on the steamship 
Laconia. 

V. H. Blackinton Co. of Attleboro is 
completing an order from a New York 
firm of 50,000 bronze medals com- 
memorating the victory of the Italians 
over the Ethiopians, which, are to be dis- 
tributed, it is stated, throughout this coun- 
try. The medals are struck by the Black- 
inton Co. and colored and polished by 
Oscar Hillman & Co. of North Attleboro. 

The annual dinner of the Outlet Ser- 
vice Club, composed of the associates of 
the Outlet Co., was held June 17 at the 
Stork Club with a large attendance of 
members and friends. Guests included 
Col. Joseph Samuels, Samuel Steiner, 
Jacob E. Edelstein, Mortimer Burbank 
and James Sinclair. The committee on 
arrangements comprised Patrick J. Kelly, 
George Wire, Ralph Johnson and Arthur 
Brown. 





Edward W. Stone 


Edward Warren Stone, widely known 
diamond expert and for the past 24 years 
assistant treasurer and general manager 
of E. H. Saxton Co., Boston wholesale 
jewelers, died June 20 at his home in 
Marblehead, Mass., after a month’s ill- 
ness at the age of 62. Mr. Stone was 
probably the best judge of diamonds in 
New England and his services as an ap- 
praiser were frequently sought by the 
Government. For 44 years, with the ex- 
ception of 12 years with John B. Humph- 
rey Co., pioneer New England diamond 
cutters, which business was merged with 
the Saxton Co. years ago, Mr. Stone had 
been associated with E. H. Saxton. He 
was highly regarded throughout the in- 
dustry for his integrity and ability, and 
his passing brings sorrow to a wide circle 
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of friends. Mr. Stone was a Mason and 
an Odd Fellow, and is survived by his 
widow, one son, two daughters and gq 
grandchild. 





Virginia-North Carolina Association 
Convenes at Charlottesville 


CHARLOTTESVILLE, VA.—Fulsome rejoic- 
ing at the removal of the obnoxious jewel- 
ers’ excise tax marked the annual joint 
convention of the Virginia and North 
Carolina Retail Jewelers Associations at 
the Monticello Hotel here, June 21 
through 23, and a resolution was passed 
expressing appreciation of the work of the 
American National Retail Jewelers As- 
sociation towards elimination of the tax, 

Officers of the Virginia Association 
were reelected as follows: G. C. Barclay 
of Newport News, president; C. F. Lau- 
terbach of Petersburg, first vice-presi- 
dent; Harry George, Jr., of Charlottes- 
ville, second vice-president; S. M. Swart- 
child of Richmond, third vice-president, 
and M. R. D. Brown of Danville, secre- 
tary-treasurer. The executive committee 
is composed of Lee F. Henebry, Roanoke; 
Mark Holt, Petersburg, and H. N. 
Cloutier, Waynesboro. 

Norman Ingle, of Salisbury, N. C., was 
chosen as president of the North Carolina 
Association, to succeed Frank W. Selig, of 
Elizabeth City. Other officers elected 
were: Ernest Neiman of Raleigh, F. 
Rawls of Clinton, and Harry Matthews of 
Asheville, vice-presidents, and James M. 
Fox of Rocky Mount, secretary-treasurer. 
The new executive committee is composed 
of Frank W. Selig, Elizabeth City, and 
C. F. Neese, Burlington. 

Resolutions adopted in a joint meeting 
commended the Jewelers’ Publicity Com- 
mittee and urged contributions from each 
member for this work; expressed disfavor 
of the practice of manufacturers distribut- 
ing through other than ethical wholesale 
outlets; urged the passage of state laws 
modeled after the New York state second- 
hand watch law; deplored the practice of 
some wholesalers sending through the 
mail unsealed pamphlets listing net whole- 
sale prices; urged retailers not to stock 
goods without the maker’s mark or the 
quality stamping; approved the system of 
“controlled distribution,” and finally urged 
that the membership committee set a goal 
for 150 members by next year. 

Dr. William R. Foshag, of the Smith- 
sonian Institute, Washington, D. C., spoke 
as did William G. Frasier, of Durham, 
N. C., a member of the executive commit- 
tee of the A.N.R.J.A. 

The annual banquet was held Monday 
night with places set for 250 diners. 

Otto F. Russow, Roanoke, Va., a former 
resident of Charlottesville, was given a 
sterling silver pitcher in recognition of his 
services as secretary-treasurer of the 
Virginia association for 23 years. 
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CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 
FX. ZIRNKILTON Partadetent 


Z'RNKILTON 


PHILADELPHIA 








MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 
Technical School 


Watchmakers 
— Engravers, Jewelers 
Write fer free book ‘“‘Your Future and Our School.” 


JOHN J. BOWMAN, Director 
Bewman Bidg., Lancaster, Pa. 




















BYARD F. BROGAN 


Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street Pi hiladelphia 








COOPER 


BROS., INC. 


MANUFACTURING JEWELERS 
SINCE 1907 


SPECIAL ORDER WORK—REPAIRING 
711 SANSOM ST. PHILADELPHIA 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 





\§ Broad and Somerset Streets 
“pe PHILADELPHIA, PA. 











268 So. Oth St. 


THIMBLES—TIE CLIPS 
IDENTIFICATION WRISTLETS 





Simons Bros. Company 


Philadelphia 





ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 
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Louis Sickles, 1015 Chestnut St., whole- 
saler in watches, will entrain July 25, for 
Belgrade Lakes, Me., to spend two 
months’ vacation. 


Daniel W. Douglass, traveling repre- 
sentative of Fulmer & Gibbons, Inc., 117 
S. 10th St., and Simons Bros. Co., Inc., 
269 S. 9th St., will leave on July 13 on 
a six weeks’ trip through the south and 
west. 


John F. Blisard, of the old firm of 
Blisard Co., has opened a wholesale es- 
tablishment in the Jewelers Trade Bldg., 
740 Sansom St., specializing in diamonds, 
watches and mountings. The firm name 
is John F. Blisard & Co. Mr. Blisard’s 
son, John F. Blisard, jr., is associated 
with him. 


Alfred W. Moyer, Inc., has taken over 
the business formerly operated by the 
H. S. Meisky Co., 147 N. Duke St., Lan- 
caster, and will continue business at the 
same address, specializing in watchmak- 
er’s materials and supplies and a general 
line of jewelry. The members of the 
firm are Alfred W. Moyer, who for the 
past 17 years has been associated with 
the Non-Retailing Co., Inc., of Lancaster, 
and Carl Breeney, for the past 28 years 
with the Meisky Co. 


One of the most beautiful displays on 
Chestnut St. on the first of a series 
of flower days, sponsored by the Chest- 
nut St. Association, on June 1, was that 
of S. Kind & Sons, 1110 Chestnut St., 
which displayed more than 500 peonies, 
including several rare species, in silver 
and glass vases throughout the store. 
Some of the flowers were from the gar- 
den of Mrs. Philip Kind, in Jenkintown, 
and from the gardens of employes. At 
the end of the day the flowers were sent 
to a local hospital. Frank, S. Hamilton, 
for many years head of the repair and 
old gold departments of S. Kind & Sons, 
who resigned recently to become one of 
the proprietors of the Keystone Silver 
Co., 733 Sansom St., was tendered a fare- 
well dinner by proprietors, fellow execu- 
tives and several staff members of S. 
Kind & Sons, on June 3. Mr. Hamilton, 
who advanced from errand boy to mana- 
ger of the repair department, which post 
he held for 15 years, was presented with 
a humidor as a token of esteem. 





Issac P. Rosow 


Isaac P. Rosow, 69, who had conducted 
a retail jewelry business under his own 
name in Brooklyn for nearly 50 years, 
died of a heart attack June 14 at his 
home, 201 Eastern Parkway, Brooklyn. 
His store, 1233 Fulton St., was among the 
first to promote “diamonds set while you 
wait.” 

Born in Russia, Mr. Rosow had lived 
in this country for 53 years. He was 
a member of the Brooklyn Chamber of 
Commerce, the Brooklyn Retail Jewelers 
Association and the Jewish Federation 
of Charities, and contributed to the 
Brooklyn Museum. Besides his widow, 
Rachel Rosow, two sons, Seymour and 
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Norman; a daughter, Mrs. Edna Gold- 
man, and a sister, Mrs. Bessie Susskind, 
survive. Services were held June 15 in 
the Flatbush Memorial Chapel and in- 
terment was in Bayside Cemetery. 





ENGRAVED SEAL STONES 
For Schools and Colleges 
“One thing done well’ 
THE S. E. MORRO CO. 
554 Vanderbilt Ave., Brooklyn, N. Y. 








ELGIN & CYMA 
——— WATCHES ——— 


LOUIS SICKLES 


1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors to the Trade” 











OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemists 
713 Sansom Street, Phila., Pa. 























‘We've Made Your Pleasure 





Every week thousands of trav- 
elers select the Benjamin 
Franklin when they come to 
Philadelphia because we've 
made it our business to please 
them. 

You, too, will like the smil- 
ing service, and the big, com- 
fortable rooms, all with bath. 
Rates are aslowas $3.50a day. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


Philadelphia 
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WATCH MATERIALS 
JEWELRY SUPPLIES 
. 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 
VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 








REPAIRING 
JEWELRY & SILVERWARE 


PLATING 
GOLD—SILVER—RHODIUM 


ENGRAVING 


SPECIAL ORDER WORK 
HEEREN & COMPANY 


Successors to Heeren Bros., Company 
140 8TH ST., PITTSBURGH, PA. 








WOLFSON & GRAU 
Manufacturing Jewelers 


Our Specialty 
Diamono Sertme ano Speci Onver Worx 
Waren ano Jeweray Repainine 
Enenavine ano Canvine of Aut Kinos 
A.so Stampme or Leatner Goons 


416 CLARK BUILDING 


1918 PITTSBURGH, PA. 1935 











WE OFFER 
ALL THAT'S NEW IN— 


ELGIN 
WALTHAM 
WESTCLOX 
INGERSOLL 

SETH THOMAS 
INTERNATIONAL SILVER PLATE 
COMMUNITY PLATE 
KADETTE RADIOS _ 


WHOLESALE DISTRIBUTOR T 
TRI-STATE DISTRICT 


SAMUEL 


WEINHAUS 


COMPANY 
720-722 PENN AVE., PITTSBURGH, PA. 























PITTSBURGH: 


Extensive alterations are being made to 
the building housing the jewelry store of 
Harry T. Charles, Meadville, Pa. 

A. J. Palmer, president of Palmer- 
Smith, Grove City, Pa., is making a busi- 
ness trip through the East. 

M. Michelson, watch and jewelry re- 
pairman, has moved from 604 to 1741 
Oliver building. 

Pugh Bros. Jewelry Co., Inc., credit 
jewelers operating nationally, have 
doubled their headquarters space in the 
Gulf building. 

Arthur Armour, aluminum gift-ware 
manufacturer of Grove City, Pa., was 
married June 6, to his former secretary, 
Miss Marian Bowie, also of Grove City. 

S. A..Meyer, Washington, Pa., retailer, 
is planning to remodel his store. Mr. 
Meyer also operates stores at Canonsburg 
and Charleroi, Pa. 


Harry Egerter, for many years asso- 
ciated with C. D. E. Marshall Co., Inc., 
has accepted a position with Landaw 
Bros., material supply dealers, Clark 
building. 

Ben Biggard, head of Biggard & Co., 
Inc., Clark building, has been confined to 
Montifiore Hospital for several weeks, 
where he is recovering from a recent ill- 
ness. 

j. Harvey Wattles, president of W. W. 
Wattles & Sons Co., Inc., 517 Wood Street, 
and Mrs. Wattles, have taken a cottage 
at Ventnor, N. J., for the summer. They 
make their home in Washington, D. C. 

Walter M. Bonn, secretary-treasurer of 
the M. Bonn Co., Inc., 713 Penn Ave., 
has returned from New York, where he 
made purchases of gift merchandise for 
the late summer and fall trade. 

The store of Lincoff’s, credit jewelers, 
240 E. Eighth Ave., Homestead, Pa., has 
been completely remodeled. Dr. Leonard 
Lincoff is now in charge of the optical 
department. 

Jerome Meyer, Meadville, Pa., jeweler, 
and Mrs. Meyer have returned from an 
extensive Mediterranean tour. They spent 
some time visiting relatives in Africa and 
stopped off in England on the way home. 

William T. Grafner, son of Emanuel 
Grafner of Grafner Bros., 818 Liberty 
Ave., and Edwin Stein of the same com- 
pany, attended the four-day sales con- 
vention of the International Silver Co., 
Meriden, Conn., June 15-18. 


J. C. Keppie and C. R. Louderbaugh, 
sales representatives of Hall Bros. & Co., 
Inc., wholesale jewelers, Clark building, 
spent a week at the factory of Granat 
Bros., Inc., San Francisco, Cal., which the 
Hall Co. serves as one of the distributors. 

Paul S. Hardy, president of the Hardy 
& Hayes Co., Inc., 529 Wood St., has 
returned from New York, where he in- 
spected some of the leading jewelry 
stores of the metropolis, seeking new 

(Please turn te page 73) 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 


SPECIALIZING 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








EARLY FALL 


. Suggestions 





Complete Sets of China at New 
Popular Prices 





Silver, Aluminum, Chrome and 
Wood Gifts—An Unusual Selection 


WATCHES AND 
DIAMONDS 


M. BONN CO. 


713 PENN AVENUE, PITTSBURGH, PA. 














EXPERT REPAIRS 
Jewelry of Every Description 
DIAMOND SETTING AND ENGRAVING 
DOERNBERGER & MUCK 


406 Pittsburgh Life Bldg. Pittsburgh, Pa. 


























GOLD and SILVER 


Scrap and Wastes 
IPURCHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 


SOLD, SILVER, PLATINUM, alloys i] 
and KARAT GOLDS, etc., furnished 


VERNON-BENSHOFF CO. 


Clark Building Pittsburgh, Pa. 
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Pittsburgh Notes 
(From page 72) 


ideas for the remodeling of his place of 
business during the summer months. 

Julian R. Silverman, son of Harry H. 
Silverman, vice-president of the Samuel 
Weinhaus Co., Inc., 720 Penn Ave., was 
confirmed recently. Emil Freyer, presi- 
dent of the company, has returned from 
Cincinnati, where he attended the whole- 
sale jewelers’ convention. 

The Grogan Co., Inc., Wood St. and 
Sixth Ave., recently used several of its 
display windows for an unusual exhibit 
of the many forms of quartz. Many 
uncut specimens were shown, together 
with mounted and finished products, 
which were explained by concisely 
worded display cards. 

A fire in the New Kensington, Pa., 
jewelry district caused damage June 2 
to the building at 961-63 Fifth Ave., in 
which is housed the jewelry store of 
Daniel H. Eger. The flames burned off 
the roof of the building and caused two 
families to flee from a second floor 
apartment. 


A safe, stolen the night of February 9 
from the home of Albert Kubancek, 
Homestead, Pa., diamond dealer, was 
found recently in a Homestead house by 
Allegheny County detectives at which 
time more than half of the $20,000 worth 
of diamonds and jewelry, which it is said 
to have contained, were recovered. In 
addition to the owner of the house, two 
men and a woman were arrested. 


Wendell August, president of the 
Wendell August Forge, Grove City, Pa., 
and Mrs. August attended the graduation 
exercises at Washington and Lee Uni- 
versity, Lexington, Va., early in June, 
where their son, Wendell, Jr., completed 
the course in business administration. 
After spending the summer months at the 
plant, young Mr. August plans to enter 
Harvard University in the fall where he 
will take a post-graduate course in busi- 
ness administration. 

Morris Minkin, manufacturing jeweler 
in the Clark building, was killed, and his 
wife and a daughter and son were criti- 
cally injured on Memorial Day, when 
their automobile left the Lincoln High- 
way, near Gettysburg, Pa., and crashed 
into a tree. Mrs. Minkin was driving 
when the accident happened and the 
family were en route to Vineland, N. J., 
to attend a family reunion. The jeweler 
looked forward to meeting a sister, re- 
cently arrived from Germany, who was 
to return with him to Pittsburgh. Mr. 
Minkin came to Pittsburgh about 25 years 
ago from Europe. 


Louis De Roy & Bros., 544 Smithfield 
St., recently held a formal reopening of 
their store which has been remodeled at 
a cost of $25,000. The entire exterior of 
the three-story building has been faced 
with carrara glass while all three floors 
were attractively remodeled. The first 
floor employs beryl walnut fixtures, the 
second floor houses the optical department 
and offices, while the third floor contains 
a complete manufacturing shop. The en- 
tire store is air-conditioned. On the open- 


THE JEWELERS’ CIRCULAR—KEYSTONE 
for July, 1936 





ing day the establishment had all the ap- 
pearances of a floral shop, so numerous 
were the bouquets from the local jewelry 
trade. The flowers were later delivered 
to Pittsburgh hospitals. 

Thieves continue to prey upon Western 
Pennsylvania jewelers, two robberies be- 
ing reported during the last week in 
May. Early on the morning of May 24, 
the intruders shattered a window in the 
jewelry store of Charles W. Mallory, 
Monongahela, and escaped with 35 rings, 
watches and other jewelry, valued at 
$1,000. No insurance was carried and 
more jewelry than usual was on dis- 
play, due to the approach of the wedding 
and graduation season. A tray of inex- 
pensive rings and two watches was 
stolen from the Lincoff Jewelry Store, 
240 E. Eighth Ave., Homestead, on Me- 
morial Day after the glass in the front 
display window had been shattered by 
a brick. Police believe the glass had 
been broken during the passing of a 
street car, thus drowning the sound of 
the shattering glass. Pittsburgh pawn- 
shops are being carefully watched by 
Allegheny County detectives in order to 
locate the Mallory loot. 





Three Companies Selling Tableware 
Labeled “Dirigold” Charged With 
Unfair Competition in F.T.C. 
Complaint 


WasHINGTON, D. C., June 8—Three 
companies selling tableware labeled 
“Dirigold” are named as respondents in 
complaints issued by the Federal Trade 
Commission, charging unfair competition 
in violation of the Federal Trade Com- 
mission Act. The respondent companies 
are American Dirigold Corporation, 
Kokomo, Ind.; Dirigold Metals Corpora- 
tion, Barrington, IIl., and Dirigold Dis- 
tributors, Inc., Chicago. 

The respondents are charged with mak- 
ing representations indicating that their 
tableware articles contain gold, when, 
according to the complaints, this is not 
a fact. The Kokomo and Barrington 
companies manufacture alloy and table- 
ware made therefrom, while the Chicago 
concern sells tableware. 

Among advertising descriptions used 
by the three respondents were, according 
to the complaint, the following: “No 
home need be denied the rare luxury and 
beauty of gold on the table and in the 
home”; “Dirigold is truly—the ultimate 
gift of a Golden Age,” and “Dirigold— 
the fashionable and exquisite ware that 
possesses the color and lustrous beauty of 
gold!” 

The name “Dirigold” is said to be 
stamped on each article sold by the re- 
spondents, and to occupy the most promi- 
nent part of their trade-marks, used in 
advertising literature and other printed 
matter. The word “Dirigold” also ap- 
pears in their corporate names. The com- 
plaints charge that use of this name ap- 
plied to articles containing no gold. is 
misleading in that it implies and serves 
as a representation that such products 
contain at least some gold. In fact, ac- 
cording to the complaints, the alloy and 
the products made therefrom, as sold by 
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the respondents, consist chiefly of alu- 
minum and copper, and the articles are 
highly polished and so finished that they 
are of the color, lustre and appearance 
of 14-carat gold. 

In some of the printed matter of Ameri- 
can Dirigold Corporation and Dirigold 
Distributors, Inc., is said to appear the 
representation, “Dirigold contains no 
gold,” and the phrase “Contains no gold” 
is sometimes used in connection with the 
trade-marks. However, according to the 
complaint, such modifications do not reach 
the entire public nor all who come in 
contact with the name “Dirigold,” and 
are not made by the respondents in the 
stampings of their wares or in connec- 
tion with their corporate names. 

The respondents’ representations are 
alleged to have a tendency to deceive the 
buying public, to place in the hands of 
retailers an ‘instrument of deception, and 
to divert trade to the respondents from 
competitors selling tableware of various 
kinds and articles of the same general 
class as those sold by the respondents. 

Friday, June 26, has been fixed by the 
Commission as the final date on which 
the respondent corporations may show 
cause why there should not be issued 
orders to cease and desist from the prac- 
tices charged in the complaint as viola- 
tive of the Federal Trade Commission 
Act. 


Isaac B. Dreyfuss 


Isaac B. Dreyfuss, 69, who is said to 
have been the oldest independent whole- 
sale jewelry merchant in Buffalo, oper- 
ating the Dreyfuss Jewelry Co., White 
Building, here, died on June 1 foilowing 
an operation. Coming to this country 
from Germany at the age of 14, Mr. 
Dreyfuss entered the jewelry industry 
at the age of 19. He conducted his own 
business for the past 35 years. 

Surviving are hise widow, three sons, 
Jerome, Nelson and Herbert; a daughter, 
Mrs. M. A. Newman, and six brothers 
and sisters, Nathan and Max Dreyfuss, 
Mrs. Berthold Block, Mrs. Alice A. Kahn, 
Mrs. Samuel Goldberg and Mrs. Nathan 
Goldberg of Boston. 





Keil-Hall Co. is the title of a whole- 
sale. jewelry business recently organized 
by Arthur A. Keil and Raymond A. 
Hall, both widely known in the jewelry 
trade in the Pacific Northwest, whose 
business address is Panama Building, 
S. W. 3rd Ave. and Alder St., Portland, 
Ore. 


PITTSBURGH 
Seeks Your Patronage 








DISTRIBUTORS OF 
Genuine Factory Materials. 
Watch Glasses, Tools, Findings, Etc. 
Optical Findings. 
MARTIN GLUCK & SONS 

Address 








New 5 
313-14 Clark Bidg. Pittsburgh, Pa. 















































































WHERE TO BUY 








RING TRAYS 
for SHOW CASES 


Now is the time to replace your old 
trays with new ones. 


“METAL FRAME TRAYS" 


Do your Trays have that worn appear- 
ance? Let us replace “NEW IN- 
SERTS” for them. 


Prices quoted upon application. 


WESTERN TRAY & CASE COMPANY 
“WESTRAY” 


Est. 1864 423-27 Plum St., Cincinnati, Ohio 














10% Iridium Platinum Mountings by 


SCHIRA BROS. 
PLATINUMSMITHS 


15 W. Sixth St., Cincinnati, Ohio 
PLATINUM WORK A SPECIALTY 




















E. & R. SCHUMER, INC. 
PLATINUMSMITHS 


Special Order Work in 
Platinum and Gold 
DESIGNS AND ESTIMATES FURNISHED 


413 Race St. Cincinnati, O. 








PETER HENRY & SON 


WATCH CASE R REPAIRING 
GOLD AND SILVER REFINING 


Prompt Service, Maximum Returns 


610 Glenn Bidg., 5th & Race Sts., Cincinnati, Ohio. 
Give us a trial. 





























Diamonds Reeut 
CHIPS REMOVED 


Workmanship Loss a Weight 
Wm. F. Schumer & Son, Inc. 
Diamond Cutters 


44 Wiggins Block 
CINCINNATI, OHIO 
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CINCINNATI 


jeweler of Cincinnati, who is president of 
the Ohio State Association of retail jewel- 
ers, 


A new ornamental design for a watch 
display box has been patented by the 
Gruen Watch Co. under serial number 
100,026. 


J. Charles Hummel has become asso- 
ciated with Gerwe-Frohman Co. as city 
representative. Mr. Hummel formerly 
was connected with Wallenstein-Mayer 
Co., Inc. 


Lester S. Moser has moved his busi- 
ness from the third floor of the United 
Building, Akron, to 2089 Front St., Cuya- 
hoga Falls, Ohio, where he has taken 
over the business of W. M. Hale. 


William W. Oskamp, president of the 
Oskamp-Nolting Co., Inc., was at his 
office for a short period, recently for the 
first time in three weeks following an 
operation for appendicitis at the Good 
Samaritan hospital. 

Arno Dorst, president of the company 
bearing his name, returned to Cincinnati 
from a four weeks’ trip through the 
South and Southwest. He reported that 
retail jewelers in the territories are more 
optimistic as a pick-up is being shown 
now following a lull in the spring. 


James S. Breen, who formerly con- 
ducted a retail jewelry store in Oakley, 
has opened a shop of his own for watch 
and clock service on the fourth floor of 
the Wiggins Block, Fifth and Vine Sts. 
Mr. Breen was last associated with 
Joseph Vogelsang, retail jeweler at 208 
E. Fifth St. 


_A patent has been granted Gustave F. 
Mattman, president of Cincinnati Adver- 
tising Co., for a display clock the face 
and base of which is constructed of one 
piece of opaque glass. The clock work is 
concealed behind the face. His patent, 
number 2,044,314, is assigned to the com- 
pany. 


An increase of 100 per cent over May 
of last year was reported by Albert 
Sauer, president of A. Sauer & Co., for 
May of this year. The major increase 
was recorded in the tubular watch strap 
department although substantial gains 
were made in the jewelry manufacturing 
section of the business. 


At the 500-mile Memorial Day races, 
George T. Gruen, secretary and horologi- 
cal superintendent of the Gruen Watch 
Co., assisted in the timing tower in check- 
ing record-breaking speeders. Mr. Gruen, 
a graduate of Technicum du Locle, at 
Locle, Switzerland, has acted in this ca- 
pacity for the past several years at the 
famous Indianapolis Speedway. 


H. R. (Doc.) Haerr, widely known 
representative of the Gruen Watch Co., 
Time Hill, had as his guests Jack Hagel 
and Leo Simon, jewelers of Washington, 
Ind., and Vincennes, Ind., respectively, 
at the picnic held in connection with the 
twenty-ninth annual N. W. J. A. conven- 
tion at Cincinnati. Max Stone of Stone 
Brothers, St. Louis, Mo., also was a guest 
at the outing as was Henry von Unruh, 
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The Town Criers, made up of travyel- 
ing representatives of jewelry concerns 
in Cincinnati, changed their weekly meet- 
ing place from the Hotel Gibson to Ler- 
man’s restaurant where they will gather 
every Friday noon. The first session, held 
a week ago, was in the nature of a “pep” 
meeting led by Maury Solomon, presi- 
dent. Twenty-five traveling men were in 
attendance, several of whom were from 
other cities and who were guests of the 
Criers. 


Jewelry row on Fourth St. will be in- 
creased by one when Louis F. E. Hum- 
mel moves into the corner store of the 
Hotel Sinton, southeast corner of Fourth 
and Vine Sts. Sept. 1. Mr. Hummel, who 
has been in the jewelry trade more than 
half a century, took a five-year lease on 
the space with privilege of renewal for 
another five years. This store and an- 
other will replace the former bar and 
soda fountain of the hotel. Mr. Hummel 
started his store in the old Emery Arcade 
during 1884 and moved to the Hotel Gib- 
son block, 435 Walnut St., in 1929 when 
the Arcade was dismantled. He will be 
a close neighbor of Rattermann, Inc., 
jewelers, also in the Sinton. On Fourth 
St. at the present time are also the stores 
of Loring Andrews Co., Inc., Frank Her- 
schede Co., Inc., and George H. New- 
stedt Co., Inc. 


A drive to wipe out unethical practices 
in watch making and cleaning, has been 
launched by the Cincinnati Guild of Ohio 
Watchmakers, United Horological Asso- 
ciation of America, Inc. The local group 
asked members of the Retail Jewelers 
Association of Greater Cincinnati to aid 
them in eliminating “cheating” tactics, in 
an effort to raise the standard of the 
profession in and around the Queen 
City. When re-elected to the office of 
national president of the United Horo- 
logical Association of America, Frank 
Foegler, watchmaker of this city, advo- 
cated a number of measures to create 
a greater feeling of confidence on the 
part of the buying public. Mr. Foegler 
asked Karl Finn, director of the Better 
Business Bureau, to take part and a com- 
bined meeting of several organizations 
will be held in the near future to devise 
the most effective method of achieving 
the desired results. Mr. Foegler attended 
a meeting at Baltimore, Md., where W. 
H. Samelius, technical advisor of the 
U. H. A. A. was one of the principal 
speakers. The national president in com- 
pany with George Niesslein, president of 
the Pennsylvania Association, Philip 
Sommer of Pittsburgh, and Mike Mag- 
lietto, Washington, Pa., visited the Bow- 
man Technical School and also the Ham- 
ilton Watch Co. at Lancaster, Pa. The 
quartet had a conference with Frank 
C. Beckwith, president of the latter con- 
cern. 
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Gunmen Snatch $10,000 in Jewels 
From Newman, Jacobs & Leven- 
son, Brooklyn Repairers 


While six members and employees of 
the firm and one customer of Newman, 
Jacobs & Levenson, manufacturers and 
repairers of jewelry for the trade, were 
being bound back to back by two armed 
men in the rear of their offices at 13 
Graham Ave., Brooklyn, June 20, their 
safe was rifled of more than $10,000 in 
jewelry merchandise by two accomplices 
of the robbers. 

At the beginning of the working day, 
shortly after the safe had been opened 
two armed men stepped into the second 
floor ofice and barked a command to 
the jewelers to come away from their 
benches, keeping their hands down so 
that people of the street would not be- 
come suspicious. The six persons were 
marched into a rear room where they 
were relieved of all their cash and any 
personal possessions of value, and then 
bound. 

Upon signal of the robbers in the front 
of the store that their job had been 
completed the two men in the rear left 
the jewelers, first warning them to make 
no outcry for five minutes or they “would 
be back and drill them all.” 

After several minutes Samuel Jacobs, 
one of the firm, managed to make his 
escape and rushed to the pistol he kept 
in his bench drawer and emptied it into 
the air to summon police. 

At least two of the thugs were Italians. 
All were well-dressed and ranged between 





22 and 27 years of age. Police were 
furnished with descriptions, but they were 
unable to find any fingerprints. It is 
believed the man at the safe used gloves. 
The firm recovers $2,000 by hold-up in- 
surance. About half of the merchandise, 
which consisted of diamonds and mount- 
ings, had been left with the company 
for repairs. The stock was replenished 
and there was little interruption to work. 


Samuel Goldfarb Slain by Robbers 
Who Looted Canal St. Firm 
of $5,000 in Jewelry 


Frightened at the sight of two armed 
men standing over his father and another 
man, bound and gagged on the floor of 
the office of Goldfarb & Friedberg, Inc., 
jewelry manufacturers, 338-340 Canal 
St. New York, Samuel Goldfarb, 30, 
turned on his heel to flee only to receive 
two revolver bullets through the back 
from the alarmed robbers. 

After some time had elapsed several 
men who had heard the shots mustered 
courage to come from their hiding to 
spread the alarm, and police entered to 
find the younger Mr. Goldfarb dead, and 
his father, Benjamin Goldfarb bound 
hand and foot to a radiator with his 
mouth taped, and unaware of the fact 
that his son had entered the office to 
meet his death. Beside him, bound in 
the same manner, was Louis Silverman, 
who rented desk space in the same office. 

Police learned that the two men burst 
into the office with leveled guns on the 
morning of June 12. After binding Mr. 











Goldfarb and Mr. Silverman, they pro- 
ceeded to rifle the open safe and stuff 
the gold, rings and miscellaneous jewelry 
valued at $5,000 into a canvas bag. 

No one in the building could recall 
seeing the two men who committed the 
crime, who, because the elevator was not 
being operated that morning, had to 
climb the narrow stairways to the seventh 
floor office. Mr. Silverman described the 
man with the gun as being about 30 years 
of age; five feet, eight inches tall, and 
weighing about 180 pounds. He was 
wearing a dark brown suit and hat. He 
spoke with an accent, supposedly Italian. 
Neither Mr. Goldfarb nor Mr. Silverman 
could describe the other robber. 

The slain man, who was active in the 
management of the company, was unmar- 
ried and lived with his father at 302 
Eastern Parkway, Brooklyn. 





International Sues Department Store 
in “Rogers Ware” Sale Practices 


MERIDEN, Conn. — The International 
Silver Co. has brought suit against John 
G. Myers Co., Inc., a department store 
in Albany, N. Y., claiming that the de- 
fendant is selling Oneida Ltd. goods 
merely as “Rogers” goods without any 
representation that the goods were manu- 
factured by Oneida Ltd., thereby leading 
purchasers to believe that the goods were 
made by the plaintiff. 

The suit follows a decree entered last 
year in a suit brought by International 
Silver Co. against Oneida Community, 
Ltd. 





Maiden Lane Outing Club Holds 
Sport Program and Dinner on 
Staten Island 


One of the largest groups ever to at- 
tend an annual outing of the Maiden 
Lane Outing Club gathered under a warm 
sun on the lawn of the Elks’ Club, Oak- 
wood Heights, Staten Island, on Satur- 
day, June 6. 

An elaborate program of games, fea- 
tured by a baseball game between teams 





ary & 





ING CAME 


chosen by John Poole and Leo Ashe, was 
carried out during the day, with scores 
of prizes given to winners in the various 
events. Besides baseball there were bowl- 
ing, quoits, putting and field games. A 
field luncheon was served at noon. 

The dinner which each year features 
the event was served indoors to 155 mem. 
bers and guests during the evening. Music 
and a floor show was provided. Ben Bif 
far, chairman of the general committee, 
was master of ceremonies. Other mem- 
bers of his committee were Jimmie Theise, 


Bae 








Harry Rosenthal, Al Betz, Olaf Thron- 
sen and Arthur Tuveri. Chief of the 
prizes awarded during the evening was 
an Elgin watch, with Dewey Conover as 
winner, and seemingly numberless other 
prizes were presented to visitors in vari- 
ous contests. 

The nominating committee, composed 
of George Frey and Frank Somes, named 
the following committee to arrange the 
1937 affair: Mr. Theise, chairman; Sol 
Gordon, Mr. Poole, Walter Utterich, 
Harry Wiltshire and John Kuch. 


After a field luncheon under the trees at the Elks Club House, Staten Island, members and guests of the Maiden Lane Outing Club posed on 
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PERSONALIZED 


KEY CHAINS 
AND 


OTHER GIFTS 
Prompt Service 
Send for Catalog 
ART METAL STUDIOS 





Keystone $3.00 


CENTRAL WATCH CO. 
WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 


Prompt Service 
5 South Wabash Ave. CHICAGO, ILL. 
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eet. | SILVERWARE | 233: 
Relioed | Repaired - Replated | "''molined 
SWARTZ & CO. 
10 S. Wabash Ave. Chicago, Ill. 


17 N. State St., Chicago 











A. E. Phone: Central 5400 


KRAUSE 
& CO. 


RELIABLE WATCH REPAIRING 
37 South Wabash Ave. CHICAGO 








Wuen You Tuinx Or 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 











Grcomparable 


ORDINARY WORK 


BECKER-HECKMAN Co. 
28 E. Madison St. CHICAGO, ILL. 


x S.KAPPER , 


MANUFACTURERS 


of QUALITY DIAMOND MOUNTINGS 
and WEDDING RINGS 
Expert Diamond Setting Jewelry Repairing 
159 N. State Street Chicago, Ill. 


New Drapes 
Will Dress-up 


YOUR WINDOWS 
at low cost 

















160 N. St. 
CHICAGO 


Ben Rosenblum, of Ben’s Jewelry Co., 
Sioux City, lowa, was a recent visitor in 
Chicago. 


J. J. Safford, of J. L. Teeters & Co., 
Lincoln, Neb., visited members of the 
trade here last month. 


Victor Schleuder, of H. O. Schleuder 
& Sons, New Ulm, Minnesota, spent sev- 
eral days in Chicago recently. 


Drach & Weinfeld Co., Inc., wholesal- 
ers, have moved to room 1111 of the 
Heyworth building in order to secure 
larger space. 


Lawrence Katz, director of Katz & 
Lourie, Ltd., wholesale jewelry house of 
Johannesburg, South Africa, was a recent 
visitor at the Merchandise Mart. 


Sigmund Thein, wholesaler, and Paul 
Altschul, diamonds, have moved from 
the 7th floor of the Heyworth building 
to the 11th, occupying room 1105. 


H. M. Teeple, representing the Hadley 
Co., in Los Angeles and on the Coast, 
visited his many friends here as he re- 
turned home after a visit to the factory 
in Providence. 


Arthur Manheimer, of Manheimer 
Watch Co., Inc., 35 E. Wacker Drive, 
is now sojourning with his family at 
their summer home at Martha’s Vine- 
yard. 


Arthur P. Care, E. W. Reynolds Co., 
Inc., Los Angeles, spent a short time with 
friends in the trade in Chicago enroute 
to the wholesalers’ recent’ convention in 
Cincinnati. 


C. A. Mealy, of R. F. Simmons Co., 
Attleboro, spent several days here re- 
cently visiting their Chicago representa- 
tive, Harry Mitchell, and calling on the 
wholesale trade. 


Friends of Horace M. Peck, of the 
Jewelers Board of Trade, have received 
announcement from him and Mrs. Peck 
of the marriage of their daughter, Arline, 
to Roger S. Haskell, of Lynn, Mass. 


The Williams Jewelry & Mfg. Co., 
which has been located in the Pittsfield 
building for several years, has removed 
to larger and more efficient quarters in 
the Silversmith building, 10 S. Wabash 
Ave. 


Leland C. Fay, of the credit depart- 
ment of Benj. Allen & Co., Inc., 10 S. 
Wabash Ave., spent three weeks in June 
on an automobile trip along the south- 
east coast into Florida. He was accom- 
panied by his mother. 


Edward Barnes, 75, who conducted a 
jewelry store in Chicago for many years, 
and his wife, 74, whom he married more 
than 50 years ago, were found dead June 
7 in their cottage at 2836 Arthington St. 
Death was due to escaping gas from a 
defective gas fixture. 
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CHICAGO: 


Jewelry News Flashes from the Great Central West 











B. C. Allen, of Benj. Allen & Co., Ine, 
10 S. Wabash Ave., left Chicago June 
20 by auto for New York from which 
port he sailed on the Queen Mary to 
join Mrs. Allen, who is visting their 
daughters in England. Mr. Allen will be 
gone several weeks. 


“Billy” Lamb, sales manager of George 
H. Fuller & Son Co., Inc., Pawtucket, 
R. L, arrived in Chicago June 7 after 
an extended business trip through the 
south, west and Pacific coast territory, 
and spent several days here at their Chi- 
cago office and visting friends before re- 
turning to the home office. 


E. E. Marshall, of C. & E. Marshall 
Co., Inc., president of the Chicago Jewel- 
ers Association, attended the wholesalers 
convention in Cincinnati during the week 
of June 10 and visited his sister who 
lives there. From Cincinnati he went to 
Orlando, Fla., to join Mrs. Marshall in 
their home there. 


M. J. Kloville, manager of the Chicago 
office of Bulova Watch Co., accompanied 
by Mrs. Kloville, spent much of last 
month in the east visiting friends, but 
the principal event of their trip was the 
marriage of their daughter, Helene Ruth, 
to Melvin Fernandez of New York at 
the Waldorf-Astoria June 5. 


Early last month barricades along the 
north side of Marks Bros., Inc., 146 N. 
State St., were removed and revealed 
redesigned display windows and in ad- 
dition to this the newly installed air con- 
ditioning plant was put in operation. 
This is the first jewelry store in Chicago 
to provide conditioned air. 


In the Jewelers Soft Ball League the 
Benj. Allen & Co., Inc., team still main- 
tain their lead, losing their first game 
on June 18, and now stand 7 won and 
1 lost. Other teams in order are, Ameri- 
can Optical Co., Inc., won five, lost two; 
Goldsmith Bros. Smelting & Refining Co., 
Inc., won five, lost three; International 
Silver Co., Inc., won four, lost four; A. 
C. Becken Co., Inc., won two, lost five; 
Stein & Elibogen Co., Inc., won none, lost 
eight. The American Optical and Becken 
teams have a tie to play off. 


The Daily Calumet, a newspaper given 
over to the interests of southeastern Chi- 
cago, in its recent centennial edition, de- 
voted a prominent position on its front 
news page to a notice of the Cole & 
Young Co., Inc., jewelers at 9144 Com- 
mercial Ave. This company, founded 62 
years ago, has been located in south Chi- 
cago for nearly 50 years. William Gib- 
son, who is president of the firm and 
who is also president of the National 
Association of Credit Jewelers, had been 
with the company for 15 years when he 
was named a partner in 1915. With the 
passing of Mrs. William J. Young, the 
last surviving member of the Cole-Young 

(Please turn to page 77) 
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Chicago Notes 
(From page 76) 


family, in 1932, a reorganization was ef- 
fected and Mr. Gibson became president; 
E. P. Strassburger, vice-president, and 
Walter F. Feeger, secretary-treasurer. All 
are active in the management of the 
store. The firm was originally located at 
Crown Point, Ind. 





Chicago Credit Jewelers Reelect 
W. E. Renich President at 
Annual Meeting 


Cuicaco—The Credit Jewelers Asso- 
ciation of Chicago closed another suc- 
cessful year June 1 when the annual 
meeting and banquet weie held in the 
crystal room of the Sherman Hotel with 
59 members and six invited guests pres- 
ent. 

During the dinner, and in fact all dur- 
ing the evening, there was community 
singing led by Tom O'Connell, Elgin 
National Watch Co., one of the guests. 
William E. Renich, president, called the 
meeting to order and a short business 
session was held. Reports indicated an 
increased membership and a healthy cash 
balance. 

Nearly all former officers were re- 
elected including Mr. Renich, William 
E. Renich Co., president; Albert E. New- 
mark, Louis Newmark Co., vice-presi- 
dent; Louis Litt, L. Litt Jewelry Co., 
treasurer; L. L. Kosinski, Edward Al- 
berti Co., secretary, and William Gibson 
of Cole & Young Co., Inc.; Hugo Marks 
of Marks Bros., Inc., and Harry Iglow 
of Wolf’s Jewelry Stores, Inc., directors. 

Then followed talks by the officers and 
several of the guests. Announcement was 
made that the next regular meeting 
would be Sept. 14. The meeting was then 
formally adjourned and an hour of fun 
followed. 





Canada’s Production of Silverware 
Soared Abruptly During 1935 


WasuHincTon, D. C.—The Canadian 
silverware industry produced $3,470,036 
worth of silver-plated and sterling silver- 
ware in 1935, reports the Bureau of For- 
eign and Domestic Commerce. This is an 
increase of 20.6 per cent over the $2,878,- 
271 in 1934 but 43.2 per cent increase 
when compared with the industry’s out- 
put in 1933. Twelve factories produced 
goods of this kind during 1935: nine in 
Ontario, two in Quebec and one in Brit- 
ish Columbia. 

Production for 1935 had the following 
selling value at the works: Electro- 
plated hollow-ware, on Britannia metal, 
$494,163; on nickel-silver, $231,997; on 
brass and copper, $792,907; flatware 
electro-plated on nickel-silver, $1,069,429; 
sterling silver hollow-ware and flatware, 
$295,932; sterling silver toiletware, $161,- 
127, and cutlery, $424,481. 

Imports of electro-plated ware and sil- 
ver manufactures into Canada during 
1935 were as follows: Nickel-plated 
‘household hollow-ware, $3,736; nickel- 
plated ware, $814,456; electro-plated 
ware and gilt ware, $439,613, and manu- 
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factures of silver and articles consisting 
wholly or in part of sterling or other 
silverware, $64,596. 





Chicago Jewelers Association Holds 
Annual Golf Tournament 


Cuicaco, ILt.—More than 100 members 
and guests participated in the annual 
golf outing of the Chicago Jewelers As- 
sociation at the Idlewild Country Club 
June 3. After testing the course during 
the morning a lunch was served, follow- 
ing which the golfers teed-off in a con- 
test for more than 50 prizes, arranged 
for by Gus Weinfeld and committee. 

Tom McMahon, chairman of the golf 
committee, who served as master of cere- 
monies for the vaudeville entertainment 
at the dinner, made the presentation of 
the prizes. He was assisted by Jack Kee- 
nan and Joe Carr. 

The automatic handicapping system 
was used to determine the low net scores. 
First prize, a gladstone bag, taken by 
Francis Healy with a 64, was offered by 
Sol Hess. Low gross for members was 
won by Tom McMahon, 79, and Al Long, 
83. The prizes for low gross for visitors 
went to Bert Winston, 82, and Al Brock, 
84. 





Nicholas C. Morrissey 


ALBANY, N. Y.—Nicholas C. Morris- 
sey, 75, who for 40 years conducted a 
jewelry establishment in Green St., died 
recently in the Albany Hospital from the 
effects of a fractured hip, suffered a few 
weeks previously. He is survived by a 
daughter, Mrs. Frank Cornelly, with 
whom he resided, and two sisters and 
a brother. 


LOS ANGELES 


Charles A. Daunt, 69, who recently re- 
tired from the jewelry business in Mo- 
desto, died on May. 30,.at Santa Cruz, 
where he had been visiting. Besides his 
widow, Mrs. Nellie M. Daunt, he leaves 
a daughter, Betty Daunt, Modesto, and 
several brothers and sisters. 





An exemplary picture of cooperative 
advertising was seen in a special sec- 
tion of the Oakland (Cal.) Tribune of 
June 4, dedicated by the East Bay Jewlers’ 
Association to the 400th anniversary of 
the making of the first watch. Ten pages, 
replete with stories on all phases of the 
subject of time and time-recording de- 
vices, publicized the Oakland Watch Ex- 
position opening June 5. 


W. E. Taylor, better known throughout 
the South, where he spent his entire busi- 
ness career in the material and supply 
branch of the jewelry trade, as “Billy” 
Taylor, died at his home in Los Angeles, 
June 17, at the age of 61. He had been 
connected with C. & E. Marshall Co., Inc., 
since 1929 when the W. E. Taylor Co., 
of New Orleans, became a part of the 
former concern. He remained as man- 
ager in New Orleans until Mrs. Taylor’s 
health made it imperative to move to a 
different climate. 
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EVERYONE ADMIRES 


A BEAUTIFUL FACE 


BUT TO A WATCH— 


IT IS ESSENTIAL 
Suggest Dial Refinishing 


KIRK-RICA DIAL CORP 














HEYWORTH BLDG. METROPOLITAN 
anges LOS ANGELES 

ALLEN BLDG. SEABOARD BLDG. 

DALLAS, TEX. SEATTLE, WASH. 











HAVE YOU RECEIVED 
Your Copy of Our 
NEW CATALOG NUMBER EIGHT 


Showing the Most Complete Assortment of 
Approximately 2,500 Sizes and Styles of 
Sandsteel Quality Mainsprings 
For American and Swiss Watches 
Every Watchmaker Should Have This Valuable 
Reference Book. Write for Your Copy Today. 
WATCH-MOTOR MAINSPRING CO, INC. 
145 Hudson St. New York City 
A SURE SOURCE OF SUPPLY 














DON’T WAIT! 
Protect your building, stock and 
dwelling against damage by ~ 
FIRE AND WINDSTORM 

At Substantial Savings 
Your employees can insure also. 
NATIONAL JEWELERS MUTUAL 

FIRE INSURANCE COMPANY 


NEENAH, WISCONSIN 








NEWALL 
“Quality” Findings 


Your Wholesaler has them. 











GEM-STONES 
By G. F. Herbert Smith 


An Interesting 
Authoritative Book 
Comprising 40 chapters and many 
diagrams, plates and tables by an 
outstanding authority. Over 300 
pages. Price $3.00. 
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China and Glass 
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ROSENTHAL CHI CHINA CC CORP., 18 Sth Ave Ave., New York 


CHINA 





CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


In stock for immediate er. Great 


variety of patterns and desi 
Wtre your urgent or ore. 


PAUL A. STRAUB & CO., Inc. 


Importers, 105-107 Fifth Ave., New York 





ROYAL CAULDON and COALPORT 
China and Earthenware 


ROYAL CROWN DERBY CHINA 
Service plates and short lines 


WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE Wii York's. y. 





SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Hetavich ,and Winter Inc. 
49 W. 23 New York, N. 





THEODORE HAVILAND 


FINE cnncy CHINA 


LTD. 

JOHN: MADDGOK & SONS 
INE. Earthenware 
“Ours E QUIMPERWARE” 
ew York Stock 


THEODORE. HAVILAND & sa Ine. 
St. New York 














ROYAL BEYREUTH CHINA 
MYOTT SON & CO. 
L. BERNARDAUD & CO. 


Orders filled Cmmnotiatoty from 
ew York stock 


JUSTIN THARAUD, INC. 
129.131 Fifth Ave., New York, N. Y. 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 














ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 


The original production 
WM. 8S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 








Indiana Retail Jewelers Reelect 
Officers at Convention at 
South Shore Inn 


Syracuse, Inp.—‘The livest corpse I 
ever saw” is the way an old timer in 
association affairs described the Indiana 
Retail Jewelry Association shortly be- 
fore the two-day convention at the South 
Shore Inn on Lake Wawasee adjourned 
on June 22. 

Early in April a few of those interested 
met in Indianapolis and decided it was 
time to revive the Indiana spirit, called a 
convention to meet here on June 21 and 
22 and President A. S. Rowe stated in his 
report that their greatest expectations had 
been far exceeded both in the success of 
the convention and the number of paid 
members. He predicted that by this time 
next year when they meet again at the 
same place, the attendance will be 200 in- 
stead of 70 and the membership tripled. 

In the closing session, past president 
Ralph Roessler proposed a zone plan with 
a key man in each of nine divisions and 
received personal assurance of coopera- 
tion from jewelers in nearly all sections 
of the State. All the officers were re- 
elected and given assurance of coopera- 
tion by every member present. 

Sunday was social. The men played 
golt and the ladies played bridge. In the 
evening at the dinner-dance, Fritz Fromm 
and Harper Ransburg conducted an 
amateur program of local talent and mem- 
bers and visitors. 

Mr. Fromm requested Claud Wheeler of 
THE JEWELER’s CIRCULAR-KEYSTONE to 
make presentation of prizes for golf and 
cards. Before doing so he paid tribute to 
the late “Bill” Rindt of Richmond and an- 
nounced that the association was sending 
an appropriately engraved oe to his 
family. 

He then awarded the prizes. The bridge 
prizes were awarded to Mrs. Carl Rost, 
Mrs. Claud Wheeler, Mrs. Ralph Roessler 
and Mrs. H. R. Haerr. The ladies’ prizes 
for golf went to Miss Julia Rowe, Miss 
Ruth Haerr, Mrs. A. S. Rowe and Mrs. 
George Kamman. Low gross prizes went 
to Forest Kamman and Jack Casey. Low 
Nets via the automatic system of handi- 
caps were awarded to Earl Stamm, Jack 
Keenan and Allen Jay. A door prize of 
a Hamilton wrist watch offered by Jack 
Keenan was won by George Kamman, 
Seymour, Ind. 

The Monday sessions started with a 
fish breakfast and from fish they went to 
facts. L. F. Shuttleworth, secretary of the 
Indiana Retailers Association, discussed 
the state gross income tax and a unani- 
mous resolution was adopted to cooperate 
with other retailers in an effort to have it 
repealed or more equitably drawn. 

Paul W. Monohon, sales manager of 
the Watson Company, North Attleboro, 
drew an optimistic picture of the jewelry 
business in the future and the meeting ad- 
journed for lunch. 

In the afternoon Harrison F. Babcock, 
president Horological Institute, gave a 
very interesting talk about the work and 
plans of this organization and pointed out 
the value to store which has a certified 
watchmaker. 


78 











H. R. Haerr, Gruen Watch Co., then 
talked about that branch of the business 
and told how the watch companies are 
striving to make the public watch con- 
scious and bring business to the jewelry 
stores. 

Ralph Roessler presented a report of 
the resolutions’ committee. Resolutions 
pledged support to the A.N.R.J.A. and 
commended the efforts of the officers and 
committees for their promotion of the pub- 
licity campaign, for their efforts and those 
of the National Credit Jewelers Associa- 
tion in the elimination of the excise tax, 
and endeavor to curb the so-called indus- 
trial jobber. 

Robert Mohlman, Lafayette, who re- 
cently joined his father in the business 
there after practising law and serving 
two terms in the state legislature pre- 
sented the idea of a replacement insur- 
ance on diamonds from which all the 
moral risk is eliminated and an effort will 
be made to develop the plan. 

H. R. Haerr announced that travelers 
in the state have formed the Hoosier 
Hustlers to assist the officers in their mem- 
bership campaign. After election of of- 
ficers the convention adjourned to return 
here again in 1937 for their 30th conven- 
tion. 

Officers are: A. S. Rowe, president, 
Indianapolis, Ind.; E. O. Little, vice-pres- 
ident, Auburn, Ind.; H. Elmer Lodde, 
secretary, Lafayette, Ind.; Gerry Mohl- 
man, treasurer, Lafayette, Ind. 


Frank J. Dunn 


ProvipENce, R. I. — The funeral of 
Frank J. Dunn, of Dunn Bros., manufac- 
turing jewelers at 139 Baker St., was at- 
tended by employees of that concern, busi- 
ness associates, relatives and friends. He 
died June 16 at the Jane Brown Hospital, 
where he underwent an oper? ‘ior the pre- 
vious day. 

He was born in North Attleboro, Mass., 
June 13, 1887, son of the late Matthew 
J. Dunn and Mary E. Dunn. He was 
educated in the public schools of that town 
at the Providence Classical High School 
and Bryant & Stratton Business College. 
Completing his schooling he entered the 
employ of his father in the manufacturing 
jewelry concern of Dunn & Rodenberg, 
this city, until 1919, when he formed the 
partnership of Dunn Bros. with his 
brother, Matthew T. Dunn. 

He is survived by his widow, Mrs. 
Lillian M. Dunn, one son, two daughters, 
his mother and brother. His home was 
in Edgewood, R. I. 
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INTERESTING NEWS PHOTOS 
OF THE MONTH 


Elk’s ‘‘Good Will Ambassadors” (above) carried 

Gruen watches in their New York-Los Angeles motor 

tour. George Gruen, Jr. (left), is a veteran timer 

at the annual Memorial Day 500-mile speed classic 
at Indianapolis, Ind 


A silver-plated horseshoe instead of flowers 
is the greeting of Wolfson & Grau, Pittsburgh, 
to new or remodeled jewelry stores. Max 
Wolfson, right, presents a good luck token to 
Eddie Manette in the latter's new store in 
the Keenan Building, Liberty Ave., Pittsburgh 


Collecting watch 
keys, a few of which 
are pictured at the 
right, is the unusual 
hobby of Marshall 
Smith of New Al- 
bany, Ind. His is be- 
lieved the _ largest 
private collection in 
the world 


Walnut woodwork and indirect lighting distinguish the new 
credit jewelry store of Jack Posner at 320 Santa Monica Blvd., 
Santa Monica, Calif. 


= 


Norris Dam was visited as an entertainment feature of the recent convention of the Tennessee Watchmakers’ and Jewelers’ Association. Members 
and guests shown above also visited the Smoky Mountains 


THE JEWELERS’ CIRCULAR—KEYSTONE 79 
for July, 1936 














by 
DANIEL WEBSTER HERING, 
Ph.D., C.E., LL.D. 


Curator of the James Arthur Collection of 

Clocks and Watches, New York University. 

(Fifth Annual James Arthur Lecture on 
Time and its Mysteries) 


Multiple clock at Lierre, Belgium. One master clock operates 

“ seventy-three dials that show the time of day, calendar dates, 

changes of seasons, tides, and astronomical phenomena; all 

intimately associated with the time concept and time sense in 
modern civilization. 


COGNIZANCE OF TIME A FAcTor OF CIVILIZATION 


HEN James Arthur was engaged in his tasks he 

was a machinist, a mechanic, an inventor, and a 
horologist; in his spare moments he was a philosopher. 
When he founded the series of lectures on Time and Its 
Mysteries, of which this is the fifth, I think he had in mind 
not only the reckoning of time by the hour in the day, the 
day in the year, or the year in the calendar, but also the 
appreciation of time in its essential nature and its influ- 
ence upon man in his conduct and mode of living. This 
gives Time a status in any scheme of civilization. I do not 
find such consideration of the theme in any history of 
civilization and the lack of such consideration is a serious 
hiatus in such histories. Time meant little in the early 
stages of any civilization, but in its later stages and espe- 
cially in modern civilization it is so important that for 
writers to be ignorant of it or voluntarily to ignore it is 
remarkable. 








TIME CONCEPTS 


and TIME SENSE 
AMONG MANY PEOPLES 





on Notre 

Dame of Dijon, made in 

Courtray in the XIVth 
Century. 


Jacquemarts 


Mr. ArTHUR’s VIEW OF TIME 

It may be pertinent here to cite a few passages from 
an article written by Mr. Arthur some twenty years ago. 
He considers Time as one member of the “trinity, time, 
space, and motion, every one of which is as much of an 
abstraction as time” and, as he sees them, these three are 
inseparably blended with one another. His “trinity” is 
like that constituting the universe of nature as commonly 
regarded by the physicist at that time except for the use 
of the term motion instead of matter and this, as he sub- 
sequently points out, comes to much the same thing. He 
goes on to show that our estimate of these three elementary 
constituents of nature is necessarily relative, not absolute. 
“Can you tell,” he asks, “how short a second is or how 
long an hour? Science has enlarged the second till incon- 
ceivable things happen within its duration. On the other 
hand, millions of years are mere baby steps in the age of 
the solar system. . . . On what, then, do we found our 
conception of time? On recurring motion. Time, space 
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and motion are to us realities in spite of the fact that we 
cannot catch one of them by itself.” After further specu- 
Jations he continues, “Time is not matter, but is mani- 
fested by all matter; space is not matter but contains all 
matter; motion is not matter but all matter is subject to 
it. There are no thoughts, beliefs, verities or facts more 
certain to us than this Trinity and yet its elements are 
neither material nor demonstrable, which is tantamount 
to saying that we are most certain of some things which 
are beyond scientific experiment.” (“Time” in THE 
JewELERS’ CIRCULAR, June 28, 1916.) 


DISTINCTION BETWEEN CIVILIZATION AND CULTURE 


If, in regard to a race of people, we distinguish between 
civilization and culture, we may consider civilization as a 
stage to which a people has attained in its varied applica- 
tion of the arts to the convenience and comfort of living. 
In the main it is material, while culture would be a step 
above this and largely spiritual; it is putting the finishing 
touches on civilization—polishing it. Various civilizations 
have arisen in the past, have flourished, have in some cases 
acquired a good deal of culture, and have been over- 
whelmed; they have passed away and have been lost, to 
be revealed by explorers after all traces of them have been 
buried for thousands of years. So far as history shows, 
civilization precedes culture, but a hard and fast line 
cannot be drawn to show where one leaves off and the 
other begins; we may conceive of a nation more civilized 
than another yet less cultured, and we make a mistake in 
boasting of our high state of civilization if we are lower 
than others in culture. 


THE RAILROAD AS A CIVILIZER 


Among the most powerful agents that influence civiliza- 
tion are those that promote communication and travel, 
facilitating intercourse and exchange of commodities be- 
tween countries that had been out of each other’s reach. 
The development of the railroad during the nineteenth 
century is a striking illustration; nothing comparable to 
that as a civilizer had ever been known before. One of 
the most noticeable effects of introducing railroad service 
into rural sections was “bringing the people to time’— 
determining their movements by schedule; demanding 
punctuality and a regard for intervals of time smaller 
than the inhabitants had been accustomed to. It was irri- 
tating to find that a train not only ran on schedule but 
left on the minute. Before that the clocks of a neighbor- 
hood varied among themselves by perhaps an hour. The 
only definite time was the rising or the setting of the sun 
and was fairly definite for one locality though varying 
with the season; but only in literature was it “sunrise” or 
“sunset,” in common parlance-it was “sunup” or “sun- 
down.” Much of the social effect was the ensuing contact 
of country people with town conditions, the change from 
rusticity to urbanity; but the severest change was the 
inculcation of punctuality and an obedience to a precise 
time for an appointment. My memory goes back nearly 
to the middle of the last century and I can recollect when 
the time for an evening meeting or function—singing 
school or spelling bee, perhaps—as posted on the door of 
the post office, the village store, or the blacksmith’s shop, 





workmanship 


was not by the clock at all but was “early candlelight,” 
and that was not a fixed hour, for it was much later in 
June than in December. Today the maximum deviation 
from accuracy that is tolerated in an engineer’s watch is 
thirty seconds in a week. 


Time Consciousness Comes LATE IN CIVILIZATION 


Cultured peoples strive always for higher culture. The 
savage does the best he can with the rude shelter, food, 
and appliances furnished by nature; his beginnings of 
civilization are fortuitous and his subsequent civilization 
is reached by growth. The earliest step in civilization was 
the use of tools. These were at first of the simplest and 
crudest character and were applied to the securing of food, 
clothing and shelter, or to defence against wild beasts and 
other foes. Besides tools that are for purposes of construc- 
tion or destruction another class is for the purpose of com- 
parison or measurement. Timepieces are uf this class and 
come into use much later in the development of a race 
than the others. We find the arts of weaving and of 
making pottery antedating other manufactures and com- 
merce, and even painting by cave men long preceded any 
evidence of time-consciousness. Great temples were built 
and other great structures were erected and decorated with 
sculptures marvelously carved by men to whom time ap- 
parently was more mythical than the deities they imaged 
in stone. Time counted for practically nothing in their 
economy, and it seemed that men did not become time- 





The Swordman’s Clock. An automatic candle clock 

used by Arabs about 1200 A.D. The candle clock had 

been introduced into England by King Alfred the Great, 
three centuries earlier. 
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When you buy 
OLD GOLD, SILVER, 


Platinum, filled scrap, etc., you 
contact people who are in the 
market for jewelry. Build good 
will and get their business. 


YOU CAN PROFIT 


on the scrap gold buying and 
operate on a very small invest- 
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SHIP TO DEE & CO. 


You get the check by return 
mail and 
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: Thirty-Eight Years of Refining Service 
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THE JEWELERS 
¢ BUYERS 
¢ DIRECTORY 


Concise and complete—it is a compilation 
of the names and addresses of the manufac- 
turers, wholesalers and importers in the 
jewelry and allied industries. 


The classified listings are arranged alpha- 
betically and geographically, grouping the 
sources of the various lines carried and ser- 
vices used in the retail jewelry store. 


A QUICK AND READY 
REFERENCE 


Order Your Copy Now While the 
Supply Lasts 








PRICE—$1.00 TO SUBSCRIBERS, 50c. 
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conscious until commerce and travel became important. 
By land these were done by caravans; by water they were 
limited to rivers and small bodies at first, and oceans were 
not traversed until comparatively late in human history. 
Once started, however, time consciousness grows rapidly, 
and, late as it began, none the less remarkable is the 
rapidity with which time has grown in importance and 
the importance into which it has grown as a factor in the 
civilization of today. The when of an occurrence has 
become as important as the where, but it was not always so. 


SPEED, THE RELATION OF DISTANCE TO TIME, 
THE KEYNOTE OF MopERN EFFORT 


An outstanding feature of modern civilization is a craze 
for speed. In a song of inspiration to achievement we have 
taken speed for the keynote; in an arch on which we try 
to build a fabric of social progress it is the keystone. Inocu- 
lated with the speed virus the modern progressionist rushes 
headlong to reach distant places, to circumnavigate the 
earth, to erect towering structures—all in the shortest 
possible time ; that “time is money” has become a proverb; 
the criterion of the value of an achievement, at least one 
of a material nature, is not so much the thing itself as the 
time in which it is accomplished. 


TIME RESPONSIBLE FOR AT LEAST ONE QUARTER 
OF PROGRESS 


Speed of travel or of any other performance is the time 
rate at which it is done. It is determined by a relation of 
distance or magnitude and time, each sharing equally with 
the other in the relation; also, the more that speed in 
general rises the more exacting becomes the demand for 
punctuality, and that means more precise and dependable 
timepieces. (Mathematically, since speed is rated as not 
less than half, perhaps more than half, of what we call 
progress or enterprise, and since time counts equally with 
magnitude, the other factor of speed, time is responsible 
for at least one quarter of progress.) 


TIME A PRIMARY CONCEPT 


By a concept we mean the general, comprehensive way 
in which the idea of a subject appeals to us; a time con- 
cept, then, is the general comprehensive way in which the 
idea of time appeals to us. When an idea has been reduced 
to its simplest terms it becomes a primary concept and 
efforts to define it more plainly are futile. Time and space 
are regarded as primary concepts of nature because they 
do not admit of definition in any simpler terms than their 
own names. 


THE SCHOOL GIRL AND THE CANDLESTICK 


An attempt to get beyond this has stuck in my memory 
since early boyhood. In a country district school the 
teacher asked a pupil in the spelling class, a grown up but 
not very bright young woman, to define a “candlestick.” 
She balked at the question and became confused. 

“Tf,” said the teacher, “you spoke about a candlestick 
to some one who did not know what it was, how would 
you explain what you meant?” Puzzled, she exclaimed: 

“He must be awful dumb if he didn’t know what a 
can’lestick was.” 

The teacher was insistent that she should tell what she 





meant by a candlestick. She looked around the room and 
her eye alighted upon a shelf nearby on which stood the 
very object in question. Pointing to it she said with an air 
of triumph: 

“That’s a can’lestick.” 

“Yes,” said the teacher, “but tell me just what is a 
candlestick.” 

“Why,” she said impatiently, “you know what a can’le- 
stick is as well as I do; a can’lestick is a can’lestick!” For 
her there could be no more elementary definition. 

In the audience there are probably heads of families with 
that small child who has a propensity for asking questions. 
He has heard you speak to some one about “time” and he 
asks you what is time? You explain the clock dial so that 
he can tell what time it is, but that is not the ghost of an 
answer to his question; he is not interested in that; he 
waives it aside and comes again with the question, “But 
what is time?” You have to give it up, but perhaps your 
failure leads you to ask yourself, “Just what do I mean or 
understand by Time?” And you can no more satisfy your- 
self than your child with the answer. 


TimME Not APPARENT TO Our SENSES 


We speak of gaining time or losing time, of saving time 
or wasting time, plenty of time or not time enough; what 
is this thing which we gain or lose, save or waste, have 
plenty of or cannot spare? We cannot detect it by our 
senses; we cannot see it or hear it or feel it or taste or 
smell it; yet we measure it (or say we do and think we 
do). It is figured variously in speech as a river in flow or 
a creature in flight; it is deified as Kronos who was the 
offspring of Uranos (Heaven) and Ge (Earth) who de- 
stroyed his own creations; and it is personified as a reaper, 
a ruthless superman with scythe mowing down human 
beings and all their works. 


THE Time Concept, sy Newton, By MAXweELtL, 
BY EINSTEIN 


Until within the last two decades, for nearly two hun- 
dred years science has generally accepted the Newtonian 
formula that “time, of itself, and from its nature flows 
equably, without regard to anything external, and by 
another name is called duration.” (The Principia, Bk. I, 
Def. VIII, Sch. I.) , 

An eminent physicist of the late nineteenth century 
wrote: “The idea of time in its most primitive form is 
probably the recognition of an order of sequence in our 
states of consciousness.” (James Clerk Maxwell, in Mat- 
ter and Motion.) That sounds rather formidable, but I 
take it to mean that we get the sense of time from our 
perception of intervals—not intervals between facts or 
events but intervals in our recognition of the facts or 
events. If these occurred simultaneously we would still 
think of them as extending over a period of time if we 
became conscious of them one after the other. But Pro- 
fessor Maxwell continues, “All our knowledge, both of 
time and place, is essentially relative. We cannot describe 
the time of an event except by reference to some other 
event.” (Matter and Motion.) A man who attempts to 
locate himself or tell where he will arrive after a while, 
in the realm of Time, is in the position of the soldier on 
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PROMPT and ACCURATE REFINING SERVICE 





Spyco Returns on all types of 
Old Gold—Jewelry, Filled and 
Plated Scrap, Filings, Grind- 
ings or Sweeps—are made 
promptly on the basis of either 
exact assays or of careful es- 
timates by experienced esti- 
mators, as you desire. 











Checks based upon esti- 
mates are forwarded the 
day shipments are re- 
ceived. 


Melting and Assaying re- 


quire additional time but 
insure maximum returns. 





SPYCO 
Smelting & Refining Co. 




















Many manufacturing jewelers are 
finding that it pays to ship their 
sweeps to Spyco. 
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Say "Hello" to a Good "Buy!" —pick the modern, 26 story 
Hotel Piccadilly and enjoy maximum comfort at minimum cost. 


In the center of Times Square's glamour . . . yet removed from 
its clamor. Within 4 minutes’ walk of “Radio City,” 69 thea- 
tres, and the Jewelry District. One block to all transit lines. An 
international patronage is your guarantee of satisfaction . . . 


Cool, quiet, charmingly furnished rooms, with private baths, 
showers, circulating ice water, “sleepyhead™ 
beds and all up-to-the-minute conveniences. 
Daily rates begin as low as: 


$950. $350 


DOUBLE 
Write for reservations. Ask *. free "Guide-Map" 
and "1,001 Facts about N. 
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H. KURI - 37 Maiden Lane - New York, N. Y, 


(Established since 1916) 
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NEW BEDFORD 
MASSACHUSETTS 


WhoM.-F-Nye INc. 


ESTABLISHED 


1844 








DICTIONARY OF GEMS 


. Precious and Semi-Precious Stones 
by R. J. Rocers, F.G.A. 


Price $1.50 Postage Paid 


This new book of all gems gives complete defini- 
tions of every stone used by jewelers from Achates 
(ancient name and origin of Agate) to Zircon and 
Zonochlorite with their specific gravity, chemical 
composition, crystallographic origin, hardness, re- 
fractive index, etc. 


The work is written for the jeweler with tables 
and notes in a form convenient for quick use that 
will give a brief explanation of crystallographic 
origins, some details as to cutting of gems, an ex- 
planation of refractive index, dichroism with 
tables, hardness with tables, specific gravity with 
tables, notes on manufactured gems and birth- 
stones. 


It is a valuable ready reference list for the retail 
jeweler, manufacturer, importer and lapidary. 


Cloth bound, 58 pages, 7x54 inches. 
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the march when he says, ‘““We don’t know where we are 
going but we're on the way.” 

With the rise of the doctrine of relativity, time has 
taken on a new aspect. This doctrine is too complicated 
to be discussed here, but I can explain briefly how time 
has been worked into it. It is axiomatic that our apprecia- 
tion of intervals between phenomena requires that we 
observe those phenomena—say, for example, flashes of 
light. Light, we know, travels with a speed of 186,000 
miles per second, a speed far transcending that of any body 
within our knowledge hitherto; but the intervals in our 
perception of the flashes will be shorter if we are approach- 
ing the source than if we are receding from it. With the 
enormous speed of light compared to the highest speed 
that we can possibly attain, this difference is too small for 
us to detect it. If, however, we could move with a speed 
comparable to that of light, say at least one-tenth as great, 
the interval between the flashes would seem measurably 
different from what it would seem if we were not our- 
selves in motion. Our motion is a change of our position 
in space; our recognition of intervals, then—our concept 
of time—is involved with any variation in our position in 
space, and so, now, time has become linked up with space 
as a sort of adjunct to it. Moreover, we do now observe 
particles which move among themselves with a speed one- 
tenth as great as that of light, or even more. . These are 
the electrons constituting an atom of matter. 


TIME A FourTH COORDINATE OF SPACE 


Three lines of distance and direction—right or left, up 
or down, forward or back—will get us to any point in 
space; those lines are called the coordinates of the point 
and all space has been regarded as comprised within three 
dimensions. That is now called space of experience, but 
to make an event completely determinate time has to be 
invoked, and in recent science time is treated as an addi- 
tional dimension of space, a fourth coordinate, and the 
complete locus of an event is space of four dimensions. 

But Newton’s definition of time cannot be regarded as 
ancient; what notion of time was entertained by early or 
prehistoric man (if prehistoric man did any thinking) ? 
His ideas were probably fantastic. Is time an entity? If 
so, is it continuous or discrete? If it is the latter and is 
issued in quanta, what is between the separate portions? 
When we measure time by an arbitrary yardstick such as 
an hour, a day, or a year, we are simply picking out certain 
portions of time; such a view of time is not general but 
restricted, and an unrestricted view involves the scheme 
of unrestricted relativity. Except in recondite processes of 
scientific research practically all our uses of the time con- 
cept are of that restricted nature. 


THE LIGHT-YEAR AS A UNIT OF DISTANCE 


To express distance by time is a very old practice ; among 
uncivilized peoples who had no timepieces it was common. 
It was so many days’ travel to a given place; a journey 
had been so many sleeps; and we still use the same idea. 
For a long time it has been found more satisfactory to 
employ time units in connection with light to express the 
enormous distances of astronomical bodies than to state 
them in our usual units of distance. It is not often that 


we use a greater length than a mile to measure distance, 
but a year is a very common unit of restricted time, and 
if we take the distance that light travels through vacant 
space in a year as our unit, which we call a “light year,” 
we express astronomical distances in less cumbrous figures, 
save mental effort, and probably save time too! One light- 
year is nearly six millions of millions of miles. It is easier, 
more expressive, and no less definite to say that Arcturus 
is 125 light years distant from the earth than to say its 
distance in miles is 782 with twelve ciphers attached; or 
that Sirius is eight and six-tenths light years rather than 
that it is fifty millions of millions of miles away. 


‘TIME AS A SIXTH SENSE 


The five senses which we have enumerated, seeing, hear- 
ing, feeling, tasting and smelling, are generally regarded 
as the means by which we perceive agencies external to 
ourselves, but inasmuch as they do not always meet the 
demand, a “sixth sense” has been proposed—several ot 
them, in fact—e. g., a temperature sense apart from touch; 
a sense of direction, by which a person in a boat, with his 
eyes closed, may become aware of having turned around 
or changed his direction of movement; and a time sense 
by which he may more or less accurately tell the time of 
day or how long a time has elapsed since some occurrence 
was noted; but it is not in just that form that the term 
“time sense” is used in the title of this lecture; we mean 
rather time consciousness, much as we speak of being self- 
conscious, or of having an inferiority or a superiority com- 
plex, or like the “card sense’ which we attribute to a 
player who seems to know intuitively what card to play at 
a critical stage of the game. (Parenthetically, we may 
suggest that this time sense is included in what is most 
often called “common sense,” perhaps because not to pos- 
sess something of it is rather uncommon; and yet, as we 
have remarked, the lack of time sense was common in 
primitive races. ) 


CEASELESSNESS OF TIME 


We are accustomed to think of time as without begin- 
ning or end. To me, one of the best expressions of per- 
petuity to be found in literature is in the Gospel of St. John, 
VIII, 58. Jesus had alluded to His early existence and the 
Jews who had been badgering Him said, “Thou are not yet 
fifty years old and hast thou seen Abraham?” To which 
Jesus replied, “Before Abraham was born I AM.” With 
Him everything was present. His reply obliterates both 
past and future from consciousness—not “I was” but 
“I AM”; no past or future to omniscience or to the 
eternal; but omniscience, eternity, infinity are not within 
the grasp of the human mind and are no simpler concepts 
than Time. The time idea opens a field to cranks, but life, 
even a long life, is too short to spend it in chasing a 
will-o-the-wisp. 

(To be continued) 


In the list of those elected to the Advisory Council of 
the Horological Institute of America as reported in the 
June issue of THE JEWELER’s CircULAR-KEYSTONE, an 
error was made in stating that Samuel Levin was elected 
to the council. The name should have been Louis Levin. 
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IMPURI 


Don’t let impurities in metals delay your pro- 





duction. 

So called “pure metal” often results in scrap- 
ping a complete job. Don’t let this happen to 
you. 

Be sure to start out with pure metals—Purchase 
your gold and platinum from a dealer in whom 


you have confidence. 


All our metals are guaranteed and stamped with 





the purity of the metal. 


Kastenhuber & Lehrfeld 


24 JOHN ST. NEW YORK 


A Reliable Dealer is your only protection 
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TEEL SCREWS—How can I remove broken steel 
screws that once formed parts of stems, from a large 
quantity of crowns, which | would like to use as repair 


material? I have tried rusting these screws out in the 
usual way with alum water, but this is not very satis- 
factory; it fails to dissolve the steel in any reasonable 


length of time. (Question No. 5007.) C. W. M. 


Answer—The method of removing broken screws 
from brass, gold or other non-ferrous metal parts, by 
“rusting them out” with water-and-alum solution, may be 
hurried up by occasionally scratching the rust deposit 
with a steel needle-point, so as to expose fresh steel sur- 
faces from time to time to the action of the alum. But 
on a great number of pieces this scratching operation 
would amount to spending a great deal of time; and it 
might be more economical in the long run to rig up a 
special device to remove the screws mechanically. On a 
soft steel tailstock taper of your lathe, mount a piece of 
soft metal—lead, or a piece of a battery zinc—larger in 
diameter than the largest crown; turn in this a female 
taper. Grind a drill, of diameter a little less than the 
screws to be removed, so it will cut with your lathe run- 
ning backward. Place a crown in the taper; run the 
lathe slowly backward and press the broken screw 
against the rotating drill. This will remove all except 
perhaps the tightest of the screws. If you wish to per- 
sist on these, let the drilling proceed until the hole is 
about twice the length of its diameter; then drive into it 
a punch, filed in the form of a slightly tapered square 
and hardened and tempered to a brown color; the cor- 
ners of this punch will take hold in the hole, and with it 
the screw can be turned and removed. 


RAVER—What can you suggest to assure having a 
graver of correct temper to use for turning down 
balance staffs in removing these from balances prior to 


fitting new staffs? (Question No. 5008.)  B. H. P. 
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Answers—The quality and temper of gravers on the 
market for sale, does vary. Once in a while, among 
the gravers one uses, there may be found a tool that it 
will be noticed holds up unusually well in turning hard- 
ened and tempered steel—steel of the “blue temper” that 
is mostly used for balance staffs. Should a graver like 
this (one that does not need continual resharpening when 
used on staffs) turn up among your supply, it is well to 
mark this tool so that it may be kept especially for cutting 
staff hubs or shoulders, in removing staffs. One of these 
especially well-tempered gravers is apt to be found in any 
lot of almost any maker’s product. 

But if you wish; you may try your skill in rehardening 
and tempering any graver, instead of selecting one as 
suggested above. The most important thing is to heat 
the steel exactly to the correct degree before quenching 
it. This is a matter of experience resulting in a “trained 
eye” for judging heat as indicated by color. Heat the 
steel until it becomes bright red; but not until it is 
“white-hot.”” Overheating is indicated when “blisters” 
begin to appear on the steel. Heating should cease be- 
fore this stage is reached. On the other hand, a dark- 
red color is at too low a heat for good results. In judging 
heating-colors, it is important to do the work always in 
the same light. In bright sunlight, you may overheat, 
since white-hot may appear to be only bright-red; and in 
a dark place, dark-red appears brighter than it should. 
Light is most uniform, at all times, at a window that opens 
toward the north. After the steel reaches a clear bright 
red color, plunge it quickly into cold water. Nothing 
is better than cold water for this, in spite of all the nos- 
trums and mixtures often recommended. After quench- 
ing, scour the steel clean with an emery-stick, and slowly 
heat it just until it assumes a very light yellow color, at 
which temper it should easily cut blue-tempered steel, and 
keep its edge without frequent resharpening. 
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SEE THE NATION’S 
CAPITAL 
Live AT THE 


WILLARD HOTEL 


The Willard is near the 
places you'll visit in 
Washington—two blocks 
from the White House, near S gene Wit 
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WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
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Smart Park Avenue is only a block away 
from your hotel when you stop at the Lex- 
ington. And the Lexington is convenient 
to other famous New York sights...Radio 
City, Times Square, the famous Fifth Ave- 
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nue shops. You'll enjoy your visit to the 
Lexington...801 modern rooms from $3 a day. 


HOTEL LEXINGTON 


48TH STREET AT LEXINGTON AVENUE - NEW YORE q 

Charles E. Rochester, Manager 
Directed by National Hotel Management Co., Inc. 
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Diamond Industry in 1935 


(From page 37) 


largely derived from diamond and copper mining, diamonds 
normally accounting for from 45 to over 60 per cent of the 
exports. Production and sales of diamonds in recent years are 
given in the following table: 


Diamonds 


Produced Stones Carats Value Price 

Year (Carats) PerCarat Sold Received Per Carat 
aa 683,801 6.7 726,808 £2,050,688 56s. Sd. 
1927 ..-+-- 723,877 5.9 577,341 1,620,862 56s. 2d. 
 SSeeeae 503,142 6.3 564,383 1,389,864 49s. 3d. 
TOTO ccccce 597,187 5.3 533,101 1,617,698 60s. 8d. 
1930 ..-+-- 415,047 5.8 214,036 640,253 59s.10d. 
1931 «+++ 71,532 4.8 103,000 300,000 58s. 2d. 
1932 ..-+6- 17,944 0.9 44,000 211,000 95s. 4d. 
1933... 2,674 0.7 9,113 57,860 126s.11.8d. 
1934 ....- 4,126 — 257,813 438,296 34s. 


Exports of diamonds from Southwest Africa in the first half 
of 1935 were valued at £206,050 as compared to only £6,064 in 
the corresponding period of 1934. 

The dominant company is the Consolidated Diamond Mines 
of South West Africa, but in the summer of 1935 the Marine 
Terraces Diamond Company had a party prospecting between 
Conception Bay and Meob. They control a number of claims 
south of Walvis Bay previously worked by Namaqua Diamonds 
(now liquidated). 

Consolidated Diamond Mines of South West Africa Ltd. has 
a practical monopoly of the diamond deposits of South West 
Africa. It is administered by DeBeers Consolidated Mines Ltd. 
Its alluvial mines which were shut down in 1932 were re- 
opened on a limited scale in February, 1935, and the year’s pro- 
duction was probably of the order of 125,000 carats. The area 
worked is to the north of the mouth of the Orange River where 
development in the past three or four years has opened up 
promising deposits of fine stones. One of 247 carats is rumored 
to have been found. On December 31, 1934, 173 Europeans and 
751 blacks were employed. 

Figures of operations follow: 


IDB oo viccesee — 1. 38.11.54 
1933. ccccecce 31.95 2.13s.11.3 d 
1934. cecccee 42.5 4. 1s. 5.8d 
WSS .ccccsces — 2. 2s. 0.4 d. 


The principal producer of diamonds, Tanganyika Diamonds, 
increased its capital to £300,000 in 1934 and became the Tanga- 
nyika Diamond and Gold Development Co. Ltd. It is now 
principally interested in gold mining. Its 1934 diamond produc- 
tion was 967 carats from 33,017 loads washed. For the first time 
in some years the Mabuki mine is said to have been profitable. 
A new discovery was reported late in 1934 at Nzega. For the 
year ending June 30, 1935, the loss including £44,831 written off, 
was £49,065. The balance sheet showed investments carried at 
£146,339 and other assets of £34,946 against current liabilities 
of £46,047. 

The company has an exclusive prospecting license covering 
1000 square miles and this summer it was stated that up to 
June 30, 1935, at Ussongo therein 22434 carats were recovered 
from 1,976 loads of gravel and kimberlite, or 11.37 carats per 
100 loads. The stones average 0.55 carats each and are of good 
quality. The Makubi plant (750 to 1,000 loads a day) is being 
reconditioned and moved to Ussongo as the Makubi deposit is 
practically exhausted. Two diamond-bearing kimberlite occur- 
rences are already known. 

The company has agreed to turn over the exclusive prospect- 
ing licensed area, except for Ussongo, to a new company in 
which Tanganyika Diamond and Gold Development Co. will 
hold a half interest. 

SIERRA LEONE 


The rise of Sierra Leone as a diamond producer has been 
rapid: the colonial Geological Survey found stones in two locali- 
ties in 1930 (Kenja River and Kono district) : the Consolidated 
African Selection Trust Ltd. (q.v., under Gold Coast) began 
prospecting in 1931 and in 1933 it was given a monopoly of the 
diamond fields of the colony which it exploits through a sub- 
sidiary, Sierra Leone Selection Trust (capital £150,000 in 5s. 
shares). The colonial government participates in the profits. 
The field, undoubtedly, of first importance, produces stones with 





















































Year Taxes, Royalties 
ending Sales Total Mining and Net Cost 
Dec. 31 Carats Revenue Sales Costs General Expense Profit Per Carat 
ee 601,874 —- £1,755,249 ee £502,234 26s.4d 
Dee ééetenes 627,049 — 1,816,079 ee — 528,811 358.74 
ne pneaeeree 496,019 —- 1,434,498 —— od 63,155 49s. 
Me aetotwwe — — 1,216,131 — a 457,619 
a evesnens — — 1,477,823 aa ne 582,456 _- 
nT sees eed — — 578,871 -———— — 366,529 —_ 
| Ar — — 290,625 ee woe 28,669 (loss) _ 
ae —- £155,615 159,107 £145,332 £28,956 18,673 (profit) — 
eer _-—_ 149,582 141,618 114,527 30,652 4,403 (profit) _— 
a oo 308,972 331,980 126,006 40,870 81,113 (profit) — 
Year Ending Value i i 
Dec. 31 per Carat Dividend Ordinary Preferred a good range as to quality, shape and size. Both —_ grad - 
i 58s. 4d. £329.212 12.50% and bort are recovered, most of the stones being of good size. 
NG a CAG 57s.11d 353,787 12.50% The life of the field is likely to be a long one. The company 
= esi Pry yds paid an initial dividend in 1935. 
eee 280,000 12.50% 7.50% Diamond exports from Sierra Leone have been as follows: 
—_——- 84,000 3.75 i 
—_——— la Carats Value in £ Value per Carat 
_—_— October-December, 1932 .. 748 & 1,497 40s. 
—— —— Pre eee 26,901 73,266 54s.5.8d. 
-__ SR eccexeudohwacsaetes — 144,861 —_ 











On December 31, 1934, assets were £163,476, in addition to 
investments in associated companies at cost or under £1,304,- 
508: liabilities besides £83,600 of debentures outstanding, were 
£439,869. 

TANGANYIKA TERRITORY 


The diamond production of Tanganyika Territory continues 
to be small, it being in 1935 1,714 carats, worth £2,972. 
Export figures follow: 
Carats 


Average Number Over 


Year Exported Value Weight 10 Carats 
eee 18,766.25 £101,480 -929 102 
Sey ceed 24,680.75 99,838 1.07 102 
ee 23,200. 88,030 82 109 
i oe 13,107. 27.211 75 af 
i, ee 7,790. 9,698 os 18 
| Se 1,391. 1,666 = _ 
ee 1,432. 3,862 -— cod 
pc rr 1,131. 4,608 1.02 10 
i 1,414 2,972 — 
Year Largest Stone (Carats) Average Value per Carat 
ee 50.50 £5. 8s. 
)  Seeueee 50. 4. 0s.11 d. 
aS 52.33 3.158.10%4d. 
, 92. 2.18.6 d. 
bs re ee 29.25 1. 48.11 d. 
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The 1934 production is reported to have been 68,633 carats 
and that for 1935 is estimated at about 250,000 carats. Revenue 
derived from the diamond deposits was a large factor in turn- 
ing the Sierra Leone government's anticipated budget deficit 
(£29,195) for 1935 into a surplus (£38,000). The principal 
centers of exploitation are Shongbo and Sefadu. Two hand- 
plants and one eight-foot electrically operated pan are in opera- 
tion and presumably by now a second and third 8-foot pan have 
been installed. Model camps for both whites and blacks have 
been erected. 


NIGERIA 


Two diamonds were discovered in 1934 in Nigeria, one in 
the gold placers of the Birnin Gwari area and another on 
Sokoto River near Maradu. The first-named stone was not fine 
but the other weighed slightly over 10 carats and was valued 
at £7 per carat. The right to prospect and later, if warranted, 
develop the deposits is said to have been granted by colonial 
authorities in 1934 to the Consolidated African Selection Trust 
(see Gold Coast). The company in 1935 had several pros- 


(Please turn to page 96) 

















Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
= 25 words. Additional words 5c. a 
wo * 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
— to cover postage must be en- 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





LOAN OFFICE CLERK, 31, 12 years’ ex- 
perience watches and jewelry: excellent 
references. Address ‘T., 4647,” care 
Jewelers’ Circular-Keystone. 





IF YOU ARE IN NEED of a watchmaker, 
jeweler or optician, write to Henry 
Paulson & Co., 37 So. Wabash Ave., 
Chicago, Ill. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished, no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





JUNIOR GEMOLOGIST seeks a position 
of merit with reliable concern; formerly 
manager with prominent concerns; Mid- 
West only. Address “K., 4641,’’ care 
Jewelers’ Circular-Keystone. 





VALUABLE CREDIT MAN; qualified 
selling in every conceivable branch ; un- 
usual ability for creating effective win- 
dow displays and advertising layouts. 
Address “J., 4676,” care Jewelers’* Cir- 
cular-Keystone. 





EXPERT WATCHMAKER, _ engraver, 
clock repairman, wrist to repeaters and 
split seconds; very high-grade all- 
areund ability; pleasing personality ; 
references. Address “G., 4707,” care 
Jewelers’ Circular-Keystone. 





DIAMOND SALESMAN seeks responsible 
position in recognized retail institution; 
young man of clean character and 
pleasing personality; available now. 
Address “H., 4675,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, SKILLFUL WORKER 
wishes employment with good firm; 
thoroughly experienced over a period 
of 20 years on all types; quality refer- 
ence. Address “E., 4671,” care Jewel- 
ers’ Circuar-Keystone. 





SALESMAN, metropolitan and road, East 
and West, contemplating change; highly 
recommended by well known firms; 36, 
single and Gentile. Address ‘‘H., 4639,’’ 
care Jewelers’ Circular-Keystone. 


AN ACTIVE MAN desires responsible po- 
sition in your organization; thoroughly 
qualified for managing an up-to-date 
credit store. Address “D., 4654,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, experienced and capa- 
ble, also light jewelry repairing, can 
estimate and meet the public; age 36, 
neat; good references. Address “G., 
4657,” care Jewelers’ Circular-Keystone. 





A FINE AMERICAN WATCHMAKER 
is seeking position with high-class con- 
cern; skilled mechanic, age 36. Ad- 
dress “F., 4672,” care Jewelers’ Circu- 
lar-Keystone. 





HIGH-GRADE WATCHMAKER, _ good 
jeweler, first-class salesman, plain en- 
graver. If you want a good combina- 
tion man, write Box 263, Metropolis, 
Illinois, 





LETTER ENGRAVER on jewelry and 
silverware; 30 years’ experience in re- 
tail business; would also act as sales- 
man. F. C. Hohnbaum, 31 Goldsmith 
Ave., Newark, N. J. 





YOUNG LADY, many years’ experience 
with jobbing jewelry line, desires posi- 
tion in order and repair department. 
Address “H., 4709,’’ care Jewelers’ Cir- 
cular-Keystone. 


DIAMOND SETTER, 20 years’ experi- 
ence, can do all kinds of fine platinum 
work, wishes steady position, anywhere; 
A-1 reference. Address “P., 4682,’’ 
care Jewelers’ Circular-Keystone. 


WATCHMAKER, competent and expedi- 
ent, 20 years’ bench experience, four 
years last position with large concern ; 
good reference. Address “D., 4670,’ 
care Jewelers’ Circular-Keystone. 


EXPERT Swiss railroad watchmaker, 18 
years’ experience; have ability to as- 
sume charge of watch department; can 
furnish best reference. Address ‘“M., 
4679,” care Jewelers’ Circular-Keystone. 














WATCHMAKER, expert, worked at the 
bench 25 years on high-grade watches; 
inspector, close timing; present place 
10 years; reference. Address “Y., 
4689,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, JEWELER, engraver, 
thoroughly competent; 14 years’ experi- 
ence in retail store and trade shop; 
seven years where now employed; pre- 
fer Southern Texas. Address “B., 
4644,"" care Jewelers’ Circular-Keystone. 





JEWELER, diamond setter, engraver, 
wishes position; expert on special orders 
(platinum, gold), fine repairs, clock 
work; age 36, married; very good ref- 
erences, Address “H., 4635,’ care 
Jewelers’ Circular-Keystone. 


MANAGERIAL POSITION wanted by 
competent young man; thoroughly ac- 
quainted with customary requirements 
of a credit store; employed at present. 
Address “P., 4660,” care Jewelers’ Cir- 
cular-Keystone. 








COMBINATION watchmaker, jeweler, en- 
graver and stone setter, age 36, 18 
years’ experience, wishes position by 
August Ist with reliable firm in South. 
Address “H., 4658,” care Jewelers’ Cir- 
cular-Keystone. 





TOOL DIE MAKER, die sinker, experi- 
enced jewelry, watch cases and watch 
manufacturing dies of small type, seeks 
steady work with good house; age 33 
years. Address “A., 4626,” care Jewel- 
ers’ Circular-Keystone. 





RELIABLE YOUNG MAN seeks opportu- 
nity with reputable retail or wholesale 
concern in New York City: experienced, 


capable and recommended. Address 
“D., 4699,” care Jewelers’ Circular- 
Keystone. 





SALESMAN NOW EMPLOYED, calling 
on wholesale and manufacturing trade 
in New York, New England, Philader 
phia, Baltimore and Washington, de. 
sires a change. Address “N., 4677." 
care Jewelers’ Circular-Keystone. ; 

See 

WATCHMAKER, JEWELER, salesman 
plain engraver, none better, neat ap- 
pearance, good personality, honest, econ. 
genial, married, available at once; saj- 
ary $50. Address “V., 4688,” care 
Jewelers’ Circular-Keystone. 











POLISHER AND REFINISHER on sil. 
verware desires position in a jewelry 
store; can make all the finishes ag re. 
quired by first-class houses; A-1 ref- 
erences given. Address “A., 4665,” 
care Jewelers’ Circular*Keystone. 





I HAVE A SON who wishes a job as 
watchmaker and jewelry worker; fast 
workman, competent, pleasing person. 
ality, good salesman; has grown up 
in jewelry store. D. C. Williams, 

Jeweler and Optometrist, Albion, II. 








YOUNG WATCHMAKER and salesman 
capable of taking charge of store; 
wishes position in a town with a popu- 
lation 50,000; reference and photo sent 
on request. Address ‘“B., 4692,” care 
Jewelers’ Circular-Keystone. 





EXPERT, GRADUATE WATCHMAKER, 
managerial ability, railroad inspection, 
20 years’ experience, plain engraver, 
experienced salesman; first-class refer- 
ences: Middle West. Address “C.,, 
4698,” care Jewelers’ Circular-Keystone. 





OPTOMETRIST, Virginia certificate, 
watchmaker, jeweler, engraver; results 
guaranteed in all above lines; 15 years’ 
experience; knows how to sell glasses; 
good reference. Address “Z., 4690,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, 20 years’ experience on 
baguette and railroad watches, light 
jewelry, clock repairing, estimate, sales- 
man; age 36, married: Illinois, Iowa, 
Wisconsin. Address ‘“K., 4678,” care 
Jewelers’ Circular-Keystone. 





SALESMAN, having long experience with 
department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address “Re- 
liable, 4491,” care Jewelers’ Circular- 
Keystone. 





ENGRAVER, 25 years’ experience all 
around shop, engraving agen | cut- 
ting for enamel, crests, seals, modeling, 
chasing, die cutting and designing. Ad- 
dress “V., 4729,” care Jewelers’ Circu- 
lar-Keystone. 





EXPERIENCED jewelry and optical sales- 
lady, pleasant personality, willing to 
assist in office work, wants steady posi- 
tion; good reference; prefer Illinois, 
Indiana or Wisconsin States. Address 
“S., 4535,"’ care Jewelers’ Circular-Key- 
stone. 





GOING VACATIONING? Leave your busi- 
ness in capable, experienced hands 
under management that will insure you 
a vacation without business worries; 35 
years’ experience, best references: dat- 
ings now. Address “Circular, 1138, 
Room 1205, Heyworth Bldg., Chicago. 





SALESMAN covering entire South wishes 
jewe'ry or holiday goods line; 16 years 
experience calling on jewelers and de- 
partment stores; past record and ref- 
erences unquestionable; drawing  ac- 
count required. Address “G., 4737,’ 
care Jewelers’ Circular-Keystone. 








SALESMAN, experienced, desires New 
York office connection, traveling Bos- 
ton, Philadelphia, Baltimore, Washing- 
ton and New York State territory; must 
be Al merchandise: have excellent con- 
nections. Address “‘V., 4567,”’ care Jewel- 
ers’ Circular-Keystone. 





COMBINATION watchmaker, plain en- 
graver and jewelry repairman, wishes 
permanent position with a good reliable 
house; can furnish the best of refer- 
ences from both credit and retail stores; 
prefer the East or South. Address “E., 
4655,” care Jewelers’ Circular-Keystone. 
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Diamond Industry in 1935 


(From page 89) 


pecting parties in the field, work having begun in September, 


1934. 
BRAZIL 
Brazil’s diamond production is difficult to gage: the re- 
ported exports are small. (Brazil is said to have exported to 
the United States in 1934 18,243 carats of diamonds of all types 
including carbonado) but as stones are cut and sold locally and 
in addition stones are smuggled out of the country the produc- 
tion is doubtless much larger than the exports suggest. In 1935, 
the governor of Bahia in an attempt to curb smuggling promul- 
gated Decree No. 9709 as to collection of export tax on all dia- 
monds leaving the state, a complex and probably unworkable 
law. Boa Vista mine is reported to be in operation as is Se- 
rrinha while native prospectors are widely scattered in Bahia, 
Minas Geraes and Matto Grosso. Late in the year two fine 
diamonds were said to have been found in Brazil: one of 488 
carats from near Umeraba and a fine white stone of 50 carats 
worth- £7,000 at the Boa Vista mine. 


BRITISH ‘GUIANA 
Diamond production in British Guiana which reached a peak 


of 214,474 carats in 1928 has since then continuously declined, 
recent figures being as follows: 


Year Carats per Carat Value per Carat in Carats 
Production Stones Price Exports 
ee 60,185 7.36 £118,865 £1.19.6d. 57,069 
ee 48,569 7.49 109,685 2. 5.2d. 52,253 
BPS4.cccss 44,569 7.25 101,592 2. 5.7d 44,423 


The decline is in part due to the exhaustion of the more 
readily accessible deposits and to the greater attention paid by 
the local placer miners (“pork-knockers”) to gold mining owing 
to the high price received for the latter. The 1935 production 
may show a slight increase over that of 1934 due to better- 
ment of transport facilities in the colony. The Mazaruni River 
section continues to be the principal producer. 


MISCELLANEOUS 


A few diamonds continue to come from the gold placers on 
the Caroni River, Venezuela. In 1935, an American expedition 
did considerable exploration work on one group of claims. 

Borneo continues to produce a few hundred carats yearly. 

New South Wales, in 1934, produced 49 carats largely from 
Cudgegong River and Bingara. A few stones also are said to 
have come from Stanhope. The stones are recovered by pros- 
pectors rather than companies. 

India, in 1934, produced 2,480 carats chiefly from the State 
of Panna. A Hindu farmer is reported to have found while 
plowing a pink diamond weighing 20 carats in the Anantapur 
district, Madras. It was sold locally for £495. 

A few small diamonds were said to have been found last 
spring in Italian Somaliland, near Uddur. The area is later to 
be prospected. 

The success of the English on the Gold Coast and in Sierra 
Leone has led the French Colonial Mining Department to 
search for similar deposits in French West Africa, especially 
in the Comoe River district, Ivory Coast (minor discoveries 
reported between 1925 and 1930) and in southwestern French 
Guinea (minor discoveries in 1933). Early in 1935, rumors in 
the London trade were current that diamonds were appearing on 
the market from this region: presumably due to the production 
of a few stones largely of industrial grade by the Consolidated 
African Selection Trust. The first diamond in the Cubangui- 
Chari district was found in 1914.* Several years ago a few 
diamonds were recovered from that region but no exports are 
reported for the past three or four years. Alfred Lacroix also 
reports that in the upper Sanga the gravels of the headwaters 
of Kadei River (4° N. 15° E.) have yielded several fine stones 
of fair size. The geology is reported to resemble that of the 
Cubangui-Chari region and that of the Kasai basin, Belgian 
Congo. Only preliminary prospecting has been done. To com- 
plete the list of diamond occurrences in French colonies that 
of French Guinea and the reported occurrence in Algeria should 
be added. 


*L. Brustier, Bul. de l’Assoc. des Dip. de 1’Ecole special des conducteurs- 
gio du Borenage a Palurages. Tome S5ist Fas. Dec., 1934, p. 32-5, 
asmes. 
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Merchandise Market 





Tavannes Announces New Merchandising Policy 


A policy establishing its product on a non-competitive basis 
limiting its sale to one jeweler, or at the most a selected few, 
city and pricing to permit a legitimate mark "p has been announced 
Tavannes of America, Inc., 608 Fifth Ave., New York. 


il 





A Valuable Display Aid 


Wolfsheim & Sachs, Inc., 20 W. 47th St., New York, have collaborated 
with David Gaither, creator and builder of displays, ir the production 
of a booklet which illustrates the value of packaging and the im 
of correctly displaying not only new merchandise but slow-moving stock, 
Copies are obtainable without charge from the firm. 





Adjustable Watch Container 


An innovation in leather watch containers has been introduced by 
the Westerman Mfg. Co., 136 W. 21st St., New York, whose knif 
adjustable product is available in “streamlined,” round and square styles, 





Traveling Case Radio 


Freed Mfg. Co., Inc., 44 W. 18th St., New York, maker of 
Eisemann radios, has added a compact traveling case radio to its 
This model has a self-contained aerial, an illuminated, full-vision 
brated dial and a dynamic speaker with automatic overload control that 
works on either alternating or direct current, in an attractively covered 
case, 


ard 





Ronson Installs Giant Sign 


_ The largest mechanical Neon sign of its kind in Newark was recently 
installed at the plant of Art Metal Works, Inc., Aronson Square, 
Newark, N. J., makers of the Ronson lighter. Measuring 100 feet in 
length and 12 feet in height it is visible both day and night from the 
roadbed of the Pennsylvania Railroad and from several trunk high 
Traced in Neon tubing, a band that is 12 feet across holds an eight. 
foot lighter and constantly goes through the motions of striking a light 
— ees it, true to the Ronson slogan, “Flip—it’s lit! Release— 
it’s out. 





Data on Solders and Brazing Alloys 


Handy & Harman, Inc., 82 Fulton St., New York, are publishers of 
a new bulletin entitled “How to Use ‘Handy’ Silver Solders, Sil-Fos 
and Easy-Flo Brazing Alloys,” detailing the results of years of research 
and study at _the company’s laboratory at Bridgeport, Conn. The 

klet, which is illustrated, shows recommended procedures for 
lap, butt and shear joints, etc., and advises how savings may be 
= I. alloys, gas and air when joining both ferrous and non-ferrous 





Baker & Co., Inc., Issues Booklet 


What is being done by many important merchandisers of silverware 
to popularize the rhodanizing process by which silverware is 
resistant of tarnish is described interestingly in an illustrated booklet 
issued recently by Baker & Co., Inc., Murray and Austin Sts., Newark, 
Mis Se The booklet, which may be obtained without charge from the 
company, lists more than 80 authorized dealers in rhodanized silverware. 





Wrist Watch Strap Innovation 


Kestenman Bros. Mfg. Co., 150 Chestnut St., Providence, R. I., is 
manufacturer of a new type of watch strap which has an expanding 
rachet buckle, Permitting the strap to expand or contract with every 
movement of the wrist, without pressure or constriction. The feature, 
says the company, is especially valuable to men whose summer activities 
cause greater expansion of the wrist. 





Business Ideals Reaffirmed 


In a recent general letter to all Gruen dealers in the United States 
Benjamin S. Katz, president of the Gruen Watch Co., Cincinnati, O. 
said: “Your endorsement of Gruen’s rigidly maintained standards of 
quality and selective controlled distribution—as well as price maintenance 
—has indicated to us the wisdom of pursuing these policies without 
deviation, €ven at the momentary loss of business, in the interest of the 
ultimate goals to be attained. It has necessary in the past few 
months to discontinue certain outlets who did not cooperate in maintain- 
ing these ideals, and we mean to seriously pursue the policy of keeping 
our line in the proper channels.” The company has issued a circular 
announcing a new series of pocket watches. On behalf of the Gruen 
Watch Co., Gruen Curvex watches have been given to Rex Ma 
and Lou Meyers, winners of the time trials and the actual 500- 
speed classic at Indianapolis, Ind., on Decoration Day, and to T 
Monera, winner of the National open golf tournament at Baltus 





Automatic Opening Clasp 


The Jacques Kreisler Sales Corp., 136 W. 52nd St., New York, has 
perfected a distinctly new type of watch band clasp, the product 
10 years of effort. Stylists have endorsed it for beauty, grace 
compactness. Christened “marvelock,” it will appear exclusively om 
Kreisler watch bands and is being featured on many of the new 
in the fall presentation. 
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Contains 100 pages of 
illustrated and listed 
American and Swiss 
Watch Material... 
Tools ... Findings 
... Jewelry Boxes 
... Silverware 
Cases...Window 
and Store Dis- 
play Material. 


For more than 60 years Benj. Allen & Co. have 
successfully served Watchmakers and Jewelers 
with materials and tools of every kind. 


You will find it easy and convenient to order any 
item required if you consult your copy of the 1936 
Benj. Allen & Co. catalogue. 


All orders promptly and correctly filled same day 
received. 


It will profit you to use this service. 


BENJ. ALLEN & CO., inc. 


a The Silversmiths Building 
: 10 SOUTH WABASH AVE. CHICAGO, ILLINOIS 
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YOUR CONVENTION AND YOU 


HEN you, Mr. Retail Jeweler, attend a convention of the American National Retail 
Jewelers’ Association you have every reason to expect that such a gathering will afford 
you an opportunity to discuss your trade problems with other jewelers, compare meth- 
ods of conducting your business and give you new ideas to help you sell more mer- 
chandise right. 

The program of the 31st annual convention of the A.N.R.J.A., which is to be held 
at the Waldorf-Astoria Hotel in New York the week of August 24, has been planned 
to fulfill this expectation. Addresses by experts on window display, advertising, horol- 
ogy, gems and gemology, gift merchandising, and other subjects of vital importance will 
have a prominent place in the convention proceedings. Supplementing the daily sessions 
it is planned to hold clinics each day at which time retail jewelers can bring up ques- 
tions for discussion in connection with the addresses and also other merchandising 
problems. Retail jewelers who have never considered a “divided payment” plan of 
selling will be interested in discussion on this subject. 

In other words, ample opportunity will be afforded to give you a chance to make 
this your convention by taking an active part and getting real, practical information 
which will help you to become a better merchant. This opportunity should prove of 
great value to every retail jeweler. It is one which you should not let slip away if it 
is possible to be present. The officers who have arranged the program have spent a 
great deal of time and effort on this work and if you attend this year’s convention, you 
will find no reason to complain because you did not have a part in making it a success. 

If you do not take home new ideas and added inspiration it will be because you have 
no interest in your business and do not care to forge ahead in step with modern mer- 
chandising methods. If you have constructive criticism to offer about the way the asso- 
ciation is being conducted, you will do both the association and yourself an injustice 
if you do not express your frank opinions. 

The work of the Jewelers’ Publicity Committee will be fully discussed and in this 
connection an elaborate Fashion Show is being arranged which will be of interest to 
all who attend the convention. 

It is expected that this year’s exhibits of products of the jewelry and allied trades 
will be of unusual interest. 


Plan now to attend the convention and take an active part. 
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Rhode Island School of Design displays 
interesting examples of craftsmanship in 
connection with 300th Anniversary of 
Settlement of Providence and the State. 





Porringer by John Waite (1742- 
1817) and spoon by Samuel 
Vernon (1683-1737). 





Right—A creamer by 
Saunders Pitman 
shown in the Early 
American Room of 
the School’s Museum. 


jo State of Rhode Island 


and the city of Providence are celebrating this year as the 
300th anniversary of their settlement, and especial at- 
tention is being given to industrial activities and develop- 
ment which have made them famous. Prominent among 
these are the manufacture of jewelry and the production 
of silverware. Both these pursuits were originally of a 
handicraft nature which developed in time to what is 
now commonly known as mass production. 

For more than 200 of the 300 years of Rhode Island’s 
history, silver has been wrought in the State and its artisans 
are recognized as among the leaders in silverware produc- 
tion in this country. From February 1 to May 1, early 
American silverware by Rhode Island silversmiths con- 
stituted one of the three special Tercentenary exhibits 

; that have been arranged by the Rhode Island School of 
This unusual cup is the workmanship of John 5 : ascii : 

Coddington a silversmith of Newport, R. | Design as its contribution to the celebration. 

(1690-1743). He was a grandson of Governor This display of silverware was most important be- 
William Coadington. cause the art of the jeweler and silversmith placed Provi- 

dence in the foremost ranks in the country in these lines. 

The modern silversmiths have been afforded the oppor- 
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Teapot by Saunders Pitman, Providence 
R. |. (1732-1804) 


tunity of benefiting by a study of these designs used by 
their predecessors whose descendants, as well as the de- 
scendants of their customers preserved these pieces, in- 
valuable as an expression of the Eighteenth and Nine- 
teenth century Rhode Island art in silver. 

The display, which was arranged in the large gallery 
of the museum, included six cases of silverware, all 
marked pieces. Most of these were collected from local 
residents and from various museums in this section of the 
country, but two pieces were shipped across the Atlantic 
Ocean especially for this particular exhibition through 
the courtesy of the Victoria and Albert Museum in 
London, England. 

These two specimens were loaned by Captain V. A. 
Watson, one being an unusual feeding cup with. grace- 
fully curved spout at right angle to the handle. It is the 
work of the first important Rhode Island artisan in silver, 
Samuel Vernon. Many of his other pieces are to be seen 
in the gallery where they are the permanent property of 
the School of Design. The second piece from London is 
an oval tobacco box by Benjamin Brenton, with engraving 
on the cover and base. 

In speaking of, and explaining the exhibit, Miss Doro- 
thy N. Casey, Museum Assistant said: “This display is 
of more than ordinary importance, not only from its 
antiquity and local historic interest, but from the picture 
it affords of the beginning of an industry in which Provi- 
dence occupies a foremost place. The work of many 
contemporary craftsmen of the early Eighteenth century 
may be compared, and although similar shapes were em- 
ployed by them, each silversmith expressed his own in- 

(Please turn to page 79) 
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SILVERWARE EXHIBIT 


Tankard made by Arnold Collins, 
Newport, R. |. (1690-1775). 





Beaker by Samue! 
Vernon, Newport, 
R. |. (1683-1737) 






Another Beaker by 
Samuel Vernon, 
Newport, R. |., one 
of earliest silver- 
smiths of that town. 
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The development of time 
telling was graphically il- 
lustrated in the Hudson 
display. Modern and an- 
tique watches shared pub- 
lic attention and the exhi- 
bit created much favorable 
comment. 


Haceon’'s “March of Time” 


probably the most elaborate pageantry of watches ever at- 
tempted, has fulfilled the expectations of James D. 
Dougherty, manager of J. B. Hudson Company, exclu- 
sive Minneapolis jewelers, who brought it about. 

Hudson’s “March of Time” was a $100,000 promo- 
tion, and yet it was conducted in a dignified way which 
befits a firm with a reputation such as that enjoyed by the 
company. Price cutting, of course, was not resorted to. 

When the “March of Time” was decided upon as the 
most suitable title for this promotion, Mr. Dougherty hesi- 
tated about using it, for fear it might infringe on rights 
of the weekly magazine Time, or the radio program con- 
ducted by that magazine. 

The editors of Time, however, gave their hearty ap- 
proval to Mr. Dougherty’s plans, and wished him success, 
so the next step was to arrange for suitable exhibits. 

The eccompanying photographs indicate that on a trip 
to New York Mr. Dougherty got results. The out- 
standing watch manufacturers and distributors cooperated 
whole-heartedly, with the result that, as Mr. Dougherty 
expressed it, “people watched our windows by the hour, 
and there has been no instance of greater acquaintance- 
ship formed than through this promotion.” 

Undoubtedly, this acquaintanceship is regarded by Mr. 
Dougherty as of much greater value to his company than 
the immediate result in sale of watches, although the im- 
mediate increase in business justified the efforts put forth 
by himself and F. A. Berner, his general assistant, who 
arranged the displays. 

Perhaps the outstanding feature of this promotion, 
which had so many outstanding features, was the collec- 
tion of antique watches in the Nicollet Ave. window of 
the store. Oscar T. Lang, a prominent Minneapolis 
architect, has for fifteen years had a penchant for collect- 
ing antique watches. Even as a boy, Mr. Lang found an 


unusual interest in watches, and Hudson’s “March of 
Time” benefited by the exhibition of 70 of the most in- 
teresting of the 200 watches now in Mr. Lang’s collection, 
Among these were products of Pontion, Graham, Mudge, 
Arnold, Ellicot, LeRoy, Bregnot and Quare. The oldest 
of these was used in 1575. 

Along with the antique collection, in the best window 
of the store, was a mural, owned by the Elgin National 
Watch Co., called the “Procession of ‘Time.” It repre- 
sents timekeeping from the days when a burning fiber 
rope told the hour, up to the present day. To give a 
more modernistic touch, the boy and girl graduates, in 
cap and gown, holding an Elgin watch, were added. 

The mural mentioned had already been promised to 
the promoters of the Texas Centennial Exposition when 
Mr. Dougherty spoke for it, but officers of the Elgin 
company readily agreed to have it shown first in Minne- 
apolis. 

In the window display of Elgin watches was an Amer- 
ican flag, a tribute to the all-American watch. 
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OF TIME 


By 
OSCAR OPSAHL 


In the Movado window a water-proof watch was sus- 
pended in a vase full of water. A deck chronometer was 
shown, and another feature was their “Atmos” clock, 
which requires no winding, the mechanism being influ- 
enced by the variation of temperature. In this window 
the flag of Switzerland was displayed, along with that 
of our own country. 

The Patek-Phillipe window attracted attention not only 
with the watches displayed, but with the framed exhibit 
of awards granted that company, and which is shown in 
the photograph. Another feature was a $2,450 watch, 
with split-second timer. In this window also, the Swiss 
flag was displayed. 

Along with an outstanding display of modern watches, 
the Hamilton window held quaint timepieces contributed 
from the Hamilton horological collection. The oldest of 
these was the Clepsydra, or water thief, used 3000 B.C. 
Another exhibit in this window which- attracted much 
attention was a replica of a sun-dial used in 1650, when 
the midday sun was used to fire a cannon, and thus tell 
the time of day. 

The Omega window featured timing instruments as 
used by General Italo Balbo and pilots of his squadron 
of planes, in their flight from Orbetello, Italy, to Chi- 
cago. A miniature plane and photographs of General 
Balbo’s squadron in the air added to the dramatic effect 
of this display. 

.Elgin escapements dating back as far as 1581 were in 
all windows, and these proved highly interesting to people 
passing the store. 

Inside the store was offered a variety of watches of the 
makes displayed in the windows. Each manufacturer was 
represented by a separate showcase. 

More than 1000 watches were displayed, and an indi- 
cation of the care used in handling them is the fact that 
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not one was either lost or damaged. Police protection 
was provided both night and day. 

Six persons spent three evenings registering the watches 
for insurance purposes, yet the six unusual window dis- 
plays were arranged by Mr. Berner and two assistants 
within a period of seven hours. 

Newspaper advertising was used to call attention to 
the “March of Time” pageant, but it, as well as other 
phases of the promotion was handled in such a way that 
the most fastidious customer would not find it objection- 
able. 

Not only customers, but other Twin City jewelers have 
been highly complimentary in their reaction to Mr. 
Dougherty’s efforts. A number of jewelers have told him 
that they and others in the industry had benefited, be- 
cause the public had been made “watch conscious.” 

And as one customer expressed it, “that was once when 
I couldn’t say, is that all you’ve got?” 

Leslie E. Dewey, manager of the watch sales department, 
devoted quite a bit of time in assembling the watches and 
had full and complete control of the inner display. 

In commenting on the display Mr. Dewey said: “With- 
out question, I find a keener and more intelligent interest 
in better watches due no doubt to.the varied assortment 
both in the medium and higher grade watches displayed. 
A fact further evidenced was that in almost every in- 
stance, quality seemed to be in demand instead of price, 
as has been the case during the several years just passed. 
I feel that not only for the moment of this display but 
for a long time to come we shall feel the results of this 
marvelous watch demonstration.” 

The public response to the display reflected the interest 
which it created and many complimentary -remarks were 
heard from passersby, indicating that this special showing 
had created a very favorable impression. 
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New Auction Ordinance 


ETAIL jewelers who are inter- 
ested in ordinances to regulate 
“fly by night” jewelry auctions and 
other jewelry auction evils should 
study the new ordinance passed by 
the Columbus, Ohio, City Council a 
short time ago. It was drafted by the 
Better Business Bureau and was dis- 
cussed and approved in conference 
with a‘group of leading jewelers and 
approved by the City Attorney’s office. 
The ordinance defines words and 
terms used in the text and provides 
for the licensing of people who shall 
conduct an auction sale of jewelry in 
the city of Columbus. It also pro- 
vides for the filing of required infor- 
mation with the City Auditor. 

In outlining the new ordinance the 
Columbus Better Business Bureau 
Bulletin says: “An important provi- 
sion allows for ‘fill-in stock’ to the 
extent of not more than ten per cent 
of the wholesale market value of the 
‘stock on hand,’ all of which ‘fill-in 
stock’ and ‘stock on hand’ must be 
inventoried and filed with the appli- 
cation for license. Any item of ‘fill-in 
stock’ offered by the auctioneer must 
be so described by him in a clear and 
audible tone of voice. No license is 
to be issued to any person who has 
conducted such an auction sale in 
the city of Columbus within fifteen 
months previous to the issuing of such 
license, nor shall such auction sale 
continue for more than a total of 
thirty continuous days within a year, 
Sundays and legal holidays excepted. 
No license is to be issued for an auc- 
tion sale to be held during the month 
of December. 

“By-bidders, cappers or boosters 
are prohibited, as are also any false, 
misleading or fictitious bids for any 
article offered for sale. The licensee 
must be bonded in the sum of $2,000 
conditioned to reimburse any person 
or persons for all damages resulting 
from any act on the part of such 
licensee, his agents or employees or 
the auctioneer conducting the sale. 

“Penalties for violation range from 
$25 to $100, and/or imprisonment of 
from 10 to 30 days.” 


There is no question but that an 
auction is a legitimate means of dis- 
posal of merchandise and it is clearly 
understood that auctions may not be 
suppressed because they interfere with 
business of other merchants. The 
harm of the auction to competing 
merchants is not so much from the 
disposal to the public of merchandise 
as from the unfair and illegitimate 
practices that have often been fol- 
lowed by certain none too careful 
auctioneers. It is at this type of “gyp” 
sales that the Columbus ordinance is 
aimed. The jeweler who finds it 
necessary to hold an auction sale can 
do so with full protection to his cus- 
tomers by employing the right type of 
auctioneer. 

In order to protect himself against 
ignorant and unprincipled auctioneers 
he and his business associates must see 
that their community is protected by 
ordinances which properly regulate 
the principles and methods of so- 
called “auctioneers” who might other- 
wise take advantage of the situation. 

The Columbus ordinance has 
“teeth” in it. So far as we know 
there has been no test case brought to 
determine the constitutionality of the 
ordinance, but if such a case is 
brought and it withstands the test, it 
will certainly serve as an aid in draft- 
ing other similar legislation. 
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Diamond Smuggling 


y is predicted that the return to 
improved business in this country 
will witness an increase in both com- 
mercial and tourist diamond smug- 
gling. 

This condition calls for continued 
vigilance and in this work retail 
jewelers can play an important part 
by passing on to the proper authori- 
ties information which may come to 
their attention of violations of the 
government regulations. 

But it is the wealthy tourist smug- 
gler of fine jewelry who does the 
greatest harm to the American jewel- 
ry industry. Retail jewelers are more 
apt to come into possession of infor- 
mation about this type of smuggling 
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and their cooperation in reporting 
such cases will be of greatest assistance 
in helping to stamp out this evil. All 
honest retail jewelers should cooperate 
in this work. 


© © 
Platinum in 1935 


N advance summary of platinum 
and allied metals in 1935 has 
been given out by the United States 
Bureau of Mines, of which John W. 
Finch is the director. According to 
this summary the sales of platinum 
metals by refiners in the United 
States increased from 95,904 ounces 
in 1934 to 125,060 ounces in 1935. Of 
this amount the sales of platinum to 
the jewelry industry increased from 
32,959 ounces in 1934 to 56,182 
ounces in 1935. 

Platinum refiners in the United 
States reported purchases of domestic 
crude platinum from the following 
sources in 1935: Alaska, 7386 ounces; 
California, 223 ounces; Oregon, 119 
ounces; and Nevada, two ounces, 4 
total of 7730 ounces as compared 
with 2821 ounces in 1934. Refiners 
in the United States also reported 
purchases of 44,642 ounces (as com- 
pared with 51,810 ounces in 1934) of 
foreign crude platinum; 28 ounces 
from Canada; 3722 from Colombia; 
3656 ounces from Ethiopia; 3656 
ounces from South Africa, and 73 
ounces unspecified. 

Of the new platinum metals recov- 
ered by refiners in the United States 
during 1935, platinum is reported at 
37,284 ounces; palladium, 1432; irid- 
ium, 2438 ounces, and osmiridium, 
449 ounces, with other metals total- 
ing 457, making a total of 42,060 as 
compared with 47,274 in 1934. 

Refiners reported the following 
prices for refined platinum in 1935 
as follows: High, $40; low, $25.66, 
or an average of $32.60. 

Next to the jewelry industry, the 
chemical lines were the largest con- 
sumers of platinum with a total of 
13,404 ounces of platinum, as com- 
pared with 14,699 ounces in 1934, 
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EDITOR'S DESK _ 








Is the Nation at the Crossroads ? 


Mest the American electorate make a fateful choice this Fall? That 
is a matter of opinion. Which party embraces greater Americanism 
of principle is also a matter of opinion. 


But there can be only one opinion about this: 
The issues to be voted upon this presidential election of 1936 are the 
most important put before the people of the United States since 1916. 


Therefore—Do not let 57% of the voters settle the issues in which 
you are so vitally interested. 


Whatever your party; whatever your opinion — help get out the 
whole vote. 


Urge your employees to register and vote. Allow them time to do 
both. Post notices, talk to them, remind them and all your business 
~ acquaintances, friends and relatives— 


THAT A CITIZEN’S FIRST DUTY IS TO VOTE. 


If intelligent men and women will not vote, they betray their country 
to the unprincipled and ignorant. 
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In Little Rock, Ark., the Chas. S. Stifft Co.’s store reflects the modern trend 


EASH JEWELERS CO- 
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for seeing, then beauty is its own excuse for being,” wrote 
Emerson, but beauty in store design, through the instal- 
lation of a better store front, scientifically correct lighting 
fixtures, and rich harmonies in interior structure, has 
legion “excuses for being,” say jewelers in all parts of the 
nation, whose modernization programs have resulted in 
increased patronage and profits. 

New customers are attracted and old customers con- 
tinue to buy faithfully from jewelry stores of tempting 
appearance. Outmoded stores invariably experience dif- 
ficulty in drawing new customers, and even old customers 
gradually desert an outmoded establishment and seek 
merchandisers whose stores are up-to-date looking and in 
step with the times. 

“Retzin the services of a local architect to design a 
distinctive front for your store,” advised one Empire 
State jeweler whose place of business was remodeled re- 
cently. ‘This jeweler’s business during the first six months 
of 1936, in the remodeled store, was 25 per cent greater 
than the comparative period of 1935 before the moderni- 
zation. 

“Modern equipment should display goods in a manner 
to invite customers to make purchases. In this, as in 
frontal design, it is far, far wiser to consult experts in 
store planning and equipment arrangement instead of 
going ahead with one’s own plans and trusting to luck that 
things will work out to advantage. 

“Tllumination is so important that a lighting specialist 
should be consulted. Well and good for the jeweler to 
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determine the kind of fixtures he wants, but the expert 
should decide about their placing and the kind and amount 
of light.” 

Modernization has meant a 20 per cent increase in 
business for the jewelry store of Thomas Thomas at 
Bellevue, Pa., according to Mr. Thomas. When it is 
desired to remodel two or more adjacent fronts modern 
store designers solve the problem by employing a different 
color combination or pattern for each opening without 
building a special superstructure for each front. The 
Thomas store is located in one of three bays in a large 
building in the heart of the shopping district, and the 
whole building was modernized in just this way. 

“We remodeled the inside at the same time,” Mr. 
Thomas pointed out, “and in addition we made our dis- 
play windows deeper and the store longer. Even at night, 
there is usually some prospective customer observing our 
windows. I’m glad we modernized.” 

June business showed a 100 per cent increase over last 
year, according to Mr. Thomas, part of which can be 
attributed to the general industrial improvement in the 
Pittsburgh area. 

“We are selling better merchandise and more of it,” he 
continued. “There is no question that much of our busi- 
ness improvement is due to modernization.” 

Al J. De Roy of Pittsburgh, senior partner in both 
Joseph De Roy & Sons (cash) and Louis De Roy & Bros. 
(credit) stores, is another jeweler who not only believed 
in modernizing but did it—and is convinced he was right 
in so doing. 
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“Three years ago, in the midst of the depression,” he 
said, “we modernized the entire plant of Joseph De Roy 
& Sons, putting in a beautiful new front and complete 
air-conditioning equipment at a cost of $10,000.” This 
was at 311 Smithfield St. 

“When we remodeled our first store we felt immedi- 
ately that we were getting more than our share of busi- 
ness,” said Mr. De Roy, “at a time when the jewelry 
business was undergoing a severe trial. One very apparent 
result is that we are getting a much better class of trade 
at both stores. The improved appearance brings them in. 
They are buying higher priced merchandise and are better 
credit risks. The stores have also attracted a good out-of- 
town trade.” 

Mr. De Roy was the first jeweler to install air-condi- 
tioning in Pittsburgh, and the firm made much of this 
fact in its newspaper advertising, which has also helped 
to swell the sales volume even at times when conditions 
were usually quiet. A Frigidaire system was installed by 









MODERN 


by 
ROBERT B. 
GORDON 


Below — The Feldman 
Jewelry store, Franklin, Pa., 
in modern dress 
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the Suburban Electric Co. and mosaic tile floors were laid 
by Hacheister Inc., both of Pittsburgh. 

Carrara structural glass, which was used in the store 
of Joseph De Roy and Sons, is capable of withstanding 
moisture, heat, cold and all other factors that a successful 
structural material must combat. 

Crystalex plate glass, the latest development of the 
Pittsburgh Plate Glass Co., has been used in the show 
windows of the modernized and remodeled jewelry store 
of Charles S. Stifft Co., Inc., 310 Main St., Little Rock, 
Ark. It is water-white, unlike ordinary plate glass which 
has a decidedly greenish color and tends to reduce the 
sparkle of gems and to prevent the true transmission of 
color. 

This installation is said to be the first of its kind in the 
nation. Because this type of plate glass transmits natural, 
delicate colors from merchandise to the eye, it is expected 
that it will appeal especially to the jewelry trade, not only 
for use in display windows but for wherever it is advan- 
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This attractive store front invites trade 


tageous to display objects behind glass and still show the 
accurate colors of the merchandise. 

Fifty thousand dollars is being expended by Zell Bros., 
Inc., of 639 Broadway, Portland, Ore., in the creation of 
a salon that will rival leading jewelry establishments in 
any part of the country, and advance the cause of modern 
jewelry merchandising in the Pacific Northwest. 

The firm has leased a large storeroom to the west of 
its present fine store, at the northwest corner of Southwest 
Morrison street and Broadway, and the enlarged space 
will provide a frontage of approximately 50 feet on Broad- 
way and its teeming thousands, and 70 feet on Morrison 
St. and its mid-way crowds. 

New fronts of the latest fashion as well as de luxe 
interior installations will involve consolidation of the two 
stores into one of the largest as well as finest combined 
jewelry and opiical outlets on the Pacific Coast—a setting 
of splendor for the merchandising of jewelry and gems. 


















by 
DONALD S. McNEIL 


We 


Left—This Universal _ picture 

“Love Before Breakfast” star. 

ring Carole Lombard with Pres- 

ton Foster offers an unusually 

excellent tie-up to promote 
jewelry. 


Below—Window display show- 
ing how Marcus & Co., Inc, 
New York, promoted fine dia- 
mond jewelry during the show- 
ing of “Rhodes, Diamond Mas- 
ter,’ an outstanding Gaurnont 
British production, starring Wal- 
ter Huston. 
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BUSINESS 





or in a particular historical period, or both. Such pic- 
tures have included “Diamond Jim Brady,” with scenes 
M : ; in New York in the Gay 90’s, and “Rhodes, Diamond 
oving pictures have Master,” set in South Africa when Cecil Rhodes was 


a direct influence on what people buy and the jeweler who developing his diamond empire. Alert jewelers tied in 
takes advantage of the opportunities to tie his merchandise their sales promotion with both. 

promotion to a glamorous queen of the silver screen when “The Farmer Takes a Wife,’ another picture read- 
she wears striking jewelry, as is so often the case, opens ily adaptable to merchandising, depicted Central New 
an added avenue for sales. York of a century ago, and jewelers of Utica, Rome, 

People look to the movies for what’s new. It is esti- Syracuse and other Empire State cities along the route of 
mated that last year motion picture theaters in the United Gov. Clinton’s “big ditch” had the opportunity of dis- 
States had 70,000,000 weekly paid admissions and at- playing “a century of progress in jewelry design,” with 
tendance has soared this year to approximately 75,000,000 gold and silver heirlooms of great-grandfather’s day ex- 
paid admissions each week. hibited side by side with modern pieces. 

Many of the more than 700 moving pictures produced When “Little Lord Fauntleroy” was shown in Brook- 
each year in studios of the United States and Britain lyn, the jewelry store of William Wise & Son, Inc., 288 
have their scenes definitely located in a particular area Livingston St., that city, seized the opportunity to “tie in” 
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with the gold watch and chain that Fauntleroy, played by 
Freddie Bartholomew, presented to Mr. Hobbs, played 
by Guy Kibbee. . 

“Tt is very likely that Little Lord Fauntleroy, who 
lived in Brooklyn, came to us for the gold watch and 
chain which he gave to his friend, Mr. Hobbs,” read 
newspaper advertisements, illustrated with a scene from 
the movie. “For even back in the 1880's,” said the adver- 
tisement, “William Wise & Son were Brooklyn’s foremost 
jewelers. They had been in business for half a century 
_,. and enjoyed, as today, the high esteem and reputation 
that come only from years of dependable service and qual- 
ity... - Today, as in the 80’s, there is nothing so enduring 
or cherished as the gift of a fine watch or jewelry ... 
and a gift from William Wise is distinctive and always 
appreciated.” 

Frederick J. Schaffner, secretary-manager of the store, 
said: “We had a ‘blow-up’ of the newspaper advertise- 
ment in our display window and another one in the watch 
department during the week that the picture was shown 
at a nearby theater. 

“A 50-year-old ‘bull’s-eye’ watch that might have been 
the very one Frances Hodgson Burnett imagined in her 
novel from which the movie was taken was the center of 
a window display of watches, and we attached a massive 
chain of gold links to it. The watch belongs to George 
H. Sherman, head of our watch department. | 

“We considered this promotion more than just a stunt. 
As carried out, it was valuable as institutional adver- 
tising.” 

Most movies, of course, have no such ideally direct 
tie-in possibilities for the average jeweler, but the ma- 
jority of movies show such articles as jewelry, clocks, 
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One of the advertisements used by William Wise & Son, Inc 
Brooklyn, when “Little Lord Fauntleroy” crossed the bridge. A 
David O. Selznick production starring Freddie Bartholomew 
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watches, cigarette cases, lighters, glass and china ware and: 
silver tea services, and whenever such a movie comes to 
town the jeweler can feature in his displays articles simi- 
lar to those worn or used by the players. 

Ages ago Mahomet, finally conscious that the mountain 
would not come to him, made the trip to the mountain. 
There is a lesson in that for the jeweler, for although his 
local theater manager is expected to come to him with the 
suggestion of a tie-up with a coming picture, through lack 
of enterprise or imagination the trip may not be made, 
and both lose. The jeweler who cares to participate in the 
benefits of such movie tie-ups must then take the initiative 
and contact the theater manager to effect some sort of a 
satisfactory arrangement for the promotion of suitable 
pictures. . 

The theater manager is furnished with printed matter, 
stills, “blow-ups” and whatnots, to say nothing of dozens 
of ideas for the exploitation of the pictures he will be 
showing. He will be required by his parent company, if 
he is not a private exhibitor, to give a satisfactory report 
of his work along this line. However, some neglect, or 
possibly forget, the jeweler in this sort of work. The 
alert jeweler is sure to get the warmest reception and 
certainly the finest cooperation if he makes himse]f ac- 
quainted at his local theater. 

If the jeweler merely chooses to show in his window a 
single “still” from the current film, the theater manager 
will be glad to furnish the most appropriate one at every 
change of his bill. Certainly every jeweler can advan- 
tageously go this far in the way of tie-ups without ex- 
pending a single penny. 

Many store owners use this idea to push their supply 
of picture frames, an item in almost every jewelry store 
today, by showing of the stills in handsome silver or gold 
frames, which may be featured in his window display. 

Although many pictures are completely lacking of a 
jewelry angle, such as western and adventure thrillers, 
there is said to be an idea for the alert exhibitor or jeweler 
in nine-tenths of all pictures. 

If photos cannot be had of the stars wearing jewelry 
there is probably something about a movie that will readily 
lend itself to exploitation. 

One of the most striking movie window tie-ups used by 
(Please turn to page 61) 


Below—Another Marcus & Co. window display of fine gem 
set jewelry built around the Paramount moving picture “Desire” 
starring Marlene Dietrich. 





















Teo much emphasis 
cannot be laid upon the importance of a trade-mark to the 
manufacturer who makes a line of quality merchandise 
and also to the retail jeweler who sells the product. The 
function of a trade-mark is to denote origin. The trade- 
mark, if it has merit, will make it popular with the mer- 
chant and will therefore be one of the manufacturer’s 
assets: For the retail jeweler the value of a trade-mark is 
the means of identification not only of the lines he sells 
but of the articles brought in by customers to be duplicated 
or repaired. 

The !argest and most progressive concerns recognize the 
value of a trade-mark and in case of infringement are 
willing and ready to spend any amount of money to sus- 
tain their right to the mark, for the reason that the good- 
will, bound up in the trade-mark, is the greatest asset the 
company possesses. 

When one stops to consider that many of the marks are 
valued at half a million dollars and several over a million 
dollars, one begins to appreciate the jealousy with which 
the merchandise they identify is kept up to the standard. 
The manufacturers of brands without trade-mark have no 
such incentive to keep up quality. 

Trade-marks are today classed among the necessary ad- 
juncts of successful advertising. A trade-mark has been 
defined as a mark by which one’s trade or wares are known 
in business. We might enlarge on that and say a trade- 
mark is used to differentiate and distinguish some particu- 
lar brand or article from all other brands or articles in the 
same line. 

A trade-mark is totally minus any inherent natural 
value in itself and is something that cannot be sold by 
itself and for this reason the best trade-mark ever devised 
is worth nothing until it has become known as an identify- 
ing mark of a commodity. It is inseparably attached to 
the business from which it emanates and cannot be sold or 
transferred without the transfer of the business it repre- 
sents, and in many instances it is the most valuable asset 
of a business, for without it the business could not exist. 
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THE VALUE OF TRADE-MARKS, 


ey > 


Retail jewelers recognize the value of 

trade marks in selecting merchandise. 

“Goods well known are half sold’”’ says 
Mr. Little. 


by 
JOSEPH DANFORTH LITTLE 


A signature to a letter gives it authenticity. The trade- 
mark to a product gives it genuineness and is a firm’s com- 
mercial signature. Goods without a trade-mark are like a 
letter without a signature. A trade-mark may consist of 
a trade name, firm name, symbol, design, emblem, figure, 
letter, device or other token, if adopted and used by a 
manufacturer or merchant to designate the goods he manu- 
factures or sells, so they may be known as his, and to enable 
him to secure such profits as result from his reputation for 
skill, industry and fidelity. It must be affixed to the goods 
or their containers by label, stencil, or other means in order 
to be entitled to the protection of registration. 

The retailer who passes up trade-marked merchandise 
woefully neglects a natural opportunity. .A casual glance 
through any of the national magazines will impress one 
with the millions of dollars being spent on propagating 
trade-marked goods and the commercial value of many of 
them are rated in the millions. If publicity had not urged 
them upon the public’s attention and service kept them 
there, they would not be worth any such amount, but keep- 
ing everlastingly at it, they have become indelibly im- 
pressed upon the public’s mind. 

If you would appreciate how much there is in “reputa- 
tion” or “name,” suppose you take your own case exactly 
as you sit at your desk. Possibly you wear Jaegar under- 
wear and have on an Earl and Wilson collar. On the chair 
near your desk are your Knox hat and Fownes gloves. In 
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your hand is a Waterman fountain pen, in your pocket is a 
Bock cigar and on your desk is a package of Camel cigar- 
ettes. These trade-marked things were not chosen by 
accident. You have found by experience that in buying 
articles by names which have become familiar through 
persistent advertising, the element of risk is eliminated and 
you have secured the absolute protection of the trade name, 
which is energetically defended and maintained. 

What prompts one to ask for certain articles when one 
goes into a store? The confidence one has in them, and 
that is developed through the advertising of the trade-mark. 
Never did trade-marked goods have a greater impetus than 
they enjoy today. The ultimate consumer has been edu- 
cated to call for an article with a name or mark attached 
to it—to give preference to a known quality. Most re- 
tailers have awakened to the advantages of carrying trade- 
marked goods, for “goods well known are half sold.” 
People call for branded merchandise and even insist upon 
getting it. A retailer is sometimes tempted to handle 
“orphan lines” because of the long profits they are sup- 
posed to bring him, when, as a matter of fact, they are the 
ones that suffer the most under forced sale or other liquida- 
tion of assets, for they are unknown and it is impossible 
to tell the quality. The two greatest forces in the world 





for putting goods on the merchant’s shelf and then moving 
them off are a trade-mark and service, and the retailer who 
specializes on trade-marked brands is essentially progres- 
sive. The trade-mark and service are the shining stars in 
the firmament of retailing. The retailer who is constantly 
devising new schemes of rendering service is the retailer 
who will keep ahead. 

A trade-mark is becoming daily a more vital force in 
the production, distribution and advertising of merchan- 
dise. Progressive retailers recognize trade-marked goods 
as the best possible investment. Trade-marks are the con- 
necting links between manufacturers and the ultimate con- 
sumer, providing they are widely advertised. If not 
advertised, their commercial value is discounted. In the 
public mind a trade-mark grows in time to represent a 
fixed standard of quality, workmanship and material. 
Maintaining this standard at all hazards is the service 
rendered to the customers. Consequently the trade-mark 
is the bond of good faith between both parties to the 
transaction. 

In buying merchandise the public is becoming more and 
more insistent upon getting trade-marked merchandise. 
When a nameless article is wrapped up and passed to you, 
you are back in the old lottery days. You may get a prize 
and you may not. The manufacturer who spends thou- 
sands of dollars introducing trade-marked goods of merit 
is deserving of all honor and profit that comes to him, for 
he is establishing a standard and he imparts a confidence 
to the purchaser. 

A trade-mark is always an asset to a manufacturer of 
repute, and in the jewelry and silver business particularly, 
for it offers a means of protection both to him and his 
customers which the more enterprising firms and merchants 
are beginning to appreciate more and more each day. 

The far-sighted manufacturer should have a trade-mark 
of his own and establish his right to it by constant use on 
his product, for trade-marked merchandise bears greater 
prestige and has less sales resistance than merchandise 
which does not carry a trade-mark, and because of exten- 
sive advertising sponsored by the manufacturers of trade- 
marked merchandise, the public is more familiar with it 
and the customer in purchasing such an article usually 
feels that he or she is getting value for the money ex- 
pended. 

If one were given the exclusive right to use any one of 
(Please turn to page 63) 
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TO ALL MEMBERS 
OF THE 
JEWELRY TRADE 


yn year has 


rolled around and again the American Na- 
tional Retail Jewelers Association will hold its 
convention the week of August 24th in the 
Waldorf-Astoria Hotel in New York City. 

It is with great pleasure that I invite those 
interested in all branches of the jewelry in- 
dustry of America to participate with us in the 
enjoyment of a varied and instructive program 
and view a large and most interesting display 
of jewelry store merchandise. 

This association of retail jewelry merchants 
has continued in effective operation for 30 
years and you will agree with me that 30 
years of changing economic conditions and 
social fashions, through periods of business 
prosperity and adversity, is indeed a long time 
for a national association to exist. 

In its long years of activity the A.N.R.J.A. 
has carried through many projects of its own 
for the betterment, not only of its members, 
but of all jewelers in the country and has been 
an effective instrument ready at hand to be 
successfully used in connection with valuable 
surveys of the retail jewelry business, of relief 
from the retail jewelry sales tax, of operation 
of the National Retail Jewelry Code Author- 
ity and of assistance in bringing about relief 
from the recent jewelry excise tax. 

The latest very important work to be spon- 
sored by the association is that of jewelry 
publicity, and I want to stress the fact that this 
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great work is merely set in motion through 
this association, helping to create a movement 
by which it is sought to inject new life into an 
ancient, dignified and important division of 
American industry that was being slowly 
crowded off the business stage. 


Sincerely yours, 


Wituiam D. McNEIL, President, 
American National Retail Jewelers Association. 
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The Sert Room at the Waldorf-Astoria 


UBJECT to correction the following program for the 31st 
annual convention of the A.N.R.J.A. has been arranged. 


Monday, Aug. 24 


9 a. M. Exhibits open in the Grand Ball Room with registra- 
tion in the Silver Corridor. Reception of delegates by A.N.R.J.A. 
officers, executive committee and local committees. 

12-2 p. M. Executive Committee meeting—Carpenter Suite. 

2-4 p. M. Officers’ Conference—National, State and Local. 
are welcome. 

8 p. M. Opening Session of convention, with address of wel- 
come, with Response—followed by the annual address of Presi- 
dent Wm. D. McNeil. 

10 p. M. Buffet Supper will follow, with music for dancing 
amplified from the Starlight Roof, where Wayne King’s Orches- 


tra will play. 
Tuesday, Aug. 25 


10 a. M. Reports of Committees. 

10:15 a. M. Address: Carroll C. Seghers, sales manager, 
Gruen Watch Co., Cincinnati. Discussion. 

11 a. M. Address: “Retail Jewelry Survey’—Walter W. 
Mitchell, Dun & Bradstreet, Inc., New York. Discussion. 

11:45 a. M. Address: “Modernizing the Retail Jewelry Store” 
—Henry W. Rank, Rank & Motteram Co., Milwaukee, Wis. 
Discussion. 

12:45 p. M. Announcements and Adjournment at 1 p. m. 


All 


Tuesday Afternoon 
Viewing Exhibits—Group 
hours announced later. 
Tuesday evening—Free. 


Wednesday, Aug. 26 


Conferences—Clinics. Definite 


10 aA. M. Reports. 

10:15 a. mM. Address: “Why Colored Stones ?”—John Hackes, 

president, American Gem and Pearl Co., New York. Discus- 
sion. 

11 a. M. Address: G. H. Niemeyer, vice-president, Handy 
& Harman, and chairman Jewelers Vigilance Committee, Inc., 
New York. Discussion. 

11:45 a m. Address: “Hit That Line” by Charles P. Coster, 
Rochester, N. Y. (illustrated by Charts). Discussion. 

12:45 p. mM. Announcements. 

1 p. M. Adjournment promptly on time. 


Thursday, Aug. 27 
10 A. M. Reports. 
10:15 a. Mm. Address: “The World’s Diamond Market”— 
Sydney H. Ball, Mining Engineer, Mineralogist and Gemolo- 
gist. Discussion. 


11 a.m. Address: Felix H. Levy, Esq. “The Robinson- 
Patman Law.” 

11:30 a. mM. Address: “Sneak Theft, Burglary, Window 
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Smashing”—H. S. Mosher, superintendent, Pinkerton’s National 
Detective Agency, New York. 

12 noon. Adjournment until 2 p. m. when the Style Sym- 
posium will be held. 


Thursday Afternoon 


2 Pp. M. Style Symposium entitled, “Jewel Fashions,” 
of Mrs. June Hamilton Rhodes. 


in charge 
Those who attended the Style 
Symposium conducted by Mrs. Rhodes at the 1935 conventi-a 
will recall the very splendid manner in which it was conducted 
and the living models who illustrated the dresses and jewels. 
The 1936 “Jewel Fashions” will be more elaborate and no age 


will be neglected. Incidentally, it is planned to also show ap- 
propriate jewelry for men on live models. This Symposium 
will be held under the direction of the Jewelers Publicity 
Committee, of which Wm. D. MeNeil is Chairman. 


Thursday Evening 

Convention Banquet. 

7 p. M. Reception. 

7:30 Pp. M. Banquet served in Sert and Empire Rooms. Din- 
ner music by Meyer Davis Orchestra in Sert Room and music 
for dancing by Meyer Davis Orchestra in Empire Room. Fol- 
lowing the banquet, the orchestra will be consolidated and play 
in the Sert Room for dancing—the music being amplified to the 
Empire Room for overflow. 


Friday, Aug. 28 

10 A. M. to 1 P. M. 

Reports of committees not previously presented. 

Report of credentials committee. 

Reports of secretary and treasurer. 

Report of resolutions committee. 

Report of nominating committee (with opportunity for nomi- 
nations from the floor). 

Election of officers—with vote by states, under the delegate 
system, if more than one candidate for any office. 

Installation of officers. 

Invitations for 1937 convention. 

Adjournment. 

During the convention there will be presented the annual re- 
ports of the Secretary, Charles T. Evans, New York, and the 
Treasurer, A. W. Anderson, Neenah, Wisconsin, and the re- 
ports of the following Regional Vice-Presidents: Wilson A. 
Streeter, Philadelphia, vice-president, Northeastern Region; 


Alvin Magnon, Tampa, Fla., Southeastern Region; Henry F. 
Stecher, Milwaukee, Wis., vice-president, Central Region; W.- 
(Plase turn to page 59) 
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THE GREAT METROPOLIS 


giant Empire State Building towering above the Chrysler, 
Woolworth, Singer, Rockefeller Center and others of the 
tallest buildings in the city. 

Perhaps of the many points of interest Rockefeller 
Center will receive considerable attention. Here is the 
largest building project ever undertaken at one time by 
private capital. It occupies twelve acres of ground space 








































“rag Felden —more than 90 per cent of the three blocks from Forty- 
highest - the eighth to Fifty-first Streets, between Fifth and Sixth 
worid. 


Avenues. The upper floors of the 70-story R.C.A. build- 
ing are planned for observation, rest and recreation. On 
the top story 850 feet above the stréet is a promenade 
200 feet long and 20 feet wide. The Rainbow Room is 
the biggest dining and dancing rendezvous in the world. 
It offers beautiful panoramic views of New York. The 
Patio, Radio City Music Hall, and N.B.C. Studio are 
other important parts of this giant undertaking. 

The present Rockefeller Center plan includes 12 build- 


Right — Wool- F vine " 

worth Building ings. Here are a few statistics that may be of interest 
owing oe to the visitor: 4,000,000 square feet of floor space, 200,000 
———— ” potential daily population, 125,000 tons of structural steel, 


40,000,000 bricks, 25,000 tons of limestone, 28,000 win- 
dows and 185 elevators. 

But Rockefeller Center is by no means the only special 
attraction in the Metropolis. Visit the Empire State 
building, the Chrysler and other giant structures. Take a 
trip in the subways of New York and if possible pay a 

visit to the harbor and the docks along the Hudson River. 
= are so many The new Cunard liner “Queen Mary” will be at Pier 90 
places of interest in the Metropolis of the Western World on W. 50th St., Aug. 24 to 26. 


worthy of the special consideration of delegates to the _ A word should also be said about Riverside Drive, a 
31st Annual Convention of the American National Retail great parkway through a park extending for several miles 
Jewelers’ Association to be held at the Waldorf-Astoria along the Hudson River; the Holland Tunnel, a great 
Hotel, August 24 through 28, that one is at a loss as to vehicular passageway under the Hudson River between 
where to begin in suggesting a sightseeing trip. Manhattan and New Jersey; the five great bridges cross- 
It does not matter whether one approaches New York ing the East River; Bronx Park, housing famous botani- 
City from the East, West, North or South. The spectacle cal and zoological gardens; the Museum of Natural His- 
is amazing! Story after story reaches skyward with the tory, which has done for science what the Metropolitan 
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Above — Municipal, Old Tribune 
and World Buildings. 






Left—The Sherry Netherland 
and Savoy Plaza hotels and Ritz 
Tower. 


WELCOMES YOU 


Museum of Art has done for beauty; Coney Island, a 
popular and enormously patronized playground by the 
sea; the new Medical Center, housing laboratories for 
every branch of medical research and hospital to fit every 
pocketbook and offering in its construction a striking ex- 
ample of American art in engineering; The Cathedral of 
St. John the Divine; Grant’s Tomb, the tomb of U. S. 
Grant at Riverside Drive and 122nd St.; and the 
Aquarium in Battery Park, in which may be seen fish of 
virtually every known variety. The great George Wash- 
ington Bridge across the Hudson River. All these sights 
and many other are well worthy of attention. 

The league-leading Yankees play Boston on Sunday, 
Aug. 23; St. Louis on Aug. 25, 26 and 27, and finish the 
week with the Detroit Tigers. The Yankee stadium is 
easily reached by subway. Other metropolitan teams are 
out of town this week. 

Eroadway is gayer than ever and a number of the long- 
run successes have been held over for the summer months. 
The night clubs and short boat rides also will hold attrac- 
tion for many. 





‘Paes are 30 or 40 art 
museums, including the Metropolitan Museum of Art at 
Fifth Avenue and Eighty-second Street, one of the famous 


Left—R.C.A. Building in Rocke- 





institutions of the western hemisphere. feller Center. 

There are the universities. Striking because of its 
buildings and the sturdiness of its centrally placed library 
is Columbia University, covering an area of many blocks 
on Washington Heights, between Claremont Avenue and 
Morningside Drive, and stretching from 114th Street to ing what may be done in the way of higher education on 
122nd Street. This institution, into the building of a strictly municipal basis, he may visit the College of the 
which enough millions have gone to construct a good- City of New York, the main buildings of which center 
sized city, is recognized as one of the great institutions of about Convent Avenue and 139th Street. These are only 
the world and has more students than any other university a few of the many interesting points of interest in the 
in the United States. Then there is New York Univer- Metropolis which are well worthy of the attention of 
sity with its Hall of Fame in the Bronx on the Heights visiting delegates. Space prohibits a more detailed story 
above the Harlem River. Or if one is interested in see- of many of the other attractive features of the great city. 
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T is quite refreshing to know that some of the retail jewelers have been doing a real 
job in increasing summer sales and cleaning out their stocks. 

One letter we received was particularly encouraging inasmuch as the jeweler said he 
had heard and read time and again what could be done in the jewelry store in the 
summer months. “But,” he said, “I never took much stock in it as my 21 years in 
the jewelry business taught me that the jewelry business after June was dead until 
late September or October. I am very glad, however, to say that I have had a splendid 
business during the past three weeks—all through a little advertising, changing my 
windows and going out for some special orders. Next year I hope to make July and 
August compare favorably with any month in the year with the exception of June and 
December. Thanks for your many fine suggestions.” 

This is all very encouraging and I sincerely trust that many jewelers have done the 
same thing. It takes a bit more pressure, a little more activity and a bit more of that 
something called ingenuity to step up July and August business, but it can be done! 

Any merchant today has to be something of a gymnast or contortionist to get by. 
He has to keep his back to the wall Aa his ear to the ground. He must put his 
shoulder to the wheel and his nose to the grindstone. He must keep a level head and 
a stiff upper lip and have both feet on the ground. Some stunt! 

By September 1 the jewelers will be looking around for new lines and will be filling 
in or substituting for lines previously carried which proved to be slow-movers. 

If we are to reach the two, two and one-half or three times turn-over in a jewelry 
business, it will be necessary for us:to materially change our entire merchandising 
technique. 

Above all, it will require a keen study in buying, not only as to what to buy, but 
when to buy—how to advertise and when to advertise and atop all this jewelers must 
step up their selling efforts!’ 4s I have often said, if you have merchandise on your 
shelves that has been there for a year or more, put a price on it regardless of what that 
price might be and sell it. Every day it remains with you on your shelves it is costing 
you money. 

The month of August should see a world of clearing sales throughout the country 
in every live jewelry store, in every city or town. And by sales I mean bona fide, 
honest value sales at a price commensurate with the merchandise. 

If you succeed in doing this, you will be more strongly entrenched financially and 
be in a position to re-stock with new merchandise of the latest design and fashion for 
fall business. 

More power to the jeweler who will recognize the fact that the month of August 
is one of the most important months of the year as it marks the time when his entire 
planning for the fall and winter season will be made and, too, August is a month for 
real clearing out of all merchandise which has proven unprofitable, slow-moving or 


Ant Kobyl 


Vice-President. 


for any reason to be discarded. 
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Ace is one of the 


substances which has found favor as jewelry since the 
early records of mankind. It floated in from the sea to 
be collected and prized by some of the earliest known 
civilizations. The Greeks had a pretty story that it was 
solidified sunshine, and that solidification occurred as the 
sun sank into the sea. Small portions of the sun, breaking 
away, formed the “drops” or “tears” of amber, which 
were, of course, similar to those still being sought for in 
the waters of the Baltic and Mediterranean Seas. 

From the Baltic Sea the barbarians of the north traded 
amber to the early civilizations, to be worn by both men 
and women of pre-Christian centuries. It seems to have 
been among the commodities which furnished the founda- 
tions for international trade. Perhaps the earliest venture 
into the Atlantic Ocean by the Phoenecians was to trade 
for tin in England and amber in the Baltic Sea. 

Amber when briskly rubbed will attract small bits of 
paper. This electrical property was known to the Greeks. 
Their name for amber was elektron, from which our word 
electricity has been derived. Since amber burns easily in 
a flame, the Germans, centuries ago, named it Bernstein— 
“the stone which burns.” Regardless of such early knowl- 
edge, the belief still prevails among some persons that only 
imitations of amber will burn. Also the fact that many 
amber substitutes may be electrified is unknown to many 
persons in the jewelry trade who erroneously rely upon 
that test. : 

Amber is a fossil resin. In popular words it is the solid- 
ified sap of cone-bearing trees which grew in prehistoric 
days. Geologically it occurs in quite recent deposits. Such 
deposits exposed on the sea bottom account for the “sea- 
amber,” “sea-stone,” or “scoop-stone,” while that which 
is recovered from mines is known as “pit-amber.” It is 
without crystal structure and for that reason its imitations 
are less easily distinguished from it than are imitations of 
most gem-stones, by the optical instruments used by certi- 
fied gemologists. 
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most desirable. 





Succinite, one type of amber, is found in East Prussia, 
near Konigsberg, or is recovered from the Baltic Sea in 
that neighborhood and on the coasts of Lithuania. Its 
chemical formula is usually expressed as C,.H,,O,. Small” 
amounts of sulphur are also present. This varies slightly 
from other types of amber, and is sometimes known as the 
only true amber. It is the Baltic amber of the trade and 
includes many varieties such as cloudy amber, frothy 
amber and bone or osseous amber. Amber mining is an 
important business in Prussia and almost all of the genuine 
amber seen in the American trade comes from that coun- 
try. Its color varies from very light yellow to orange and 
brown. Some varieties display a bluish fluorescence and 
these are especially valued in Europe. In America the 
most transparent varieties are popularly considered the 
most desirable, while bony amber is more prized in Arabia 
and India, where it is in great demand for Mohammedan 
Rosaries. 

Gedanite is more brittle than succinite; too brittle for 
satisfactory use in beads. It is found in small quantities 
both in the Baltic and North Seas. 

Rumanite or Roumanite occurs in Roumania and is 
usually called Roumanian amber. It is most often brown- 
ish-yellow to dark brown in color. Also brownish-red and 
black, but rarely yellow. Some varieties fluoresce. 

Simetite or Sicilian amber is found in the island of 
Sicily in the Mediterranean. In yellowish hues it is usually 
darker than succinite, although it varies from light reddish- 
orange to orange. Frequently it is a dark yellowish-red, 
not unlike that of the more common garnets, and some- 
times is so dark as to appear almost black. 

Burmite is known as Burmese or Chinese amber, but 
the terms are also sometimes used in the American trade 
to describe certain imitations of amber. The color is 
usually dark brown—often it is red. Rarely it is dark 
orange-red to pale yellow and almost colorless. It is from 
the reddish colors of Burmite that all red and red-orange 

(Please turn to page 55) 
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by 
G. A. SCHLECHTER 


W. are all more or less 


interested in gathering information regarding diamonds 
when we wish to purchase them. The diamond is one of 
the most staple investments, although in a sense diamonds 
are considered a luxury. They do not wear out like 
sealskin coats nor do they go out of fashion as fine clothes 
do. They do not require big incomes for their upkeep. 
They can be used as collateral, requiring neither a search- 
warrant nor a lawyer’s fee, and will bring, when sold, a 
return nearer face value than any other form of wealth. 

As a rule, one is considered more attractive to the 
onlooker if he wears diamonds on his person rather than 
carrying them in his pocket. It is said that diamonds, like 
good music, create refinement. The diamond is considered 
an excellent gift on all occasions. 

In order to buy diamonds one should have a good 
knowledge of the stones and their values, and use good 
judgment in the selection of a dealer in whom he can 
place confidence. It is owing to the lack of knowledge 
in transactions with the general public that so many poor 
stones are sold at unreasonably high prices. For instance, 
in order to make a sale a dealer may represent the stone 
to be better than it is. Slightly imperfect stones may be 
called perfect, badly flawed stones may be called slightly 
imperfect. Nothing may be said of cut and proportions 
when a thick or overspread or badly cut stone is in com- 
petition with a perfect stone. All this may be due partly 
to the dishonesty of an unscrupulous dealer, and partly to 
the desire of the buyer to buy for a lower price than the 
dealer can profitably sell. The influence of advertising 
is peculiarly strong. Ofttimes untruths are so glaring 
that they are ridiculous. It can be well said for the 
majority of established jewelers that they strive to be fair, 
and endeavor by fair dealings and moderate profits to 
secure the confidence of a loyal clientele. 

Many times a jeweler is asked to appraise a stone pur- 
chased at another ‘store, the ethics of which dealers frown 
upon. I am reminded of a story where a man from 
another city asked a jeweler to value a stone purchased 
from another store. The jeweler, not wishing to value 
the jewel, referred him to a diamond salesman who was 
calling on him. This man said to the inquirer, “Have 
you bought this ring?” 

“Yes, I bought it of a jeweler in the town where I 
live.” 

“Is he a good man—good reputation, has he a good 
trade, and does he stand well in his community ?” 
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“Yes, as far as I know. He has been there a good many 
years.” 

“Now, if you bought that ring from a good jeweler 
that has lived in a small town for a number of years, and 
built up a good reputation, and is where you can put your 
finger on him at any time, don’t you think you can take 
his word as well as that of a man you know nothing about 
and may never see again?” 

The result was that the inquirer took his ring and 
walked out, evidently somewhat puzzled and only half 
satisfied. The home jeweler is paying the penalty of a 
distrust created largely by the sins of the other type. 

In examining diamonds there are a great many things 
that bewilder the judgment of inexperienced buyers. It is 
impossible to see a diamond at its best in some stores. 
One must know the light and the surroundings to judge 
the stone properly. In some stores, the light is so strong 
that the brilliant reflections hide faults. Often the strong 
sunlight will make a false color stone appear so blue that 
one could hardly believe it to be the same stone when seen 
under another light. The general character of the dealer’s 
stock has an influence on the buyer’s judgment. A fine 
stone in a stock where all the diamonds are fine will not 
appear to as great advantage as one not so good, but 
better than the average in a stock of very poor grade. 
Unconsciously, the buyer is influenced more by compari- 
son than actual appreciation of quality. 

Many persons have a large amount of misplaced faith 
in their ability to carry color in their eye. They think 
they can accurately gauge the comparative color and 
quality of two stones seen at different times and places. 
Dealers are not so confident. One constantly handling 
gems will arrive at a definite conclusion about its value 
after carefully examining a stone, but he will be slow to 

(Please turn to page 57) 











































The Newest Feminine 
Style Sensation 


PEARL BRACELETS 


) —and loveliest when they feature 
MIKIMOTO CULTIVATED 
PEARLS of perfect symmetry 


| a i 
oy and exquisite lustre. 


The bracelet illustrated has four 
strands of graduated pearls. It is 
only one of the many charming 
MIKIMOTO designs in four and 
five strands priced to retail from 
$150 up. Meet today’s demand 
for Pearl Bracelets with the most 
beautiful, made of glamorous 
MIKIMOTO CULTIVATED 
PEARLS, that every woman 
longs for, and can now afford. 








By Warrant of 
Appointment 
To Their Majesties 
of Japan 
























MIKIMOTS 


PEARLS 








Pearls express personality—not only in the 
individual who wears them, but in the store 
that sells them. They lend dignity and 
character to the store that attractively fea- 
ures and displays them, assuring increased 
business and better profits. 
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Amber 


(From page 51) 


imitations of amber have come to be known in some local- 
ities as Chinese amber. Other amber-like resins come from 
San Domingo and Mexico. 

Amber, when heated, softens at 170° to 200° C. and 
small pieces of amber can therefore be fused together. 
Amber which has thus been treated is known as amberoid, 
reconstructed or pressed amber and can be identified by 
the use of a microscope or a strong loupe. The unnatural 
colors of amber often seen in the trade are produced by 
pressing dyed solutions into amber. 

Numerous microscopic bubbles occur in all but the most 
transparent amber. Fyothy amber, cloudy and bony amber 
owe their distinctive appearance to the presence of these 
bubbles. 

It has been suggested that bluish and greenish genuine 
amber owes its color to selective diffraction which results 
in reflection of light from particularly small bubbles about 
0008 of a millimeter in diameter. Inclusions of pine 
needles, leaves and flower petals as well as of insects also 
are sometimes present. In amber substitutes many of these 
inclusions have been artificially produced in metals or 
mastic and a careful examination is sometimes necessary 
before a specimen exhibiting them can be authenticated as 
being genuine. 

Bakelite, celluloid, gallilith and other substances are 
fashioned into forms for use in jewelry as substitutes and 
imitations of amber. 

Amber and its substitutes are amorphous and therefore 
are singly refractive (isotropic) and poor conductors of 


heat. The most accurate methods of determination used - 


in the laboratory of the Gemological Institute to distin- 
guish between genuine amber and its imitation depend 
upon specific gravity, or a chemical test; between genuine 
amber and other resins or pressed amber depend upon chem- 
ical tests which are varied in nature, and their description 
would necessitate a separate article. In the latter the 
specific gravity is similar. 

The specific gravity of amber varies from 1.0 to 1.096, 
the transparent varieties rarely dropping below 1.05. The 
refractive index for sodium light lies between 1.538 and 
1.545 and this reading may vary in different portions of a 
single specimen. The hardness of amber is 2 to 3 and 
therefore may be scratched with a knife blade or even a 
copper coin. Anomalous double refraction is revealed by 
the hand polariscope or polarizing microscope, probably 
due to the shrinking of the substance in which inclusions 
are contained. 


A thorough study of “Industrial Diamonds and their 
Uses” by M. L. Van Moppes of L. M. Van Moppes & 
Sons, Charterhouse St., London, E. C. 1 was published 
in a recent issue of Sands, Clays and Minerals, a British 
magazine devoted to economic minerals. The article was 
illustrated with photographs of mining operations, broken 
and shaped carbons ready for setting into crowns for 
diamond drilling, tools fitted with diamonds, and the 
largest carbon ever found. It weighed 3,078 carats. 





1 Bauer’s Edelsteinkunde, revised by Schlossmacher. 
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THE 
MIKIMOTO 
SEAL 

SINCE 1894 


This seal on every necklace or bracelet is 





your safeguard—it is your guarantee of qual- 
ity. It assures you and your customers of the 
highest quality of Cultivated Pearls from 
MIKIMOTO, the inventor and originator 
of the Cultivated Pearl. 


MIKIMOTO CULTIVATED PEARLS 
have won world-wide recognition as the 
finest products of the Cultured Pearl Oyster. 
Their perfect uniformity and superb love- 
liness are the result of tireless endeavor and 
careful selection. Every MIKIMOTO 
CULTIVATED PEARL must pass rigid 
standards to reach the market. That is why 
the MIKIMOTO Seal is your assurance of 
the best. Insist upon it. 


If a visit to one of our offices is not 


convenient, we invite your inquiry by mail. 


.K. Mikimoto... 


New York Office: 551 Fifth Avenue 
Los Angeles Office: 649 South Olive St. 
Chicago Office: 55 E. Washington St. 


HEAD OFFICE: GINZA, TOKYO 
BRANCHES: 


LONDON PARIS BOMBAY 


KOBE 


OOOO 

















Established 1866 


Importers and Cutters of 


-DIAMONDS 


608 Fifth Avenue, New York 


. a Antwerp—48 Rue Simons 
Cutting Works: Amsterdam—33 Sarphatistraat 


64 West 48th Street London—23 Holborn Viaduct 














A Complete Stock of Fancy Diamonds 


of every description for your selection. 


LOUIS GURFEIN & SON 


608 Fifth Ave. New York, N. Y. 


ANTWERP SOUTH AFRICA AMSTERDAM 
76 Rue de Pelican 76 Church St., Kimberley 2 Tulpstraat 


Tel., MEdallion 3-4822-4823 
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Confidence in Buying Diamonds 
(From page 53) 


form an opinion about the comparative value of two 
stones unless he can see them side by side. 
Surroundings and prejudices influence judgment much 


more than people think. A finely made mounting will | 


incline most persons to think that the stone in it must also 
be fine. The general public is apt to buy on impressions 


made by conditions and to be quite sure at the same time | 


| 
| 
| 
| 


that they are exercising judgment on the gem. Too many | 


judge a stone by the price asked for it. This fact tempts 
some dealers to accommodate price to the ideas of the 
customer. Women, as a rule, have a sharper eye for 
color, and the quality of color has a large influence on 
price. It should be remembered, however, that there are 
other things to be considered in connection, i. e., bril- 
liancy, proportion, cutting, and perfection. If a stone has 
all the good qualities, each one has added to its value, and 
some of them at first sight may not be fully recognized. 
Many times, conscientious dealers lose a sale because they 
have selected a stone critically for an uncritical person 
who thought the price too high, though it was really very 
low for one so perfect in good qualities. 

A sharp trader, or a good judge of diamonds, may 
sometimes buy to better advantage than others. A pur- 
chaser will fare best if he selects a dealer of good reputa- 
tion to whom he will tell what kind of a stone he desires 


and about what price he is willing to pay. Although the | 
purchaser may think he knows about diamonds, the dealer, 


as a rule, knows more. Furthermore, he has the advan- 
tage of knowing what the goods cost. If he has a cus- 
tomer who is willing to pay a fair profit and shows no 
inclination to come down in price, he will ask only what 
he feels he should get for his jewel. Gem stones command 
good prices, for they are rare. Nevertheless, they are not 
usually as high, comparatively, as they are better than the 
low grades. If due consideration be given to the rarity 
of very fine stones, they are the cheapest ones sold. A 


good understanding will incline one as a matter of busi- | 
ness to pay a fair profit to a responsible dealer, rather | 
than to take chances with an irresponsible one. It is | 


worth something to the buyer to have a good stock shown 


him by a responsible jeweler. It costs that jeweler the | 


interest on a large sum of money to carry that stock. It 
costs him years and money to establish his reputation. 


The great jewelers of the United States have not | 
become great by misrepresentation or by unfair dealings. | 
They have been able to command a fair profit, but their | 
business has been established on principle, and has been | 


free from deception and chicanery. There is a strong and 
popular desire to buy under current prices. It is quite 


proper for one to buy as cheaply as possible, but the desire | 


often leads the purchaser to do just the opposite. 

This is a bargain-counter age. A constant perusal of 
the daily papers leads one to infer that everything is now 
sold at a reduction. Inasmuch as the reducers grow rich, 
after spending many thousands of dollars to induce the 
public to buy their profitless wares, some preparation was 


probably made in the original price for the reductions | 


advertised. Whatever the facts may be, dealers know 


that advertised bargains in diamonds are usually decep- | 


tive. Undoubtedly there are bargains, and for various 
(Please turn to page 58) 
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Confidence in Buying Diamonds 
(From page 57) 


reasons diamonds are occasionally sold much under the 
market price, but they are usually bought by dealers who 
know diamonds and their market value. The public gen- 
erally get the “one-third off” goods after the price has 
been marked up. If a diamond stock were offered at 
one-third off a reasonable price, dealers would not leave 
much of it for the public to buy. As a rule, diamond 
bargains are undesirable goods. When they are really 
bargains, dealers buy them and pass them on with a small 
advance to their customers who will buy -at a price out 
of season, to save money against the time when they will 
be in season. 

Beyond a good knowledge of color, cut, proportion, and 
the ruling market prices for the various sizes, the diffi- 
culties for the trade buyer are not so great as formerly 
when parcels were not assorted so closely. The different 
grades, Jagers, Wesseltons, top-crystals, top silver capes, 
capes and by-waters, are now separated. He must, how- 
ever, keep in touch with the market, as prices for sizes 
vary considerably with the demand. If there is a great 
demand for two-grainers or any other size, there will be 
.quick response in a rise of price all along the line of 
qualities in the particular size called for. Similarly, when 
the demand changes for another size, the price will rise, 
and the others will correspondingly fall off. The shrewd 
buyer buys his sizes when they are not in demand. He 
holds them until the time of need comes, when he would 
otherwise have to buy at a higher price. 


To the consumer, the buying of a diamond is not q 
business. He has neither the experience nor the oppor. 
tunity to gauge values closely. His judgment must be 
exercised in selecting the jeweler whose reputation js 
honest and whose judgment is expert. 


A Comprehensive Reading List 


Thirty-seven volumes, at least a few of which should 
be “required reading” for every jeweler, and which to- 
gether would comprise an exceedingly informative and 
comprehensive jeweler’s library, are described by Robert 
M. Shipley, head of the Gemological Institute of 
America, in an eight-page “Selected Reading List on the 
History and Romance of Gems and Jewelry.” 

The names of the author and of the publisher, the 
date of publication and, except for volumes which are 
out of print, the publisher’s price accompany the title of 
each of the books. All but five of the books are described 
in some detail, with an itemized, chapter-by-chapter 
analysis given of “The Magic of Jewels and Charms,” by 
George Frederick Kunz. Mr. Shipley notes that this 
volume as well as many of the others he especially recom- 
mended are to be found in many public libraries. 


World Clearing House for Inventions 


The latest patents of inventors from a score of coun- 
tries will be a special feature of the Leipzig Fair, Aug. 
30 to Sept. 3. The exhibit will include hundreds of in- 
ventions in every conceivable field, the entrants from all 
countries being received on equal terms. 








FANCY CUT DIAMONDS 


EMERALD CUT AND 





**The Star of 


Judmir’ 


(Actual size from unretouched photograph) 


SAPPHIRES 


608 FIFTH AVENUE 


"The Star of JUDMIR"—a beautiful Star Sapphire of impressive quality— 
has a rich dark blue color—is exquisitely clean, with a flat back— 
so effective and helpful in mounting. It measures 24 mm by 1934 mm by 
15!/, mm—weighs 80 carats—and is offered as an exceptional value to 
the trade at $10,000. Keystone discount. 


Star Sapphires—from pale tones to deep blue—unmounted or mounted in Cuff Links 
and in Rings for men and women—as well as other gems of unusual value and beauty 
are available from our stock at all times. 
you at all times on whatever your requirements may be. 


JEROME RICHHEIMER 


ONE OF THE FINEST 
STAR SAPPHIRES 
EVER IMPORTED 
INTO AMERICA 


ISINOAVW 
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We are prepared to cooperate with 
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A.N.R.J.A. Convention Program 
(From page 45) 


G. Drosten, St. Louis, Mo., vice-president, Northwestern Re- 
gion; Myron Everts, Dallas, Tex., vice-president, Southwestern 
Region ; Arthur H. Dibbern, Glendale, Calif., vice-president, 
Pacific Coast Region. 

Special clinics at definite times to be announced later. 

In addition to the formal convention program to be held each 
day, there will be held clinics Tuesday, Wednesday and Thurs- 
day on a number of subjects. These clinics will be held at such 
times and places as will not interfere with the regular conven- 
tion sessions and members should plan now to attend as many 
as possible. The subjects to be considered and the names of 
those in charge follow: 

1. “Store and Window Displays”—Mrs. Polly Pettit, New 
York School of Display, formerly with Black, Starr & Frost- 
Gorham, Inc., New York. 

2. “Diamonds and Precious Stones”—A. F. Eisenbeiss, man- 
ager, diamond department, Eisenstadt Mfg. Co., St. Louis, Mo. 

3. “Silver’—Paul W. Monohon, sales manager, The Watson 
Co., Attleboro, Mass. 

4. “Advertising”—Harry P. Bridge, Jr., Bridge & King, 
Philadelphia, formerly Editor of the KEysTone. 

5. “Horology’—John J. Bowman, Bowman Technical School, 
Lancaster, Pa. 

In several of these “clinics” the leader plans to employ the 
services of several prominent members of the trade, in each 
session—there will also be an opportunity for discussions, ques- 
tions, etc. 

During the convention reports will be presented by the fol- 
lowing committee chairmen: 

Accounting—C. C. Ludwigs, Walla Walla, Washington. 

Cooperative Advertising—J. B. Sylvan, Sylvan Bros., Colum- 
bia, S. C. 

Fair Trade Bill—Henry W. von Unruh, Cincinnati, Ohio. 

Finance—Wm. G. Frasier, past president, A.N.R.J.A., Dur- 
ham, N. C. 





ee Relations Council—Samuel Feldman, Brooklyn, 

Installment Selling—William Gibson, president, National As- 
sociation of Credit Jewelers, Chicago, IIl. 

Insurance—A. W. Anderson, Neenah, Wis.; secretary, Natl. 
Jewelers Mutual Fire Ins. Co. 

Legislative—Wilson A. Streeter, Bailey, Banks & Biddle Co., 
Philadelphia, Pa. 

Membership—L. M. Campbell, Canandaigua, N. Y. 

Merchandising—Raymond Hay, Coshocton, Ohio. 

Promotion and Publicity—Leo J. Vogt, pres., Hess & Cul- 
bertson Jiry. Co., St. Louis, Mo. 

Research—Fred W. Pilcher, Mexico, Mo. 

Silver—Wm. G. Thurber (Tilden-Thurber Co.), Providence, 
Rok 

Trade Marks and Qualities—Arthur J. Sundlun (A. Kahn, 
Inc.), Washington, D. C. 

Transportation—I. J. C. Holland, San Angelo, Texas. 

Watch Inspection—W. C. Donnelly, Baltimore, Md. 

Wholesale-Retailing—Kenneth I. Van Cott (Marcus & Co.), 
New York, N. Y. 

Meetings will be held during the week by various groups, 
and any group desirous of having a meeting should promptly 
notify the National Secretary so that arrangements may be 
made. 

The convention committees are all at work, under the direc- 
tion of Alfred Morell, general chairman, and as the personnel 
is much the same as last year, it can be confidently stated that 
the arrangements will be all that one could desire. The com- 
mittee chairmen are: 

Reception Committee—Wm. G. McDougall. 

Banquet Committee—Kenneth I. Van Cott (Marcus & Co., 
New York). 

Registration Committee—Samuel Feldman. 

A special ladies’ committee has been appointed whose duty it 
will be to see that the visiting ladies are taken care of during 
their stay in the city. 
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Makers of Fine Diamond Jewelry—Diamond Importers 


WE INVITE YOU To Supplement Your Visit to the 


Convention by Calling on Us. Our New Location Is Only 
Two Blocks From Waldorf - Astoria Hotel, Convention 
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Cm ey alion in Star Stone, 


“Star O' Lite” 


Now: after months of experimentation, we 
have finally perfected a Star O’ Lite with a 
Real Ruby Red color. Star O’ Lite, as announced 
in our previous advertisement, is also made in a 
rich blue color. Both of these stones are made of 
asteriated quartz which has the hardness of 






Actual photograph amethyst. 
a a Star O’ Lite is a Fascinating New stone creation 
mas with a beautiful movable star. .. . The only stone 
saci ae tie of its kind on the market. Ask your manufacturer 
Jewelers’ Circular-Keystone? or jobber for a selection of Star O’ Lite jewelry. 


Importers and Cutters of 


PRECIOUS AND SEMI-PRECIOUS STONES 
48 WEST 48TH STREET NeW York City 


DREHER BROS. and WIDER | 

















cAnnouncin g DICTIONARY OF GEMS 


Precious and Semi-Precious Stones 


OPENING OF OUR NEW YORK OFFICE 
by R. J. Rocrrs, F.G.A. 
9 MAIDEN LANE Price $1.50 Postage Paid 
ROOM 1407 TEL. BARCLAY 7-7470 

This new book of all gems gives complete defini- 

* tions of every stone used by jewelers from Achates 

(ancient name and origin of Agate) to Zircon and 

GOLD J EWELRY WILL SELL Zonochlorite with their specific gravity, chemical 
composition, crystallographic origin, hardness, re- 


We manfacture a complete line of 10K and 14K fractive index, etc. 


ladies’ and gents’ stone rings, ring mountings, brace- The work is written for the jeweler with tables 
Sh EPR Ce Se and notes in a form convenient for quick use that 
; , , »P apa will give a brief explanation of crystallographic 


origins, some details as to cutting of gems, an ex- 


wi planation of refractive index, dichroism with 
WATCH BRACELET ATTACHMENTS tables, hardness with tables, specific gravity with 
A SPECIALTY tables, notes on manufactured gems and birth- 
stones. 
id It is a valuable ready reference list for the retail 


jeweler, manufacturer, importer and lapidary. 


Sold Thru The Wholesale Trade 
Cloth bound, 58 pages, 7x54 inches. 





























BroD & COMPANY The Jewelers’ Circular-Keystone 
26 BEECHER ST. NEWARK, N. J. 239 West 39th Street New York City 
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“Movies” and Your Business 
(From page 41) 


Marcus & Co., fine Fifth Avenue, New York, store, was 
that in which a greatly enlarged photograph, or “blow-up” 
in Broadway parlance, of Gladys Swarthout was used as 
the chief point of interest. Her starring vehicle was “Rose 
of the Rancho,” and so several large roses were spread in 
front of the “blow-up,” and what was worth the whole 
effort to the jewelry concern was a single rope of beauti- 
ful pearls, spread casually in the foreground of the win- 
dow, together with a pearl ring and a diamond tiara. 

“We are a little differently situated than the average 
jeweler,” says Kenneth Van Cott, manager of Marcus & 
Co. “Whereas the average merchant uses his movie win- 
dow as a background for his stock in trade, showing that 
he can nearly match some of the pieces used in moving 
pictures, we are more particularly interested in creating a 
bright, lively window, and showing what jewelry is in 
vogue at the moment.” 

W. Bayard Okie, Jr., window display expert, keeps his 
displays strikingly simple. Okie’s work with Marcus & 
Co. is an inspiration to window designers. 

Naturally enough not all jewelers can afford to use the 
concave, invisible glass windows as are used by Marcus 
& Co., and glass trays and display furnishings are too 
costly to be had in quantities by many jewelers. Yet with 
the stock carried by the most unprepossessing store there 
is sufficient material for many live windows. 

While the proprietor is his own window decorator in 
many instances, and is reluctant to remake his displays 
except for seasonal changes in merchandise, he will find 
that the display men of the local theater will be ready and 
willing to offer ideas and many times will furnish their 
time and the material for a movie tie-up. 

There isn’t a city in the United States in which a 
jeweler cannot arrange a mutually beneficial arrangement 
for the display of glassware, earthenware, furs, flowers, 
and gloves. A simple little credit line pays in full for the 
loan of the articles. 

One of the most recent innovations in the way of movie 
exploitation has been that of offering to retailers exact 
copies in costume jewelry of the pieces worn by the stars 
of the pictures. This scheme is generally used in connec- 
tion with costume pictures. 

The plan was used most advantageously in connection 
with De Mille’s recent extravaganza, “The Crusades.” 
Copies were made of the rings, brooches, bracelets worn 
by the characters in the picture, by Cohn & Rosenberger, 
Inc., New York, wholesalers in novelties and jewelry. 
This line was then distributed to retailers in all cities 
where the picture was shown. 

A similar idea is being employed for the picturization 
of James Fenimore Cooper’s “The Last of the Mohicans.” 
The jewelry designed for the female characters in this 
picture will be copied for costume jewelry and distributed 
to retailers. 

The scintillating Marlene Dietrich, whose star seems to 
be rising even higher, will wear in her latest vehicle, “The 
Garden of Allah,” a bracelet of gold links, such as has 
been carried in every jeweler’s stock during the past year. 
It offers a fine opportunity for the jeweler to surround a 

(Please turn to page 62) 
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Fine ““ORIENTA” Cultured Pearls 


from the Indies 
We invite you to visit our booth at the A.N.R.J.A. Convention 


65 NASSAU STREET*NEW YORK 
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“Movies” and Your Business 
(From page 61) 


still, showing Dietrich wearing the bracelet, with all his 
bracelets of the pattern. 

Miss Dietrich’s last big picture, “Desire,” was a “nat- 
ural” for a jewelry tie-up. This picture motivated about 
a gorgeous string of pearls. The pearls were flashed on 
the screen numerous times. 

In a great many instances a jewelry theft is the basis of 
the plot, as in the case of “Desire.” A Paramount picture, 
“The Return of Sophie Lang,” with Gertrude Michael, 
is built around a famous diamond. Opportunities galore 
are suggested in the press books sent by the producers to 
the exhibitors, and which are available to jewelers. 

The press book for this picture suggests insertions of 
cleverly written reader advertisements in the personal col- 
umns of the classified advertising pages, using the name of 
Sophie Lang and the: Kreuger diamond; personal hand- 
written notes, ostensibly signed by Sophie Lang, distrib- 
uted by mail or delivery boy; a newspaper mat, showing 
a large diamond which is to be “cleaved” by drawing in- 
tersecting lines; and the distribution of imitation diamond 
rings with the idea of having the finders rewarded with a 
couple of tickets for the movie. These suggest some of 
the schemes which may be utilized by the retail jeweler. 

Another perfect picture for jewelry capitalization has 
its setting in historic Maiden Lane, New York. Produc- 
tion on this picture, ““No. 15 Maiden Lane,” is just get- 
ting under way, and there is sufficient time for any jeweler 




























to prepare to take advantage of its possibilities when it 
plays his town. This picture is being filmed by 20th 
Century-Fox with Constance Bennett cast in the female 
lead. 

Latest reports from Hollywood have it that produc. 
tions for the next 18 months will be of period type. One 
which promises to be among the finest of the forthcoming 
season is “Mary, Queen of Scots,” an RKO picture with 
Katharine Hepburn. This picture employs a lot of jewelry, 
of antique style, which is certain to grow more popular in 
the coming months from the effects of the moving picture 
industry. 

Watch these forthcoming productions for “stills” to 
accompany window displays and attract attention from 
passersby: “Mistress of Fashion” with Kay Francis, 
“There Goes the Bride,” “‘Craig’s Wife,’ “The Gor- 
geous Hussy” starring Joan Crawford, “Camille” featur- 
ing Garbo, “Born to Dance” starring Eleanor Powell, 
and “Maytime” with Jeannette MacDonald. 

Other productions to be released shortly, with jewelry 
merchandising potentialities, include: ‘Hollywood Boule- 
vard,” “Lady Be Careful,” “I Give My Life,” “The Big 
Broadcast of 1937,” “Wives Never Know,” “Three 
Married Men,” “Champagne Waltz,” “This Marriage 
Business,” “Portrait of a Rebel” with Katharine Hep- 
burn, “Ramona,” “A Fool for Blondes,” “Stage Struck,” 
“Reno in the Fall,” and “Three Men on a Horse.” ; 

It is an unimaginative or unappreciative jeweler who . 
passes up the opportunity to capitalize on the fame gar- 
nered by the queens of the movies, which fame has cost 
their producers millions of dollars in publicity. 
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The Value of Trade-Marks 


(From page 43) 


the following trade-marks or trade names—Uneeda, 1847 
Rogers, Kodak, or a lion, anchor and G (the Gorham 
trade-mark )—one’s assets would be increased over one 
million dollars, for each of these is known from coast to 
coast on a particular product. It is said the name “Coca- 
Cola” is valued at over five million dollars. A bottle of 
“pop” has no definite standing, but with Coca-Cola on 
the label you have hooked it up with a trade name that is 
yalued at about one million dollars per letter. 

Well-known trade-marks stand for reputations which 
have been built up through long years of effort, national 
advertising, popularity and pfofit-making, and customers 
of only limited experience recognizing these marks may 
purchase in Portland, Maine, or Portland, Oregon, the 
product of any one of the companies owning these trade- 
marks with as much confidence as he would purchase in 
New York City, Boston or Philadelphia. Trade-marks 
therefore become a business asset in a tangible form—a 
symbol of good-will—and also become the connecting link 
between manufacturer and the ultimate consumer. 

The average person does not stop to think of the ease 
and safety one has today in buying not only luxuries but 
the necessities of life. Years ago it was quite different. 
Prunes were prunes, soap was soap, and gold was gold 
(but not always 14-karat gold), and seldom was there any 
guarantee of quality and frequently there was no sure way 
of identifying goods which had proved satisfactory, so that 
the same goods could be bought again from the retailer. 


BAUM BROTHERS, Ne 48 WEST 48th STREET - NEW YORK CITY 








With the advent of the trade-mark came a great change 
and the customer had a positive means of identifying a 
particular line of merchandise. 

When a responsible firm places the trade-mark on an 
article it means that it is backing it with its whole invalu- 
able reputation and it is therefore important to study 
names and trade-marks used in the jewelry trade today. 
Whether you are a jeweler in a small town with a small 
stock or the largest and most important jeweler in a large 
city with a large stock, a trade-marked article is more 
easily sold than one without a trade-mark and without 
national advertising, because the manufacturer in his adver- 
tising has told the customer, as well as the whole world, 
convincing reasons why his product excels and has practi- 
cally said, “This is the best merchandise I can make and 
I stake my reputation on it.” 


French Government to Authenticate Gems 


The laboratory established in Paris by dealers in dia- 
monds and other precious stones has by official decree 
been taken over by the Paris Chamber of Commerce, and 
will be operated under the supervision of the Ministry of 
Commerce, according to a report from Vice Consul J. N. 
Fuqua, made public by the Commerce Department. 

The function of the new Government service is to 
make laboratory tests of gems and pearls voluntarily sub- 
mitted to it in order to determine their exact nature, their 
natural or industrial formation, and their place of origin 
if possible. The question of the value or beauty of the 
stones will not be considered, it is pointed out. 
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WESTCO WATCH STRAPS 


QUALITY STRAPS AT UNEQUALED PRICES. We can satisfy all your 
needs and LEAVE YOU A GOOD PROFIT. Order through your 
wholesaler. 


WESTERMAN MFG. CO. Nn n ¥: 








MANUFACTURERS & WHOLESALERS 


English Leatherware for the Jewelry Trade 
Finest Quality Watch Straps — Plaited Leather Thengs — 
Braided Leather Strips _ Solid Round Strips. 

All colors — Best Prices 
HOOPER BROTHERS, Ine. 


Direct Factory Representative 
347 Fifth Avenue, New York 
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American Gem Society Units Formed in Four 
Mid-West Cities 


Vigorous new branches of the American Gem Society 
were established at the Michigan Union, Ann Arbor, 
Mich., June 22, for eastern Michigan and northwestern 
Ohio jewelers; the Curtis Hotel, Minneapolis, Minn., 
June 30; Iowa City, Iowa, July 7, for eastern Iowa and 
western Illinois jewelers, and Hotel Paxton, Omaha, 
Neb., July 10. 

Next meetings of these and most previously organized 
guilds and study groups will be in September. Robert M. 
Shipley of Los Angeles, Calif., director of the society, ex- 
plained first lessons of the gem study course at the organi- 
zation meetings. 

Officers of the Eastern Michigan-Northwestern Ohio 
Guild are: W. F. Broer, of Broer-Freeman Co., Inc., 
Toledo, Ohio, president; Seeley Mosher, Port Huron, 
Mich., vice-president; Martin W. Mager, of W. W. 
Bugg, Inc., Jackson, Mich., secretary-treasurer, and 
M. E. Vedder, of the Traub Mfg. Co., Inc., Detroit, 
chairman of the committee on group leadership. Natural 
forms of uncut gem minerals were discussed by 20 mem- 
bers of the study group. 

Milton Gravender, of J. B. Hudson Co., Minneapolis, 
was named temporary president of the Minnesota Guild, 
which will meet quarterly, with study group sessions 
scheduled during seven: months of the year. Other tem- 
porary officers are Karl Johnson, of S. Jacobs & Co., Min- 
neapolis, vice-president, and Ernest Kohlsaat, Jr., of Bul- 
lard Bros., Inc., St. Paul, secretary. James D. Daugherty, 
of the Hudson Co., called the meeting to order. 

C. I. Josephson, Jr., of Moline, Ill., was elected tem- 
porary chairman of the lowa-Illinois Guild, which will 
elect permanent officers next month and will meet seven 
months of the year with Dr. J. J. Runner of the Univer- 
sity of Iowa as educational adviser. Burton Joseph, of 
Des Moines, Iowa, and Mr. Josephson issued the call for 
the organization meeting. 

The 17th regional study group in the nation, the 
Omaha unit, will meet alternately in Omaha and Lincoln, 
Neb., the home of the University of Nebraska, with Dr. 
Schramm of the mineralogical department of that univer- 
sity as educational adviser. Temporary Nebraska-lowa 
Guild officers are: Oscar Homan, of C. B. Brown Co., 
Inc., Omaha, president; W. S. Putters, of Wetzel & 
Putters, Inc., Norfolk, Neb., vice-president, and H. S. 
McDonald, of Edholm’s, Omaha, secretary-treasurer. 
Wilson T. Clark, of Thorpe & Co., Inc., Sioux City, 
Iowa, will assist lowa jewelers who seek to join the guild. 

Edwin E. Olson, of 647 N. 3rd St., Milwaukee, Wis., 
has won a Certified Gemologist certificate after examina- 
tions conducted by Dr. A. J. Walcott of the Field Mu- 
seum and Dr. Ira Edwards of the Milwaukee Public 
Museum, the board of directors of the Gemological In- 
stitute of America announced recently. Warren R. Larter, 
of Larter & Sons, Inc., 88 Parkhurst St., Newark, N. J., 
has passed the examination for qualified membership. 

Study group meetings held in June in Boston, Mass., 
Chicago, Ill., Newark, N. J., Philadelphia, Pa. and 
Washington, D. C., will be the last until September. 
Cecil A. Allen, of Cranbury, N. J., discussed the zircon 
at the Newark session. 


THE JEWELERS’ CIRCULAR—KEYSTONE 
for August, 1936 





65 


WEDDING RINGS 






HAND CARVED 
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PROFITS SURE AS 
BABIES ARE BORN 


Leading jewelers of U. S. and Canada are daily in- 
creasing volume with the original BRON-SHOE 
Process of preserving baby’s first shoes in SOLID 
bronze, silver or gold .. . (do not confuse with painted 











Olympic Star 
JESSE OWENS’ 
history-making 
TRACK SHOES 
which we Processed 
in gold .. for fu- 
ture generations to 
admire . . . worn 
when he broke 3 
and tied one 
world’s record in a 
single day .... 
ON DISPLAY 


ANRJA 
Convention 


New York 
Aug. 24-28 














or sprayed imitations}. The Bron- 
Shoe finish is both beautiful and 
lasting. A novel gift item. 


Get set for a big Christmas season. 
For price list, samples, write 


35 W. Long St., Columbus, O. 


Cleveland Office: 
2556 Overlook Rd., Cleveland, O. 















NEW “DE LUXE” HOSPITALITY TRAY SET 
—More beautiful and useful than ever. Four lap trays of 
beautifully grained walnut or mahogany, matching the 
large tray, are another Toastmaster innovation. Large 
enough to hold cup or glass, plate, silver and napkin, 
they are ideal for individual service. Two double-com- 
partment appetizer dishes in modern white china— 
novel cutting board and knife. $23.50. 

Extra lap trays, $1.00 each; folding stand, $5.00 





AND ANOTHER! This year, Toastmaster gives you 
two Hospitality Tray sets. The standard set, above, 
sells for only $19.75—broadening your market! Has 
the same new fully automatic toaster as the de luxe 
set. Fits the same folding stand. Tray is of beautifully 
grained walnut. A splendid value . $19.75 





MASTER 








NEW TOASTMASTER FULLY AUTOMATIC 
TOASTER — Our 10th anniversary model, styled by 
one of America’s foremost designers. It surpasses all 
ptevious models in beauty. Improved with a shock 
absorber to eliminate noise when the toast pops up— 
less tension on the lever makes it easier to push down. 
Equipped with the famous Flexible Toast-Timer—times 
each slice individually. Insures perfect toast every 
time for everybody . $16.00 


Hever before... .1n 


TOASTMASTER HISTORY 


—have retailers been offered such a wealth of new 
merchandise. Two brand-new Hospitality Tray sets. A 
stunning new fully automatic Toastmaster toaster. The 
surprise-hit of the season—a two-slice Junior toaster 
retailing for only $7.50! . . . To these add Toastmaster 
Waffle-Baker, fully automatic, selling faster all the 
time, at $12.50. And the one-slice fully automatic 
toaster with Flexible Toast-Timer, at the new low price 
of $10.50. . . . A great line, backed by advertising in 
14 magazines and 32 metropolitan newspaper maga- 
zine sections, with 68 million messages scheduled 
between now and Jan. lst. See Toastmaster’s special 
money-making Deals on next page. And order now! 
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"AROUND | 
CLOCK WITH 

STERLING, CHINA 
AND CRYSTAL" 








Laing as a slogan 
“A beautiful table is not a matter of cost, but a matter of 
choice,” Henebry & Son, jewelers at Roanoke, Va., find it 
good policy to supply a variety wide enough to appease 
the taste of its most fastidious patron in a regular seasonal 
effort to promote the combined sale of sterling, china and 
crystal. 

C. M. Simpson, who designs and executes the window 
and store decorations featuring combinations of sterling, 
china and crystal in complementary groups for table set- 
tings for all hours of the day, says “We believe that a 
special showing of this nature is absolutely essential once 
a year to emphasize to the public the importance in the 
home of these three services.” 

The store, which enjoys aggressive competition in a 
city of 70,000 population, has made regular use of the 
plan since learning its effectiveness and now devotes a 
solid week’s effort to the promotion of these services, 
coupled with generous use of newspaper advertising. 

Emphasis in the newspaper advertising is laid upon the 
sterling silver patterns carried in stock, with china and 
crystal receiving lesser but prominent attention. 

By pressing the good points of the three services with 
the same effort, the management finds that a prospective 
customer is in most receptive mood to consider other ser- 
vices while shopping, for instance, for a pattern in table- 
ware, and the sales force makes every effort to present its 
lines to the customer while she is seated in a comfortable 
chair facing the rows of immaculate china and sparkling 
crystal. 

“Tt is only reasonable to suppose that a young lady who 
comes into our store to look at these items has been doing 
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Above—A window display that attracted much attention. Left—A 











section of the chinaware display showing set tables. 


considerable shopping, and we believe the store which can 
make her most comfortable and present these items in 
such a convenient way, is pretty certain to win her patron- 
age,” says Mr. Simpson. 

Selecting a china service and goblets which harmonize 
with a pattern in silver chosen by the customer, the sales- 
man fixes a place for one before the customer, making her 
at once conscious of some pattern in china or crystal which 
may appeal to her taste, while at the same time showing 
off the sterling to its best advantage. 

In a recent sale the window scheme was built around 
the title of “Around the Clock with Sterling, China and 
Crystal,” making three settings, with the appropriate ser- 
vices for breakfast, luncheon and dinner. Large card- 
board clock faces indicated the proper hour for each. 
Shown in less prominent position were services for cocktail 
and coffee hours, in their respective places. 

During the week of such sales, tables are distributed 
throughout the store, showing the various settings, includ- 
ing the buffet supper setting. On each of the showcases 
is arranged a one-place service with harmonizing pieces, 
bringing out the very close relationship of this stock -of a 
jewelry store. 

An attempt is made to capture the fancy of the cus- 
tomer by furnishing the widest possible variety in pattern. 
Henebry & Son’s flatware department in sterling consists 
of 28 active stock patterns. In an effort to win the wed- 
ding gift trade the advertisements used for the sales in- 
clude a line to the effect that a record will be made of any 
particular pattern selected by a bride-elect as reference for 
the use of friends in choosing gifts for her. 

“We feel that it is worth while to decorate and ad- 
vertise for such an event,” says Mr. Simpson. “Regardless 
of the planning and effort which has been expended in 
arranging such a display, the work is of relatively little 
value if a good proportion of the buyers in the community 
is unaware of the display. 

“Direct-by-mail and personal contact methods may both 
be used most advantageously in promoting interest in the 
special effort of the store.” 













With the return to favor of 
ornamental engraving the retail 
jeweler is offered a wider field 
for promoting the sale of silver- 
ware. Mr. Thomas points out 
that many of the younger gen- 
eration know nothing of the art. 





by OTTO THOMAS 


FINE ENGRAVING A SALES BUILDER 


With graceful design 


again in fashion and artistically embellished articles crowd- 
ing the severely modernistic for popularity, many a fine 
jewelry store and silverware manufacturer can turn to 
ornamental engraving as a merchandise help. 

Excessively simple pieces of hollow-ware that have been 
on the shelves for several years can be ornamented and 
displayed as entirely new creations. All fine pieces of 
ornamental engraving attract attention and it would seem 
good business and entirely proper for the factories and 
finer stores to ornament plainer pieces which have been in 
stock for some time. 

Chased or chaste, that’s the question in many sales of 
silver hollow-ware these days, and customers are more 
inclined to purchase a well-decorated vase or set of candle- 
sticks, for instance, than similar articles in “plain” treat- 
ment. 

The cycle of modernism, however, seems to have serried 
the ranks of the old-time ornamental engravers, and since 
there was so small call for their art, few learned the craft. 
Many of the younger generation do not even know of 
the art. 

Many fine ornamental engravers of yester-year had to 
turn to other occupations to make a living. Practically no 
apprentices have taken their places, and so this field will 
have very few good craftsmen for a long while to come. 
This condition within the craft should give pause to the 
manufacturers, who even now could bring ornamental 
engravers back into their own. 

The handsomely engraved cigarette case shown in the 
accompanying illustration witnesses fine workmanship. 
The work was performed in the shop of Thomas Brothers, 
jewelers, silversmiths and engravers, 206-207 Parr Build- 
ing, Easton, Pa. 

It is surprising to find that among the better letter 
engravers very few are capable of doing anything what- 
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ever with ornamental work, and on the other hand that 
very few ornamental engravers can perform letter work. 
The ornamental engraver has all the necessary tools for 
letter work, but the engraver doing lettering is not 
equipped to do ornamental work, because a larger variety 
of gravers is needed for ornamental engraving, both in the 
kinds of gravers and their shapes for working in all cor- 
ners of hollow-ware. 

Formerly in the factories it was required that orna- 
mental engraving apprentices make many of their tools 
and fashion them as any new shape was needed. I worked 
with a fine letter engraver at one time who was afraid to 
heat a tool and bend it, claiming that it spoiled the tool. 
It was easy to see that he bought all of his tools and knew 
nothing whatever of making them. In the factories most 
engravers go to the silversmiths for their discarded needle 
files and make up their gravers as the jobs come along. 

It takes some experience and a light hand to cut pieces 
of paper-thin, sterling light-weight candlesticks, salts, 
peppers, etc., many of which can be dented with the finger- 
nail. Many a hole has been cut into them and the piece 
thrown in the melting pot. 

This cheap work was usually handed to the apprentice 
and later he was given better work step by step until he 
was able to perform as valuable and intricate jobs as his 
bench-fellow. 

Some pieces took a week or more to engrave. These 
were usually large waiters, and the engraver had to stand 
up and spin the gig until he was dizzy. 

Ornamental engravers developed individual manner- 
isms in their work, and a bowl or vase or platter on which 
they had performed the engraving could be as easily iden- 
tified by skilled eyes as samples of their hand-writing. 

Piece-work is the ruination of good work in any line, 
because the time and price allotted for most work forces 
the man to scrimp here and there wherever he can. 


THE JEWELERS’ CIRCULAR—KEYSTONE 
for August, 1936 














R.WALLACE & SONS MFG.Co. 


Cage AOORESs ENRECUL 
“EW vomn . Or ADE. Bria SILVERSMiITHs coves VSEO 
cCaso . Ban FRANCIBCS \'€eERs WESTERN UNION 
+O8 anogces 


WALLINGFORD, CONN.U S.A. ae 


YOU ARE MOST HEARTILY INVI4 
TO COME To WALLINGFoRp 


‘ED 


And.....we h 
Wallace Silversmiths, 
©xpression i 


n sterling 
S one of New England! 
The beauti 


Ope, visit 


O-story tapestry brick 
is approached thro a 

iveway anid Spacious lawns, Dotti 

S are fine Specimens of Stately « 

ic shrubber 


lms, native 
and exot ¥ @nd trees, 


th 
golf courses, tennis 
Paths, salt water bathing 
ble ngford is two hours! 
comfortable on ioned traing out of 
ew York City, 1 drive on the Boston 
Post Road, 


A warm welcome awaits you, 


Heartily yours, 
R. WALLACE & SONS MFG. co, 


attending the A, 


N.R, 
* New York 


Nvitation 
Office, 





—KEYSTONE 
’ CIRCULAR 
THE a aaa 1936 













By 
S. C. PRESTON 





+ ae the widespread 
interest in old Sheffield Plate there still exists a great 
deal of misunderstanding as to just what this term implies. 
To a far too great percentage of buyers it is just anything 
so long as it is plated on copper. All old Sheffield Plate 
very definitely is on copper, but not everything plated on 
copper is old Sheffield. Unfortunately, many dealers in 
modern plated ware do not make this clear and allow their 
clients to go away under the impression that they are 
buying the genuine article when, in reality, they have 
bought only a piece of modern electro-plate. 

Briefly, the difference between the old plate and the new 
is this. Old Sheffield Plate consists of a sheet of copper on 
one or both sides of which there is fused a thinner sheet of 
sterling silver. Not only has it the hardness, texture, 
and color of silver but invariably the surface coating is 
considerably thicker than would be found on a modern 
plated piece. It was the fact that the surface was sterling 
silver that gave old Sheffield Plate its tremendous wearing 
quality. 

The plate had to be prepared in sheet form before the 
smith could start working it into shape, whereas today 
the article is shaped up into form before it is put into the 
tank to be plated. In modern plate the surface coating is 
pure silver and regardless of how finely it may be done 
the fact remains that pure silver is a fairly soft metal. 
Burnishing will help considerably in hardening the surface 
but it will not, and cannot, have the wearing quality 
possessed by the old plate. Burnishing is a hand process 
and the cost of it is too great for it to be used on the 
cheaper grades of modern plate. 

Another point of difference between the old and the 
new lies in the fact that the old plate was fitted with 
sterling silver mounts, and silver shields were beaten in 
in order that the pieces might be engraved without having 
the engraving cut through to the copper. Certain of the 
finer modern plate made today is fitted with sterling silver 
mounts, but owing to the extra cost involved is usually 
sold only by the best firms who would not think of mis- 
representing it. 

The method by which old Sheffield Plate was manu- 
factured is no lost art and it could be quite readily made 
today were it not for the fact that the amount of labor 
involved would bring the cost of the product above that 


of a similar article in sterling silver. Discovered more 
or less by accident by a silversmith working at Sheffield in 
England it was not put to any practical use for quite a 
number of years. In the very early 1770’s it was first 
used commercially in an effort to produce cheaply such 
small items of general use as shoe buckles, snuff boxes, 
servants livery buttons, etc., and for several years the use 
of it was restricted to these items. The manufacturing of 
the plate was in the hands of the silversmiths and was 
rather in the nature of a side-line to their ordinary 
business. 

After a few years the smiths began to extend the variety 
of items made in this new plate and for customers sought 
among the ranks of those whose means did not allow 
them to purchase anything considerable in silver. They 
found their clients in the tradesman and farmer class and 
were soon turning out teapots, coffee pots, urns, candle- 
sticks, meat platters, etc., to meet the growing demand. 
It must not be thought that this new plate because of its 
relative cheapness when compared with silver was in any 
way inferior in workmanship. The early examples show 
the same beauty of line and care in the finish that the 
silver does. In every stage of the work the smiths appear 
to have given the best of their craftsmanship and there 
are many examples of old Sheffield plate extant today 
which are not one whit inferior’ in beauty to contempo- 
rary silver pieces. There are, however, some items in silver 
which were never, or hardly ever, made in old Sheffield 
plate. The reason for this was that the plated items were 
intended for persons of modest means whose style of 
living did not demand or warrant the display which was 
proper to a person of greater wealth living in a more 
pretentious manner. 

As the demand for the plate became more widespread 
quite a number of silversmiths gave up working in silver 
and devoted themselves entirely to the manufacture of 
plate. At first, the smiths prepared the sheets of metal 
themselves and then, as the industry expanded, certain of 
them set themselves up in business for the sole purpose of 
preparing the plate in sheet, in which form it was sold to 
others who fashioned it up into finished articles. Being 
able to buy their sheet metal already prepared was ad- 
vantageous to the smiths as they were able to dispense 
with the equipment necessary for the initial preparation 
of the metal; thus saving both time and money, and it 
assure them of a supply being always available. 

The question of the marking of Sheffield plate is one 
over which there is much misunderstanding. Some of 
the very earliest examples of old plate were stamped in 
such a fashion that one may well be excused for mistaking 
them for hall marks. The danger of this practice was 
immediately recognized by the Goldsmiths and Silver- 
smiths Guild, and a law was passed prohibiting the mark- 
ing of Sheffield plate in any manner. Thus, one finds that 

(Please turn to page 76) 
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Tip Tee By Uinily Nine Othe 


Who Should Be droused? 


IRECT MAIL. advertising is all right but too frequently it reaches 
only one source—the person who receives it. He may look it 
over, but how many others in the store see it? JEWELERS’ CIRCU- 
LAR-KEYSTONE reaches—and is read—by practically everyone in 
the entire store. It is passed from one department to another. There 
is no danger of the salesman who sells your merchandise not being 
impressed by your advertising message. When you advertise in 
JEWELERS’ CIRCULAR-KEYSTONE everyone in every store who 
might be your customer reads your advertising—is encouraged by it— 
and is guided by it. There is no chance of missing the ninety-nine 
who might-be-buyers to reach the one a mailing list directs you to. 


THE RETAILER ISN°’T ASLEEPAT THE SWITCH 
--- BUT HE MAY BE ON THE WRONG TRACK! 





HEN SALES go slow, when things don’t move as they should, too many manu- 
facturers blame the retailer. They blame him for sitting back, not advertising, 
not merchandising properly—they say he’s asleep at the switch. 


In most cases he’s not asleep—he simply has no one to spur him on—he isn’t on the 
right track because the manufacturer hasn’t shown him the way. The jeweler is guided 
by the example set by the manufacturer. If you don’t advertise to him how can you 
expect him to advertise for you. He fails to use wide-awake publicity methods when he 
sees you doing nothing to encourage his interest. We have heard—hbecause many jewelers 
have expressed themselves—that not enough manufacturers and wholesalers advertise 
to them in their business guide, their trade paper — the Jewelers’ Circular-Keystone. 


® 


THE JEWELERS’ CIRCULAR-KEYSTONE 
239 West 39th St. 


SSE 





New York, N. Y. 





3ist Annual Convention 


National Retail Jewelers 
Association 
AUGUST 24TH TO 28TH 


Meet the leaders of the Jewelry trade at 
The Waldorf-Astoria and work together 
with them in the solution of the many 
problems that confront the industry. 

You will benefit from the contact with 
the leaders, who are working in the in- 
terests of the trade. You will be inspired 
by their reports of work completed, and 
you will return with many worth while, 
money-making ideas for use in your 
own store. 

Waldorf meeting rooms, lobbies, res- 
taurants and Grand Ballroom are com- 
fortably air-conditioned. Waldorf restau- 
rants offer a comprehensive range of 
prices and types of service, including 
popular priced meals. Waldorf rooms 
are spacious, furnished with private 
home charm, and provided with every 
new-day convenience. 

And The Waldorf is located within 
short walking distance of Grand Central 
Station, Fifth Avenue and Broadway. 


Special rates to members. 
THE 


WALDORF-ASTORIA 


PARK AVENUE «+ 49TH TO SOTH - NEW YORK 




















Old Sheffield Plate 


(From page 72) 


a great deal of the very choicest of it bears no marks of 
any description. This law was not relaxed until 1784 
when it was amended to allow the makers to mark their 
wares with a trade mark, which could not in any manner 
imitate or resemble any of the hall marks used on silver, 

It is a matter for congratulation that the Interstate 
Commerce Commission recognized the danger to the 
public in the practice of unscrupulous dealers in repre- 
senting as old Sheffield plate any article which happened 
to be plated on copper. In the early part of last year, at 
the instigation of reputable dealers, they ruled that the 
term “Sheffield Plate” should be used only for such 
items as were made of sterling silver fused on to a copper 
base. 





Colonial Silverware Display Features Newport's 
Celebration of Its 300th Anniversary 


Newport, R. 1.—The Newport Tercentenary obery- 
ance contains an exhibition, July 4 through Aug. 2, of 
nearly 200 pieces of rare and interesting examples of New- 
port’s historic silversmithing art. 

The list of silversmiths whose work is shown comprises 
a roll of honor for their craft. Beginning with Arnold 
Collins, who in 1690 made and engraved the seal of the 
colony, there are such names as Isaac Anthony, Benjamin 
Brenton, John Coddington, Jonathan Clarke and the cele- 
brated Samuel Vernon, who is regarded as the greatest of 
all Newport silversmiths. 

In a later period there were Daniel Russell, maker of 
the great baptismal basin at Trinity Episcopal Church, 
this city; Thomas Arnold, Daniel Rogers, John Tanner, 
Jonathan Otis and Samuel Casey. However, the silver- 
smiths’ craft did not thrive as greatly after the American 
Revolution as it did before, although there were still able 
and industrious men to supply Newport families with 
porringers, pitchers, plates and spoons. 





Concord Silversmiths Purchase Manufacturing Plant 


Concorp, N. H.—Concord Silversmiths Corp. of 
Concord, announce the purchase of the manufacturing 
plant which it has leased since the beginning of its oper- 
ations in Concord last February. The building is located 
on Penacook St. 

The purchase includes both the plant and its equipment 
for the manufacture of sterling silver flat and hollow 
ware, and is purchased from the former Concord Silver- 
smiths, Inc., of Concord. 

Sterling silver has been made here since 1878. The 
new corporation has brought together the sterling silver 
craftsmen who reside in the community and is at present 
employing 60 workers. The management consists of 
Spencer Treharne, president, Gardner Corbin, vice-presi- 
dent and treasurer, who are the majority owners. Messrs. 
Treharne and Corbin formerly were associated with a 
nationally known silverware jobber in executive and sales 
capacities. Concord Silversmiths Corp. maintains a na- 
tional sales organization calling on the retail trade, and 
is sole agent for the F. M. Whiting Company of North 
Attleboro, Mass. Its New York showroom is located at 
347 Fifth Ave. 
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Tercentenary Silverware Exhibit 
(From page 33) 


dividuality in the pieces that he wrought, and a careful 
study of them reveals the differences.” 

The development of the teapot from a small inverted, 
pear-shaped body, of limited capacity, to the large oval 
teapots with barrel-shaped sides containing nearly twice 
the amount of tea was only one of the interesting com- 
parisons available to the visitor to this exhibit. A teapot 
of the early style was exhibited through the courtesy of 
Mrs. Everitte St. John Chaffee, and is a representative 
piece of the work of Samuel Casey, a silversmith of 
Little Rest, now Kingston, R. I. The arms of the 
Robinson family appear on the side above the letters, A. 
R., the initials of Abigail Robinson to whom it originally 
belonged. 

Three teapots of the later period made by Samuel 
Pitman, a Providence worker, were shown in one of the 
cases. One was lent through the generosity of G. H. 
Pickering in memory of Mrs. Henry T. Brown and the 
other two, identical in shape and design, belong to the 
School, being from the bequest of Charles T. and Henry 
L. Aldrich of Providence. That belonging to Mr. Pick- 
ering is decorated with bright cutting, while the Aldrich 
pieces, one with a cone-shaped body on a square base, a 
piece having an oval body with convex sides decorated 
with bright cutting, and one decorated with gadrooning. 
These pieces were made by Samuel Casey, John Waite, 
Ezekiel Burr, whose portrait with that of his wife may 
be seen in the Early American Room of the School’s 
Museum; Samuel Pitman and George Baker, the latter 
a Nineteenth century Providence worker. 

A small paten by Samuel Vernon and lent through the 
courtesy of Governor Theodore Francis Green of Rhode 
Island is simple and graceful in line. It is supported on 
a short cylindrical standard spreading to a splay, circular 
base. There were in the collection, many beakers, cups 
and tankards with their interesting flat and stepped lids 
and carved handles, equipped with holes, said by some 
to be used as whistles in ordering drinks. 

An outstanding piece, beautiful in composition and in 
excellent condition, was a flagon made by J. Clarke, an 
Eighteenth century Newport silversmith, sometimes 
known as James and again as Jonathan, was included in 
the exhibition, through the courtesy of the Episcopal 
Cathedral of St. John of Providence. Then there were 
porringers of various sizes, all equipped with keyhole 
handles, except two with geometric ones, loaned by the 
Gallery of Fine Arts, Yale University, from the Mabel 
Brady Garvan Collection. 

Two of the six cases contained flatware, while a 
number of pieces were interspersed in the other cases. 
Two styles of sugar tongs, the early scissors type as well 
as those similar to the ones used today; ladles, both large 
and small, and a great variety of spoons arranged chrono- 
logically from early Vernon examples to those of the 
later Providence men, Pardon Miller and George Baker, 
enabled one to study the workmanship of some men, whose 
large pieces were not included in the exhibition. 
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ELECTED BY A 
LANDSLIDE VOTE! 


THE MOST SENSATIONAL WATCH 
INNOVATION OF THE YEAR! 


THE PIERCE-CHRONOGRAPH 


The Four-in-One Watch! 
On This Four—Plank Platform: 


1—Four functions. 
Wrist-watch — stop- 
watch — telemeter 
and tachometer — 
combined ina single, 
compact, practical 
unit. 


2.—Limitless applica- 
tions. Not only an 
excellent time-piece, 
but applicable to al- 
most every known 
sport or sporting 
event, as well as spe- 
cialized fields such 
as radio or labora- 
tory work—naviga- 
tion—scientific _re- 
search — medicine 
and nursing. 





*7-Jewel Movement 
*Chromium Steel Back Case 
*Sweat-Proof Strap 


*Fully Guaranteed Against 
Mechanical Defects 


*Pocket Model Also Available 
3.—Handsome mark-up. 


Even with your generous mark-up assured, 
the Pierce-Chronograph is made to sell at a 
volume price. 


4,—Nationally advertised and widely publicized. 


The Pierce Watch Company announces a few of the dis- 
tinguished distributors of the Pierce-Chronograph. 


VERE BMRA: CBs BOR. 6 occaccccccccacccsscnnatesondueneenae Chicago, Ill. 
Mi, G, TTR Gig WR. cnc cc cccccccvccccncccccuteesubspaun Chicago, Ill. 
UCR Oe TI a ce cccccdswectinisceieetelushe Portland, Oregon 
Be Thy Cree Ce BOB. oo cdc cgececececccscadactsqncnsate Cleveland, Ohio 
CBBGIE 0. GOERGIIGG oo ciccccbccdcccccseventected San Francisco, Cal. 


Ris Ci TORO, BB ccticcesccctvcccccxbessesecsasstenauie Chicago, Tl. 
L. LURIA & SON 
Ds Be PU GS GN | cc ceesediciscicscnsdcciiidacdctacneanen Chicago, Til. 
E. W. REYNOLDS CO., Ine. 
WALLENSTEIN-MAYER CO., Ine. 
GAMUEL WEIMMAUS GO.. DOR 2 ccccscccceiccccccscescs Pittsburgh, Pa. 


DESCRIPTIVE BOOKLET 
We invite your inquiry. 


Pierce Watch Company, Inc. 


22 West 48th Street, New York City 

















Trial and Error Experimentation 


An address by W. F. Wiley, president of the Cincinnati 
Chamber of Commerce before the recent convention of 
the National Wholesale Jewelers’ Association. 


: gah gentlemen of the National Wholesale Jewelers 
Association are the worthy representatives of an 
ancient and honorable craft. You had origin in the dim 
mists of an antiquity so remote that the only historical 
records of the period are the incised hieroglyphics, marks 
and symbols on emblem jewelry dug up by the archaeolo- 
gist from the ruins of dead, forgotten and even unknown 
civilizations. 

Millenniums before the Christian era the artificer in 
metals was modeling, molding and hammering out rings, 
chains and bracelets. The metallurgist was not unknown 
for the evidence is indisputable that not only were the 
principal primary metals employed in the arts but that 

ractical and valuable alloys were produced by fusing and 
combining baser elements. 

The art of the jeweler and lapidary was old when Kish 
and Babylon were young. It had burgeoned and flowered 
in Assyria, in Persia, and in Egypt thousands of years 
before the advent of Christ. The Courts of the great 
conquerors of dynasties and kingdoms, Cyrus, Nebuchad- 
nezzar, Xerxes, Alexander and Artaxerxes were graced 
by a voluptuous womanhood bedight with the handiwork 
of the jeweler. On down through all the intervening 
centuries until now the master craftsmen of your busi- 
ness have maintained a record of artistry and integrity 
which you in turn have fostered, abetted and strengthened. 

It is significant, I think, that the race of men in all 
times and nations has associated the name of jeweler with 
value. That is because the lasting things of beauty, the 
things that mankind universally treasures and preserves, 
are created by the jeweler from relatively rare elements, 
which in their very nature lend themselves to artistic fabri- 
cation and which remain forever lustrous and satisfying 
to the senses. He has known that the creators of jewelry 
are skilled and dependable and that the confidence he has 
reposed has been justified. 

It is less understandable, therefore, that in matters of 
even deeper importance and value to mankind he fails so 
frequently to secure assays that will insure his well-being 
and happiness. You have asked me to speak to you this 
morning on the business outlook and being neither a sooth- 
sayer nor a prophet, I must say at the very outset that I 
know very little about the topic. I don’t know anyone 
that does. When business got dull in the Middle Ages 
and the supply of gold ran low the jeweler of that period 
had his confidence restored and his spirits raised tem- 
porarily by announcement of the alchemists that they had 
discovered a process by which the baser and more abun- 
dant metals could be transmuted into gold. 

You know the answer of course. The alchemist had 
been proceeding on the trial and error plan of experi- 
mentation, didn’t and couldn’t make his retorts deliver 
any gold, and it was quite some years before business got 
better, in fact, many centuries. 

In any consideration of the business outlook it must be 
borne in mind that there are a large number of alchemists 
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in Washington who have promised and are busily engaged 
in an effort to transmute a lot of scholastic, even monastic, 
theories of government into a golden Utopia of collective 
existence for the future. Like their forebears in the 
Medieval Period they too have been giving the trial and 
error method a severe workout. Without reminding you 
of the fact that there are still ten million unemployed 
people in the United States, or of the infinitely more vital 
fact that the Supreme Court has advised them repeatedly 
that they have leaned much too violently on the error 
factor, it would seem that the alchemists of the twentieth 
century have much in common with those of the eleventh 
and twelfth centuries. 
Does the following quotation I make fairly state your 
idea of what the government has been? I quote: 
“A political and economic theory of social reorgan- 
ization, the essential feature of which is governmental 
control of economic activities, to the end that com- 
petition shall give way to cooperation, and that the 
opportunities of life and the rewards of labor shall be 
equitably apportioned; the disposition to seek social 
reform through political activities and agencies.” 
That is the language that appears in Webster’s Inter- 
national Dictionary after the word Socialism. And so 
the thought comes to my mind, are we as a people intent 
upon Recovery and Prosperity, or is it Reform we seek? 
Will the form of government just described best assure 
progress, development and happiness, or are these 
desiderata best assured through a strict adherence to the 
principles known as the American system and under which 
this nation has flowered and prospered as none other in 
all history? 
Upon the answer by the American people in November 
to these questions depends entirely the future of business. 
This is an age of iconoclasm, an empirical era that 
rejects the lessons of history, experience and tradition. 
Governments, no matter how enlightened and progressive, 
no matter how justly and wisely administered, have been 
caught in the maelstrom of destruction and are yielding 
to Sovietism, Fascism and all the ugly brood of heresies 
hatched by smirking dictators and tyrants. The very 
pillars of Art, Literature, Religion and Government are 
in process of being pulled from under the temple built 
so painstakingly and with so great sacrifice. 
In such uncertainty and chaos what will business do? 
I cannot tell. There is a distinct and manifest improve- 
ment in business. It is likely to be much better in the im- 
mediate months to come. The immediate impetus has 
been occasioned in large part by pressure for replacement 
and renewals which could no longer be deferred. There 
(Please turn to page 85) 
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HERE is considerable misunderstanding about the 

Federal Social Security Act and its relation to the retail 
jewelers of the country. This is probably due to the fact 
that stories appearing in the daily press have complicated 
rather than simplified the explanation of the law. 

There are two main features of the act, unemployment 
compensation and old age benefits. Unemployment com- 
pensation benefits are paid from contributions under a 
state unemployment compensation law. Old age benefits 
are paid from annual appropriations of Congress to the old 
age reserve account. 

As there are two main features to the law, so also there 
are two taxes to be paid. One of these taxes calls for a 
1 per cent tax for the calendar year 1936; 2 per cent for 
the calendar year 1937 and 3 per cent for each of the 
calendar years thereafter. This money, collected from the 
employer is paid into the general fund of the United 
States Treasury as internal revenue collection. 

The other set of taxes which is collected under this law 
does not begin to accrue until January 1, 1937. The rate 
of tax on both employers and employees will be 1 per cent 
for the calendar years 1937, 1938 and 1939; 1% per cent 
for the years 1940, 1941 and 1942; 2 per cent for the 
years 1943, 1944 and 1945; 2% per cent for the years 
1946, 1947 and 1948; and 3 per cent for 1949 and there- 
after. 

These taxes do not apply to that portion of wages in 
excess of $3,000 paid to an individual by a single em- 
ployer in any one year. 

Every retail jeweler employing eight persons or more 
must pay an unemployment tax on wages payable to em- 
ployees of 1, 2, or 3 per cent for the years as noted above. 
In this case the employee pays nothing. The employer 
does not pay anything unless he employs eight or more 
persons. 

In the case of old age benefits the retail jeweler pays 
the tax if he employs one person or more and in this case 
the employee also pays a tax. 

Just as “sound business practice requires that we write 
off obsolescence on machines, it is equally necessary to 
build up reserves against old age and to protect the man 
on his job, because work and a living are often synon- 
omous,” John G. Winant, chairman of the Social Security 
Board, having jurisdiction over the federal law, stated 
in discussing this question recently. 

Talking of excise taxes on payrolls under the Social 
Security Act, Mr. Winant declared that “from a social 
viewpoint these taxes cannot be looked upon as an added 
burden because they only provide funds to cover un- 
avoidable costs. This country cannot and will not permit 
the unemployed and the needy aged to starve. The dif- 
ference is that instead of supporting the unemployed and 
the aged needy out of funds raised by general taxes, in the 
future we will do so out of reserves made possible by 
taxes upon workers themselves and on their employers. 
States have pursued an analagous policy for many years 
in the case of industrial accidents, and no one would now 
Suggest that they pay the victims of industrial accidents 
out of general funds rather than out insurance funds built 
up by premiums based upon payroll.” 
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Federal Social Security Act 


The unemployment compensation provisions of the act 
are not complicated. The system is generally referred to as 
a federal-state method of administration. The states are 
invited to enact laws for the compensation of their un- 
employed. The federal government does not require or 
seek to enforce them to enact laws of any particular type. 
They are encouraged to pass those laws best suited to 
their local conditions and problems. 

Employers in states having unemployment compensation 
laws, which have been approved by the Social Security 
Board as meeting the minimum requirements set forth in 
the act, may credit against the Federal tax the total 
amount of their contributions to the state fund employ- 
ment, such credit not to exceed 90 per cent of the Federal 
tax. 

This means that a state which passes an unemployment 
compensation law will be able to keep nine-tenths of this 
payroll tax at home for the use of its own unemployed, by 
collecting it as contributions rather than letting the federal 
government collect it as a tax. The passage of the state 
law will not cost the state anything, if administration is 
efficient, for under the social security act the federal gov- 
ernment stands ready to grant to the states sufficient 
amounts to pay all proper administrative expenses. Nor 
will the state which acts promptly be at any competitive 
disadvantage with other states, for employers in states 
which do not act will have their payrolls levied upon in 
any event by the federal government. 

The difference between the states which pass un- 
employment compensation laws and those which do not, 
then, is simply that the state which acts will get the bene- 
fit of the payroll levy, while the state which does not act 
will not get this benefit. 

One of the titles of the act provides a tax on all em- 
ployers who had, on each of some 20 days during the 
taxable year, each day in a different calendar week, for 
at least some portion of the day, eight or more individuals 
in their employ. As stated before, the tax is based on 
wages payable to persons covered by the title of the act. 
In determining the number of individuals in his employ 
and the wages to be taken into consideration in comput- 
ing his tax, the employer excludes those already men- 
tioned as being exempt. 

From the point of view of the worker, one of the most 
important sections of the act is section 903(a) (5) which 
requires that before the Social Security Board may ap- 
prove a state unemployment compensation law, that law 
must provide that under it, no unemployment compensa- 
tion will be denied to an otherwise eligible unemployed 
person because he has refused to accept new work; 


(1) That is offered to him because of a va- 
cancy directly due to a strike, lockout or other 
labor dispute ; 

(2) For which the wage, hours or other con- 
ditions of work are substantially less favorable 
than those prevailing for similar work in the 
locality, or 

(3) In which, as a condition of being em- 
ployed, the worker would be required to join a 

(Please turn to page 97) 
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unusual four-color adver- 
tising ! 

Optional Free Gift Offer. 


You may now offer 
extra tea spoons in 
place of chest... 
at no extra cost! 





Order today 


é. W. JOHNSON. Inc. 


Silverware bali 
since teee - 
10 Maiden Lane - New York, N. Y. - | West 47th St. 














Letter to the Editor 





Editor, JEWELERS’ CIRCULAR-KEYSTONE: 


Nationally the jewelry tax has been 
repealed; here in New York a second- 
hand watch bill has been made law; 
throughout every city something of bene- 
fit to the average retail jeweler has been 
accomplished. 

Associations, and a few high-spirited 
individuals, with an interest for the wel- 
fare of their fellow jewelers have made 
these things possible. 

Statistics tell us there are approxi- 
mately 22,000 retail jewelers in the 
United States, and only one-third are 
affiliated with a retail jewelers’ associa- 
tion. I am sure these jewelers know of 
their state and local associations, they 
surely must have heard of the A.N.R.J.A. 
Why, then, can’t we get them into our 
fold? Are they just a lot of selfish indi- 
vidualists who the moment they need help 
or seek information run to their fellow 
jeweler who is a member of an associa- 
tion? 

Wake up, fellow jewelers, there is 
work to be done and in order to accom- 
plish our purpose it takes real money. 
We need representation which can only 
be had if every jeweler would take a 
moral obligation upon himself, join his 
state, local and national associations and 
pay his dues regularly, so that there will 
always be ready money in our treasury. 

I mentioned representation, by that I 
mean a paid man who will always be on 
the up and up on all matters affecting our 
industry, and ready to block any legisla- 
tion that would be burdensome to us rank 
and file jewelers. k 5 

Here in New York we have organized 
a tax committee, which has been active 
and which in my estimation played a 
very important part in the tax repeal. 
Protest after protest was sent to Wash- 
ington. Stacks of correspondence, which, 
if paid for, would have run into quite a 
sum of money. A few jewelers undertook 
this obligation, devoting their time and 
energy to help their fellow jewelers. 

It is important that such a committee 
function continually, but the jewelers of 
America should be generous enough to 
relieve the few jewelers who have so 
devotedly sought to’ help their. fellow 
jewelers throughout the country, by con- 
tributing to this committee and reenforc- 
ing it with sufficient capital so that it can 
employ paid representation. 


New York. H. GoLpDscHMIDT, 
President of Metropolitan R.J.A. 


New Bishop’s Ecclesiastical Jewels 
Made by Newark Firm 


The 5000 persons who filled the Sacred 
Heart Cathedral, Newark, N. J., on Mon- 
day, June 29, are certain to have had 
more than passing interest in the ecclesi- 
astical jewelry worn by Mgr. Frank J. 
Monaghan, who was being made coadju- 
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tor bishop of Ogdensburg. One who was 
probably just as proud of them as Bishop 
Monaghan was Joseph E. Piana, who 
created them in his shop, 19 Liberty St, 
Newark, N. J. (See illustration on page 
121.) 

The three pieces, crosier, finger ring 
and cross, presented as consecration gifts 
prior to the mass by laymen and clerics, 
were designed and executed by Mr, 
Piana, who has established himself ag 
one of the foremost artisans in the field 
of ecclesiastical art. In the recent past he 
also executed a chalice and bishop’s ring 
for Most Rev. George L. Leech, D.D., 
upon his succession to the Bishopric of 
Harrisburg. 

No novice at his trade, Mr. Piana re- 
ceived the foundation for his career as g 
gold and silversmith 26 years ago in his 
native Italy, where he also obtained an 
art education which he employs to good 
advantage, designing every piece that 
comes from his Newark shop. A piece 
bearing his mark “jp” is to be recognized 
as one of individual design from the 
Piana shop. 

Siberian amethysts and diamonds were . 
the jewels employed in the creations pre- 
sented to Bishop Monaghan. The 14 
karat gold mounting of the ring, which 
supports a strikingly beautiful amethyst 
surrounded by 16 diamonds in a platinum 
channel, is exquisitely tooled, replete with 
church symbolism. Of plainer design is 
the cross, which is bar gold set with five 
large amethysts. The crosier, featuring 
the Greek letters Alpha and Omega, is 
also gold and mounted on an ebony staff. 








Newest Pattern 


in 


Ww. ROGERS & SON 
Reinforced Plate 


Will be available from our large 
and complete stock 


AUGUST 15th 


This charming new pattern is cer- 
tain to meet with tremendous 
feminine response. Prepare for 
the demand. 


NOTE 


Our stocks are complete and we 
welcome the opportunity to 


serve. 
SINCE 1888 


GRAFNER BROS. 


818 LIBERTY AVE. PITTSBURGH, PA. 
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Trial and Error Experimentation 
(From page 80) 


will be added acceleration to business after the payment of 
the bonus, which will undoubtedly carry over into the 
fall. Beyond the election I make no guess. 

I do not despair for our great country. We have today 
the same broad expanse of fertile acres we had in 1929. 
We have the same rich timber and mineral lands; the 
same magnificent systems of railroads, waterways and 
highways. We have the same great manufacturing plants 
and a vastly accentuated inventive genius. But over and 
above all we have 125,000,000 people with the same hopes, 
the same desires and aspirations they had not only in 1929 
but that have been held by mankind since first the morn- 
ing stars sang together. 

Just as there are infinite fundamental laws, cosmic 
forces, if you please, that swing planets and solar systems 
in rhythm and harmony through illimitable space, so, my 
friends, there are fundamental economic laws of like 
origin that cannot be altered or abrogated by the puny 
gesture of man. 

Neither benevolent Government, gracious Dictator, nor 
New Dealer can abrogate the law of supply and demand, 
nor can tyrants or parliaments destroy the divinely planted 
instinct of mankind, old as time itself, to have and to 
hold, and finally no human power can ever dispute or 
alter the disparity in body and mind of the race of men. 

I have full confidence that ultimately the American 
people will come to a full recognition of these indisputable 
truths. And when they do, to paraphrase the beautiful 
toast at the end of Cavalcade, we shall achieve Greatness 
and through such Greatness, attended by Justice and 
Mercy, we shall attain to Dignity and Peace. 





“Successful Credit Store Operation” 


“Successful Credit Store Operation,” by H. Blumberg, 
formerly sales and advertising manager of the Kresge De- 
partment Store, Newark, N. J., and at present contribut- 
ing editor of The Credit Retailer, is a comprehensive 
study of profit-making practices for credit stores. 

In view of the increasing trend in the retail jewelry 
industry towards “divided payment selling” by stores for- 
merly classed as strictly ‘“‘cash” stores, the new book 
should prove helpful to many of these jewelry executives 
and managers, as well as to many credit jewelry stores. 

The author considers in detail all problems confronting 
credit retail men, management, merchandising, sales pro- 
motion and collection methods, and discusses them in a 
way to help readers seize profit possibilities. 

William Gibson, president of Cole & Young Co., 
Chicago, and head of the National Association of Credit 
Jewelers, has written a foreword to the volume. 

(Successful Credit Store Operation by H. Blumberg. 
Published July 9, 1936, by Harper & Brothers, New 
York. 259 pp. Price, $3.50.) 





GEo:RAIUPS&CO. 


SCRANTON, PENNA. 
APPROVED WHOLESALE DISTRIBUTORS OF: 
WM. ROGERS & SON 
1847 ROGERS BROS. 











You Il Need Prompt 
Service on “GARDENIA” 


Wm. Rogers & Son Reinforced Plate 


Because “Gardenia” is going to 
make sales history. It’s a design of 
irresistible beauty, it’s a quality 
product of established make, and 
it’s got a selling plan that insures 
results. You’re going to order and 
re-order on “Gardenia” with. its 
Optional FREE Gift Offer. We 
are stocked and ready to give 
prompt, efficient 
service. Delivery 
August 15th. 


MASCHMEYER 


-RICHARDS 
SILVER COMPANY 


Tth and Locust Streets 
ST. LOUIS, Mo. 




















We Were Quick To See 
The Unusual Sales Appeal 
of 


// Ut 


A New WM. ROGERS & SON Pattern 


in Reinforced Plate 


Delivery August 15th 


So we have stocked a full line to serve 
you promptly. Gardenia is new, smart 
and utterly feminine in its charm and 
appeal. With a sales plan that gets effec- 
tive results, Let us cooperate with you 
on your requirements. 

Optional FREE Gift Offer. 


You may offer your custom- 
ers their choice of FREE Extra 
Tea Spoons, or 
a beautiful new 
FREE Prevent-Tar- 
nish Chest. A great 
sales stimulant. 


AISENSTEIN & GORDON, Inc. 


712 Sansom Street 
PHILADELPHIA PA. 























THE JEWELERS’ CIRCULAR—KEYSTONE 
for August, 1936 














In this article Elizabeth Johnston 
(right) gives retail jewelers some 
helpful advice on conducting gift 
departments. “It is time for them,” 
says the author, “to show beautiful 


Pp eople in the wholesale 
gift field realize that some jewelers regard the idea of a 
gift department with considerable aversion. Yet to others 
this department has been a great help, because it has 
been able to operate in black ink, when diamonds and gold 
were a drug on the market. 

It is natural enough that this department should be ac- 
cepted with some skepticism by many of you. The indi- 
vidual sales are small when compared with the average 
sale of fine jewelry. Unfortunately, some of the lines 
offered on the wholesale market are of such poor quality 
that you would not consider them. Other lines you can 
not use, no matter how well made they may be, because 
they would not look well with your other merchandise. 
The causes of the prevalent attitude on the part of many 
jewelers are apparent. Nevertheless, the Jeweler’s Shop 
is the logical place in which we should expect to find 
gifts of quality—and the proof of the matter is the remark 
which the buyer of a-Jeweler’s Shop made to me: 

“I do not see what we would have done during the 
depression without our gift department. We could not 
sell enough silverware, gold or jewelry. But our gift 
department has helped to carry the store.” Possibly some 
of you who are disdainful of a gift department are 
quarreling with your opportunity. 

For many centuries the jeweler has dealt with and 
created the loveliest gifts we have known. Cellini and 
other craftsmen have made the trade a famous one. 
Kings and Princes turn to the European jeweler for 
their exquisite gifts, and in America, those men and 
women who have achieved financial success have also 
turned to an honorable craft for things of beauty to give 
to those they wish to honor. Jewelers have naturally been 
proud of their wares, and more than many other mer- 
chants, are interested in the integral worth and beauty 
of the articles they sell, outside of the financial value of 
it. 

Because for centuries the public, which wished to 
purchase a lovely thing, has looked to the jeweler for it, 
that gives him a chance to establish his name for other 
beautiful gifts, made of other materials than jewels or 
precious metals. Mrs. Jones and Mrs. Smith expect to 
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things other than those to which 
they have been accustomed but 
they must take care that the things 
selected compare well with those 
they now show.” 


find a fine pin at John Doe’s Jewelry Shop. Why cannot 
she be taught to look there for fine leather, for fine 
evening bags, for beautiful glass or china, for exquisite 
metal work in other media than gold or silver? 

Remember that the craftsman who makes a beautiful 
tooled leather portfolio, takes as much pride in the quality 
of his work and materials as a fine silversmith. It is true 
that the medium is different, the work of an entirely 
different kind, and the price of the finished article may be 
lower, but this worker is just as proud as any metal worker 
of the fineness of his work, and the quality and beauty 
of the article he has made. And he is right to be proud 
of it. There is just as much difference between a well- 
designed, top grain cow-hide, gold tooled leather article, 
and a stamped, cheap leather copy of it, as there is be 
tween a hand wrought sterling bowl, and the poorly 
made, stamped and plated bowl made as an imitation. 

This is also true in other fields of artisans’ work. The 
potter who turns a lovely bowl—or makes the mold from 
which others are formed—is as truly skilled, and con- 
tributes as genuine an addition to the beautiful things of 
life, as the man who designs an exquisite setting for a 
ring. And remember, there are more bowls sold than 
rings. 

China also comes in all grades, from the finest of all 
to earthenware which is not really china at all. A thing 
more lovely than some of the fine china, for design, 
workmanship and essential quality, would be hard to 
conceive. 

Now in all the media I have named (and these are but 
a few of the many) you can find lovely gifts your cus- 
tomers will appreciate. But, because of the jewelers 
position as a dealer in quality merchandise, he must select 
his gifts with care. I do not mean that he must buy 
excessively high priced things, although they are avail- 
able in gift articles, and are well worth the money asked 
for them. But I do mean that whether you are selling @ 
gift for $5 or $25 or $250, whether it is leather, pewter 
or china, it must be well designed and made of fine 
material by skilled workmen. 

There are certain irreducible minima in the manufac 

(Please turn to page 91) 
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NATIONAL 


EVERY DAY 





GEORGE F. LITTLE MANAGEMENT 


220 Fifth Avenue, New York 
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by |. MOHAMMAD ALI 





The large quantities of 


Indian fabrics, metal and woods which are now being 
imported and sold into the United States and the place 
they find in the home and its decoration show more and 
more clearly how these exotic commodities which India 
sends over are fitting into the American scheme of things. 

The influence of Indian art in that of America is rather 
greater than is generally suspected. From a time as early 
as the Colonial era there has been some influence of India 
in our art of decoration. It will be remembered that 
England was making her conquests in India before and at 
the time of her colonization of America and many of our 
American designs reflect an influence brought over from 
India by the English colonists. So much so that the de- 
signs on cut spreads for beds now obtainable from India 
might be mistaken for those made in New England in the 
early days, so similar are the patterns. 

The fabrics which are being imported from India today 
from some localities are absolutely unique in design and 


coloring. The Khuddah cloth, one of the fabrics used is 


made by the methods of the primitive cotton industry of 
ancient India which Ghandi has been reviving of late 
years. Other types of fabrics are Mulmul Lassah and are 
likewise unusual in texture. In the making of these 
fabrics for scarves, spreads, etc., every process is carried 
out by hand, from the weaving of the material to the 
designing and coloring. The high grade importers are 
using textiles dyed with vegetable dyes, all fast colors— 
the best that can be obtained. 

In addition to the fabrics which are being imported, 
much carved wood and brass is also coming over. The 
wood in particular has a beauty of its own. One importer 
has made a specialty of combining the art of India with 
the utility of America. Trays, useful and ornamental, 
magazine racks, those indispensable requisites in the home, 
hot plate mats and many others are some of the articles 
which may be had. The woods most used in these articles 
are Sheesham and Walnut. They are neither stained nor 
painted but retain their natural color, being specially 
seasoned in order to stand up in this climate. 

As before mentioned all the work on these articles is 
done by hand although one person does not necessarily 
make one piece. Sometimes an article passes through 
fifteen or twenty hands before it actually reaches com- 
pletion. It is very easily ascertained whether the articles 
are the result of hand work or not by the irregularity or 
rather the not perfect look about it. No two pieces 
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EF AMERICANIZATION OF 
BIAS PRODUCTS 





are absolutely identical and even if this were desired it 
would be impossible to obtain. 

One of the most beautiful of the metals used in the 
manufacture of these articles is the white brass which is 
used to make bowls, lamps, tea sets and trays of all de- 
scriptions. The unusual beauty of color and design in 
these pieces makes them worthy of a conspicuous place in 
the decorative scheme of any room. ‘This brass has all 
the dignity and beauty of silver without requiring the 
care that silver necessitates. 

Articles of this type are particularly adaptable to the 
styles in interior decoration of today because the geomet- 
ric designs so prevalent in modern designing are derived 
directly from the Ancient Egyptians who. in turn derived 
their designs from the art of India. Hence the beautiful 
designs of the fabrics and metal products from India will 
be very much at home in a room or house decorated in 
the modern spirit. 

The engraving on these brasses is done by hand tools 
with the aid of one single piece of very primitive ma- 
chinery. The artist first draws free hand in pencil on the 
metal and then follows the design with a hammer and 
steel punch using a very even stroke. This art of en- 
graving has come down from generation to generation 
and the only so-called machinery used is that utilized for 
perforation purposes. It is made of wood and is operated 
by a foot pedal, hardly being worthy of the appellation 
machinery. One interesting feature to note is that in 
engraving of the latest designs for the American worker, 
ancient methods are used. 

Knowing that the best examples of India art are to be 
found in the small towns and villages in the interior of 
India, one importer of this merchandise, went to various 
places, usually taking long and arduous trips often fraught 
with danger. He watched the natives at their work and 

(Please turn to page 93) 
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The Jewelers’ Gift Shop 


(From page 86) 


turing and distributing of goods which the level headed 
jeweler cannot afford to ignore. They are the minima 
concerned with cost and selling price. Pay more for an 
article than you can hope to sell it for and you are out of 
pocket at the start. Price an article for less than it will 
take to sell it, and you will lose money just as definitely 
as if you deliberately threw it away. 

It is as true today as it ever was that the wholesale 
cost of any article is based on the sum of raw material, 
labor, overhead and selling cost. A certain amount of 
material is needed in every article, and the only way this 
cost can be cut is to use an inferior grade. The labor that 
goes into a fine article is more skilled (and so more highly 
paid) than that which goes into a cheap thing. The only 
way to cut labor cost, is to use less labor, to use less 
skilled labor, or a cheaper process of manufacture, such 
as stamping instead of spinning. But do you for one second 
imagine that this will not affect the results? 

Overhead and selling costs are more or less stable 
factors. The increased cost in a fine article is actually 
put into it, in the form of material and labor. Hence, the 
consumer gets more in actual intrinsic value when he 
chooses the quality article. In the gift field as in every 
other, you get what you pay for and neither you nor your 
customer can buy a quality gift at the price of a cheap 
one. (I do not mention here the occasional bankrupt sale 
or similar catastrophe of the business world, as no sound 
business can be built on these exceptions. ) 

Some of you are wondering why I have consistently 
emphasized quality gifts for the jeweler. You may be 
asking why you should not carry the cheaper things. You 
can not afford to cheapen your present reputation for 
fine gifts (jewelry and precious metals) by putting in 
cheap, badly made articles of poor materials, even though 
the media are different from those you have used. The 
first time one of your customers buys such an article from 
you, and it does not stand up under use, you have lost 
or injured a reputation for quality, which will affect 
not only your gift merchandise but your other stock. You 
must give your customer the confidence that what she 
buys from you is not only a lovely thing, but that it will 
stand up in use; that, in other words, she has got her 
money’s worth and more. 

You know it is an old saying that the mind likes to 
build from the familiar to the new, and that the hardest 
mental exercise is to start your mind on a completely new 
track. Well, this is especially true of the retail public. 
Your opportunity lies in the fact that many of the public 
are accustomed to coming to the jeweler for their gifts. 
Many of these can not afford the large expenditure they 
used to make. Are you going to let them become ac- 
customed to going other places to buy the things they 
want? 

To summarize :—The jeweler has a long and an honor- 
able history back of him. For centuries he has handled 
and made exquisite things, taking pride in the lovely 
articles he sold. It is time for him to show beautiful 
things made in other media than those to which he has 
been accustomed. But he must take care that the things 
he selects compare well in their field with those he already 
shows. 
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SPODE’S WICKER DALE 


This very old but ever young pattern is made in 
the Spode ivory body, on the Chelsea Wicker 
shape. The pattern is charming and appropriate 
for the formal or informal table. Colors are 
painted in tones of old blue, old red, old pink, 


and old green. 


Wicker Dale is carried in open stock in 
New York. 


Visit our showroom when you come to the 
American National Retail Jewelers Convention, 
or send for sample and price list. 


Every item in every Spode pattern is always 
procurable—to replace or to increase your 
service. 


COPELAND & THOMPSON, INC. 
206 Fifth Avenue, New York, N. Y. 














ORDER 
| Package ...... $4.00 
12 Packages ... . $30.00 


60 Packages in one case 


ALL PRICES F.O.B. New York, 2% 10 Days, Net 30 Days 
Suggested Minimum Retail Price $4.00 


ALL PRICES KEYSTONE 


THE THRILL OF A LIFETIME 





In the Orient divers seek on the ocean bottom the 
oyster within whose shells are found the lovely and 
precious pearls. 


Now we have brought this oyster to you preserved 
in a can that may be opened by you at your will 
anywhere—any time—thereby getting the thrill of 
a lifetime in finding the pearl therein. 


Every package guaranteed to contain a cultured 
pearl suitable for mounting into jewelry. All oysters 
opened have contained pearls from five to twenty 
grains each. You will also receive many orders for 
setting these pearls in mountings. 

One jeweler opens a can every day at || A. M. in- 
viting his customers to the treat. This undoubtedly 
will cause a sensation in your locality. 

Be one of the first to sell this most educational 
novelty. 


STEPHEN VARNI COMPANY 
580 FIFTH AVENUE, NEW YORK CITY 
DISTRIBUTORS 


UNUSUAL GEMS AGENTS WANTED 




















— Invitation— 


to 
Jewelers attending the 
A.N.R.J.A. Convention 
to 
Visit our showroom and see 
our new Fall lines 


of 
Crystal and Colored Glassware 





225 Fietw Ave. ~ New w YORK, ee 
CHICAGO SHOW ROOM 


LIVINGSTON'S 1564 MERCHANDISE MART 


WE'LL SEND YOU NORMA 
ON 10-DAY’S TRIAL 






















We want you to see for yourself why 
NORMA sells on sight! 


That’s why we're offering to send 
you one of our fascinating 4- 
COLOR INSTANT-SHIFT Pen- 
cils on 10-DAY TRIAL if you 
will agree to carry NORMA 


in your pocket during that strate NOR- 
period and use it. sg MA’S instant 
~ appeal and 


Simply write us on 
your business letter- 
head and we'll for- 
ward NORMA at 


once. 


wide usefulness 
—mno surer way to 
~ convince you that 
this unique pencil, 

v which writes Red, 
Blue, Green, or Black, 


We know no > r 

ll, is an item you 
better way A - y 
peg eli should carry. 


; Five handsome models, retail- 
YQ ing for $3.50, $5.00, $8.50 and 
$12.00. Generous Profits. 


NORMA PENCIL CORPORATION 
150 Broadway, New York City 


Western Representative 
Fred L. Lee & Co., 704 Market St., San Francisco, Cal. 
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Americanization of India’s Products 
(From page 88) 


finally persuaded one or two of the more progressive to 
leave their homes and go with him to start an industry 
whereby the world could enjoy the beautiful handicraft 
of these people. Thus was formed the nucleus of an in- 
dustry which is growing rapidly. As before mentioned 
the methods are very primitive. They work in a place 
called the compound, which resembles very much an 
inner court around which some houses are built. Here 
they work by hand and with the most primitive of tools 
under the supervision of the manufacturer and his as- 
sistants. 

Yearly trips into the interior are made in order to get 
new-old ideas which will comply with the demands of the 
American market. The main idea in the manufacture of 
these articles is to combine the beauty of India art with the 
utility features which will make it a success on the 
American market. In doing this, the manufacturers try 
not to deviate from the typical beauty of India. It is 
impossible to instill into these natives the necessity of 
working rapidly. The native sees no need for speed in 
his work and puts his efforts into making whatever the 
object may be into something which is artistically perfect 
—and no one in the world today more admires a genuine 
piece of beautiful work than the intelligent American. 





Gift Shows and Conventions 
Eastern Manufacturers’ and Importers’ show — At 


Palmer House, Chicago, Aug. 3-14. 

Merchandise Mart Gift Show—At Merchandise Mart, 
Chicago, Aug. 3-15. 

New York Gift Show—At Hotel Pennsylvania, New 
York, Aug. 24-Sept. 2. 

American National Retail Jewelers’ Association 31st 
annual convention—At Waldorf-Astoria Hotel, New 
York, week of Aug. 24. 

Kansas City Gift Show—At Hotel Biltmore, Kansas 
City, Mo., Aug. 23-29. 

Southwestern Gift Show—At Baker Hotel, Dallas, 
Tex., Sept. 13-18. 

Boston Gift Show—aAt Statler Hotel, Boston, Mass., 
Sept. 14-18. 

National Association of Credit Jewelers convention— 
At Hotel Sherman, Chicago, Sept. 20-23. 

Philadelphia Gift Show—At Adelphia Hotel, Philadel- 
phia, Pa., Sept. 28-Oct. 2. 





Canadian Tourists Boon to Seattle 


SEATTLE, WasH.—A boon to the Seattle Canadian- 
summer-tourist trade is the new law which permits Cana- 
dians to bring back $100 worth of American merchandise 
in their jaunts “across the line” free of duty. 

Numerous Seattle jewelry stores are offering hosts. of 
Seattle souvenirs in the form of novelty and topical jew- 
elry, geographical wares and pieces that identify Seattle, 
and believe that considerable selling this summer will be 
to Vancouverites and Victorians from the British Colum- 
bia province just above Seattle and the state of Wash- 
ington. 

Signs catering to this specialized trade are being hung 
out this summer by some of the Seattle stores, alert for 
this special body of business. 
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ENDURING QUALITY 


Heoen tol, 





FINE CHINA 


PATTERN JOSEPHINE ON 
OUR NEW WINIFRED SHAPE 
A Deep Rich Maroon Band with 
Laurel Leaf in Coin Gold 


Now Available from 
New York Stock 


Please write for sample 


THE ROSENTHAL CHINA CORPORATION 


149-151 Fifth Avenue, New York City 
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PRESENTING 


A SMART NEW PENCIL SET 
BEAUTIFULLY STYLED IN THE FOLLOWING FINISHES 


SCOTTIE SETS 
J-20 Gold Dog & Funnel, Ivory Base 
J-21 Gold Dog & Funnel, Statuary Bronze Base 
J-22 Verde Green Dog, Brass Base & Funnel 
J-23 Handpainted Dog, Chrome Base & Funnel 


SHIP SETS 


J-| Chrome Base, Ship and Funnel 

J-2 Gold Ship & Funnel, Ivory Base 

J-3 Gold Ship & Funnel, Statuary Bronze Base 
J-4 Verde Green Ship, Brass Base & Funnel 

J-5 Green Base, Hand Painted Ship, White Funnel 


FURNISHED WITH A SUPERIOR PENCIL 
IN COLORS TO MATCH 
WRITE FOR PRICES AND CATALOG 


DUK AY new naven, conn. 
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eeing the SEASONS STARS 


A Buyer’s Preview of the €VERCRAFT Cocktail Line 


Train your telescope on an Evening Star... 
* Evercraft's sparkling Hollywood Canape Set, A 
smart 11-inch, chrome sandwich tray into which 
snuggles the graceful chrome server, topped off 
with a clever sauce-well and 24 vari-colored 
wooden pix. A Sales Star of the First Magnitude! 
Hollywood Canape Set No. 97/05 in Individual Gift Box $2.59 





Shaker Stars! Modern, ultra- Star these exciting Evercraft 

. 7 modern or the new walnut- _ trays. Dozensofdesigns, plain 
trimmed designs. Goblets, or decorated. For drink sets 

tumblers to match. Scintillat- and every other pu E 
ingsuccesses!Pricednetfrom Priced net from $6 60 to 

évencaast $16.00 to $27.00 per dozen. 


OLE A'S id a) OZ 


$16 SO per dozen. 


FREDERICK e@ MARYLAND 











NOVELTY GLASS FLOWERS 





Illustrated is one of 100 original and distinctive designs. See our 
complete new line at New York Gift Show, Pennsylvania Hotel, 
August 24th to September 2nd, Chicago Gift Show, Merchandise 
Mart, Room 1534, Aug. 3-14, and at our showrooms and factory. 


HAYMAN & LINDENBERG, INC. 
34 WEST 33rd STREET NEW YORK CITY 








THE JEWELERS 
¢ BUYERS 
¢ DIRECTORY 


Concise and complete—it is a compilation 
of the names and addresses of the manufac- 
turers, wholesalers and importers in the 
jewelry and allied industries. 


The classified listings are arranged alpha- 
betically and geographically, grouping the 
sources of the various lines carried and ser- 
vices used in the retail jewelry store. 


A QUICK AND READY 
REFERENCE 


Order Your Copy Now While the 
Supply Lasts 





PRICE—$1.00 TO SUBSCRIBERS, 50c. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
239 West 39th Street New York, N. Y. 
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The Coming Gift Shows 


OW that the gift show season is just ahead it is worth 

while to consider the fact that the gift shows serve 

an economic purpose and this is best proved by the way 

that they survived the depression and came out of it with 

increased popularity on the part of both manufacturers 
and jewelers. 

When you visit the great Chicago Gift Show at the 
Palmer House, Aug. 3 to 14, and the New York 
Gift Show at the Pennsylvainia Hotel, Aug. 24 to Sept. 
2, give a thought to the huge sums invested in these shows 
to provide a meeting place for jewelers and manufacturers 
so that they can buy and sell. 

It is well to remember that when you go to the gift 
show that it is your own personally conducted tour and 
plan accordingly. Don’t simply “throw a few things into 
the bag” and start. Start out with these two ideas in 
mind: To pay particular attention to those items which 
have special reference to your own particular business, 
and also all new items which might fit in well with your 
present lines. These two points should be kept upper- 
most in mind. And, at the same time, other good things 
should not be passed by; there should be at least a casual 
survey of everything. 

This season there will be more exhibitors in gift shows 
than at any time in the last six years. No jeweler should 
miss these markets if he can help it because it will be the 
turning point of the cycle for the gift and art industry. 
Only at a market can a jeweler really select a representa- 
tive stock and know that he is getting his money’s worth. 
He can shop among hundreds of manufacturers from all 
parts of the world until he finds what is best for his shop 
at the right price range. 

The industry this fall definitely has value-per-dollar to 
sell. Prices are lower than in the 1929-1930 era, yet the 
general average of gift and art merchandise is better 
styled and better constructed. 

A jewelers’ headquarters will be at all gift shows 
where you are invited to visit and get first hand infor- 
mation on any class of merchandise in which you may be 
interested or regarding any problem you may have. 





Toronto Gift Show Scheduled Sept. 7 to 11, During 
Canadian Exposition Period 


Toronto, Ont.—A National Canadian Gift Show, to 
be known as the Toronto Gift Show, open to the trade 
only, will be held in the Royal York Hotel, Sept. 7 to 11, 
under the management of the Canadian Exhibition Co. 

The show is being held during the period of the Cana- 
dian National Exhibition, when single fare raifway rates 
apply and many dealers are in the habit of coming to this 
city. The show is being advertised thoroughly to the 
trade and a large attendance is expected. 

Exhibiting space is being provided in rooms on the sec- 
ond floor of the new Royal York Hotel; said to be one 
of the finest convention hotels in America. 

The show will take the form of a market where buyers 
will see together many lines of novelties and general gift- 
wares that they would not see elsewhere, and place their 
orders at the early part of the fall and Christmas buying 
season. It is being organized along similar lines to the 
New York and Chicago Gift Shows. The office of the 
management is located at 36 King St., East. 
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NO. 920 SCOOP 


For the Cocktail Service—Splendid for Serving Pretzels, Potato 
Chips, Popcorn and Bread 


The Entire Line Of The 


ARTHUR ARMOUR 
De Luxe Hand Forged Aluminum 


including many new and interesting items 


WILL BE DISPLAYED 


at the CHICAGO GIFT SHOW 
In Rooms 785-786, Palmer House 
Aug. 3-14 Inclusive 








and 


at the NEW YORK GIFT SHOW 
Room 358, Hotel Pennsylvania 
Aug. 24-Sept. 2 Inclusive 
(Convenient for members, Amer. Natl. Retail Jewelers 


Assn. Convention) 





Also at the Boston and Philadelphia Gift Shows 


Permanent Showrooms 


225 Fifth Ave., N. Y. Suite 803-805 


A. STANLEY BRUSSEL 


SOLE DISTRIBUTOR 








TRAVELLING REPRESENTATIVES 
PACIFIC COAST—HENRY C. HUBLEY 
oe ENGLAND—C. K 


N STATES—E. P. BARROWS 


Descriptive Price List Sent Upon Request | 
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INVITING the 
PTE R:.J. A. 
to INSPECT OUR 
SHOWROOM of 
OUTSTANDING 
VALUES 


SHOWING 


GIFTS 


Perfume 
Bottles 
Perfume Trays 
Powder Boxes 
Candy Boxes 
Cigarette 
Boxes 
Trays 
Venetian 
Glass 
Bohemian 
Glass 
Statuettes 
Lead Crystal 
Decanters 
Picture 
Frames 
Cordial Sets 
Clocks 
Clock Sets 


LAMPS 


Porcelain 
and Bronze 
Earthenware 
and Bronze 
Crystal and 
Bronze 
Crystal 
Girandoles 
Bronze and 
Crystal 
Girandoles 
Royal Dux 
Viennese 
Faience 
Lead Crystal 
Sévres 
Dresden Type 
Boudoirs 
Crystal 
Candlesticks 
Chandeliers 
Sconces 












FRIEDLAENDER & COM PANY 








53-57 WEST 23rd STREET 
NEW YORK, N. Y. 


CHICAGO 
1555-Merchandise Mart 


LOS ANGELES 
860 So. Los Angeles Street 





Jacob Baumgold, New York, Severely 
Beaten and Robbed by Bandits 


Cuicaco—In a vain attempt to prevent 
the theft of $100,000 in jewelry, fully 
covered by insurance, Jacob Baumgold, 
of Baumgold Bros., Inc., 62 W. 47th 
St., New York, suffered a beating from 
four disguised thugs on June 26. Mr. 
Baumgold was so badly beaten that a 
week’s confinement in a hospital was 
necessary. 

The robbers moved with such stealth 
that Carl A. Rhode, a Pinkerton Agency 
detective, holding a revolver in his hands; 
Gilbert Lakin, an employee in the Baum- 
gold Bros.’ New York office, and a taxi 
driver were all taken by surprise by the 
quartet bearing revolvers and guns. 
Baumgold, Lakin and the detective had 
just entered the cab from an office build- 
ing where the stock had been shown. 

In his valiant effort to frustrate the 
theft Mr. Baumgold received a severe 
gash across the top of his skull from a 
gun in the hands of one of the robbers. 
One eye was blackened and other abra- 
sions were inflicted about the head. 
Knocked senseless he was carried to the 
bandits’ nearby car, and with Lakin was 
driven several blocks before they were 
thrown out. A police squad car, cruising 
in the neighborhood, saw the men and 
followed in a _ wild three-mile chase 
through the heart of the city, firing sev- 
eral shots, before the trail was lost in 
the heavy traffic. 

It is believed that the robbers were 
experienced in jewel hold-ups for they 
quickly emptied secret pockets in which 
Baumgold and Lakin were carrying 
jewelry. They wore dark glasses and 
handkerchiefs about their faces. 

The car used by the bandits had been 
stolen here on May 23. Police connected 
the gang with the robbery of I. B. Good- 
man and J. S. Wexler of Goodman & Co., 
Indianapolis manufacturing jewelers, the 
day before, on the West Side. An account 
of that robbery is to be found elsewhere 
in these columns. 





Adolph Gold 


Hartrorp, Conn.—Adolph Gold, who 
conducted a jewelry store at 1333 Main 
St., here, for the past 13 years, died of 
heart disease, July 5, at the age of 53. 
He was a native of Roumania, where his 
father resides. Others who survive are 
his widow and two sons, Harold and 
Philip Gold, this place. p 





Many beautiful, though utilitarian 
items for the home such as are to be 
found in the gift department of the 
modern jewelry store were shown at the 
fifth annual New York Housewares 
show, at the Hotel Pennsylvania, July 19 
to 25. It was necessary to limit exhibit 
space to four entire floors and many 
manufacturers who sought space had to 
be refused. The show has proved so 
popular that it has been decided to hold 
it semi-annually with the next one Jan. 
24-30, 1937. China and glassware manu- 
facturers had a complete floor. 
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AUTHENTIC 
PEWTER 
REPRODUCTIONS 


Exacting care as to accuracy of 


detail, finest grade pewter with 
a high tin content, heavyweight 
and durability all combine to 
make an exceptionally fine line. 
The Boardman style syrup jug 
shown is 5!/,” high, | pint size 
with a hinged cover at $4.00 
each. Complete catalog now 
ready. 


Complete line on view at 


| MOLLIE BOYNTON, Inc. | 
—i- 
Elizabeth Johnston 





’ Harper Junius 
New York City 


225 5th Ave. 








If 


you are in 
need of any- 
thing in the 


Gift Lines 


see Our 
announcement 
on page 128 


—_ 


The Jewelers’ 


Circular-Keystone 
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Federal Social Security Act 
(From page 83) 
company union, or to resign from or refrain 
from joining any bona fide labor organization. 


Briefly speaking the act provides for the payment of 
old age benefits, beginning in 1942, to workers sixty-five 
years or over, who have received wages of $2,000 or 
more during their working period beginning January 1, 
1937. 

The Social Security Act sets up two systems of old age 
pensions. One is designed to give present assistance to 
needy aged individuals; the other to provide annuities 
in the future to persons over the age of 65, based upon 
their wage experience. The two plans are complemen- 
tary. 

The old age assistance or the immediate payment plan 
provides that a state may submit its plan for old age 
assistance to the Social Security Board. The Board is 
directed to approve such plans as conform with certain 
standards which relate to methods of procedure, ad- 
ministration and age, residence and citizenship require- 
ments. The standards are not designed to regulate in- 
dividual behavior or conduct in any way; they are only 
intended to assure proper and efficient state action by the 
enactment and administration of laws well designed and 
reasonably anticipated to achieve the end sought; assis- 
tance to needy old-age individuals without discrimination 
or unfair classifications. 

If the law is approved, the state will receive an amount 
equal to one-half the sum expended for old age assistance 
by the state with respect to individuals 65 years or older 
who are not inmates of public institutions. The Federal 
grant is limited, however, in that no part of the state ex- 
penditure to any individuals in excess of $30 per month is 
included in the estimate. That is to say, the Federal gov- 
ernment will match on a fifty-fifty basis every dollar spent 
by the state for old age assistance, but will not contribute 
more than $15 per month for each individual. In addi- 
tion the Federal government will pay for administrative 
expenses, an amount equal to 5 per cent of the sum granted 
to the state. ‘This part of the old age pension plan does 
not assess any tax on the employing jeweler. 

Under the old age annuity benefit plan payments are 
made to qualified individuals out of an “old age reserve 
account” set up in the Federal treasury. A qualified in- 
dividual is one who is at least 65 years of age, who received 
total wages with respect to employment after December 
31, 1936, and before attaining 65 years of age, of not less 
than $2,000 and who was employed in some five different 
years after December 31, 1936, and before attaining the 
age of 65 years. In defining “employment” the act ex- 

cludes agricultural labor, domestic service and several other 
types of service. 


Joseph DeHan 


Joseph DeHan, 64, 751 Girard Ave., The Bronx, 
president of the Diamond Dealers’ Club since its: organi- 
zation five years ago, died July 24, at Mt. Sinai Hospital, 
following an operation. A diamond importer and cutter 
for about 20 years, Mr. DeHan had his place’of business 
at 49 Maiden Lane, New York. He was a Mason and 
a past president of the Holland Benevolent Society. He 
is survived by his widow, three sons and a daughter. 
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() "Clelland Garclay 


Come right into your store 
and sell for you. 


This beautiful ivory and gold finished frame, with 
action picture of the world-famous artist and sculptor 
at work, belongs with a display of his fine craft— 
statuettes, bookends, cigarette boxes, lamps, ash trays, 
match holders, desk sets, telephone stands, bowls, can- 
dlesticks, etc. 


It will intrigue your prospects, and act as a compel- 
ling silent salesman for you. In effect Mr. Barclay 
himself comes right into your shop—in the form of 
this photograph—where your patrons can meet him 
and see what he is like. 


You ought to have one or more of these with a 
group of McClelland Barclay’s gold items on your 
tables and in your window displays. These pictures 
constitute the latest move in our new policy, which is 


not to se/l you goods, but to HELP YOU SELL. 


We will be glad to let you know how you can get 
them. 


And don’t forget to see all of the splendid 
new gold-finished items by this tireless genius 
which are on display in the New York and 
Chicago shows. Jewelers can sell these -gold- 
finished works of art very logically and very 
profitably. Send for our latest catalogue. 


a SF 


McClelland Barclay Art Products, Inc. 


305 East 45TH St., New York 
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ROYAL 
DOULTON 
LAMPS 
With beautiful hand tailored 


shades of fine taffetas, brocades, 
satins, and hand decorated silks. 





Now for the First Time May Be 
Retailed at Popular Prices. Illus- 
trations on Request. 


JAY-WILLFRED CO., Inc. 
30 West 26th Street 
New York, N. Y. 



























Gift Boxes of Distinction 
For Every Occasion 





Practical Box Assortments for gift 
shops and jewelers, available in 
two distinctive papers: Embossed 
White Alligator and Silver Stripe. 


48-Hour Die-Stamping Service. No 
order too small for die-stamping 
your store name and address in 
choice of colors, including Gold. 
Write for our catalogue. 


Our Exclusive Offer to Small Con- 
sumers: We will supply a carton 
of 72 boxes, representing 38 as- 
sorted sizes, adaptable for every 
a of merchandise, at $5.25 per 
carton. 





Room 417-A Hotel Pennsylvania 


THE NEW YORK GIFT SHOW 
August 24-September 2 











THE GIFT BOX CORPORATION 
654 Gates Ave. Brooklyn, N. Y. 











The Fad That Grew Up 


HIS is an age of fads. Suddenly 

popular, they sweep the country 
for a short interval only to subside 
with incredible swiftness before the 
onrush of the latest novelty. Wave 
after wave marks time with the in- 
creased prosperity of the great mass 
of the American customer. Shifting 
and inconstant as the winds, product 
of this modern age, these fads mean 
life or death to a great many indus- 
tries which serve the fickle whims of 


| public favor. Perhaps the most af- 


fected by this is the mammoth gift 
industry. 

This is the story of the cigarette 
lighter, or the fad that grew up to 
behave itself like a solid member of 
the commercial family. Those among 
us whose memory goes back beyond 
question books, mah jong and ouija 
boards can easily remember the grand- 
father of our present day lighters— 
leaky, complicated contraptions of 
shiny nickel which sometimes worked 
and sometimes didn’t, much to the 
irritation of the owner. Usually they 
found a last resting place in the corner 
“what-not” with the souvenir sea- 
shells, the cracked moustache cup and 
the meerschaum pipe. Because of the 


| fuel they used, people considered them 


dangerous. Because they only worked 
for a few days before breaking or 
getting out of adjustment it was dif- 
ficult to make a commercial success 
of their manufacture. American in- 
ventiveness and mechanical genius, 


_ busy at developing the automobile, the 





radio, and other great machines of in- 
dustry, had no time as yet to spend 
on such trifles as cigarette lighters. 

Then came a brief period when the 
lighter enjoyed the success of other 
fads. For a year or so, the still cum- 
bersome, intricate contrivance held 
its own by sheer force of novelty. 
Like every other one of these fashions 
it should have run its course and died 
a natural death, but several important 
phenomena tended to prolong its life 
and to change the fad into a com- 
modity. Shortly after the war, smok- 
ing became astonishingly prevalent 
among women. Despite hot denuncia- 
tion and fierce debate in press and pul- 
pit the number of women smokers in- 
creased to the great profit of the 
cigarette manufacturers. This new 
horde of smokers demanded something 
more delicate, more feminine than 
matches. Smoking became sort of a 

(Please turn to page 99) 
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A 
CORDIAL 
WELCOME 


to all visiting jewelers and an 
invitation to visit us either at the 
N. Y. Gift Show—Room 353-5, 
Hotel Pennsylvania—or at our 
own showrooms. See the largest . 
collection of flowers and table 
arrangements to be seen any- 
where. Our new ‘‘Flowermaster” 
line gives you an additional sell- 
ing opportunity—the finest flow- 
ers ever made to retail at 10c, 


17c, 25c and up. 


DECORATIVE 
PLANT COMPANY 


INCORPORATED 
Importers and Manufacturers 
228-232 Fifth Avenue 
NEW YORK 














Quality 
Tells 


- beth Weissman 
Lamps and Gifts 
Are Featured b 
Leading Retail 
Jewelry Shops 
Everywhere 


Lamps and Gifts, 
bearing the . beth 
Weissman mark are 
highly prized . . . yet 
moderately priced 
considering their ex- 
tremely fine quality 
and jewel-like crafts- 
manship. The de- 
lightful collection 
now awaits your view- 











BETH WEISSMAN 


IMPORTATIONS 
49 WEST 23rd ST., N. Y. 
At the New York Gift Show— 
Room 442, Hotel Pennsylvania. 
Permanent Showrooms 
Chicago—Merchandise Mart 
Los Angeles—Cooper Building 
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Design, Utility and a Heavy Gauge 
Metal Characterize our Fall collec- 
tion of non-tarnishing 


ARGENTAL 


products of the 


METALCRAFT GUILD 





Covered Vegetable Dish with Pyrex 
lining; beautiful wrought leaf treat- 
ment on cover. No. 537 $6.25. 


M. Wille—Art Goods 


INC, 
230 FIFTH AVENUE, NEW YORK, N. Y. 
In Chicago: In New York: 
Palmer House Hotel Pennsylvania 
Room 706 Rooms 322 and 390 


Complete catalogue on request 








CUCKOO CLOCKS 





Established 1885 


Berger Clock & Novelty Co. 
69-71 Barclay St., New York, N. Y. 


Palmer House, Room 744, 
August 3rd to (4th. 


Pennsylvania Hotel, Room 365, 
August 24th to September 2nd. 
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The Fad That Grew Up 
(From Page 98) 


grand gesture; something was needed 
that harmonized with furs and jewels 


and gowns. Women wanted a lighter | 
to flourish at teas or at the opera and, | 
as usual, they got what they wanted. | 
The new lighter was the manufac- | 
turers’ answer to feminine demands. | 

A leading manufacturer saw its | 
simultaneously. | 
Their methods were simple but pe- | 


possibilities almost 
culiarly effective. First of all they 
tackled the problem of the mechanics 
of the lighter. Bringing into play the 
practiced skill of their best engineers 


they began to turn out lighters that | 


were extremely simple and efficient in 
operation. For the first time, there 
was a guaranteed lighter; it worked, 
and it worked often and long. The 
next consideration was the case. Here, 
the watchmakers made their contribu- 
tion in the beautiful compact cases. 
Precious metals, designed by artists, 
and finished by experts, changed the 
awkward old nickel lighters into pat- 
terns in plain and hammered silver, 
gold and enamelled work and choice 
leathers. Finally, modern efficient in- 
dustrial methods produced these cases 
at a price within reach of the buyer. 

Last, but not least, was the in- 
telligent use of advertising in a nation- 
wide campaign, reaching into the ex- 
penditure of millions of dollars. Prop- 
aganda, also, had its uses in the drive. 
Distinguished society people appeared 
in public with new lighters and social 
climbers followed their lead. ‘The 
thing was launched by devious chan- 
nels. Quickly the use spread, for other 
people, not aping the elite, but seeing 
that these lighters were beautiful, 
practical, and cheap, bought them; 
used them; found them good and told 
their friends. 

Thus the fad, that came to visit, 
decided to stay. Twelve years ago, 
the man with the lighter was stared 
at; now, the man without one is 
ignored. Jewelry shops are profiting 
thereby, for nothing is considered 
more ideal than a gift lighter, nothing 
is displayed with less trouble or more 
advantage. Smoking has become the 
universal habit of both sexes. Even 
hostesses who do not smoke are se- 
curing the desk and table lighters for 
the comfort of guests. Indeed, lighters 
are the product of this modern age 
and using matches is as backward as 
lighting a home with kerosene lamps. 
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Antique Silver 
Old Sheffield Plate 


and 


Reproductions 
Attention ! 


A.N.R.J.A. 


MEMBERS 


Our new plan will interest you because it 
costs so little to start, and with no losses 
to meet. 


Let us show you how bigger profits can 
be made in the Antique Silver Line. It 
is not guess work but actual facts where 
a department of this kind can increase 
your business. Our Plan Tells You How. 


George Il 
SILVER KETTLE, STAND and LAMP 
London 1752 
By D. Archambro and S. Muene 


See Our Exhibit 
at the 


New York Gift Show 


Hotel Pennsylvania 
AUG. 24-SEPT. 2 


Room 427 


N. BLOOM & SON, Ltd. 


42-44 W. 48th St., New York 
15 Norton, Folgate, London 

















MITA ATRIA 
TNA Wei NWA teh 
AURA iif 











A GOOD PRODUC ER y such as this, may well be likened to the Retail Jeweler who is 


“up-on-his-toes.” A store front that’s clean and bright, a well trimmed window that fairly sparkles, 

a selected stock of fresh new merchandise, coupled with a cheery smile, is an unbeatable combination; particularly so 

when backed by a wholesaler who carries complete stocks, and ships the same day. Of course the complete stocks 

must be the latest, mast wanted merchandise, and the service must be Streamlined Service. These two are “the BALL 

twins”—answer to no other name, and their address appears below. Frequent packages bearing the BALL label, 

delivered to your door, shout to all the world that you, too, are... . A GOOD PRODUCER. 

t. 

THE BALL COMPAHYV ¢ CHICAGO 


WHOLESALE JEWELERS © GARLAND BUILDING ¢ 58 EAST WASHINGTON STREET 
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New Hampshire Jewelers Meet 





Members of State Retailers’ Association Elect George Stuart 
President at Portsmouth Convention 


PortsmouTH, N. H.—The 2ist annual 
convention of the New Hampshire Retail 
Jewelers’ Association was held June 24 


——— ~ 





tary-treasurer for the ninth year, and 
Arthur B. Duncan of Portsmouth, Mervin 
E. Banks of Concord and Leonard H. 


Cine 





George Stuart, of GC. W. Stuart & Co., Concord, N. H., president-elect (left), and 
Herbert E. Wood, retiring president (right), at the New Hampshire convention. 


at the Wentworth-by-the-Sea, with up- 
ward of 135 present. 

Following registration at 9 o'clock the 
convention was formally opened at 10 
with an address of welcome by the presi- 
dent, G. Herbert Wood of Manchester. 
At the morning session there was an 
address by Gilber Faethe of the Curtis 
Publishing Co., followed by an address 
by William D. McNeil of New York City, 
president of the American National Retail 
Jewelers’ Association, who talked on the 
publicity campaign. 

Luncheon was served at 12:30, followed 
by a question box and round-table dis- 
cussion conducted by M. A. Noury of 
Manchester. Afterward the annual busi- 
ness meeting was held, with George N. 
Stuart of Concord elected president. Other 
officers chosen were: Robert A. DeMon- 
tigny of Nashua, vice-president; Mrs. 
Addie Fisk Goodell of Eppling, secre- 
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Vancore of Colebrook, members of the 
executive committee. 

In the afternoon there was a program 
of sports. Mervin E. Banks of Concord 
was the winner of the golf tourney 
played on the Wentworth links. 

In connection with the jewelers’ meet- 
ing, the Jewel Club, the auxiliary organi- 
zation, had a meeting. In the forenoon 
there was a trip for the women to the 
Portsmouth Navy Yard and other points 
of interest in this vicinity, and in the 
afternoon there was a bridge tea for them 
in addition to the sports program. 

Another feature of the entertainment 
program was flying in an airplane owned 
by Spencer Treharne of the Concord Sil- 
versmiths Corp. 

Mrs. Arthur B. Duncan of Portsmouth, 
retiring president, presided at the busi- 
ness meeting of the Jewel Club and these 
officers were elected: Mrs. G. Herbert 
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Wood of Manchester, president; Miss 
Nellie Hughes of Concord, vice-presi- 
dent, and Mrs. M. N. Noury of Man- 
chester, secretary-treasurer. 

The annual banquet took place with re- 
tiring President Wood of Manchester as 
toastmaster. Mr. Wood also presented the 
prizes to the sports winners. Afterward 
the group adjourned to the ballroom, 
where Miss Frederika Fox of June Ham- 
ilton Rhodes, Inc., consultants to the 
Jewelers’ Publicity Committee, gave a talk 
on style and exhibited correct types of 
jewelry. Jewelry was furnished by Oscar 
Heyman & Bros., Inc., New York, and 
D. C. Percival & Co., Inc., Boston. 

Arthur B. Duncan of Portsmouth was 
chairman of the reception committee, 
while George W. Stuart of Concord 
headed the banquet and entertainment 
committee. Other committee chairmen 
were: G. Herbert Wood of Manchester, 
sports; M. E. Banks of Concord, golf; 
R. A. DeMontigny of Nashua, resolu- 
tions, and M. A. Noury of Manchester, 
round-table and zuestion box. 

The decision where to hold the 1937 
convention was left to the executive 
committee. 

Resolutions expressed regret at the 
death of Harry L. Coburn and com- 
mended the work of the state and na- 
tional association officers, especially in 
helping eliminate the jewelers’ excise tax, 
and the activities of the Jewelers’ Pub- 
licity Committee. 


Informal Ruling on Unassembled 
Leather Traveling Clock Cases 


WasuinctTon, D. C_—The Commissioner 
of Customs in an informal ruling in a 
communication to the Collector of Cus- 
toms at New York has held that unassem- 
bled leather traveling clock cases, that 
is, clock cases imported in a knock-down 
condition, should be marked to indicate 
the country of origin in a place on the 
article as imported that will be conspicu- 
ous when the article is assembled in this 
country. 

The Commissioner says further that so 
far as this decision involves a change of 
practice at any port, it will be applied 
only to such merchandise which is im- 
ported after a period of 60 days has 
elapsed following the publication of the 
decision in the weekly Treasury decisions. 














































































Ontario Jewelers Association Names 
New Officers and Backs 
Publicity Campaign 
Orrawa, Ont—A. C. Brown of 
Ottawa, president of the Ottawa Jewel- 
ers’ Association, was elected vice-presi- 
dent of the Ontario Jewelers’ Asso- 
ciation, at the annual convention in the 
Chateau Laurier, June 25. About 350 
members of the association were on hand 
when the one-day convention got under 
way. The election of officers resulted in 
the election of J. E. Logan of Belleville 
as honorary president and Thomas Lees 
of Hamilton as president. The executive 
committee will be as follows: A. D. 
Stacey of Brookville, R. C. George of 
Toronto, F. L. Leach of Wallaceburg, 
and T. M. Palmer of North Bay. O. M. 
Ross of Toronto was reelected secretary 

treasurer. 

M. T. Ellis, Toronto, president of the 
Canadian Jewelers’ Association, addressed 
the convention on the publicity campaign 
being conducted by the American Na- 
tional Retail Jewelers’ Association and 
the meeting passed a resolution endors- 
ing the campaign and agreed to cooperate 
with the American body. G. H. Neimeyer 
of New York also spoke on the same 
subject. 

The convention opened with A. C. 


. Brown in the chair, and following his 


address of welcome, took over the meet- 
ing. The Ottawa association was host to 
the provincial body. 

The meeting held a luncheon at noon, 
following which the members went to 
Britannia Park, where they took part in 
softball games, golf, tennis and lawn 
bowling. A number of prizes were do- 
nated by various firms for each event. 

The convention held its annual ban- 
quet in the Chateau Laurier. Mayor Lewis 
addressed the members and M. T. Ellis 
of Toronto and Mr. Ross also spoke. 

A number of members of the Quebec 
association also attended the convention. 





May Watch Import Figures Disclose 
Sharp Upward Climb 


Wasuincton, D. C.—The importation 
of watches and watch movements dur- 
ing May was invoiced at $450,332, an 
increase of $96,820 over the preceding 
month, according to the monthly report 
of the United States Department of Com- 
merce. The two previous months had 
likewise shown increases. 

All but 120 watches and watch move- 
ments of the total of 148,621 were re- 
ceived from Switzerland, which nation 
also exported to the United States $63,066 
worth of watch parts, and jewels for 
any movement, mechanism, meter, etc., 
to the total of $123,046. 

During the month the United States 
exported 47,593 one-day alarm clocks, 
valued at $49,847. The Union of South 
Africa was the biggest purchaser, having 
taken these clocks to the value of $14,476. 
Other clocks, excepting one-day alarms, 
mantel, wall and novelty, and electric, 
were exported to the total value of 
$17,075. 

The United Kingdom bought from the 
United States 32,192 of the total of 56,571 








watches without jewels. These had a 
value of $16,179. The exports of watches 
with jewels amounted to $22,414, with 
Mexico receiving 1111 worth $11,867. 
The United States also exported parts of 
watches worth $25,456 and time-recording 
devices and parts worth $30,741. 





Workers in Jewelry Store 
Given Bonus 


Mempuis, TENN.—Employees of Perel 
& Lowenstein Jewelry Co. have divided a 
bonus of 3 per cent of the company’s 60 
per cent business increase for the first 
six months of this year over last year. 

Neil Goodman, sales director, gave 
credit to the sale of large diamonds for 
the increase. 

“Heretofore,” he said, “there have 
been many privately owned diamonds on 
the market due to the breakdown of 
large fortunes. The jewelers didn’t get a 
chance. Now, however, with the return 
of good times, those diamonds are no 
longer for sale and the purchaser must 
come to the jeweler.” 

The largest sale of a single diamond 
made by the company in the last six 
months was for $4,700. 





35-Carat Star Ruby, 60-Carat Cat’s- 
Eye and 208-Carat Zircon Imported 
by Papazian Bros., Inc. 


Three unusually large and perfect gems, 
recently have been imported by Papazian 
Bros., Inc., 580 Fifth Ave. and launched 
on a tour of jewelry stores, in which they 
will be seen by jewel lovers in a long 
list of cities. 

One is a 35-carat ruby of deep-red 
color with a well-defined clear star. Said 
to be of the rarest quality found in Ceylon, 
it was purchased for an unannounced sum 
against offers from European’buyers and 
a prince of the Malay States. It was 
named “the Star of Ammon” after the 
great temple of Karnak. 

The second gem, a precious cat’s-eye 
weighing nearly 60 carats, was also pur- 
chased in Ceylon and has been christened 
“Rajah.” Both the star ruby and the 
precious cat’s-eye have been mounted into 
platinum rings, adorned by fancy-shaped 
diamonds. 

Claim that it is the largest gem-quality 
blue zircon in the world is advanced for 
the third stone, weighing 208 carats, 
polished by Papazian Bros., Inc., in 
Bangkok, Siam. It has been named 
“Rama.” 





125 at Boston Outing 


Boston, Mass.—A full-course shore din- 
ner and a cabaret show featured the 
annual summer outing of the Boston 
Jewelers’ Club, enjoyed by 125 members 
and guests at Pemberton Inn, Hull, Mass., 
on Thursday, June 24. The resort was 
reached after an hour’s boat ride from 
Boston. The afternoon’s program was 
taken up with athletic contests. Many 
availed themselves of the hospitality of 
Spencer Treharne, president of Concord 
Silversmiths, whose seaplane was placed 
at the disposal of the picnickers. 
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Cease and Desist Order Issued Against 
National Silver Co., New York 


Wasuincton, D. C.—The Federag} 
Trade Commission has issued an order 
to cease and desist against National §jj- 
ver Co., New York City, prohibiting un- 
fair competition in the sale of silverware, 

The respondent company is directed to 
cease representing through use of the 
term “sectional overlay” or terms of like 
meaning used in advertising or in brand- 
ing its product, that such silverware has 
extra deposits of silver at the points of 
wear, when such is not the fact. 

Findings are that through long usage 
the term “sectional overlay,’ when used 
in association with silverware, has come 
to mean an extra deposit of silver at the 
points of wear, and to denote additional 
value in silverware. 

In promoting the sale of its “Martha 
Washington” pattern of silverware, the 
respondent company is said to have 
stamped its pieces with the words “sec- 
tional overlay,” when in fact the orna- 
mental pieces of these sets did not have 
an extra deposit of silver at the points 
of wear so as to be properly so desig- 
nated. 





Federal Trade Commission Issues 
Another Complaint 


Washington, D. C.—Charging unfair 
competition in the sale of imitation dia- 
monds and rings, the Federal Trade 
Commission has issued a _ complaint 
aga.nst J. R. Stone, of Wheeling, W. Va., 
trading as Spanish Diamond Co., Chinese 
Ring Co. and National Jewelry Co. 

In his advertising literature, the re- 
spondent, according to the complaint, 
made representations to the effect that 
the sets or stones in the rings he sells 
are gems that baffle and deceive experts, 
look like diamonds worth $250 or $300 
each, and cannot be told from genuine 
diamonds costing many hundreds of dol- 
lars. Other representations of like import 
were made, according to the complaint, 
such as the assertions that the ring mount- 
ings have a “platinum-effect finish” or 
are “white gold-appearing sterling.” 

The complaint charges the respondent’s. 
representations are false and misleading 
and have a tendency to deceive buyers 
and divert trade from competitors in the 
same business who truthfully advertise 
their products. 





Richard Dimes, Sr. 


Boston, Mass.—Richard Dimes, Sr., 
founder in 1900 of the Richard Dimes 
Co., Boston silversmiths, passed away 
June 30 at the age of 81 at his home in 
Winchendon, Mass., where he had lived 
with a daughter since his retirement 
from active business three years ago. 

Mr. Dimes, a descendant of a long line 
of silversmiths, was born in England 
where he learned his trade. He came to 
America as a young man to work fot 
the Gorham company. 

Seven children survive him, among 
whom is Bertram Dimes, treasurer and 
general manager of the Richard Dimes 
Co. 
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It will bring you our specially prepared handbook of facts about 
store fronts and interior painting. Contains complete information 
on Pittco Fronts; photographs of actual Pittco-remodeled properties 
everywhere; price data; interesting statistics on how modernization 
meant better business to the stores pictured. You need this book! 
Mail the coupon for your free copy. 


Chubbs Jewelers, a store in Auburn, 
N.Y., a good example of howa new 
Pittco Store Front can add invita- 
tion and sales appeal to a store 
property. The proprietor writes: 
“We can assure you we are mighty 
proud of our front...” 





OU would naturally expect a 

new Pittco Store Front on your 
jewelry store to attract more cus- 
tomers. And it does. But there is 
another advantage of equal or greater 
importance which Pittco-moderniza- 
tion brings you. A modern Pittco 
Front creates an atmosphere, a sub- 
tle feeling of quality in your store, 
which helps you to sell customers a 
higher priced jewelry. This means that 
you not only have better satisfied 
customers but that you increase your 
unit sale. And since margins are 
longer on higher priced items, your 
_ grow accordingly! So don’t 
elay any longer. Remodel with a 
new Pittco Store Front... and build 
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the type of jewelry business in 
your community that will make you 
proud of your store. Our staff of 
store front experts will gladly cooper- 
ate with you and your architect in 
working out a new front to suit your 


needs and pocketbook. 





PITTSBURGH TIME PAYMENT PLAN 


new Pittco Front. Mere 

20% down payment and then pa 
the balance in easy monthly install- 
ments at low F. H. A. rates. 


Take up to 2 years to pay for ge 
y make a 













R. |. industrial Exposition Sept. 11-19 
Has Jewelry Section 


Provipence, R. I.—Plans are develop- 
ing for the Rhode Island Tercentenary 
Industrial Exposition to be held under 
the auspices of the Rhode Island and 
Providence Plantations Tercentenary Ju- 
bilee Committee at the State Armory, this 
city, Sept. 11 through 19. 

The exposition will present, through 
the cooperative effort of the industries of 
the state, a display of their products and 
portray the history of the mechanical and 
industrial development of Rhode Island. 
The exposition has the indorsement of 
the larger industries of the state and of 
the trade organizations, including the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, the Metal 
Findings Manufacturers’ Association, the 
Rolled Gold Plate Association and the 
Associated Industries of Rhode Island. 

Among members of the general com- 
mittee are Sturgis C. Rice, president; Ed- 
ward O. Otis, Jr., executive secretary, 
and Archibald Silverman, past president 
of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association ; 
Charles A. Blake of Callender, McAus- 
land & Troup Co., Inc.; Edgar E. Baker, 
president of the Metal Findings Manu- 
facturers’ Association; Samuel M. Nich- 
olson, president of the Nicholson File Co.; 
Clarence M. Dunbar, president of the 
Rolled Gold Plate Association; Joseph 
Samuels of The Outlet Co.; Robert Shep- 
ard, president of Shepard Co., Inc.; Vin- 
cent Sorrentino, president of the Uncas 
Mfg. Co., Inc.; Norman D. McLeod, 
president, and James A. Rogers, secre- 
tary, of the Associated Industries of 
Rhode Island, and Thomas A. Barry, 
secretary of the Rhode Island Branch, 
National Metal Trades Association. 

Definite action for participation in the 
exposition was taken earlier in the month 
by the Tercentenary Exposition Commit- 
tee of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association. 
It has been arranged for the. association’s 
members to occupy a substantial space in 
the jewelry and silverware division of 
the exposition and to present a historical 
and educational exhibit of the manufac- 
turing jewelry industry since its inception 
in this locality by Nehemiah and Seril 
Dodge, approximately 150 years ago. Ex- 
hibits by individual manufacturers of 
jewelry, silverware and those engaged in 
kindred and allied lines will occupy the 
remainder of the space allotted to this 
division. The event will be state-wide 
and will be conducted by the Rhode Is- 
land Jubilee Committee with Ira Lloyd 
Letts as chairman. The jewelry industry 
is represented on the executive committee 
of the exposition by Edward O. Otis, Jr. 

Serving on the exposition committee of 
the New England Jewelers’ Association 
are the following: Mr. Rice, Mr. Otis, 
Frederick A. Ballou of B. A. Ballou & 
Co., Inc.; Gottlob Armbrust of Armbrust 
Chain Co., Inc.; Earl H. Ashley of Hof- 
fer-Ashley, Inc.; Edward E. Baker of 
W. R. Cobb Co., Inc.; Benjamin Brier of 
Brier Mfg. Co., Inc.; Francis Curren of 
Pease & Curren; Clarence M. Dunbar of 
Cook, Dunbar, Smith Co., Inc.; Matthew 





T. Dunn of Dunn Bros.; Walter E. En- 
sign of Williams & Anderson Co., Inc.; 
Samuel Hamin of Thomas McGrath, Inc. ; 
George W. Jenckes of D. M. Watkins 
Co., Inc.; Max Kestenman of Kestenman 
Bros. Mfg. Co., Inc.; Joseph H. Lancor 
of Lancor Mfg. Co.; William G. Lind of 
T. W. Lind Co.; Raymond Ostby of 
Ostby & Barton Co., Inc.; Paul B. Paris 
of Cohn & Rosenberger, Inc., of Rhode 
Island; Isaac L. Rice, Albert I. Russell of 
Irons & Russell Co., Inc.; Archibald Sil- 
verman of Silverman Bros.; Vincent Sor- 
rentino of Beacon Mfg. Co., Inc., and the 
Uncas Mfg. Co., Inc.; Albert S. Venner- 
beck of Vennerbeck & Clase Co., Inc., and 
Albert Weiner of Albert Mfg. Co. 





Jewelers’ Day Celebrated July 22 
At Texas Centennial 


Datias, Tex.—“Texas Jewelers’ Day” 
was celebrated at the Lone Star State 
centennial, on July 22, when the Texas 
Retail Jewelers Association conducted an 
evening program in the Crysler Gardens 
of the exposition grounds. 

The address of welcome was made by 
R. J. Slagle, Houston, president of the 
Texas association, the response to which 
was made by Myron Everts, Dallas, vice- 
president of A.N.R.J.A. Sankey Parks, 
secretary of the Texas Jewelers, was gen- 
eral chairman. The drawing for two 
Elgin watches offered as attendance 
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Be sure these words—U. S. 


Commercial Standard 47-34— 


are included in the guarantee 
of all Gold Filled & Rolled 
Gold Plate merchandise 
you buy. 
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prizes, was conducted by Charles Moore, 
president of Moore-DeGrazier Co., Inc. 

The “On to Texas Centennial Com- 
mittee” for the occasion was Leon Gor- 
don, chairman; Fred C. Wilhelm and 
Rafael Lechenger. 





Table Setting Contest Winners 


WALLINGFORD, CONN.—Winners in the 
table-setting contest recently conducted by 
R. Wallace & Sons Mfg. Co., silversmiths, 
have been announced. Women from all 
parts of the country vied in choosing the 
proper silver table service for four per- 
sons, using a suggested menu, and writ- 


The prizes and winners were: First, 
$250 in cash, Mrs. Beatrice Eve Malcom- 
son, 11698 Broad St., Detroit, Mich.; sec- 
ond, 44-piece set of Normandie pattern 
in sterling silver, Mrs. M. S. McGhee, 
6035 Richmond Ave., Dallas, Tex.; third, 
66-piece set of Lady Alice pattern in sil- 
ver plate, Mrs. E. C. Pickard, 529 Park 
Drive, Kenilworth, IIl.; fourth, 36-piece 
set of Lady Alice pattern, Mrs. E. A. 
McGrew, 304 W. El Camino Ave., North 
Sacramento, Cal., and fifth, 26-piece set 
of Lady Alice, Miss Elizabeth Nichols, 
Franklin St., Westfield, Mass. There 
were also about 100 other prizes of sil- 
ver salad serving sets for honorable men- 


ing a ten-word slogan. 






















Ihe: your suppliers’ salesmen call— 
Kc special note of the merchandise 
fered in Gold Filled and Rolled Gold 
ate. This line is going to build vol- 
ne business in retail shops this fall! 


will prove to be most profitable to 
ck Gold Filled and Rolled Gold 
Ate items. For this merchandise 
fes your customers all they can ask 
Fin durability, beauty—and econ- 
1 . The hard, compact layer of solid 
fat gold (not electrically deposited) 
eps its richness undiminished under 
stant wear—supported, as it is, 
ya base of strong, non-precious 
etal. 


bget set vow to gain ready fall sales, 
tractive profits. And get your sup- 
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| SELECT 
{LES BUILDING MERCHANDISE 
(Gold Filled anv Rolled Gold Plate’ 





tion. 





pliers’ guarantee that your orders 
will be filled with genuine Gold Filled 
and Rolled Gold Plate merchandise, 
made in accordance with U. S. Com- 
mercial Standard 47-34. For this is 
your assurance, when you sell, that 
you’re making more than casual sales 
...you’re making sure of satisfied 


customers! 





*Genuine Gold Filled & Rolled Gold Plate 
WhatItIs .... and Howto Get It 


For either product, rok or higher gold must be 
used, to conform to U. S. Commercial Standard No. 
CS47-34. (except watch cases, made to special 
standard). In qualities of 1/20th and better it is 
called Gold Filled. Lower than 1/2oth it is called 
Rolled Gold Plate. But karat and quality marks 
do not indicate the method of gold application—and 
that’s what makes the difference in wear! So pro- 
tect yourself and your customers. Insist on your 
supplier’s guarantee — which should include the 
words Commercial Standard CS47-34. 
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Morris J. Schuster Forecasts Rise 
in Diamond Prices 


ATLANTIC City, N. J.—“Americans are 
beginning to again invest in diamonds, 
and that’s a good sign,” Morris J. 
Schuster, diamond merchant, 13 Maiden 
Lane, New York, was quoted in an inter- 
view appearing in the front-page column, 
“I Cover the Beachfront,” of the Atlantic 
City Press, during his recent stay here. 

He told that one of the harbingers of 
better times is an active diamond market. 
“There was an enormous amount of 
second-hand stuff thrown on the market 
after the crash, but that’s pretty well 
cleaned up now. It affected the sale of 
new jewelry considerably, but that mar- 
ket is practically exhausted and people 
are turning to new diamonds—a number 
of them buying solely for investment,” 
Mr. Schuster declared. 

Mr. Schuster was further quoted as 
having said that the removal of the lux- 
ury tax is expected to help the diamond 
business, and that it is predicted that the 
prices will mount 10 to 15 per cent higher 
than they are at present. 





William F. Everett 


SouTH DEERFIELD, Mass.—William F. 
Everett, 65, for 25 years a jeweler in 
this town, died July 7. Born in Sunapee, 
N. H., he was taken ill at the age of 12 
and had been crippled ever since. Despite 
his affliction, he went to Waltham where 
he learned the watchmakers’ trade at the 
Waltham Watch Co.’s plant, moving to 
Millers Falls at the age of 20. 

Marrying Miss Kate E. Hamilton 25 
years ago, he moved to this town where 
he has been in business ever since. He 
was widely known as an enthusiastic 
fishermen, a capable marksman and a 
skilled mechanic and engraver. He was 
a member of Mt. Sugarloaf Lodge, F. and 
A. M. His widow is his only immediate 
survivor. 





Boston Jewelers Amalgamate 


Boston, Mass.—Carl F. Lawton & Co., 
Inc., 373 Washington St., diamond mer- 
chants, were amalgamated with the E. 
H. Saxton Co., Inc., 387 Washington 
St., wholesale jewelers, July 15. Carl 
F. Lawton joins the Saxton organization 
in charge of the diamond and fine 
jewelry department, succeeding the late 
Edward W. Stone. Prior to establishing 
his own business in 1929, Mr. Lawton 
was for years with Harris & Lawton, and 
for a time with John B. Humphrey Co., 
which business was merged with the Sax- 
ton Co. in 1920. 





Henri Senecal, 74, long established 
jeweler and optometrist, died July 18, at 
his home in Outremont, Montreal. In 
cooperation with Rodrigue Carriere, who 
became his partner in the firm of Car- 
riere et Senecal, Limitee, he founded 
the Association of Optometrists of the 
Province of Quebec. Until 1910, when 
he formed the partnership firm, he con- 
ducted a jewelry business on St. Cath- 
erine St., E. 
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Tercentenary Jewelry Show Opens in 
Providence on Aug. 3 


Provence, R. I.—The Tercentenary 
Jewelry Show to be held in this city 
from Aug. 3 to 7, originally planned as 
a purely Rhode Island show, has devel- 
oped to the point where it will have the 
aspect of a regional show. Display space 
has been sought by many manufacturers 
from outside states and buyers from as 
distant a point as Los Angeles have sig- 
nified their intention of sending repre- 
sentatives. 

Attendance will be limited exclusively 
to buyers, and promise is given for a 
large audience composed ‘of representa- 
tives of jewelry stores, department stores 
and gift and specialty shops. Every per- 
son attending will be required to register 
in advance. William S. Orkin, director 
of the show, says this plan was hit upon 
to prevent “design pirates” from having 
access to the displays. 

Two floors of the Biltmore will be de- 
voted to the exhibits. The show has re- 
ceived the endorsement of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association. 

The advisory committee is composed 
of John J. Collins, Paul Paris, Vincent 
Sorrentino, Maurice Handman, William 
A. Shawcross, Providence; Lawrence 
Baer, A. Graham Shields, Attleboro, 
Mass., and Harley H. Noyes, Oneida, 
N.Y. 


James A. Montgomery 


Los ANGELES—AIl that was mortal of 
James A. Montgomery, 86 years old, was 
cremated July 8 and the ashes sent to 
Brantford, Ontario, his birthplace in 
Canada. 

Mr. Montgomery had been in the 
jewelry business in Los Angeles for 55 
years, starting in 1881 as a watch re- 
pairer near the Old Plaza, the center of 
business of the then Los Angeles, a town 
of about 15,000 persons. In 1888 he was 
joined by his brother, George A., and the 
firm of Montgomery Brothers was then 
established, later becoming the leading 
jewelry house of Los Angeles. From the 
Plaza the jewelry house was moved to 
lower Broadway and later still farther 
south. About 15 years ago, the firm leased 
the corner of Hope and Seventh Sts., and 
arranged one of the show places of the 
Pacific Coast, as well as one of the larg- 
est gem and jewelry houses west of 
Chicago. 

The watch repairing department had 
kept pace with the development of the 
jewelry departments and at one time 
Montgomery Brothers employed nearly 
20 repairers. About the time of the re- 
moval to Seventh and Hope Sts., George 
Montgomery resigned from the firm and 
James purchased his interests. 

When the depression hit Los Angeles, 
the firm was obliged to seek smaller 
quarters as the rent for the old concern 
was nearly prohibitive. Accordingly, the 
firm rented and moved to a smaller build- 
ing in the 500 block on West Seventh 
St., next to Brock & Co. 

For the last ten years Mr. Montgomery 
had not been well although he attended 
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to his business at the store. He wag 
stricken a few weeks ago so severely 
that his friends knew the end was near 
and he passed from life Sunday evening, 
July 5. 

The funeral was held at the Immanuel} 
Presbyterian Church, where he had been 
an active worker for 40 years. He leaves 
a widow and four nephews, two of whom 
were associated with him. 

He was a member of the Masons, 
Knights Templar, Knights of Pythias, 
Odd Fellows and the Los Angeles Ath- 
let:c Club. 





Increased Pay for Diamond Workers 
Expected to Boost Values 
of Polished Stones 


Lonpon, ENGLAND—Diamond dealers in 
Europe anticipate a substantial advance 
in the prices of polished diamonds—espe- 
cially in small brilliants and mélées— 
owing to the further wage increase con- 
ceded to diamond workers in Antwerp, 

Some little while ago the diamond 
workers on the Continent obtained a 
wage raise of 10 per cent. The new 10 
per cent increase now conceded makes a 
total wage increase of 20 per cent on 
the old wage rates. Moreover, it is be- 
lieved that the 44-hour week introduced 
a couple of months ago will shortly be 
cut to a 40-hour week. The additional 10 
per cent wage raise and the shorter 
working week will almost certainly be 
reflected in higher rates for finished 
stones. 

Apart from the factors mentioned the 
diamond market shows a strong tendency 
to advance. Commenting on the current 
trend, Backes and Strauss, diamond mer- 
chants, here, say that large brilliants 
from two carats and upward have already 
advanced perceptibly, partly owing to 
short supplies, coupled with large pur- 
chases by the public in some of the gold 
standard countries as an_ insurance 
against possible currency devaluation. 





Gunmen Hold Up Jewelers and 
Escape in Automobile 


Cuicaco—When halted by a traffic light 
on a downtown street while on their way 
to fill an appointment with a jeweler on 
June 25, I. Buster Goodman, and J. §. 
Wexler, eastern representative of Good- 
man & Co., manufacturing jewelers of 
41 W. Washington St., Indianapolis, were 
ordered by two masked men flourishing 
revolvers to drive to a side street where 
the bandits used an automobile without 
license plates to drive away with their 
sample cases. 

The loss which is fully covered by in- 
surance has not been exactly determined 
but was first reported to have been about 
$35,000. Neither Mr. Goodman or Mr. 
Wexler suffered injury and have taken to 
the road again. 





On July 2, Jacob DeYoung reached his 
seventy-eighth birthday. Mr. DeYoung 
is still hale and hearty and daily at- 
tends to the active management of the 
firm of J. & S. S. DeYoung, 387 Wash- 
ington St., Boston, Mass. 
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— 
Most Unfortunate 


That we have been delayed, 
because of production 
problems in filling the many 
orders for RING GAGE. 


BUT—that is all 


settled now. 


We are now able to supply 
all requests promptly. 


Ring Gage is the 
Modern Method 
for Sizing Ring & Finger 


Order through your jobber. 


* 
JAY-ELL ENGINEERING CO. 


INCORPORATED 


1440 BROADWAY, NEW YORK CITY 
CHICKERING 4-2673 

















UNREDEEMED 


ELGIN and WALTHAM 
WATCHES 


Open Face 
7 Jewel, 16 Size 


$4.00 


(With new White 
Fancy Engraved 
case.) 


Same in 15-Jewel 
$5.00 





Same in 17-Jewel 
$6.00 


Same in 12 size { 7-Jewel..... $4.00 

with a beautiful { 15-Jewel..... 5.00 

Fancy Silver Dial | 17-Jewel..... 6.00 

Also fine unredeemed Railroad Watches 
similarly priced. 


25% with order, balance C. O. D. 
Cash Buyer of Unredeemed Pledges 


WEKSLER an GOODMAN, Inc. 


Successors to 
PAUL ROSENBERG 
5 South Wabash Avenue 
CHICAGO 
A SLRS 


THE JEWELERS’ CIRCULAR—KEYSTONE 
for August, 1936 








David Schwab 


David Schwab, a traveling jeweler for 
40 of his 68 years, died of heart trouble, 
July 10, at his home in New York. 

He began his career in the jewelry 
trade as a boy with the New Haven 
Clock Co. For many years he was with 
the firm of Ciner & Seeleman, now out 
of business, as a salesman. He later 
went into business with DeWitt A. 
Davidson under the firm name of David- 
son & Schwab, Inc., which had offices at 





The Late David Schwab 


58 W. 40th St. This association lasted 
for over 20 years, until it was dissolved 
about 1932, 

He then was connected with the La 
Salle Manufacturing Corp., 64 W. 48th 
St., and at the time of his death was 
associated with A. Candas, Inc., 7 W. 
45th St. Mr. Schwab was a member of 
the Far Western Travellers Association, 
and was a Mason and Elk. 

Surviving are his widow, a daughter, 
Miss Nannette Schwab, and a son, Joseph 
M. Schwab, all of 170 W. 73rd St. 





William Schroeder 


MILWAUKEE, WIs.—A victim of the ex- 
treme heat, William Schroeder, 62, died 
on July 14, at the county emergency hos- 
pital here. Mr. Schroeder learned his 
trade in Europe and came to this place 
25 years ago, where he maintained a 
store at 1826 Fond du Lac Ave., until 
four weeks ago when he moved to N. 
57th St. He was a member of numer- 
ous fraternal organizations. 





Harold Lloyd, of all the Hollywood 
bright lights, will write the biggest check 
for the 1936 tax on jewelry, according to 
an Associated Press dispatch, which ap- 
praised his collection at $30,000, $18,200 
more than that of Norma Shearer. Joan 
Crawford’s jewels were reported to be 
valued at $10,000 and those of Tom Mix 
and Joe E. Brown, $7,500 and $5,000 re- 
spectively. Mae West, the “Diamond 
Lil” of the screen, was credited with a 
collection worth $3,500. 
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IT’S NO SECRET 


The 
Trade’s 
Best 
Value 








Today as always “yy BRAND 
GOLD SOLDER leads in popu- 
larity and economy. Try a 
| pennyweight piece. 

BUY IT FROM YOUR JOBBER 


(3) 


F. H. NOBLE & Co. 


Manufacturers 


535-559 W. 59th St. Chicago, Ill. 


GOLD & SILVER CHARMS 











SIMONS BROS. CO. 





| 269 South 9th St. Philadelphia 
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ENTRUST 
Your Pearls to Schicksnaps 


Whether They Be Simulated, 
Cultured or Oriental 


Diamond Clasps $2.25 to $110.00 Each 


HARRY C. SCHICK, Inc. 
Newark, N. J. 











LOUIS WATCHES 
“TIMEPIECES THAT SATISFY” 








114% Ligne 


6% Ligne 


Our representatives are now cover- 
ing their respective territories with 
our Fall line of Louis watches. 


Visit our exhibit at Convention of 
the National Association of Credit 
Jewelers, Hotel Sherman, Chicago. 


LOUIS WATCH CO.., INC. 


580 Fifth Avenue New York, N. Y. 











E. M. Currier, Authority on Early 
American Silver, Succumbs 


The jewelry trade lost an outstanding 
authority on early American silver with 
the passing of Ernest M. Currier, presi- 
dent of Currier & Roby, Inc., 217 E. 
38th St., on June 28, at his home, 45 Fifth 
Ave., after an illness of two weeks. He 
was in his 70th year. 

Having begun his apprenticeship as an 
engraver more than half a century ago, 
Mr. Currier developed a reputation as 





The Late Ernest M. Currier 


one of the finest designers of his day. 
Among his best-known pieces is the gold 
cup trophy awarded annually to the win- 
ner of the National Amateur Golf cham- 
pionship. , 

His hobby was collecting hall marks, 
of which he possessed approximately 1600, 
and a book he was completing on that 
subject, covering years of intensive study, 
is to contain all the known marks on 
American silver from Colonial times to 
1850. 

Mr. Currier was born in Newburyport, 
Mass. After leaving high school, he went 
into an insurance office, but having a 
taste for drawing he decided to learn 
the engraving trade. He came to A. F. 
Towle & Sons Co., Newburyport, about 
1885 and served as an apprentice un- 
der George C. Lunt, of the firm of Rogers, 
Lunt & Bowlen Co., Inc., Greenfield, 
Mass., who was foreman of the engrav- 
ing department. After nearly five years 
he went to Chicago as an engraver for 
Wendell and Co., silversmiths, and in a 
few years he had become designer. 

He founded the firm of which he was 
president in 1900 with the goal of making 
fine reproductions of antique silver. He 
also made his own designs and adapta- 
tions and reproduced work for others. 
He spent a number of years in Paris 
studying his subject. 

As an authority on silver his knowl- 
edge was often sought after by anti- 
quarians and curators of silver collec- 
tions in museums. 

He was a frequent contributor to THE 
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JEWELERS’ CIRCULAR-KEYSTONE, and some 
of his articles were: “A Word on Repro- 
ductions of Old Silver” (February, 1928); 
“Ernest M. Currier Advises on Sterling 
Silver’ (May, 1929); “Antique Silver 
and How to Judge It” (May, June and 
July, 1930); “George Washington §Sjl- 
verware” (February, 1932); “Ernest M. 
Currier Tells of Prestige of Silverware” 
(April, 1933); “A Century of Progress 
in the Silversmith’s Craft’ (August, 
1933) ; “Silversmiths of the Last Century” 
(October, 1933) and “Silverware in the 
Time of Lincoln” (February, 1936). 

Services were held June 30 at the home 
of Mrs. Samuel Sargent, his  step- 
daughter, at Newburyport, Mass. His 
widow, the former Mrs. Lavina Frost, 
whom he married in 1926, and Warren 
D. Frost, a stepson, also survive. 





Henry C. Karr 


WasuincTon, D. C.—Henry C. Karr, 
68, prominently identified with the jewel- 
ry business here for the past 40 years, 
and a specialist in difficult watch and 
clock work, died on July 13 at his home 
at Bethesda, Md., after a short illness. 

He conducted the establishment found- 
ed by his father in 1857, at 1350 Con- 
necticut Ave. Born in Washington, Mr. 
Karr completed his education in Europe, 
where he received his knowledge in the 
mechanics of fine timepieces. He was 
graduated from the German Horological 
Institute. Until his later years Mr. Karr 
was active in civic and other organiza- 
tions. He was a Mason and a member of 
the Washington Board of Trade. He is 
survived by his widow; a daughter, Mar- 
garet Karr, who is a member of the 
faculty of Mills College, Oakland, Cal., 
and a son, Henry Neal Karr, Waterbury, 
Conn. 





Adolph Roth 


Syracuse, N. Y.—Excessive heat is be- 
lieved to have hastened the death on 
July 10 of Adolph Roth, veteran Syra- 
cuse watchmaker and jeweler, who had 
been ill for about a year and had re- 
cently suffered a stroke. 

Proprietor of the Roth Jewelry Co., 
Inc., 121 East Washington St., at the 
same address for the past 50 years, Mr. 
Roth came here 53 years ago from Switz- 
erland where he had learned the watch 
and diamond industry. He was a native 
of Germany. He was a member of Syra- 
cuse Masonic Lodge No. 501; former 
president of the Syracuse Liederkanz and 
a member of the Citizens Club. 

Surviving are his wife, Mrs. Melanie: 
Snyder Roth; a son, Earl Roth, and a 
niece, Miss Elizabeth Roth of Baldwins- 
ville. 





George Barron Barrie, who, until his. 
retirement through illness a year ago, 
had charge of the jewelry repair de- 
partment of Henry Birks & Sons, Ltd.,. 
Montreal, died July 17. Born 53 years. 
ago in Aberdeen, Scotland, he learned 
his trade there and came to Montreal 
29 years ago, associating himself with 
Birks during the whole of his career 
in Canada. 
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NEW YORK: 


Jewelry News of the Metropolitan District 


Philip Luria, of L. Luria & Son, 623 
Broadway, returned on July 16, on the 
§.8. Rex, from a six months’ stay in Pal- 
estine. 

Cultured pearls will be distributed 
by Leys, Christie & Co., 65 Nassau St., 
at booth 65 during the forthcoming 

A.N.R.J.A. convention. 


Brod & Co., 26-30 Beecher St., New- 
ark, N. J.. manufacturers of gold jewelry, 
have opened a New York office at Room 
1407, 9 Maiden Lane. 


Julius Kroll, of Kroll Co., diamond im- 
porters at 580 Fifth Ave., returned on 
the Manhattan, July 9, from an extended 
European purchasing trip. 


Maxwell R. Maybaum, of Maybaum 
Bros., Inc., 48 W 48th St., sailed re- 
cently on the S.S. Normandie to visit the 


European markets for diamonds, pearls 


and precious stones. 


The engagement of Miss Tillie M. 
Berk, secretary of The Jewelry Crafts 
Association, Inc., 48 W. 48th St., to Mor- 
ris Baker, Middle Village, L. I., has 
been announced. 


Harold A. Linkow, formerly with Un- 
termeyer, Robbins & Co., Inc., has been 
engaged as Eastern representative of Kle- 
banoff & Grossman, manufacturing jewel- 
ers, 102 Fulton St. 


L. A. Bennett, Boston, Mass., New 
England representative of the Central 
Glass Works of Wheeling, W. Va., spent 
a few days with his family in New York 
recently, en route to Atlantic City. 


Morays Watch Case Co., Inc., 27 Sixth 
Ave., under patent No. 2044869 has ob- 
tained exclusive right to manufacture a 
safety center catch for watch attach- 
ments. The catch has a double lock center 
snap. 


William Bayard Okie, Jr., designer of 
merchandise displays, one of whose prin- 
cipal accounts is Marcus & Co., Inc., 611 
Fifth Ave., addressed the New York 
School of Display on July 20, on the 
subject, “Principles of Display Lighting.” 


Miss Ruth R. Reyman, daughter of 
Mrs. Florence Reyman, Port Chester re- 
tail jeweler, and the late Isaac Reyman, 
was married July 5 to Dr. S. N. Tager of 
Borough Park, Brooklyn, at Temple Beth 
El. Dr. Tager is on the staff of Israel- 
Zion Hospital. 


Raymond Abrahams, 551 Fifth Ave., 
has secured the selling agency for the 
United States of the Wyler Watch Co., 
Paul Wyler & Co., Bienne, Switzerland, 
manufacturers of unbreakable, water- 
proof, dustproof and self - winding 
watches. 


The Elanbee Sales Co., Inc., is moving 
its business from Boston to New York, 
where it will occupy the entire fourth 
floor at 23 E. 21st St. The growth of this 
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business, which conducts leased dollar 
handbag departments throughout the 
country, necessitated the move. 


Articles of incorporation, granted re- 
cently to Treasure Imports, Inc., 10 W. 
47th St., importers of “Deep Sea Trea- 
sure” cultivated pearls, list the follow- 
ing officers: Ralph Newmark, president; 
George Newmark, treasurer; De Witt 
Brokaw, vice-president, and Robert 
Hughes, secretary. 


The firm of Blancard & Co., Inc., 333 
W. 52nd St., is liquidating. its business, 
and Frederick J. Blancard, president of 
the firm, will resume his business under 
the firm name of Blancard & Co., for the 
present at the same address. The firm 
has exclusive rights to the Lohengrin 
wedding ring line. 


Larger, brighter air-conditioned quar- 
ters have been taken by Aijsenstein- 
Woronock & Sons, Inc., on the sixth floor 
of 630 Fifth Ave., the International Bldg., 
Rockefeller Center. The offices occupied 
by the firm at 2 W. 46th St. became too 
crowded for the ever-increasing busi- 
ness, which necessitated the move, made 
on Aug. 3. 


Retail jewelers of Yonkers have revived 
their plan for Wednesday afternoon clos- 
ings for the months of July and August. 
This group took the lead in this plan and 
other merchant groups have it under 
consideration. The jewelers effected a vol- 
untary agreement about five years ago 
and used it successfully until last year 
when it had lapsed. 


Morris Sherry, who had been con- 
nected for the last 16 years with J. J. 
Schmukler & Son, 133 Canal St., as credit 
manager, has entered the diamond im- 
porting business at 580 Fifth Ave. Mr. 
Sherry is chairman of the committee 
which is arranging the 50th anniversary 
banquet of the New York Jewelers 
Benevolent Association, of which he has 
been a member for 12 years. 


William A. Enhaus, who withdrew 
from the firm of William H. Enhaus & 
Son, Inc., 26 John St., which was estab- 
lished by his grandfather in 1847, has 
entered business under his own name at 
1 Maiden Lane, dealing in clocks of every 
description. Mr. Enhaus has been a sub- 
scriber to THE JEWELERS’ CIRCULAR and 
THE JEWELERS’ CIRCULAR-KEYSTONE for 
25 years or more. 


Miss Sue Feldman, daughter of Mr. 
and Mrs. Samuel Feldman, 755 Ocean 


Ave., Brooklyn, became the bride of Dan- | 


iel Livingston Reit, son of Judge and 
Mrs. H. J. Reit, 300 Central Park West, 
in a ceremony performed at the Hotel 
Astor Roof, June 28. The couple are 
making their home at the Central Park 
West address, following a wedding trip 
to Bermuda. 


(Please turn to page 110) 
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Manufacturer of Gold 
and Platinum Ring 
Mountings and Wed- 


ding Rings to Whole- 
salers 





LOUIS KOPPEL 


126 MAIDEN LANE 
NEW YORK, N. Y. 














DIAL REFINISHING 


WATCH AND CLOCK 


24 Heur Service 
Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. 


SOLE DISTRIBUTORS OF 
E. MATHEY-TISSOT & CO. 
NORMIS 
CHRONOMETER CYMA 
WATCHES CLOCKS 


NORMAN M. M 
INCORPORATED 
608 FIFTH AVE. 











NEW YORE 


HIGH GRADE EUROPEAN areas. 


NEW YORK, N. Y. 





CHINESE GEMS CO. 


JADE INC. 
and other Semi- 
Precious Stones for 
Compacts, Bags, 
Picture Frames and Boxes. 
Stone Ornaments for Lamps 
20 West 47th St., New York 








IMPORTER — WHOLESALER 














EXPERT REPAIRS 


SILV ERBWA RB B 
Greatest Care Given to Heirleoms 
No job too small or too much trouble 


217 E. 38th 
CURRIER & ROBY *L5.N0,2* 











Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street, New Yerk 


Orders for Jobbing Stones and poustars 
Work Carefully and Promptly 








Same Day Service GUARANTEED 


DIAL REFINISHING 


All jobs leave our shop same day received 
U.S. Watch Dial Mfg. Corp. $456@ Nessaz 
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RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog [llustrating 
Our New Improved Line 








18 Crawford St. Newark, N. J. 








pec 


CRYSTAL BALL WATCHES 
48 WEST 48TH ST. 


NEW YORK 








The Tri-Pact Process 
means 
BETTER PLATING 
at 


Moderate Prices 
Chromium, Rhodium, Geld, Silver 


TRI-PACT PLATING CO. 





20 Eldridge St. New York 








Watch and Jewelry Repair Tags 
Patent Slot—Numbered and Strung 
with Claim Check—Also others 
Prices from 80¢ per 1000 
Spectal trade discount to Jobbers 
Write for Samples 


SUPREME TAG CO. New vor, ‘N.Y: 





LENS DISPLAY TRAYS 
MOTTO SIGNS 


WRITE FOR ILLUSTRATE LEAFLET 


FIXMOBItIt 








Geld and Platinum Seolders 
“Clinton Alloys” 
For White, Green, Yellow Gold 
Refiners of Precious Metals 
CLINTON REFINING CO., Inc. 

























ste ee ceanemnscenstiseate 





91 E. Kinney &t., Newark, N. J. 








STOP WATCHES 


Low-Priced Line. 
7 Jewels—Popular Sellers. 
Fully Guaranteed. 


Write for free Catalogue 
Ne. C-8 
BRENET WATCH CO. 





266 W. 40th St., New York 








REVOLV.IT 
NOVELTY WATCHES 
in combination with 
Lipsticks - Lighters - Clips - Pencils 


J. LIPSCHUTZ 
48 W. 48th St. 


SLIDE-IT 


New York 


















New York Notes 
(From page 109) 


Completely equipped with latest display 
cases, lighting fixtures and other modern 
details, a suite of offices fronting on Fifth 
Ave. has been occupied by Art Metal 
Works, Inc., 347 Fifth Ave., formerly 
located in less advantageous position on 
the same floor. Two electric clocks and 
a large-scale Ronson lighter occupy prom- 
inent places in window space visible both 
up and down “the avenue.” 


A sales staff luncheon was held July 22 
at the Hotel Taft by the Longines-Witt- 
nauer Co., Inc., 6 W. 48th St., marking 
the opening of the 70th anniversary cele- 
bration period of Longines watches, 
which are sold in 77 countries. Addresses 
were delivered by John B. Heinmiller, 
president; M. F. Cartoun, vice-president; 
Morris Gildon, treasurer, and Edward 
Detgen, secretary. 


It is reported that the Newport, R. L., 
store of Udall & Ballou is enjoying im- 
proved business. The summer store of 
this smart Fifth Avenue concern, which 
usually opens just before July 4, opened 
two weeks earlier this year. It is con- 
sidered one of the finest stores in the 
trading area of what is unquestionably 
the most exclusive resort of the United 
States. This is its 40th year. Frank B. 
Nichols is again manager. 


The Central Watch Co., 200 Hudson 
St., took new quarters in the same build- 
ing on July 1 where the executive offices 
and casing and timing departments will 
be quartered. The mechanical, engineer- 
ing and production departments will re- 
main in their former quarters. House- 
warming ceremonies were held and an- 
nouncement was made of several new 
merchandising plans designed to help the 
jobber in his work to assist the retail 
jeweler in getting more business. 


Leonard W. Amerman, who went to 
Maiden Lane in 1879 as an entry clerk 
and remained in the retail and special 
order jewelry trade throughout the years, 
died on June 30, after being confined to 
his bed at his home in Bayonne, N. J., 
for only one week. The deceased was 
aged 69 years. Mr. Amerman established 
himself in business in 1894 at 17 Maiden 
Lane. He later operated at 7 Maiden 
Lane, and for the past ten years had 
been at 11 Maiden Lane. He was a life 
member of Albion Lodge of Masons. His 
widow and one brother are the only 
survivors. 


The Benrus Watch Co., 200 Hudson 
St., announces that as a result of in- 
creased distribution of its line generally 
throughout the United States it was nec- 
essary to take larger quarters. The com- 
pany offices, casing and timing depart- 
ments on the tenth floor now occupy more 
than three times the space formerly on 
the twelfth floor of the same building. 
Upon the formal occupation of the new 
offices the sales organization presented 
a bronze plaque to Oscar M. Lazrus, 
Benjamin Lazrus and S. Ralph Lazrus 
as a tribute to the progress made under 
their direction. S$. Benjamin Lazrus re- 

(Please turn to page 111) 
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A Few of the Jewelers 
Who Have Used Our Service 
























Wilson Sales System head in East to 
open new offices and attend jewelers’ 
convention 


Earl A. Wilson, head of the Wilson Sales 
System, is in New York to establish new 
offices for his sales organization and, while 
in the East, will attend the A.N.R.J.A. con- 
vention. 
Mr. Wilson plans on holding conferences, 
bearing on his company's sales work, during 
convention week at his suite in the Shelton 
Hotel, just across the street from the Wal- 
dorf, where the Jewelers’ convention will be 
held. 

Jewelers not attending 

the convention are wrged 

to write Mr. Wilson for 

full particulare regard- 

ing his new fatl sales 

plans. 


@ JACOBS, JACKSONVILLE 
@ HESS-CULBERTSON, ST. Louis 
@ BIGELOW-KENNARD, BOSTON 
eT. & E. DICKINSON, BUFFALO 
@ SHAW & BROWN, WASHINGTON 
@ J. H. GARLICK, DETROIT 

@ HUGH CONNOLLY, DETROIT 

@ MAIER-BERKELE, ATLANTA 

@ CORRIGAN’S, HOUSTON, TEX. 

@ RYLAND’S, LYNCHBURG, VA. 

@ VOGLER, WINSTON-SALEM, N. C. 
@ MILLER BROS., NEW ORLEANS 
@ JOS. SCHWARTZ, DENVER 

@ CLAWSON, POTTSVILLE, PA. 

@ J. J. SWEENEY, HOUSTON 

@ SELGINER’S, WASHINGTON 

@ STIFFT CO., LITTLE ROCK 

@ STELFOX CO., AUSTIN, TEX. 

@ STIEF, NASHVILLE, TENN. 

@ BENEDICT, NORWALK, CONN. 

@ NAT. KAISER, ATLANTA 

@ EVERTTS, DALLAS, TEX. 

@ BROER-FREEMAN, TOLEDO 

@ S. L. ORR, MACON, GA. 

@ FAIRCHILD, BRIDGEPORT 

eS. H. KIRBY, NEW HAVEN 

@ ROESSLER, MARION, IND. 

@ KRUCKMYR-COHN, EVANSVILLE 
@ GRAVES-STEUWER, MEMPHIS 
@ LUCHTENBERG’S, COLUMBUS 
@ J. C. MUMMA, READING, PA. 








Address all 
correspondence 





Ca 
a M,* 


WILSON SALES SYSTEM 


527 Lexington hve. New York | 





THE JEWELERS’ CIRCULAR—KBYSTONE 
for August, 1936 












Send us your Old Stock of Unsalable Watches 





We will Rebuild them . . Repair them and fit 

into Modern, Latest Design Cases. Natural 

Gold Color, Stainless Steel or Chrome with at- 

tractive Dials to match, as Low as $2.25 Complete. 
35 Years in the Trade 


1. KUNNEL 





NEW YORK 





2 WEST 47th STREET 





—_—_— 


All Silver repaired, refinished 
equal to new. Plating 
in all branches. 


KWATT JWLY. CO. 


Bel 93 Nassau St., New York, N. Y. Atter 





“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


LYS Li rthli Gy, 


STREET NEW YORK 








Surplus Outlet Co. 


Cash buyers of complete 
Jewelry Stores or your surplus 
stock. References, Jewelers’ 
Board of Trade and American 
National Bank, Chicago. All 
communications confidential. 


PAUL ROSENBERG, Mgr. 
5 So. Wabash Ave., Chicago, IIl. 








YELLOW GOLD 
ALLOYS 


Containing All Silver Required 
No. 11—For all karats. A SOFT GOLD 
for heavy stamping. 


No. 13—For 14 & 18 Kt. For casting 
plate and wire. A beautiful yellow of 
average hardness. 


No. 103—For 10 Kt. For casting plate 
and wire. Will not tarnish. 
Price: 35 cents per oz. F.O.B. New York 


H. HENRICH, INC. 


64 Fulton St., New York 














cializing iraveling and Beudoir 


Clocks 
Also complete Leather Case Service 
110 West 40th St. e New York 


New York Notes 
(From page 110) 


cently left on a six-week’s trip to the 
west coast. 


Past presidents’ night was observed by 
the New York Jewelers Benevolent Asso- 
ciation, July 21, when former officers con- 
ducted the session. The occasion was 
also the celebration of the 87th birthday 
of the oldest member, Philip Hersh, a 
former officer, who, although no longer 
engaging in the jewelry trade, never 
fails to attend meetings, and to whom 
Louis Cutler, president, presented a 
large birthday cake. Mr. Hersh now oc- 
cupies six days per week with Jewish 
charities for which he takes no remuner- 
ation. Temporary officers were as fol- 
lows: Harris Corman, president; Ber- 
nard Rainess, vice-president; Sig Edel- 
berg, treasurer; Adolph Pusrin, financial 
secretary; Max Schoenbrun, recording 
secretary, and Louis Friedlander and 
Jack Goldstein, chairman of zone com- 
mittee. 


Ben F. Swartzberg, Bulova representa- 
tive in the metropolitan New York area, 
and Mrs. Swartzberg, were recently hon- 
ored at a dual celebration in honor of 
their 25th wedding anniversary, and the 
wedding of their son, Jerry Swartzberg, 
to Miss Mildred Kronenberg, daughter 
of Mrs. Bette Kronenberg. Personages 
well known in the jewelry trade who 
were among the prominent guests at the 
banquet were: John H. Ballard, president 
of the Bulova Watch Co., and Mrs. Bal- 
lard; Mr. and Mrs. Harold V. Busch, 
Mr. and Mrs. William V. Busch, Mr. and 
Mrs. Meyer Gordon, Mr. and Mrs. Harry 
Henshel, Mr. and Mrs. Jesse Henshel, 
Mrs. and Mrs. I. Hirschhorn, Mr. and 
Mrs. Samson Hittner, Mr. and Mrs. Harry 
B. Kahn, Mr. and Mrs. A. M. F.aufman, 
Mr. and Mrs. S. H. Kaufman, Mr. and 
Mrs. Joseph Levin, Mr. and Mrs. R. M. 
Robinson, Mr. and Mrs. Paul Sacks, Mr. 
and Mrs. Samuel Samuels and Mr. and 
Mrs. Howard Spurrier. 


The largest and final meeting of the 
year of the Metropolitan Jewelers’ Asso- 
ciation, held on June 25 at the Hotel 
Commodore, was addressed by Charles 
T. Evans, secretary of the American 
National Retail Jewelers’ Association; 
George Korsunsky, president of the Bronx 
Retail Jewelers’ Association; Phineas 
Peters, chairman of the executive board 
and president of the Brooklyn Retail 
Jewelers’ Association, and Ben Schwartz, 
president of the Long Island Retail Jewel- 
ers’ Association. Reports of the steps taken 
to obtain the repeal of the jewelry tax 
was given by Mr. Evans and Mr. Peters. 
Mr. Evans urged that jewelers make no 
cut in their retail prices because of the 
tax elimination, giving as reasons that 
the individual jeweler had absorbed 
much of the tax and that the savings 
realized from the repeal of this levy 
could be applied to the general taxes 
paid by a business. Jacques LeRoy pre- 
sented a prospectus for the Horological 
Institute of America as chairman of the 
certification committee and examining 








THE JEWELERS’ CIRCULAR—KBEYSTONE 
for August, 1936 


board of that organization. 


111 


EXCLUSIVE DISTRIBUTION. Well or- 
ganized corporation with five offices 
throughout the United States, having four 
thousand active monthly accounts, many 
thousand periodic, and traveling six men, 
desires exclusive distribution of an arti- 
cle appealing to the jewelry trade, par- 
ticu'arly the credit stores. All communi- 
cations held confidential. Write Box “‘G., 
4841,” care Jewelers’ Circular-Keystone, 
239 W. 389th St., New York, 





PLATING 


Silverware Repaired and Refinished 
Equal to New—Clocks Gold Plated 
RHODIUM, CHROMIUM—GOLD—SILVER, NICKEL 

Svanparp For Over Firrzen Years 
JosePH RUBIN ELECTRO PLATING Corp. 
106-8 FULTON STREET New York 








SILVERLING 


A Bante silver Polish that is harmless to 
hands, health or Silverware. No wash- 
ing nec before or after using. 
8 ounce Bottles, Price $3.00 per Dozen, 
Prepaid. Retail, 50 cents each. A free 
sample will tell its own story. Address 


SILVERLING 
1215 East Republic Street, Peoria, IMinois 
















A Modern Case and Dial 
to fit every Movement! 


We Repair and Rebuild 
all kinds of Watches. 


ke | All Work Guaranteed 
S. SCHWARTZ 


. 64 W: 48th St., New York, N.Y. 
8% L. 10 Kt. R.G.P. Case & Dial $1.35 





We do not claim that our firm 
is old, but that a dozen years of 
experience at strategic positions 
in every phase of SMELTING and 
REFINING of PRECIOUS MET- 
ALS stand us in good stead. 


Up-to-date, scientific and intelli- 
gent service await you. 


LAMBROS & MERKT 
Refiners and Smelters 


Office Faetory 
15 John St. New York City 64 Fulton St. 












In addition to our Odd 
Size Cutting and Fitting of 
Watch Movements to 
Standard Size Cases we 
are offering a New Ser- 
vice— 


The reconditioning af 
your watch movements 
completely with modern 
Dials and Cases .... 




















Let us prove that any 
watch rebuilt by us is 
Equal to NEW. 


We submit estimates on all 
jobs for your approval. 


Cases and Dials supplied 
at Special Low Prices. 










Price List sent upon request. 


METH WATCH CO. 


155 Canal St.,New York City 
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-LOK 


DUB-L 
WORKS AUTOMATICALLY 














INCORPORATED 


Standard Three-Year Day Course 
Post Graduate and Special Courses 
Arranged 


For further information address: 


1114-1118 BOYLSTON STREET 
Boston, Massachusetts 


Massachusetts School of Optometry 





PARK AVE. 


LANCHESTER 


STIEVER COV-PANY 











G. H. FRENCH & COMPANY 


© BO 
NORTH ATTLEBORO - MASSACHUSETTS 
Send for Latest Catalog 








MIRPO SILVER POLISH DE LUXE 


America’s Best. Non-poisonous. Non-inflammable. 
Easily applied; easily removed. 
Order thru your jobber or direst. 
Write for free sample. 


MIRPO PRODUCTS MFG. CO. 
LaPORTE, INDIANA 
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A superior polish — backed 
by over o century of experi. 
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REED BARTON Taunton, Mass. 
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Happenings in the New England Territory 


Arthur O. Ostby, of the Ostby & Bar- 
ton Co., has been elected a trustee of the 
Citizens’ Savings Bank. 


The factory of B. A. Ballou & Co., Inc., 
closed Aug. 1 for the annual vacation 
period. It will reopen Aug. 17. 


The Evans Case Co., Inc., North Attle- 
boro, has established a new luggage de- 
partment in the Barrows building. 


The Schrumn Process Co. has removed 
from 15 Elbow St. to larger and more 
commodious quarters at 25 Calhoun Ave. 


Edwin F. Johnson, who completed 50 
years as a metal spinner in the employ of 
the Gorham Mfg. Co., Inc., has been 
retired. 


Archibald Silverman, of Silverman 
Bros., has been elected a member of the 
administrative committee of the Zionist 
Organization of America. 


Edward O'Leary won the lowest gross 
with 81 and Ralph Berg the low net with 
62 at the annual golf tournament of the 
L. G. Balfour Co., Inc., July 11 at the 
Attleboro Country Club. 


The American Brass Co., 129 Dorrance 
St., expects to remove to its new office 
and warehouse building at 180-192 Chest- 
nut St. soon, The building is of brick 
and figured to cost $36,000. 


Gregor Krichbaum, of L. Krichbaum & 
Co., Inc., was one of the Rhode Island 
delegates to the National Townsend Con- 
vention at Cleveland and was made a 
member of the National Advisory Board. 


The Uncas Mfg. Co., Inc; has been 
making extensive alterations and im- 
provements at its plant, 625 Atwells Ave. 
Included is the construction of a bridge 
connecting the company’s two buildings. 


William A. Simpson, a veteran journey- 
man jeweler of Attleboro, and for many 
years associated with the R. F. Simmons 
Co., died July 1, after a brief illness fol- 
lowing a second operation within a 
month. He was 61 years old. 


Miss Janet Blake, daughter of William 
H. Blake, assistant secretary of the New 
England Manufacturing Jewelers’ and 
Silversmiths’ Association, and Claude C. 
Smith, secretary of the Attleboro Cham- 
ber of Commerce, had charge of welcom- 
ing visiting jewelers from all parts of the 
country during the Lions International 
Convention at the Providence-Biltmore 
Hotel during the week of: July 20. 


Granting of the petition of Ralph S. 
Hamilton, Jr., for dissolution of Hamil- 
ton & Hamilton, Jr., Inc., marks the pass- 
ing of one of the old-time concerns that 
made the jewelry industry of Providence 
preeminent. ‘The business was started 
in 1871 by Ralph S. Hamilton, Sr., Rob- 
ert W. Hamilton and George Hunt; in 
1883 the latter’s interests were purchased 
by the Hamilton Brothers, and later the 
name was changed to Hamilton & Hamil- 
ton, Jr. 
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The Albert Mfg. Co., 85 Sprague St., 
manufacturer of jewelry, artificial pearls 
and costume novelties, announces the for- 
mation of a Canadian subsidiary under 
the name of Albert Manufacturing Co,, 
of Canada, Ltd., to be located in Toronto, 
where the second floor of the former 
Photo Engravers’ building has been leased 
for manufacturing ‘purposes. F. W. Saw- 
telle has been appointed president and 
general manager of the new company, 
The Canadian factory will specialize jn 
the manufacture of costume jewelry and 
artificial pearls. 


More than 300 members of the L, G, 
Balfour Company Employees Association, 
with their families, enjoyed the tenth an- 
nual outing at Crescent Park on Narra- 
gansett Bay, July 17. There was an 
automobile parade in Attleboro with up- 
ward of 100 autos in line previous to 
departure for the seashore resort. Sports 
occupied the time until the shore dinner 
was served, following which dancing, 
bathing and “doing the Midway” were 
in order until the tired excursionists left 
for their homes late in the afternoon. 





176 at Attleboro Jewelry School 


ATTLEBORO, Mass.—Attendance records 
of the jewelry trade school here, for the 
past six months, show ‘that 176 persons 
were enrolled, with 22 averaging over 
22 weeks in attendance each. The num- 
ber of pupils compelting 142 days each 
doubled the number thus registered last 
year. Outside of rent and $142 equip- 
ment bought during the time, the run- 
ning expenses for the six months cost 
the city barely ten dollars. The school 
required $4,000 for its running expenses 
and an additional $1,000 is being sought 
in order to provide equipment to enlarge 
the courses. A federal grant of money 
will continue until June, 1937, by which 
time the state expects the city to be able 
to chart the future for the school. 





Louis W. Johnston 


PAawTuckKET, R. I.—Louis W. Johnston, 
for the past 12 years manager of the 
local branch of the Kay Jewelry Co. 
Inc., died suddenly on June 28 at his 
home on Warwick Ave., Lakewood, in 
his 44th year. He was taken ill with 
a severe cold a few days previously, but 
was not considered in serious condition. 
A son of the late John and Bertha A. 
Johnston, he was born in Providence, 
Oct. 11, 1892, and received his educa- 
tion in the public schools. He was asso- 
ciated with the J. A. Foster Co. and with 
A. T. Arnold, retail jewelry concerns, 
until he became manager of the Kay 
store. He was a member of the Masonic 
bodies, the Odd Fellows and is survived 
by his widow and one daughter. 


THE JEWELERS’ CIRCULAR—KEYSTONE 
for August, 1936 





























MOUNTINGS 
OF RECOGNIZED MERIT 


FuLMeER & GIBBONS, INC. 
117 So. 10rH St. PHILADELPHIA 








BOWMAN 
Technical School 


for § 
Watchmakers 
- Engravers, Jewelers 
Write fer free beek ‘‘Your Future and Our Scheel.” 


HN J. BOWMAN, Director 
Sornen Bidg., Lancaster, Pa. 
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BYARD F. BROGAN 
Manufacturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia 


COOPER 


BROS., INC 
MANUFACTURING | JEWELERS 


SPECIAL ORDER ‘WORK—REPAIRING 
711 SANSOM ST. PHILADELPHIA 














puiadeiple College of Horology 


SCHOOL FOR WATCHMAKERS 
JEWELERS AND ENGRAVERS 


-, APS Broad and Somerset Streets 


PHILADELPHIA, PA. 











ELGIN & CYMA 
WATCHES —— 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors to the Trade” 











ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 


729 Sansom St., Philadelphia 
(Satisfactory service for 42 years) 


Z'RN KILTON 


CREATORS OF ARTISTIC 
HAND-MADE 
IRIDIUM PLATINUM MOUNTINGS 


F. X. ZIRNKILTON #itsveteita 
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PHILADELPHIA 


Harry Iskin, manufacturing jeweler, 
formerly located at 109 S. 8th St., has 
moved into larger, more modern quar- 
ters at 740 Sansom St. 


William C. Williams, of Williams & 
Waples, 727 Sansom St., dealers in ma- 
terials, is being accompanied by his family 
on an extended trip to Yellowstone Park. 
He will return Aug. 5. 





Jewelry Trade Survey 


The report on the jewelry trade, issued 
July 18, by Dun & Bradstreet, Inc., 290 
Broadway, New York, shows a marked im- 
provement. Volume of retail sales increased 
20 to 30 per cent over the first half of 1935 
= better grade merchandise in largest 
ulk. 

During June, many retailers doubled their 
volume of the previous year, which reduced 
stocks to a minimum and practically cleared 
the market of distressed merchandise. With 
more cash available, their orders to whole- 
salers for Fall goods have ranged from 20 
to 40 per cent more than last year, which 
has thrown on manufacturers the best vol- 
ume of business booked since 1930. With 
the satisfactory results thus far recorded in 
the third year of an uninterrupted rise in 
the sales trend it is estimated that retail 
sales for 1936 will be larger by 30 per cent 
than in 1935. 

This would bring the total value of sales 
of jewelry, silverware, clocks, and watches to 
about $309,500,000 for 1936, as compared 
with the 1935 sales of $238,000,000. Prices 
have shown no marked change during the 
last six months, but advances are expected 
before the end of the year, even though 
the 10 per cent jewelry manufacturers’ tax 
has been lifted. Profits have not been in 
alignment with the expanding sales volume. 





David Sickles, manager of the Youngs- 
town, Ohio, office of Louis Sickles, watch 
wholesalers, has returned there after a 
month’s visit at the home office, 1015 
Chestnut St. Louis Sickles, Jr., of Louis 
Sickles, left on July 27, on a four weeks’ 
trip through the South. 


Representing himself as working for 
some large corporation, a well-dressed, 
dark-complexioned man about 30 years 
old, five feet nine inches tall and weigh- 
ing 180 pounds, is reported to have vic- 
timized jewelers in Philadelphia and 
other cities. In Philadelphia he passed 
a worthless check for $35. Introducing 
himself, he mentions names of people 
known to the jeweler, and usually selects 
an article of $25 to $50 in value. 


John F. Blisard, head of Blisard Co., 
740 Sansom St., widely known wholesale 
jeweler, died July 14, at his Brookline 
home, in his 60th year. Mr. Blisard be- 
gan his career as an errand boy with M. 
Sickles & Sons, and about 30 years ago 
entered the wholesale jewelry field with 
a brother. He had a wide business 
acquaintanceship extending through east- 
ern Pennsylvania, New Jersey and Mary- 
land, and was actively interested in Cath- 
olic charities, especially those relating to 
young boys. He was president of several 
building associations. Surviving are his 
widow, two sons and two daughters. 
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ENGRAVED SEAL STONES 


For Schools and Colleges 


The S. E. MORRO Co. 
“One thing done well” 


554 Vanderbilt Ave., Brooklyn, N. Y. 














Brine Refining Methods 


Your 
Up to Date! 






Get extra profits from your next clean- 
up; use methods based on today’s 
conditions. 

Plans good enough last 


repeated: 
booklet R 
Jewelers’ Technical Advice Co., 22 ed 8t., os Y.c. 
Sam W. Hoke, Mer.—C. M. Chemist 
Also ask about 60-page hak 
“TESTING PRECIOUS METALS” 
15 Years in this Buildl 








OLD GOLD, SILVER, 
PLATINUM BOUGHT 


FILINGS—SWEEPS— 
GOLD FILLED SCRAP 


Jewelers’ Shipments from all parts of the 
U. S. prove our checks satisfy 


Your lot is accurately valued, reported 
same day as received and held intact 
awaiting your OK. 


EMPIRE SMELTING & REFINING CO. 
Metallurgical Chemisis 
713 Sansom Street, Phila., Pa. 

















BENJAMIN" 


Visitors to Philadelphia make a 
habit of coming back to the 
Benjamin Franklin time after 


time. It’s because they appreciate 
the little extra courtesies that 


make their stay such a pleasant 
event. 1200 large outside rooms, 
all with bath, from $3.50 a day. 


THE 
BENJAMIN 
FRANKLIN 


SAMUEL EARLEY, Managing Director 


Philadelphia 
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WHERE TO BUY 











GRAU & HUBER 


Manufacturing Jewelers 


Our Specialty 
Diamono Setrine ano Speciat Orver Work 
Warcu ano Jewetry Repairing 
Encravine ano Carvinc or Aut Kinos 
Atso Stampine of Leatuer Goons 


416 CLARK BUILDING 


1918 PITTSBURGH, PA. 1936 








WATCH MATERIALS 
JEWELRY SUPPLIES 
* 


We carry a complete line of 
all genuine American and 
Swiss watch materials. 


VTF—BB—KK and GS 
Watch Crystals 


LANDAW BROS. 


406-7 Clark Building Pittsburgh, Pa. 








EXPERT REPAIRS 
Jewelry of Every Description 
DIAMOND SETTING AND ENGRAVING 
DOERNBERGER & MUCK 


406 Pittsburgh Life Bidg. Pittsburgh, Pa. 








JEWELERS’ SUPPLIES 
DISTRIBUTORS OF 
Genuine Factory Materials. 
Watch Glasses, Tools, Findings, Etc. 
Optical Findings. 
MARTIN GLUCK & SONS 
New Address: 
313-14 Clark Bidg. Pittsburgh, Pa. 








NOW SHOWING 


Queen CY Quality 
TOILETWARE 


THE MOST COLORFUL LINE BEING 
SHOWN THIS SEASON 


OUTSTANDING IN— 
DESIGN 
PRICE 
ASSORTMENT 





WHOLESALE DISTRIBUTOR TO THE 
TRI-STATE DISTRICT 





SAMUEL 


WEINHAUS 


COMPANY 


720-722 PENN AVE. PITTSBURGH, PA. 




















Sol Cerf is vacationing at Atlantic 
City. 

Herbert Haase, wholesale jeweler in 
the Clark Building, is spending his vaca- 
tion at Ripley, N. Y. 

Sam J. Klein, watchmaker, has moved 
from the fifth floor of the Clark Building 
to 301-A Clark Building. 

W. J. Yenny, East Pittsburgh jeweler, 
and Mrs. Yenny, have returned from a 
vacation at Hershey, Pa. 

Henry Wilkens & Co., Inc., 615 Liberty 
Ave., is installing a new air-conditioning 
system throughout all floors. 

Sam Posin, Wheeling, W. Va., retailer, 
is modernizing his store and enlarging 
the credit and radio departments. 

Louis Melnick, wholesale diamond mer- 
chant in the Clark Building, has returned 
from a buying trip to New York. 


Barnett Davis, diamond importer, Clark 
Building, has moved from the second to 
the fourteenth floor of that building. 


Herman Eger, well-known retail jewel- 
er of Aliquippa, Pa., called upon the 
wholesale trade in Pittsburgh recently. 

Edwin L. Stein of Grafner Bros., 818 
Liberty Ave., and Mrs. Stein, are spend- 
ing a vacation at Eastern seashore 
resorts. 


John M. Roberts & Sons Co., Inc., 429 
Wood St., has taken on the Kensington 
line of aluminum gift ware, according to 
Jack Roberts. 

Emanuel and S. H. DeRoy, of S. H. 
DeRoy & Co., Inc., 408 Smithfield St., 
have returned from a business trip to 
New York City. 


Louis Grillo, Greensburg retailer, and 
Dominick De Nardo, Braddock jeweler, 
plan to sail from New York this month 
for a vacation in Italy. 


The jewelry store of Walter Schwer 
at Tarentum, Pa., recently installed a 
new Carrara glass front and made other 
modernization improvements. 


J. O. Ladd, former retail jeweler at 
Bellevue and Ambridge, Pa., is now gen- 
eral sales manager for the Amon Olds- 
mobile agency at Emsworth, Pa. 

Ben Biggard, president of Biggard & 
Co., Inc., has been removed from the 
Montifiore Hospital to his home, where 
he is still confined as a result of a recent 
illness. 


Herbert J. Terheyden, of Terheyden 
Co., Inc., 530 Smithfield St., and Mrs. 
Terheyden, have returned from a vaca- 
tion which included Canadian and New 
England points. 

The Vasbinder jewelry store at Du 
Bois, Pa., suffered several thousand dol- 
lars in water damage recently when fire 
broke out in the upper part of the build- 
ing in which the store is located. 

The Hardy & Hayes Co., Inc., 529 
Wood St., are modernizing their store. 
New fixtures and show cases are being 
installed by C. Proessler & Sons and a 
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PITTSBURGH: 


contract has been placed with Curtis 
Lighting, Inc., of Chicago, for the lateg 
type of lighting fixtures. 

Gus Bastheim, president of Henry Wij. 
kens & Co., Inc., and Mrs. Bastheim, at. 
tended the wedding of their nephew, 
Richard Bastheim, a son of Edward Bast. 
heim, prominent Los Angeles jeweler, 

(Please turn to page 115) 


GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 





SPECIALIZING 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








REPAIRING 
JEWELRY & SILVERWARE 


PLATING 
GOLD—SILVER—RHODIUM 


ENGRAVING 


SPECIAL ORDER WORK 
HEEREN & COMPANY 


Successors to Heeren Bros., Company 


140 8TH ST., PITTSBURGH, PA. 




















GOLD and SILVER 


Scrap and Wastes 
PURCHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. | 
* 











GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


VERNON-BENSHOFF CO. 


Clark Building _— Pittsburgh, Pa. 
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Pittsburgh Notes 

(From page 114) 

He was recently married to Miss Bar- 
bara Lerner of Mt. Vernon, N. Y. 

Francis A. Keating, president of Gro- 
gan Co., Inc., Wood St. and Sixth Ave., 
reports satisfactory business for the first 
half of the year. Mr. Keating told a rep- 
resentative of the JEWELERS’ CIRCULAR- 
Keystone that he anticipates a splendid 
fall business and probably the best Christ- 
mas trade in many years. 

Harry Landaw, of Landaw Bros., Clark 
Building, has just returned from Cleve- 
land and Detroit, where he reports busi- 
ness as being unusually good. He attrib- 
uted the improvement in Cleveland to the 
large number of conventions being held 
in that city and said that the Lake City 
hoped to entertain 6,000,000 visitors this 
year. 

J. C. Keppie and C. R. Louderbaugh, 
sales representatives of Hall Bros. Co., 
Inc., wholesale jewelers, Clark Building, 
have returned from San Francisco, where 
they visited the factory of Granat Bros., 
Inc. Sam E. Hall of the firm reports 
a greatly improved business with the 
Granat line. C. G. Hall and family are 
vacationing at Marion, Mont. They took 
the boat at Cleveland to Duluth, travel- 
ing thence by automobile to Glacier Na- 
tional Park. 


Max Wolfson, for many years a part- 
ner in the manufacturing firm of Wolfson 
& Grau, located in the Clark Building, 
has sold out his interest in the business to 
Franklin Huber and will open a credit 
jewelry store on East Eighth St., near 
Amity St., Homestead, Pa. Mr. Huber 
entered the employ of the firm 17 years 
ago. The business will continue with the 
present staff under the name of Grau & 
Huber. Mr. Wolfson is getting his new 
store in shape for a formal opening this 
month. The place is being entirely re- 
modeled and a new front is to be in- 
stalled. 





Dayton, O.—Dayton police have ar- 
rested two men on charges of burglary 
and larceny, in connection with a robbery 
of $500 worth of merchandise from the 
Partner Jewelry Co., Inc., 20 N. Lud- 
low St., July 6. One of the men is al- 
leged to have admitted his participation 
in the crime. 





Elgin Reproduces Observatory at 
Texas Exposition 


Daas, TEx.—One of the most popular 
features of the Texas Centennial Exposi- 
tion is the exhibit of the Elgin National 
Watch Co., in the Electrical building, 
which reproduces the original observatory 
at Elgin, Ill, for a determination of 
“time from the stars.” Even the stars are, 
represented by tiny electric lights which 
twinkle through an aperture in the dome- 
shaped roof. 

An astronomical telescope, an authentic 
Riefler Precision clock, and a specially 
constructed chronograph have been set up 
as they are in the observatory at Elgin. 
Onlookers see the observer train the tele- 
scope on a “star” ... see the relative 
motion of the earth and the star 
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translated into hundredths of a second 
(sidereal time) and recorded on the 
chronograph .. . and see how the super- 
accurate Riefler clock makes this time 
available 24 hours a day. 

In addition there is a large watch, 
which might be worn by a man of 60 feet 
in height, with its mammoth movement 
fully visible. It ticks away the seconds in 
unison with a watch of normal size. 
There is also a collection of antique 
watches, all in motion, showing the de- 
velopment of the modern timepiece, and 
the entire line of 1937 Elgin watches. 





Charles B. Trewin 


Charles B. Trewin, who for more than 
30 years had been connected with the 
Keystone Watch Case Corp., 15 Maiden 
Lane, in responsible positions at both the 
old Philadelphia plant and the New 
York office, died on July 15, at his home 
in Roselle Park, N. J. Mr. Trewin, who 
was aged 70, served as tax collector and 
borough treasurer at Roselle Park fer 
the past seven years. He was also a 
former member of the board of health 
and served at one time as secretary and 
treasurer of the Union Council of Boy 
Scouts. His widow and a daughter sur- 
vive. 





Julius Freudenheim 


Julius Freudenheim, 93, active in the 
diamond trade as head of J. Freudenheim 
& Sons, 48 W. 48th St. until June 23, 
when he suffered a stroke at the office, 
died on June 27, at his home, 680 West- 
end Ave. The deceased came to the 
United States from his native Poland in 
1868. In the early 1870’s he established 
himself in the jewelry and dry goods busi- 
ness in Elmira, N. Y., and in 1893 re- 
turned to New York to locate permanent- 
ly. With two sons he established a 
wholesale jewelry and diamond business 
in 1904, which continued until 1919 when 
the jewelry line was discontinued and 
the entire business was devoted to the 
import of diamonds, with branch offices 
established at Antwerp and Amsterdam. 

His sons, Sol J., Benedict J. and Edwin 
Freudenheim, have formed a partnership 
and will continue in the loose diamond 
importing trade under the style of J. 
Freudenheim’s Sons. Other survivors are 
two daughters, Mrs. Henry Gross, Phil- 
adelphia; Mrs. Emanuel Levy, New 
York; five grandchildren and one great- 
grandchild. 


Gruen Holds Sales Conferences 


CINCINNATI, OHI0o—Attended by west- 
ern, mid-western and southern sales rep- 
resentatives, the Gruen Watch Co.’s semi- 
annual sales conference was held at the 
Netherlands-Plaza Hotel, July 13 and 14, 
with Carroll C. Seghers, general sales 
manager, presenting the new fall line 
of watches. 

Louis deGarmo of New York, adver- 
tising counsel for the Gruen Co., was 
flown to Cincinnati by Commander Frank 
Hawks, in whose honor the new Hawk 
and Lark series has been named, and out- 
lined an elaborate advertising and pro- 
motion campaign. 

The meeting was repeated July 16 and 
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17 at the Waldorf-Astoria Hotel in 
New York for the benefit of the eastern 
sales staff under the leadership of Harry 
Goldstein. Teviah Sachs, vice-president 
of the Gruen Company, addressed both 
meetings and told them that the company 
would be back of their effort to aid Gruen 
dealers everywhere in making Gruen 
watches “head the parade.” 


Wichita, Kans., Jeweler Offers Re- 
ward for Return of Stolen Articles 


Wicuita, Kan.—A. B. Laham, proprie- 
tor of Laham, Jeweler, 140 N. Broadway, 
who was severely beaten about the head 
in a fight with two robbers who entered 
and sacked his store on the morning of 
June 9, has reported to THE JEWELERS’ 
CircULAR-KEyYsTONE that he is offering a 
reward of $500 for the return of part of 
the stolen goods, especially a diamond- 
studded stickpin which he regards highly 
as an heirloom. 

The stolen merchandise, not including 
a number of unmounted diamonds, is 
valued above $1,800. The lot included 
about 50 men and women’s rings; 50 or 
60 miscellaneous watch cases; 20 or more 
Waltham, Hamilton, Bunn Special, Illi- 
nois and Swiss-made watches; diamon« 
earrings and a diamond scarf pin set 
with 13 diamonds. 


Jacob Segal 


Detroit, MicH.—Jacob Segal, for many 
years a wholesaler and importer of dia- 
monds, died in his apartment at the Wil- 
shire Hotel, in this city, on Wednesday, 
July 1, following a week’s illness. 

Mr. Segal was born Feb. 12, 1873, in 
Latvia. He came to Detroit, however, 
from New York City, about 45 years ago, 
and since that time has been in the dia- 
mond business. For a number of years 
he and his brother, Hugo, maintained an 
extensive establishment in the Metropoli- 
tan Building, Detroit. He was a member 
of the Elks and also was a thirty-second- 
degree Mason. 

Surviging are his widow, three chil- 
dren—Irving, Herbert and Mrs. Samuel 
A. Popkin; three brothers—Hugo and 
David, of Detroit, and Meyer, of Chi- 
cago; and three sisters—Mrs. Joseph 
Winsen and Mrs. Max Abrams, of De- 
troit, and Mrs. Joseph Jaffe, of New 
Haven, Conn. 
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Seeks Your Patronage 














EARLY FALL 


Suggestions 


Complete Sets of China at New 
Popular Prices 


Silver, Aluminum, Chrome and 
Wood Gifts—An Unusual Selection 
WATCHES AND 
DIAMONDS 


M. BONN CO. 


713 PENN AVENUE, PITTSBURGH, PA. 
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10% Iridium Platinum Mountings by 
SCHIRA BROS. 
PLATINUMSMITHS 
15 W. Sixth St., Cincinnati, Ohio 
PLATINUM WORK A SPECIALTY 








E. & R. SCHUMER, INC. 


PLATINUMSMITHS 


Special Order Work in 
Platinum and Gold 
DESIGNS AND ESTIMATES FURNISHED 


413 Race St. Cincinnati, O. 











PETER HENRY & SON 
WATCH CASE REPAIRING 


AND 
GOLD AND SILVER REFINING 
Prompt Service, Maximum Returns 
610 Glenn Bidg., Sth & Race Sts., Cincinnati, Ohie. 
Cive us a trial. 























Chips Polished Out 
Diamonds Recut 
Wm. F. Schumer & Son, Inc. 


Diamond Cutters 
44 Wiggins Block 
CINCINNATI, OHIO 























RING TRAYS 
for SHOW CASES 


Now is the time to replace your old 
trays with new ones. 


“METAL FRAME TRAYS” 


Do your Trays have that worn appear- 
ance? Let us replace “NEW IN- 
SERTS” for them. 


Prices quoted upon application. 


WESTERN TRAY & CASE COMPANY 
“WESTRAY” 
Est. 1864 423-27 Plum St., Cincinnati, Ohie 














CINCINNATI 


William Brill of the Elgin Watch Co. 
was a visitor in Cincinnati on one of his 
biannual tours. 


Mayo Loeb, head of the Loeb Distrib- 
uting Co., left for a two weeks’ motor 
trip through Chicago. He was accom- 
panied by Mrs. Loeb. 


Walter S. Schaeffer of Klein Bros. Co., 
Inc., after attending a recent meeting of 
the Town Criers, was taken to the 
Deaconess Hospital, suffering from pneu- 
monia. 


Walter Bleska has become associated 
with the Wallenstein-Mayer Co., Inc., as 
city representative of that firm. He had 
been connected with L. Gutmann Sons 
for many years. 


Geld pen points, numbering 150, were 
among the loot taken by burglars who 
broke into the Weidel Pen Mfg. Co., 119 
W. Central Parkway. A clock, $15 in 
cash and sales tax stamps were also 
appropriated. 


The window of Harry Siegel’s used 
jewelry shop at 536 Central Ave. is an 
unlucky one for burglars. A Negro broke 
the window six weeks ago but in doing 
so severed an artery in his wrist and 
bled to death. One night recently another 
Negro smashed the window and seized 
six watches but was taken into custody 
and charged with burglary. 


Joseph Kamp, 48, died recently at his 
home, 2713 Atlantic Ave., Hyde Park. 
He had dealt in gold and precious metals 
for a number of years. He was a brother 
of Lawrence Kamp, a member of the 
Cincinnati Times Star news staff, and 
Edward Kamp, a former vaudeville per- 
former, whose stage name was Bert Mel- 
burn. 


Maury Solomon, president of the Town 
Criers, seeking to enlarge the member- 
ship of the organization by inviting the 
“men behind the counter’ to join as asso- 
ciate members of the organization, has 
suggested an amendment to the Crier’s 
constitution. The admittance of “house” 
men as allied members was favored by 
nine-tenths of regular members who at- 
tended the last session. 


The annual “corn-on-the-cob” feast of 
the Wholesale Jewelers and Manufactur- 
ers Association will probably be held 
earlier than usual this year, it was an- 
nounced by Clarence Loeb, chairman of 
the entertainment committee, because of 
the early departure of some wholesalers 
and traveling men on the fall trips. Ordi- 
narily the corn roast is held at the Gym 
Boat Club toward the end of August. 


The annual election of officers of 
Greater Cincinnati Retail Jewelers’ As- 
sociation was postponed when torrid 
weather stopped attendance necessary 
for election at a meeting called for that 
purpose. Four members of the local group, 
A. W. Kampf, president; Henry von 
Unruh, state president; Clifford P. Sim- 
per, local secretary, and Clem Bocken- 
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stette, were among those who represented 
Cincinnati at the round-table discussion 
held by the state association at Colum- 
bus, July 12. 


Frank Foegler, national president of 
the United Horological Association of 
America, has been awarded the contract 
to clean six clocks in the observatory of 
the University of Cincinnati. The task is 
expected to take three days and it will 
be the first time in 12 years that the time- 
pieces have been overhauled. The group 
includes: a Riefler-Hauptuhr, a Riefler- 
Nebenuhr, a Molyneux-mean time clock, 
a Ritchie-mean time clock, a Bond §i- 
derial chronometer, and the dial clock 
that drives the telescope in the dome of 
the observatory. 


Another credit jewelry store will in- 
crease the list of such enterprises on Vine 
St. with the opening of Jackson’s at the 
southwest corner of Seventh and Vine 
Sts. A group of retail credit stores are 
located on Cincinnati’s white way, start- 
ing at Fifth and Vine, one on the imme- 
diate corner of Sixth and Vine and sey- 
eral in the neighborhood of that inter- 
section and now Seventh and Vine where 
there also is another such store at the 
northeast corner. The newest neighbor 
will be on the southwest corner. The 
jewelry store of Edward Simper also is 
on Vine within three doors of Seventh. 


The important position occupied by 
Cincinnnati as a jewelry center was 
stressed in a letter of thanks sent to 
Albert C. Wallenstein, secretary-treasurer 
of the Wallenstein-Mayer Co., Inc., by 
George A. Ferniey, secretary of the Na- 
tional Wholesale Jewelers’ Association. 
The appreciation was for Mr. Wallen- 
stein’s activity during the wholesalers’ 
convention in Cincinnati, June 10-12. Mr. 
Wallenstein, who was reelected a vice- 
president of the association, was also 
thanked by H. L. Carpenter, president of 
the organization. Mr. Wallenstein took 
a prominent part in the work of estab- 
lishing the wholesale jewelers’ NRA code. 


A. Sauer & Co., holders of several 
patents on tubular watch straps, will 
have an exhibit at forthcoming conven- 
tions of the American National Retail 
Jewelers’ Association at the Waldorf-As- 
toria Hotel, New York, and of the National 
Association of Credit Jewelers at the 
Palmer House, Chicago. Albert Sauer, 
president of the firm, will attend both 
meetings. Joseph Posner, who recently 
returned to Cincinnati from a six-weeks’ 
trip through the West, has become asso- 
ciated with the Sauer company, for the 
territory between Denver and the Pacific 
Coast. Formerly he was local representa- 
tive of the Star Watch Case Co. The 
Sauer firm has also selected Maurice W. 
Taylor, New York, as its eastern whole- 
sale representative. He will operate out 
of the New York office at 307 Fifth Ave., 
where Max Feldman represents the Cin- 
cinnati concern for eastern watch com- 
pany accounts. 
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The executive committee of the United 
Horological Association of America has 
authorized the purchase of a stereoptican 
to be used in connection with lectures on 
watch repair methods in and around Cin- 
cinnati starting in September. Frank 
Foegler, national president of the asso- 
ciation, reported at the July meeting of 
Cincinnati Guild, Ohio watchmakers, that 
the national convention held in Cincin- 
nati in April, incurred a total expendi- 
ture of $1,008, of which executive ex- 
penses, transportation, hotel and time 
allowances amounted to $864.84; transcrip- 
tion of convention minutes, $119.50, and 
local Guild expenses, $215.16. Contribu- 
tions for the meeting, amounting to $985, 
were made by the following firms: Elgin 
National Watch, Webb C. Ball Co., Inc., 
Henry Paulson & Co., Swartchild & Co., 
Inc., C. & E. Marshall Co., Inc., Waltham 
Watch Co., Inc., Fulcrum Oil Co., Gruen 
Watch Co., Inc., American Swiss Watch 
& Supply Co., Inc., Wadsworth Watch 
Case Co., Inc., E. & J. Swigart Co., Inc., 
and the Cincinnati Wholesale and Cin- 
cinnati Retail Jewelers’ associations. Cin- 
cinnati Guild, Ohio, watchmakers, will 
hold its third annual outing at Avoca 
Park on Wooster Pike, Sunday, Aug. 16. 





United States’ Imports of Diamonds 
Worth $2,017,876 in May 


WasHINGTON, D. C.—Diamond imports 
into the United States during May 
weighed 666 carats more than those im- 
ported during April, but their aggregate 
value was less: 38,962 carats worth 
$2,017,876 as compared with 38,296 carats 
worth $2,051,070. 

Rough or uncut diamonds in May, 
4,485 carats averaged $75.23 per carat, 
while 7,945 carats of rough or uncut 
diamonds in April had an average value 
of $68.47. On the other hand the aver- 
age price per carat of cut but unset dia- 
monds fell from $49.65 per carat in 
April to $48.74 per carat in May. The 
value of 30,351 carats of cut but unset 
diamonds imported in April was $1,507,- 
067, and of 34,477 carats imported in 
May was $1,680,454. 

The United Kingdom, which in April 
furnished 3,637 carats in rough dia- 
monds for an aggregate value of $246,- 
688, supplied only five carats worth $163 
in May. Belgium, which supplied 2,444 
carats, and the Netherlands, which gave 
1,155 carats in May, were both slightly 
under their totals for rough or uncut 
stones the previous month. However, 
the value of Netherland rough stones rose 
from $60,539 to $97,922. 

Belgium increased its exports in cut 
but unset stones from 21,540 carats in 
April to 27,921 carats in May, with cor- 
responding aggregate values of $1,039,- 
581 in April and $1,318,281 in May. 
May imports of cut but unset diamonds 
from the Netherlands were 5,987 carats 
valued at $304,183, as compared with 
April imports, 8,466 carats invoiced at 
$435,837. 

France supplied the United States 
with more pearls and parts, not strung 
or set, during May than the total of im- 
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ports from all countries during the month 
of April. France’s total for the month 
was $80,478 of the gross figure of $106,- 
246. The total import of pearls during 
April was $54,422. Japan sold $22,016 
worth of pearls to the United States in 
May. 

The value of other precious and semi- 
precious stones, cut but not set, fell from 
$216,421 in April to $151,393 im May. 
Imitation precious, or semi-precious 
stones (except opaque) rose from $59,- 
163 in April to $98,185 in May. 


British Watch and Clock Production 
Figures Listed in Report 


Wasuincton, D. C.—An increase of 
£195,000 is noted in the 1934 production 
of clocks, watches and parts in the United 
Kingdom over the year 1930, in a United 
States Department of Commerce report. 
The 1934 production was valued at £1,- 
053,000 compared with £858,000 for 1930. 

The value of clock production increased 
by nearly 35 per cent for 1934 compared 
with 1930, to a total’ of £793,000 ($4,- 
000,000), while that of watch production 
declined 3 per cent to £260,000 ($1,300,- 
000). These figures include not only parts 
of clocks and watches but also pertain 
only to firms employing more than ten 
persons as an annual average. The aver- 
age number of persons employed in the 
British watch and clock production trades 
rose from 2354 in 1930 to 2637 in 1934. 

According to a statistical summary of 
output of principal products for 1930 and 
1934, the most noticeable production 
trends during the four-year period were 
a greatly increased production of com- 
plete movements of clocks (from £36,000 
to £128,000), and a sharply increased 
number of complete clocks produced, but 
with little change in value (379,000 com- 
pared with 195,000—£411,000 compared 
with £391,000). 

A report on imports of watches and 
watch movements into the United King- 
dom during 1933, 1934, 1935 and the first 
four months of 1936 shows that there 
were 6,524,000 watches and watch move- 
ments imported during 1935 at a value 
of £1,311,000. For the first four months 
of this year the total for this item was 
1,569,000 with a value of £300,000. 

Last year the United Kingdom bought 
5,173,000 watches and movements from 
Switzerland, 1,032,000 from Germany, 
38,000 from British countries, and 282,000 
from other foreign countries. 

During 1935 it bought 3,080,000 com- 
plete clocks from Germany, 17,000 from 
British countries and 449,000 from other 
foreign countries. It also took 1,214,000 
complete clock movements from Germany 
and 51,000 from other foreign countries. 

On the basis of the first four months 
of 1936 the imports of complete clocks 
from foreign countries other than Ger- 
many is showing a sizable increase this 
year. For that period these other coun- 
tries sent to the United Kingdom 192,000 
as compared with 449,000 clocks for all 
of 1935. They also sent 26,000 complete 
clock movements as compared with 51,000 
for the full preceding year. 
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Silverware Imports Higher in May 
Than In Previous Month 


WaAsHINGTON, D. C.—U. S. imports of 
sterling and plated silver increased con- 
siderably during May over April. Sil- 
ver plated table, household, kitchen, hos- 
pital utensils and hollow or flat ware 
soared nearly $10,000 in invoice value, 
according to the Department of Com- 
merce, with May imports worth $51,268. 

Totals for the other items of silver, 
also up considerably over the April, are: 
Sterling silver tableware, $16,329; silver 
manufacturers, $10,840; and other silver 
plated articles except cutlery or jewelry, 
$5,923. 

The export of jewelry or ‘ precious 
metals or gems and jewelry findings, 
parts and materials were greater during 
May, but jewelry of other metals and 
jewelry of synthetic resin and other ma- 
terials dropped. Jewelry of other than 
precious metals was exported to the 
amount of $125,468 during May, as com- 
pared with $131,005 for April. 

Imports of jewelry fell off slightly dur- 
ing May. Leading items here were 
lighters, compacts, mesh bags, etc., valued 
at $12,683. In April the same items 
totaled $13,036. 


Bandits Seize $5,000 in Jewelry from 
Washington Concern 


Wasuincton, D. C.—An offer of $500 
as a reward for information leading to 
the capture and conviction of the thieves 
and the recovery of merchandise stolen 
in a $5,000 jewelry robbery of the store 
of C. Peterson & Son, 15th and H Streets, 
N.W., has been made. 

The robbery took place on late Sat- 
urday afternoon, June 20, when three 
men drew guns on Mr. and Mrs. Carl 
Peterson in the second-floor store, bound 
them hand and foot and taped their 
mouths. In about 15 minutes the bandits 
had filled their pockets with jewelry and 
nonchalantly made their departure. 

The Petersons were able to supply the 
police with excellent descriptions for two 
of the thieves had been in the store a 
few days before on the pretext of buy- 
ing a diamond ring. The same two re- 
turned on the day of the robbery and 
again were looking at the rings when 
their accomplice entered the store and 
began the hold-up. 








Platinum Market 


Platinum prices as of July 22, 1936, 
were officially quoted as: 





GeO 5 ove /nnade ucecennscssaroees $40.00 
Containing 5% Iridium............... 43.00 
Containing 10% Iridium.............. 46.00 
WOMEN: occacdauddculadsteerdeanueaaee 100.00 
Paes. o ca cade tas oeeeeeen $24.00-$25.00 
Prices of Silver Bars 
U.S. 
Government New 
London Assay Seil- York 
Date Official ing Price Official 
a Seren 19% 44% 
Oe Pepe 19% 44% 
July 15...... 19% 44% 
Fae BS. cies 1933 44y% 








[ WHERE TO BUY | 


CENTRAL WATCH CO. 
WATCH REPAIRING FOR THE TRADE 
Best Workmanship at Lowest Prices 

Prompt Service 
& South Webash Ave. CHICAGO, ILL. 














Fr 
Ke CHROMIUM 


SILVERWARE 


Repaired - Replated 


SWARTZ & CO. 
10 S. Wabash Ave. Chicago, Ill. 














Phone: Central 5400 


E. 
KRAUSE 


& CO. 
RELIABLE WATCH REPAIRING 
37 South Wabash Ave. CHICAGO 


A. 








Wuen You Tuinxk Or 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 














@UR WORK costs NO 
ORDINARY WORK. Ng 
BECKER-HECKMAN CO. 


28 E. Madison & CHICAGO, ILL. 





PERSONALIZED 
JEWELRY and GIFTS 


Send for catalog and see complete 
line at Palmer House Gift Show, 
Lady’s Sterling August 3-14. Room 848. 
oe ee 
muine Onyx. 
Monogram ART METAL STUDIOS 
Applied. 


Keystone $6.00 {7 N. State St., Chicago 








x S.KAPPER x 


MANUFACTURERS 


of QUALITY DIAMOND MOUNTINGS 
and WEDDING RINGS 
Expert Diamond Setting Jewelry Repairing 


Chicago, ttl. 











New Drapes 
Will Dress-up 


YOUR WINDOWS 


at low cost 
Send Glass Sises for 
i Samples and Designs. 
Camden Artcraft Co. 
160 N. Wells St. 
CHICAGO 





CHICAGO: 


Jewelry News Flashes from the Great Central West 


J. M. Bennett, of J. M. Bennett Co., 
Inc., Minneapolis, was a business visitor 
in Chicago recently. 


S. O. Bigney, of S. O. Bigney Co., Inc., 
Attleboro, recently visited his Chicago 
representative, George Simmons, and 
called on his many friends here. 


H. P. Haynes, manager of Ingersoll- 
Waterbury Co.’s Chicago office, returned 
recently from a 10-day business trip to 
Denver and other points in Colorado. 


K. S. Bowman has opened a store at 17 
S. Clark St. under the title, Imperial 
Watch Repair Co. The store also has an 
entrance from the Morrison Hotel. 


Emil Noel, wholesaler, who has been 
located for several years in Room 1502 
of the Heyworth building, is now located 
in much more spacious quarters in Room 
1305. 


Joseph Stein, of Stein & Ellbogen Co., 
Inc., and Mrs. Stein, who have been in 
Europe on business and pleasure for the 
past three months, are expected to return 
to Chicago early in August. 


R. C. Hendricksen, formerly in the re- 
tail business in Omaha, is now associated 
with the Hamilton Co., traveling out of 
the Chicago office and calling on trade in 
Nebraska, Minnesota and the Dakotas. 


Jack Gould, of Jack Gould & Co., ma- 
terials and supplies, Dallas, Tex., and 
known in the trade here, his former 
home, was called to Chicago on account 
of the death of his mother on July 11. 


Alfred Ganz, with Sproehnle, Inc., 29 
E. Madison St., recently drove to New 
York, where he met his mother and 
father, Mr. and Mrs. Arthur Ganz, who 
arrived from Germany to make their 
home in Chicago. 


Paul L. Samuels, of Paul L. Samuels, 
Inc., 55 E. Washington St., made a two 
weeks’ business and pleasure trip to New 
York last month. Mr. Samuels was ac- 
companied by his wife and spent most of 
his time getting his Fall line in shape. 


R. R. Sturdy, of Cheever, Tweedy & 
Co., Inc., North Attleboro, spent several 
days in Chicago during July with that 
firm’s Chicago manager, George A. Dahl- 
man, and visited members of the whole- 
sale trade here. 


Robert Weksler, of Weksler & Good- 
man, Inc., 5 S. Wabash Ave., is expected 
to return home and to the business about 
the middle of August. Mr. Weksler has 
made an extensive tour of several months 
in Europe and spent several weeks in 
Palestine. 


Leo Mantel, American agent for A. & J. 
Roselaar, Amsterdam, has opened offices 
in both Chicago and New York. The one 
in New York is at 630 Fifth Ave. in 
charge of Edward M. Evans and the one 
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in Chicago at 31 N. State St. in charge of 
Wallace Miller. 


Fred Gottlieb, of Frederick M. Gottlieb 
& Co., accompanied by his wife, sailed 
from New York on July 11 for Europe. 
Mr. Gottlieb expects to spend some time 
at his office in Antwerp and will then 
visit with his mother until about the 
middle of August. 


Earl Bayer, of. Bayer’s Jewelry and 
Gift Shop, Whitewater, Wis., spent sey- 
eral days in Chicago on business and 
pleasure recently. For about 20 years be- 
fore entering the retail business Mr. 
Bayer was associated with the Elgin Na- 
tional Watch Co. 


The Martin Co., located for many 
years upstairs at 39 S. State St., closed 
a lease last month for a store room at 
117 S. Dearborn St. for a term of years 
and will occupy it about September 1. In 
the meantime the room will be remodeled 
and air-conditioned. 


Harry Garon, of Julius Garon Co., 
Duluth, Minn., spent several days in Chi- 
cago recently on business. For many years 
the father, Julius, operated the Duluth 
Jewelers Supply Co. and only recently 
they started the present business at 317 
Superior St. 


After Aug. 1 the business of Oppen- 
heim & Lassau, manufacturers’ distrib- 
utors, 29 E. Madison St., will be operated 
as Lassau & Kraemer, successors. The 
business is owned and operated by Harry 
Lassau and Herman Kraemer, Mr. Krae- 
mer having acquired the interest of Art 
Oppenheim April 1. 


Basch Co., Inc., installment jewelers, 
located on the 7th floor of 220 S. State 
St. for several years, have moved to 17 
W. Jackson Blvd. In discussing the 
change Rudolph Rettig stated that im- 
proved business and optimism for the 
future prompted them to take a street 
level location. 


A newsy bulletin, the first in a series 
for members of the Illinois Retail Jewel- 
ers Association, has been issued by H. T. 
Mortenson, secretary, praising associa- 
tion work in the removal of the manu- 
facturer’s excise tax and in the framing 
of the Robinson-Patman bill, attacking 
industrial selling and urging support of 
the Jewelry Publicity campaign. 


Julius Ghislin, head of the watch de- 
partment of Benj. Allen & Co., Inc., for 
many years, died early in the morning of 
June 26 after an illness of several months. 
He was born in Chicago 71 years ago 
and began his career in the trade with 
the Waltham Watch Co. at the age of 13. 
For a short time subsequently he was 
associated with M. A. Mead, and for the 
past 56 years had been with the Allen 
firm. 

(Please turn to page 119) 
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Chicago Notes 
(From page 118) 


On Sunday, July 19th, a sales confer- 
ence of The Ball Co., Inc., representa- 
tives concluded with an all-day picnic at 
Cedar Crest Golf Club, participated in 
by salesmen and the office force. Sports 
were indulged in, with a soft ball game 
between the “travelers” and the “in- 
siders,” won, 52 to 18, by the “travel- 
ers.” With all salesmen present, the con- 
ference was called to order by S. Y. Ball 
on Thursday in a private dining room at 
the Palmer House and Thursday was de- 
voted to watches, Friday to diamonds 
and jewelry and Saturday to silverware. 
With the exception of small territory in 


the New England and mid-Atlantic area, . 


representatives of The Ball Co. cover 
the entire United States. 


An unusual number of retailers have 
visited the wholesale houses in Chicago 
during the past month, all reporting good 
prospects for business in their various 
locations. One wholesale house reported 
more than 30 visitors, among whom were: 
C. L. Kirkpatrick, Huntington, W. Va.; 
William Hariu, Range Jewelers, Iron- 
wood, Mich.; W. J. Mann, Maquoketa, 
lowa; Mrs. McKee, Lee W. McKee Co., 
‘I'hree Rivers, Mich.; Mrs. Berman, Ber- 
man’s Jewelry Store, Charleston, W. Va.; 
Mr. Strobel, Diamond Watch & Jewelry 
Co., Sioux Falls, S. D.; W. D. Pittman, 
Mexia, ‘I’ex.; H. Weisman, Weisman’s 
Jewelry Co., Kingsville, Tex.; Charles 
A. Rahn, Anamosa, Iowa; L. Payne, 
Payne Jewelry Co., Bradenton, Fla., and 
Mr. and Mrs. Bennett, F. C. Bennett Co., 
Roundup, Mont. 


With the largest attendance in the his- 
tory of the organization and more prizes, 
the Golden Roosters of Chicago spent a 
most enjoyable all-day outing June 25 at 
La Grange Country Club with Myron D. 
Kelly as host. More than 125 were pres- 
ent to compete for the prizes, of which 
there were more than 100, and enjoy the 
various sports. The “Buyers,” captained 
by Harry Lassau, again defeated the 
“Peddlers,” led by Max Cohn, with a 
score of 12 to 4. Leonard Lewy won low 
gross in golf with a 78 and Al. Long had 
the low net. Cliff McLean and Otto 
Lieberman won in horseshoes. Nearly 
$100 was donated to send boys to camp 
this summer. The new Roosters initiated 
during the day are Sam Grossman, Sam- 
martino Bros.; Charles Elliott, Oneida, 





WATCHMAKERS 


The Duration and Accuracy 
of Performance 


of watches You repair depend largely on the 
quality of the mainsprings in such watches. 
Always use 
Sandsteel Crosscurved Mainsprings 
Best in the Long Run 
Made in U.S.A. by 


WATCH-MOTOR MAINSPRING CO. INC. 
145 Madson St. New York City 


A SURE SOURCE OF SUPPLY 
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60 Years in Business 


CHICAGO, ILL.—William G. Rattray 
recently celebrated the 60th anniversary 
of the day he went to work for B. F. 
Norris & Co., predecessor of The Ball 
Co., Inc., 58 E. Washington St., with 
which he continues in active employment. 

His early years on the road literally 
were golden years, and he frequently had 
to ship payments in gold from retail 
jewelers to Chicago, sometimes using 
cigar boxes as containers. On one occa- 
sion a Colorado jeweler went to the bank 
and bought a draft for more than $10,- 
000 worth of merchandise. His first out- 
of-town customer was Ed. Howe at Clin- 
ton, Iowa. Another early customer, Day- 
ton J. Kramer, is still in business at 
Salida, Colo. 


James L. Wahl 


ANNA, ILL.—James L. Wahl, who 
served 65 years at the bench as a watch- 
maker, died suddenly on July 8, at his 
home here, in his 80th year. Mr. Wahl 
started to learn his trade at the age of 
15 in Cincinnati and worked in Paducah, 
Ky., Louisville, Ky., New Orleans, La., 
and Princeton, Ky., before coming here 
in 1922, when he purchased the business 
of H. C. Lentz & Son, and continued until 
his death as senior member of Wahl & 
Son. 

The deceased was a Mason, a Rota- 
rian and a member of the local chamber 
of Commerce. His widow and two sons 
survive. 


Edwin R. Jonas 


DAYTON, O.—Edwin R. Jonas, 58, 
who for 30 years was a manufacturing 
jeweler, died on July 14, after an ill- 
ness of only a few days, at his home, 58 
Fernwood Drive. He had been associ- 
ated for many years with his brother, 
Arthur B. Jonas, in the manufacturing 
jewelry business here, and recently be- 
gan his own business. He was a past 
president of Dayton Aerie, No. 321, Fra- 
ternal Order of Eagles. 

Surviving are his widow, five children, 
Elizabeth, James, Edwin, Genevieve and 
Mrs. Robert Fleming, all of this place; 
and several brothérs and sisters. 





Mrs. Catherine Salzmann 


GALVESTON, TEX.—Mrs. Catherine 
Louise Salzmann, 77, who conducted a 
jewelry business here since the death of 
her husband, Numa Salzmann, some 
years ago, died recently. The business 
has been at the same location, 2215 Ave- 
nue E, for 52 years. A daughter, Mrs. 
Blanche Almeras, of Galveston; a son, 
Edouard Salzmann, of Dickinson; six 
grandchildren and two great-grandchil- 
dren survive. Stores belonging to the 
Galveston Retail Jewelers’ Association 
were closed during the hours of the fu- 
neral. 
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PITTSBURGH, PA. DALLAS, TEX. SEATTLE, WASH. 





A DIAL A DAY 
IS BOUND TO PAY YOU 
AT LEAST $25.00 PER MONTH 
CLEAR PROFIT 
Every Dial Guaranteed For One Year. 


KIRK-RICA DIAL CORE 









HEYWORTH BLDG. METROPOLITAN 
Neeeaassisccinn: LOS ANGELES 


408 CLARK BLDG. ALLEN BLDG. SEABOARD BLDG. 

















DON’T WAIT! 


Protect your building, stock and 
dwelling against damage by 


FIRE AND WINDSTORM 
At Substantial Savings 
Your employees can insure also. 
NATIONAL JEWELERS MUTUAL 
FIRE INSURANCE COMPANY 


NEENAH, WISCONSIN 
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USE 


NEWALL 
“Quality” Findings 


Your Wholesaler has them. 

















“SUPER-SERVICE” 
ROLLING MILLS 


ae 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 





Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 




















Where to Buy 
IMPORTED 
China and Glass 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


In stock for immediate eoevery: Great 
variety of patterns and des 
Wire your urgent o Gee. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 





ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 
EDWARD BOOTE ew York'n.’y. 





SHORT LINES—SERVICE PLATES 
Dinnerware from the — 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Helarich ind Winter Inc. 
49 W. “New York, N. ¥. 





THEODORE HAVILAND 


ines PRENCH CHIN 
OOTHS, LTD. a 


soun MADDOOK & SONS 
~— Earthenware 
“GENUINE GUIS RWARE” 
THEODORE HAVILAND a 
De& “So. I 
26 W. 23rd St. New Y York — 











ROYAL BEYREUTH CHINA 
MYOTT SON & CO. 
L. BERNARDAUD & CO. 


129-131 Fifth Ave., New York, N. Y. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Prade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 














ROYAL DOULTON 


English Bone China and Earthenware 
THOS. WEBB & SONS 
oe TRISH BELLE: Crystal 


he original production 
wmM. 5. PITCAIRN CORPORATION 
104 Fifth Ave Mew York, N. Y. 


four toooe, 


Famens the World Over 
le from New York Stocks 
ROSENTHAL CHI CHINA CORP., 149 Sth Ave., New York 





CHINA 








Lone Bandit Holds Up and Robs 
Jewelry Salesman 


Kansas City, Mo.—A highway robbery 
such as might have been committed sev- 
eral decades ago by the James brothers 
in this same neighborhood, recently re- 
sulted in the loss of sample cases of two 


jewelry lines carried by David E. Kolen, | 


New York. 

Mr. Kolen, accompanying Sidney 
Scheinberg, another New York jewelry 
salesman, was riding by auto on Route 
40, main thoroughfare between here and 
St. Louis, when another car was driven 
along side, and they were persuaded to 
stop by the sight of a revolver in the 
hand of the other driver. 

The unmasked bandit demanded to 
know which was Kolen and then forced 
Scheinberg to unlock the auto trunk and 
turn over the sample cases. Scheinberg 
pleaded that his merchandise was not 
of great value. 

The cases taken from Kolen had a 
combined value of $12,400, in equal 
amounts. Both were fully insured against 
theft. Kolen represents G. C. & G. Jewelry 
Mfg. Co. and Kirsch Jewelry Mfg. Co., 
Inc., both at 64 W. 48th St., New York. 

The merchandise consisted largely of 
platinum and gold rings, watches and 
diamonds, set and unset. Most of the 
pieces are marked with either the letters 
AK or G. C. & G. 

The bandit is probably less than 30 
years of age, is six feet tall, and weighs 
about 200 lb. He was wearing a black 
moustache. 


Canadian Jewelers’ Association 
Names Committee to Assist 
Publicity Campaign 


The Canadian Jewelers’ Association, 
composed of manufacturers, wholesalers, 
importers and retailers of jewelry in the 
Dominion, has decided to participate in 
the Jewelry Publicity Campaign, which 
was launched last November by the 
American National Retail Jewelers As- 
sociation. 

After a meeting at Toronto with Wil- 
liam D. McNeil of New York, president 
of A.N.R.J.A. and chairman of the jewel- 
ers’ publicity committee, officers of the 
Canadian association appointed Bernard 
Allen, Toronto, head of a collaborating 
Canadian committee, ‘and in a letter to 
Mr. McNeil Mr. Allen expressed pleasure 
in cooperating “with what we consider 
the most progressive. move made in 
years.” 

Canadian jewelers are enthusiastic 
about the publicity campaign, said Mr. 
Allen, and have already taken steps to 
contribute a substantial sum to the work 
now being carried on “in trust that our 
united efforts may be continued over an 
indefinite period.” 

“The program is no longer an experi- 
ment but has passed through the first 
period of its operation with flying colors,” 
said Mr. McNeil after his return from 
the Wholesale Jewelers’ convention at 
Cincinnati and meetings in Chicago, De- 
troit, Toronto, Buffalo and Portsmouth, 
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N. H. “The program warrants the ip. 
dustry’s confidence and full support. 

“In order to extend this valuable work 
and to secure its continuation, greater 
support must be had from those engaged 
not only in the retail division of the ip. 
dustry, but from the manufacturing, 
wholesaling and importing groups as well 
and efforts are now being made to secure 
to a greater degree active cooperation 
through representatives of the different 
groups mentioned above. 

“Several months after this program had 
been put in operation here, we learned 
that leaders in the jewelry trade in the 
British Isles had started a campaign 
there under the heading of the National 
Development Board, and that they have 
been carrying on their effort at organiza- 
tion and obtaining funds for operation . 
over a period of about 17 months very 
much along the lines of our own en- 
deavors, so you see, the necessity of this 
concerted action is recognized not only in 
this country but abroad.” 

The Jewelry Publicity Campaign will 
be presented in detail with the display of 
a wealth of material showing what it has 
accomplished so far, in conjunction with 
an elaborate fashion show at the forth- 
coming A.N.R.J.A. convention at the Wal- 
dorf-Astoria Hotel. 

Howard L. Carpenter, reelected presi- 
dent of the National Wholesale Jewelers 
Association, declared that the campaign 
“has been successfully sold to my mind, 
and I hope it will receive the full-hearted 
cooperation of jewelers in every section 
of the country.” 


The Sterling Glass Co. has been ap- 
pointed sole sales agent for the Crystal 
Bent Fyrart ware, Cincinnati. They will 
have this line in addition to the regular 
Sterling Glass Co. line. Crystal Bent 
Fyrart has a new method of bending 
glass. Their wares are made of the finest 
plate glass, bent into such shapes as 
clocks, picture frames, bowls, candle- 
sticks, desk sets, book ends, place cards 
and miscellaneous glass items in colors 
such as light blue, dark blue, green, rose 
and crystal. 


Where Buy 
DOMESTIC 
China and Glass 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 


Lo 


LENOX 
LENOX, INC. 











HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 
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NEWS PICTURES OF THE MONTH 
ke 


The bishop's cross shown below 
was one of the three pieces de- 
signed and executed by Joseph 
Piana, Newark, N. J., for pres- 
entation to Bishop Monaghan. 
It contains five Siberian amy- 
thysts and diamonds. The story 
of the cross and crozier is to 
be found on Page 84. 


for August, 1936 


Crozier shown at left, presented tc 
Msgr. F. J. Monaghan upon his eleva- 
tion to the bishopric, was also de- 
signed by Joseph Piana, Newark, N. J. 


— EE OT ee 


Above — The black struc- 
tural glass front enhanced 
by brilliant neon lights and 
strong indirect lighting, of 
the new store of D. H. Eger, 
Greensburg, Pa., is seen to 
its- best advantage at night 


Left—The firm name of 
Jack Posner on a background 
as large as the front of the 
new Santa Monica, Cal., 
store is visible blocks away 
and distinguishes the store 
from all surrounding estab- 
lishments. 


The lightness and airiness so much sought after in the design of 
the modern jewelry house is found in good measure in the new 
store of Jack Gerson, at New Castle, Pa., shown above. 
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TIME CONCEPTS AND TIME SENSE 


among 


MANY PEOPLES 


by 
DANIEL WEBSTER HERING 


Ph.D., C. E., LL.D. 


Curator of the James Arthur Collection of Clocks and Watchés, 
New York University. (Fifth Annual James Arthur Lecture on 
Time and Its Mysteries. ) 


Stone of the Sun with 

calendar 

evolved from earlier 
Mayan calendar. 


Aztec 


(Continued from the July issue) 


Tue Time Concept VARIES WITH THE POINT OF VIEW 


The elusiveness of the time concept and the difficulty of 
concentrating attention upon it is apparent from the fact 
that as there is no situation or no relationship in human 
affairs that is not affected by time it may be viewed from 
many different angles. It presents different aspects to the 
biologists from those seen by the physicist. When the sub- 
ject is broached in conversation the speaker is most likely 
to enlarge upon the way time has figured in material affairs 
and in material development, but an auditor, if he is a 
biologist, replies, “I don’t see it that way.” In his recent 
great work, “Man, The Unknown,” the distinguished 
surgeon and biologist, Dr. Alexis Carrel, introduces the 
concept of “Inward Time” which he subdivides into 
“physiological time” and “psychological time” and devotes 
an entire chapter to it. Each of these divisions he discusses 
in its relation to human existence and human history and, 
in such a view, he is able to make a sharp distinction be- 
tween each of these kinds of time and physical (or solar) 
time. Finally, the metaphysician, viewing time as an ab- 
straction, constructs a scheme by means of logic which 
does away with events and hinges upon personality ; but it 
seems to me to come around, after all, to what has been 
termed “space-time.” Responsibility for the interpretation 
of time, then, seems to rest with the physicist and the 
psychologist. 


ATTEMPTS TO INTERPRET A PRIMARY CONCEPT 
LEAD TO SPECULATION 


Any concept is perforce mental and is ipso facto psycho- 
logical, and psychology as well as the physical sciences has 


not only advanced but, in a sense, they have exchanged 
places with each other; whereas physical science was 
formerly mainly practical it has now become more theo- 
retical and idealistic, while psychology, once chiefly theoret- 
ical, has now become intensely practical. As one of its 
most distinguished proponents has put it, “The psychol- 
ogist used to speculate and the physicist to measure, now 
the psychologist measures and the physicist speculates.” 
(Dr. J. McK. Cattell.) This hits off the situation well, 
but, like epigrams generally, while it is the truth it is not 
the whole truth. The physicist still measures as much as 
he ever did, and assiduously, almost frantically ; the trouble 
is that he doesn’t know what he is measuring; at least he 
doesn’t really know that what he is measuring is what he 
thinks it is; and that is the case with the growth and 
development of any science—psychology as well as physics 
—and there is where the physicist speculates. He loses his 
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philosophic calm and his physics is in danger of being 
swamped in a bog of metaphysics. Especially has this be- 
come the case of late, with the rise of relativity and the 
way time is involved in it. We have been subjected to a 
flood of physicists’ speculations on the fate of the universe 
_its destruction, annihilation, rejuvenation—necessarily 
involving time as well as matter, which have been char- 
acterized as “so much mathematical poetry.” (See edi- 
torial in the New York Times, April 20, 1935; also 
President W. T. G. Swann’s address before the American 
Philosophical Society, Philadelphia, April 18, 1935, “Is 
the Universe Running Down?”) The twentieth century 
has produced some brilliant poets of that kind who, in 
turn, have produced poems of absorbing interest, for poems 
of science may be as inspiring as poems of religion, patriot- 
ism or sentiment, though your hard-headed materialist 
may ask for something that has more truth than poetry in 
it. Many speculations can never be anything better than 
surmises, but they are not necessarily without value on 
that account; they may be distinct spurs to investigation 
and research. 


SIGNIFICANCE OF A CALENDAR May Be OVERESTIMATED 


Some of the conclusions concerning the life habits of 
prehistoric or primitive peoples are reached by archaeol- 
ogists through deductions or inferences which they make 
from curious remains of a mechanical sort which they 
unearth, such as pottery and various implements. In mak- 
ing such deductions the investigators make free use of the 
time element and time concept from their own modern 
viewpoint, but such an appreciation of time on the part 
of early man is not evident. The nearest approach to it 
seems to be the occasional indication of a calendar, and it 
is open to question whether more weight is not sometimes 
given to such evidence than it is entitled to. The manner 
in which the idea of time entered and the extent to which 
it entered into the calendars of early Eastern peoples were 
told by Dr. Breasted in his lecture of this series last May, 
but the relation which a calendar bears to time in the 
abstract is something like the relation that brickmaking 
bears to a brick building. Such a building would undoubt- 
edly imply previous brickmaking, but brickmaking would 
not necessarily be followed by any special form of building, 
and the making of a calendar does not necessarily imply a 
time sense. The calendar has to do with the marking of 
time, with intervals and periods, but these bricks from 
which the calendar is built are chosen from nature only 
for convenience. A calendar of the ancients is usually a 
guide to ceremonials of some sort, most often religious. 
The movements of the heavenly bodies and the recurrence 
of the seasons and of day and night are the bricks of which 
the calendar of ceremonies is built, but so far as time is 
concerned the most that the calendar tells us is that its 
makers took cognizance of the repeated movement of the 
heavenly bodies through successive positions, and appar- 
ently the regularity of such repetitions, and that is about 
as near to the fundamental conception of time as the cal- 
endar makers were able to get, but, as indicating time 
consciousness and time ‘measurement, the value of a cal- 
endar may be exaggerated. It does, however, contribute a 
good deal to our knowledge of the people and their priest- 





Astronomical Clock of the Cathedral of Strasbourg, made in 1573. 


hood, through their ceremonial observances at times deter- 
mined by astronomical and seasonal recurrences and, in 
the absence of anything better, we can get considerable 
light on their social fabric from their calendar. It opens 
the way for what we call the measurement of time, but 
the calendar is not an indicator of time but of ceremonials ; 
it rather evades timekeeping and seems to be more nearly 
in the class with orreries and planetariums. It has the 
necessary data for time comparisons, but its own functions 
are for a different purpose. A visitor to the planetarium 
is absorbed in its revelations and its visible display, with 
its astonishing pictures of the “stars in their courses,” and 
it is not until the day after that, in thinking over what he 
has seen and heard, he wakes up to the fact that the very 
thing which the exhibition dodged was the countless years 
that it crowded into sixty minutes; and in like manner the 
thing which the calendar does not do is to indicate the 
flight of time, or a time sense in the people. 


Tue Aztec CALENDAR STONE AND THE 
Mayan CALENDAR 


One of the most celebrated examples of what was sup- 
posed to represent the calendar of an early civilization in 
America is the so-called “Aztec calendar stone” which 
was unearthed in Mexico City and is now preserved in 
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Spyco Returns on all types of 
Old Gold—Jewelry, Filled and 
Plated Scrap, Filings, Grind. 
ings or Sweeps—are made 
promptly on the basis of either 
exact assays or of careful es. 
timates by experienced esti- 
mators, as you desire. 


We Know 


that old gold costs you real money Checks based upon esti 


mates are forwarded the 


....that your profit depends upon SPYCO day shipments are re 


realizing what it is actually worth Smelting & Refining Co. ence 

Minneapolis Mian. elting and Assaying re 

.... that you depend upon prompt, quire additional time but 
Insure maximum returns. 


accurate returns.... 
































Many manufacturing jewelers are 
e finding that it pays to ship their 
We Want Your Business sweeps to Spyco. 


and to get it....we must please you. 
Being manufacturers of dental and 
jewelers’ alloys, we can pay you 
what it is worth. : 




















, Where to STOP 


Our One Price Policy 


means prompt, satisfactory returns. 
Dee checks reflect the true value of to New York 


your lot. 
Smart Park Avenue is only a block away 
from your hotel when you stop at the Lex- 
SHIP DIRE leg ington. And the Lexington is convenient 
i to other famous New York sights...Radio 
We do not employ traveling City, Times Square, the famous Fifth Ave- 

buyers nue shops. You'll enjoy your visit to the 
Lexington...801 modern rooms from $3 a day. 


Your lot is always held HOTEL LEXINGTON 


awaiting your approval. 
48TH STREET AT LEXINGTON AVENUE - NEW YORE 
Charles E. Rochester, Manager 
Directed by National Hotel Management Co., Inc. 
Ralph Hitz, President Hotels Book-Cadillac, Detroit, 
Netherland Plaza, Cincinnati; Adolphus, Dallas, 
Van Cleve, Dayton, and Nicollet, Minneapolis 
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55 E. WASHINGTON ST. CHICAGO 
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the National Museum there. A superb reproduction of 
this has been made a feature of the Hayden Planetarium 
at the American Museum of Natural History in New 
York City. Smaller replicas are distributed by the Mexi- 
can museum, one of which we have here. (Exhibit.) This 
stone was carved by Aztecs in 1479. Its interest lies 
largely in the fact that the calendar on it is derived from 
the Mayan of Honduras which dates from a much earlier 
period and was passed on to the Toltecs, and from them 
to the Aztecs. But some scholars now think that the pri- 
mary purpose of this Aztec stone was not the calendar 
itself but that it was an instruction tablet for the people. 

A verdict upon a search for indications of a time sense 
among the Toltecs and the Aztecs takes the form of the 
celebrated chapter on snakes, in the history of Ireland, 
which consisted of the single line, ““There are no snakes in 
Ireland.” When I asked a distinguished authority on the 
literature, history and customs of these early inhabitants 
about their sense of time, he replied, ““They had none.” 
(John Hubert Cornyn, professor of Aztec language and 
literature, in the National University of Mexico.) A 
summary so terse and sweeping might call for some modi- 
fication, but in this case not much. With the Indians of 
Mexico today, who comprise about four-fifths of the popu- 
lation, the time sense that figures so largely in modern 
civilization is only now coming into flower. 

On the American continent the so-called Indians of 
North America, the Eskimos, and the tribes that peopled 
Central America and Mexico prior to the time of Colum- 
bus, have been prominent subjects of study by ethnologists 
and archaeologists. The most generally acceptable results 
of their investigations indicate that the Indians and the 
Eskimos both came to America from Asia; that they had 
a common origin; and that the Indians came earlier than 
the Eskimos who followed them and confined themselves 
to our northern latitudes, while the Indians, more nomadic 
in character, distributed themselves more widely, but the 
Indians never gave much indication of a time sense. The 
Eskimos, a strange people, are thought by some scholars 
to have continuously developed from the cave dwellers of 
Europe, certainly not less than 10,000 years ago. This 
theory has not been fully substantiated, and the Eskimos 
cannot be said to have acquired a time sense, even now, or 
an advanced state of civilization. 

Of greater interest is the Mayan civilization that grew 
up in Central America under the Mayas proper and sev- 
eral closely related tribes. Recent explorations and re- 
searches which are still vigorously prosecuted are bringing 
to light ruins of cities with temples and monuments that 
are evidences of a highly civilized people. Their calendar, 
of which the Aztec calendar is a survival, has been thor- 
oughly worked out. Though a relatively late product of 
their civilization it is of great interest archaeologically. 
It is the earliest known American calendar and is of 
extraordinary astronomical and mathematical ability. It 
contains two time-periods, the “sacred” year (Tzolkin) 
of 260 days, and the “Calendar” year of 365 days, adopted 
later. Both these “years” appear on the Aztec calendar 
stone. The position of a certain day would not be numeri- 
cally the same in the two kinds of years. If they started 
together, say for example, if New Year’s day was the same 


in both, the days would concur for 260 days, when the 
next New Year’s day of the sacred year arrived; but the 
number of the day in the later calendar counted on for 
105 days longer. New Year’s day (or any specified day) 
of one calendar would not again coincide with the same 
date in the other until 73 tzolkins or 52 calendar years had 
elapsed. This period of 52 years was their little century, 
and this periodic conjunction of their dates was the 
occasion of special ceremonies, since they regarded it as 
marking a new era in their lives and prospects. The 
Mayan calendar year consists of eighteen months of 
twenty days each, and one of five days. “The genesis of 
Maya chronology,” says a recent authority, “is as yet a 
sealed book.” The astronomical observations from which 
the calendar was built up were begun, it is thought, about 
1000 years B.C., but it was not formulated until some 
six hundred years later. Entirely of hieroglyphs that are 
symbols of astronomical movements or positions or of 
climatic conditions, all of an amazing range, the symbols 
apply almost wholly to agricultural pursuits and to Mayan 
mythology with its interminable string of deities. The 
calendar did serve as a time measurer on a large scale, 
but did not indicate any acute time sense, although Mayan 
civilization reached a high stage, as did also Toltec and 
Aztec. (See “Guide Book to the Ruins of Quirigua,” by 
Sylvanus G. Morley. Published by the Carnegie Institu- 
tion of Washington, 1935.) 


Wuat NEED oF GREAT REFINEMENT 
IN TIMEKEEPING ? 


With historical records covering thousands of years; 
with evidences of human existence ten times as long; it 
seems hardly credible that only within the last two cen- 
turies has considerable precision in timepieces been at- 
tained. Time intervals have been based on astronomical 
observation from an early period, but were not reduced 
to small or precise divisions until wheel clocks driven by 
weights were invented—probably about 1300—and for a 
long time the best of these were clumsy and uncertain in 
their action. It was the rapidly developing time sense of 
civilized and cultured peoples that forced the growth of 
recent years and makes us want an accurate timepiece. 
Even so, if we pause for a moment there springs up the 
question, ““Why should we require extraordinary accuracy, 
and how far have we gone in meeting the requirement?” 
One of the most nagging questions that are asked of an 
inventor is “Of what use is your idea?” and the same 
question intrudes itself in regard to extreme precision in 
timepieces. It would take too long to answer that question 
fully ; if there is any advantage in having a timepiece at all, 
isn’t it better on general principles to have a good one than 
a poor one? An instrument that will detect and measure 
very small intervals of time is as important in scientific 
research as a microscope to observe very small objects or 
a telescope to perceive very distant ones. Early clocks were 
poor timekeepers. 


INVENTION OF THE MARINE CHRONOMETER 


The earliest need for accurate timekeepers was in con- 
nection with ocean navigation and that, as we know, did 
not rise to large proportions before the year 1500. In 
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that watch? 


NOW YOU CAN CHART THE 
ANSWER IN 30 SECONDS 






Greater Accuracy.. 
Greater Profits to 


They call it the “Tick Detective”—this remark- 


able development of Bell Telephone Laboratories 


Technically, it is the Watch Rate Recorder and 
Standard Frequency Generator. Practically, it is a 


device which enables you to make more money 


out of watch adjusting and repairing. 


You can do the job better and in less time, which 
means more watches repaired per day. You'll like 
it and your customers will be pleased with the 


prompt service. 
Send the coupon for the interesting story. 


Western Elecfric 
WATCH RATE RECORDER 


Distributed by 





Electrical Research Products Ine. 


Electrical Research Products, Inc. 
250 West 57th Street, New York, N. Y. 
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Our confidence in Hagstoz has 
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are contained. 


T. B. 
HAGSTOZ 
(Arthur T. Hagstoz) & SON 


Refiners & Assayers 
709 SANSOM ST. 
PHILADELPHIA 


37 Years of Refining Service 


"As far back as when my father founded 
our jewelry business in the 90's Hagstoz 
was paying us full value for our old 
precious metals. | continue to send all 
our scrap to Hagstoz because | know an 
honest return will be made as soon as 
an accurate determination can be made. 
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oceanic commerce now millions of dollars gain or loss may 
lie between skillful and unskillful navigation, and a like 
contrast applies to safety or danger of passengers. It is of 
the highest importance to the navigator to be able to deter- 
mine his position accurately—to know just where he is— 
on the trackless waste of water with nothing but sea and 
sky in view. Such position is stated in terms of “latitude” 
and “longitude.” The latitude is determinable by means 
of astronomical observation which the observer makes with 
his sextant ; for longitude a knowledge of the time of day 
js essential, and not only the time of day where he is— 
local time—but the time of day at some place from which 
he reckons his distance to the east or west, which is his 
longitude. 

As early as 1700 accuracy in determining longitude at 
sea had taken on an importance so generally recognized as 
to engage national attention. The British Government 
offered several prizes and finally, in 1713, one of £20,000 
for a timepiece to be used at sea that would give a ship’s 
longitude within thirty nautical miles at the end of a six 
weeks’ voyage. To do that it would have to keep time 
within about three seconds per day. Offers of prizes by 
other governments were outstanding at the same time. 
This offer stood open for fifty years and smaller prizes 
were gained for watches that met less stringent require- 
ments, but it was not until 1761 that John Harrison 
submitted one that met the required tests and gained the 
£20,000 prize, and this was not paid in full until repeated 
and prolonged tests were made, the final award being paid 
in 1769. There had been competitors, among them espe- 
cially Thomas Earnshaw, whose claims to a share of the 
prize were compensated by an award of £5,000. (Exhibit 
Earnshaw chronometer.) Other nations were active in 
similar efforts to produce a highly accurate and dependable 
chronometer, but in all, the incentive was the advantage 
that would accrue to commercial enterprises, with little 
regard for the increased safety to ocean travelers. 


PosITION ON EARTH’s SURFACE FIXED BY LATITUDE 
AND LONGITUDE 


Before following this further, I hope I shall not be 
tedious if I present a few necessary elementary details: 
The ends of the axis about which the earth rotates are the 
poles. A great circle around the earth and passing through 
both poles is a meridian; every place lies on some meridian 
and all meridians intersect at the poles; the great circle 
around the earth, midway between the poles, is the equator ; 
circles parallel to the equator, north or south of it, are 
called parallels of latitude; these circles are smaller and 
smaller as they lie nearer the poles, but every circle has 
360°. Every place on the earth lies on some parallel 
of latitude and its position is where its own meridian inter- 
sects its own parallel. (Illustrate on globe.) 

The latitude of a place is the number of degrees above 
or below the equator that the place lies on its meridian; 
the longitude is the number of degrees on its parallel that 
it lies on one side or the other from some meridian taken 
as a standard or “prime meridian”; on the side toward 
the rising sun it is east longitude, toward the setting sun 
it is west longitude. The prime meridian in general use 
is that passing through the observatory of Greenwich near 





London. This observatory is in Latitude 51° 28’ 38” N. 
and Longitude 0°. (Since all meridians intersect in the 
north and south poles, they cannot be parallel and the 
expression “parallels of longitude” is an absurdity.) 

Owing to the flattened form of the earth at the poles 
a meridian circle is slightly less in length than the equator ; 
on the latter one degree of arc is 69.15 statute miles; the 
average length of one degree on a meridian is almost 
exactly 69 miles. 


GrocGRAPHIC PosiTion oF THE LIBRARY 
ON THE UNIVERSITY. CAMPUS 


I have no authoritative figures for the geographic posi- 
tion of this library building, but by reduction from values 
for nearby places a very close approximation is Lat. 40° 
51’ 31” N., Lon. 73° 54” 52” W. If its longitude were 
obtained by a chronometer supposedly giving Greenwich 
time, an error of five seconds in time might place this 
building on the campus of Fordham University to the east 
or in the Hudson River to the west! It is a high-grade 
timepiece that can be relied upon to be correct within five 
seconds. (It is related that nearly a century ago the 
chronometer on an Atlantic liner got out of order during 
the voyage; on the representations of one of the passengers 
concerning the merits of his watch the Captain depended 
upon this watch as a substitute for his defective chronom- 
eter, and the maker, T. F. Cooper, of London, made use 
of this fact as a good advertisement for his make of 
watches. ) 

The merit of a good timepiece is not that it gives correct 
time directly but that it keeps good time; it may be perfect 
in that respect and yet never be right; (in fact it would 
never be right or always be right). It is only necessary 
to know how much it differs from correct time at one 
reading and the rate at which it gains or loses; if this rate 
is unvarying the true time can always be deduced. No one 
wants to go through such a mental calculation every time 
he looks at his watch, though most of us do it to a greater 
or less extent. We are apt to correct the dial reading by 
a minute or two as we recollect that the watch is about so 
much too fast or too slow. 


DEGREE OF AccuRACY Now ATTAINED IN PRACTICE 


The Naval Observatory in Washington has as nearly 
perfect time equipment as exists in the world at this time. 
It has precision clocks which are continually checked upon 
by astronomical observations of great accuracy, and which 
can now be controlled automatically by means of crystal 
oscillators which do not vary from day to day by more than 
one-thousandth of a second. (The latitude of this ob- 
servatory is 38° 55’ 14” N., longitude 77° 03’ 56.7” W.) 
Modern chronometers are made with an accuracy of one 
second per day for a period of six months—an error only 
one-third as great in a period four times as long as was 
prescribed in the specifications for the great £20,000 prize 
in 1761. This present-day maximum of deviation would 
mean in a month’s voyage along the equator where a 
degree covers the greatest number of miles, an error in 
the ship’s final position of less than eight nautical miles 
(Enc. Br.), or in this latitude about five miles, after the 


(Please turn to page 138) 
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GUARANTEED 
FINE GOLD 
PLATINUM 


PALLADIUM 
IRIDIUM 


Ruthenium — Rhodium — Osmium — Silver 


Platinum in all degrees of hardness 


Platinum and Gold Solders 


Stamped with the K & L guarantee of Quality 


Kastenhuber & Lehrfeld 


24 JOHN ST. 


NEW YORK, N. Y. 






We solicit your Sweeps — Filings — Scrap Gold and Platinum — A reliable dealer is your only protection 























No matter what your needs may be, 
over the following list carefully. 
Aluminum Ware—Antiques 


Bags—Book Ends—Bronzes—Bridge Prizes 


Desk Sets—Door Stops—Dolls 
Electrical Goods—Embroideries 
Frames—Furniture 

Glassware—Greeting Cards 
Hollowware—Handkerchiefs 

Italian Artwares 

Japanese Art Goods 

Knitting Goods—Kitchen Novelties 
Leather SpecialtiesLamps and Shades 
Marble Statuary—Metal Artwares 





Chromiumware—Compacts—China & Copper 


? WHAT ARE YOU LOOKING FOR IN THE GIFT LINE ? 


call on our Information Department. Check 


If what you want is not listed — ask us. 


Needlepoint Tapestries—Novelties 
Oriental Artwares—Onyx 

Playing Cards—Perfume—Pottery—Pewter 
Quartz 

Religious Goods—Russian Art 
Silverware—Stationery—Smoking Stands 
Trays—T oys— Thermometers 

Umbrellas 

Vanities 

Wrought lron—Wood Carvings—Wall Brackets 
Xylophones 

Yarns 


Zircon Jewelry 


Our contacts put us in the best position to advise Jewelers 
where to get Gift items that fit properly into a Jewelry store. 


GIFT INFORMATION 
The Jewelers’ Circular-Keystone 
239 W. 39th St., New York, N. Y. 
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ATCH—I would like to know what you could tell 

me about the age, maker, etc., of a watch engraved 
“J. Dent, London, No. 16408.” Also, what is a book 
that I could buy that would list all of the old watch and 
clock makers, and giving the dates they were in business, 
and descriptions of the types of watches and clocks that 
they made? (Question No. 5011.) S. W. 


Answer—You have apparently omitted one of the 
initials of Dent’s name; if what is on the watch is only 
“J. Dent,” then the watch is a counterfeit or imitation 
of the work of one of the great English makers, Edward 
John Dent, whose initials would of course be “E. J.” in- 
stead of “J.” E. J. Dent was in business from 1814 to 
1830, under his own name; then from 1830 until 1840 
in a partnership: Arnold & Dent; then again under his 
own name from 1840 to 1853. From what we know of 
the serial numbers on Dent’s watches, the number on 
your watch would indicate its origin as between 1840 
and 1853, rather than during the earlier period when he 
used his own name only. 

There is no book published that contains all of the 
data that you specify. We might say that we search for 
information on old watches and clocks in a collection of 
books numbering fifty-four, published all the way from 
in 1766 to very recent times; and further, when neces- 
sary, in our collection of over 600 manuscripts and pam- 
phlets of historical data on watch and clock makers. Even 
with all of this to use, occasionally a timepiece turns up 
signed by some one whose name cannot be found listed 
anywhere. So it is impossible to refer you to any book 
that is as complete as you ask for. The largest list of 
former makers in any one book is in “Watch and Clock 
Makers of the World,” by G. H. Baillie, published by 
Methuen & Co., Ltd., London, England; this book lists 
25,000 makers, mostly English, although it does contain 
quite a number from other countries. Then there is “Old 


Clocks and Watches and Their Makers,” by F. J. Brit- 
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WORKSHOP WOMTTES ¢ QUWIFIRIIES 


ten, published by E. & F. N. Spon, Ltd., London, Eng- 
land, containing about 12,000 names and in addition 
much historical matter on early watches and clocks. 
About the most useful book on American clockmakers is 
“The Clock Book,” by Wallace Nutting, ‘published by 
Old America Co., Framingham, Mass. 


ATCH MOVEMENT—We would like to know 

the age of an 18 size 17 jewel watch movement 
that we have; it has different names on movement and 
dial; “Fayette Stratton, Marion, N. J.” on movement, 
and “United States Watch Co.” on the dial. Can you 
tell us anything about the maker or age of this watch? 
We also have a customer’s watch on hand, a 19 
jewel lever watch signed “Paul Matile, Locle”; the 
owner says it is over 100 years old; is this correct? Does 
either of these two watches have any value? (Question 


No. 5012.) P.G.S. 


Answer—The American watch was made by the 
United States Watch Co. at Marion, N. J., between 
1872 and 1874. The name “Fayette Stratton” on the 
movement is what indicates the model and grade of the 
watch, in the maker’s product. What enables us to fix 
the age is the fact that the company in question, which 
was organized and principally owned by Giles Wales & 
Co. of New York, in 1867, failed in 1872; reorganized 
and reopened in the same year; and from then until 1874 
it operated under the name that is on the dial of your 
watch; and quit business in the latter year. 

As to the Swiss watch, its maker, Paul Matile, is not 
listed in any of our Trade Directories of Switzerland 
back to and including 1890; and not in any of our lists 
of noted Swiss watchmakers of long ago. This, and the 
fact that the watch has lever escapement, indicates the 
probability that it was made zpproximately between 1840 
and 1880. 

Neither of the watches described is rare or unusual 
enough to be considered valuable. 
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Want 
SANDERS I 


A British Concern— 

Nearly a Century in 

Business — Serving 

the Trade in America 
for 50 Years 
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SMELTERS 
BIRMINGHAM, ENG. 
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GEM-STONES By ¢. F. Herbert Smith 


An Interesting Authoritative Book 


Sonerteing 49 chapten ond Gay ¢ ‘tes and tables 
my iiagrame. plates a1 Ay by an outstanding 
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The Hoke - Jewel 


Ideal for the repair bench. Fine for 
white gold, oven, platinum, novel- 
ties, etc. Soldering can be done close 
to the stone. 

Ask for circular T.C. 


=> OK IIT suns ee 
J Hokle Inc. este. at 

























James L. Hand” 


America’s Leading J ewelry 


Auctioneer 


87 Nassau Street 
New York, N. Y, 


Phone, COrtlandt 7-8693 
Cable Address, Hand-Sale, New Yerk 


STRICTLY ETHICAL AUCTIONS 
Conducted for Jewelers 


Executors, Trustees, Receivers, Banks, Trust add ee 4 

United States and Canadian Courts. NO STOCK TOO 

ioe OR TOO SMALL. Write for “HAND” book on 
uctions. 


INQUIRIES TREATED CONFIDENTIALLY 























VACATION 






SUMMER ie 
RATES WASHINGTON 
To Sept. 15 Pr awd 








WILLARD HOTEL 
14th AND PENNSYLVANIA AVENUE 


Probably no other place has the attraction our great Capital offers 
the vacationist. Probably no other hotel is so glamorously asso- 
ciated with famous guests. The Willard is centrally located for 


sight-seeing. 
SUMMER RATES 
Single $3 up — Double $4 up 
Air-Conditioned Dining Room and Coffee Shop. Write for folder. 
H. P. Somerville, Managing Director 










Ltt as TORK CITY 


Say "Hello" to a Good "Buy!" —pick the modern, 26 story 
Hotel Piccadilly and enjoy maximum comfort at minimum cost. 
In the center of Times Square’ s glamour . . . yet removed from 
its clamor. Within 4 minutes’ soalke of "Radio City," 69 thea- 
tres, and the Jewelry District. One block to all transit lines. An 
international patronage is your guarantee of satisfaction .. . 


Cool, quiet, charmingly furnished rooms, with private baths 
showers, circulating ice water, “sleepyhead” 
beds and all up-to-the-minute conveniences. 
Daily rates begin as low as: 


$950. $350. 


Piggs83 Write for reservations. Ask for free ''Guide-Map” 
SF eel Stee and ‘1,00! Facts about N. Y." 















JUST WEST OF TIMES SQUA t 
MANAGEIT 
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Sneak Thieves Take Diamond Rings and Bracelet 
From Window of Columbus, O., Store 


Cotumsus, Ou1o—Three fast-working thieves, who 
gave evidence of being professionals in their line, stole 
three diamond rings and a bracelet, with a total value of 
$2,045 from a show window of the Harrington Jewelry 
Co., 84 No. High St. 

One of the thieves apparently removed the jewelry from 
the display window in sight of people on the street, while 
his two companions diverted the attention of clerks, so 
that it was not until three hours later that the robbery 
was noted. The stolen jewelry was an emerald cut dia- 
mond ring, valued at $916; a bracelet set with 141 
diamonds, valued at $530; a square-cut diamond ring val- 
ued at $172, and a circlet ring, valued at $426. 


Merchandising Market 


Reconditioned Sterlingware 


Reconditioned sterling silverware will be shown in an exhibit of the 
Gold Recovery & Refining Corp., 53 W. 47th St., at the A.N.R.J.A. con- 
vention. 





Telechron’s New Clocks 


October marks the 20th anniversary of regulation of time service by 
use of the Telechron Master Clock, and in celebration the Warren Tele- 
chron_Co., Ashland, Mass., is bringing out a line of new clocks, among 
which are a comely French easel type, named “Embassy,” and a boudoir 
model, named “Luxor.” 





An Attractive Canape Set 


As one of the newest designs in its line of chrome gift wares, the 
Everedy Co. of Frederick, Md., is offering a canape set consisting of 
canape server with 24 pix of assorted colors with a convenient sauce-well 
in the top of the server and sandwich tray. In the short time since the 
release of this design, it has been one of Everedy’s most popular items. 


Berger Clock & Novelty Co. at Gift Shows 


The Berger Clock & Novelty Co., 69-71 Barclay St., New York, will 
display its line at the Palmer House, Chicago; the Hotel Pennsylvania, 
New York, and the Statler Hotel, Boston, during the gift shows in each 
of thase cities. It is impossible to mention all the items which will be 
of interest to jewelers, but among them are a Tyrolian cottage clock and 
a cuckoo clock with woodland carvings. 








“Gardenia” Pattern Introduced 


Expressing in name and design the daintiness of the gardenia, the newest 
pattern of m. Rogers & Son, International Silver Co., Meriden, Conn., 
will be merchandised under a new selling plan. Geared to stimulate buy- 
ing interest when delivery is made on August 15th. “Gardenia” will 
be widely advertised in color. Of reinforced plate, this pattern has 
the loveliness of sold silver. 





“Snap-Easy” Patents Obtained 
Butler & Heath, Ltd., of Walsall, Eng., has obtained United States 
patents for the “‘Snap-Easy” watch strap, which operates with a movable 
snap socket, a spring snap and a safety loop. The strap is slid over the 
hand, the movable snap socket is adjusted to suit the size of the wrist, 
and the snap fastener is engaged. Hooper Bros., 347 Fifth Ave., im- 
ports and distributes the “‘Snay-Easy” watch strap in the United States. 





An Effective Giftwares Window Display 


Every jeweler should be able to handle the giftwares display problem 
as tellingly as has the Remembrance Shop in the Rockefeller Center 
Building, New York, with a window showing of Chase Brass and Copper 
Co., Chase Tower, New York, products. Models of 12 required steps in 
the manufacture of chromium old-fashioned cocktail cups are in the fore- 
ground, and photographs in the background show interior and exterior 
views of the Chase rolling mills-factory. 


Hamilton Installs “Laboratory” Display Windows 


_ The Hamilton Watch Co., Lancaster, Pa., recently installed two model 
jewelry store windows in its dealer service department to be used in the 
study of display design and the photographing of window trims for edu- 
cational and illustrative purposes. Under conditions duplicating actual 
jewelry store windows, Hamilton displays are now tested before being 
released to the trade. 


Ronson to Exhibit at Gift Shows 


Art Metal Works, Inc., Newark, N. J., will exhibit its line of Ronson 
lighters, book ends, ash trays, smokers’ articles, lamps, curios, etc., at the 
forthcoming Chicago, New York and Boston gift shows. The variety of 
Ronson innovations presented for the inspection of buyers this year is said 
to be wider than ever. 











Toastmaster Toasters Redesigned 


Celebrating the tenth anniversary of the original domestic Toastmaster 
toaster, a wealth of innovations in design, efficiency and usefulness has been 
introduced in the Toastmaster line for 1936-37, says Kenneth C. Gifford, 
sales manager of the Toastmaster Products Division, McGraw Electric Co., 
Minneapolis, Minn. The Toastmaster toaster itself has been redesigned, 
and a brand new “junior” Toastmaster is making its first appearance to 
sell at a lower price level than its big brother. 
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Gruen Curvex Display at Cincinnati Show 


The Gruen Curvex watch, produced by the Gruen Watch Co., Cincinnati, 
O., was chosen by Edwin F. Peters of Hess & Culbertson Jewelry Co., Inc., 
St. Louis, for a window display he was asked to design at the recent con- 
vention of the International Association of Display Men at Cincinnati. 
“The Gruen Curvex,” said Mr. Peters, “lends itself well to effective dis- 
play because it has behind it an idea that can be put over quickly and force- 
fully in visual form.” The new line of Gruen watches includes the 
ladies’ Curvex, designed as a mate for the Curvex for men; the Charm 
and Mayfair wrist watches for women, and the Hawk and Lark series, 
named for Frank Hawks, the holder of over 200 speed records, who will 
fly for Gruen in the fall. 


Merchandising “Deep Sea Treasure” 


Packaged in air-tight cans, oysters bearing cultivated pearls, distributed 
by Treasure Imports, Inc., 10 W. 47th St., are proving a sales-getter for 
B. Harris & Sons, Jewelers, Inc., 25 E. 48th St., one of the earliest stores 
to stock this attractive novelty item. ‘“‘We devoted our window to a display 
of the ‘canned pearls,’ tying in our stock of cultured and Oriental pearls 
with great success,” said Charles Harris of that firm. “The window, with 
a fish-net background, was a good drawing card. We stressed the fact that 
we were in position to mount the pearls, one of which is to be found in each 
canned oyster, and several customers brought in their finds to be mounted. 
The pearls have been of good size, occasionally 12 to 14 grains.” 





Concord Silversmiths Announce “Distinctiveness” 


Concord Silversmith Corp., Concord, N. H., announces that each month 
it will show an unusual novelty in sterling hollow ware at a popular price. 
These. various items will be called “distinctives.” The first showing is of 
“The Canterbury Bells,” a salt and pepper set on a pedestal of crystal glass 
simulating the flower by that name. 





New Haven Line of Seven Jewel Watches 


The New Haven line of seven jewel watches has been on the market 
for well over a year, and thousands of these watches are in daily use. 
The many testimonials praising their accuracy and durability is the best 
commentary we can make on the inherent qualities that are characteristic of 
these watches. The smart appearance and smallness of size have met with 
favorable reception wherever these timekeepers have been displayed. In 
addition, the Bek process of gold plating has more than fulfilled expecta- 
tions. It has lasting qualities many times superior to the ordinary 
plating job, due to the characteristics of this process. 


New York Board of Education May Establish School 
for Watch and Clock Makers in September 


Proposal by the Advisory Board on Industrial Educa- 
tion to establish a school of watchmaking and jewelry 
making and repairing next September in the New York 
School of Industrial Arts, 257 W. 40th St. has awakened 
trade-wide interest. Several large watch companies, said 
Mrs. Betty Hawley, secretary of the advisory board, have 
expressed willingness to cooperate. 

Representatives of jewelry and watchmaking interests 
met with members of the advisory board June 17 to dis- 
cuss the curriculum, equipment and methods of such a 
school, which, it is planned, will have an initial enroll- 
ment of approximately 25 students. Persons attending 
included: J. L. Roehrich, head of the watch department, 
Cartier, Inc.; Robert Quayle of Conover & Quayle, Inc. ; 
Jacques LeRoy, regional vice-president of the Horological 
Institute of America; B. Mellenhoff, head watchmaker 
at Marcus & Co., Inc.; R. Salarnon, former president of 
the Horological Society of New York, and R. Bumford, 
head watchmaker at Black, Starr & Frost-Gorham, Inc. 

Alexander S. Massell, Morris Shapiro, George Gom- 
barts and Mrs. Hawley outlined what the school is plan- 
ning to include in the course of study and its possibilities 
for future expansion. 

“No doubt the Horological Society of New York 
would be willing to name representatives to comprise a 
sub-committee to help set up standards for the course in 
watchmaking,” said Mr. LeRoy in answer to a question. 

“The course, to be of any value, must be complete. 
The instructors must be watchmakers who are thorough 
in both theory and practice. Unless a school picks stu- 
dents who are fitted for watchmaking and then trains 

them thoroughly, more harm than good would come out of 
the venture. In my opinion, the only way to determine the 
fitness of a watchmaker to teach is to make sure that he 
is certified by the Horological Institute of America.” 






























Special Notices 


Payable invariably in advance. 


EXPERT Swiss and American watch- 
maker, 18 years’ experience, capable 
taking complete charge watch depart- 
ment; best references. Address “E., 
4797,”’ care Jewelers’ Circular-Keystone. 








Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 
word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month. 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished, no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 


BOOKKEEPER, 10 years’ experience in 
jewelry line; can take full charge of 
office, including shipping. Address “‘B., 
4868,"" care Jewelers’ Circular-Keystone. 


SALESMAN, metropolitan and road, East 
and West, contemplating change; highly 
recommended by well known firms: 36, 
single and Gentile. Address ‘‘H., 4639,”’ 
care Jewelers’ Circular-Keystone. 


YOUNG LADY desires position in jewelry 
manufacturing factory office; take com- 
plete charge of all orders and repairs; 
10 years’ experience. Address ‘‘A., 
4867,’’ care Jewelers’ Circular-Keystone. 


SCHOOL TRAINED WATCHMAKER 
desires position; hard worker; refer- 
ences; South preferred; small salary to 
start. Address ‘‘A. 4739,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER, nine years’ experience, 
good references, single, go anywhere, 
wants permanent position; state wages. 
Address “‘B., 4774,’’ care Jewelers’ Cir- 
cular-Keystone. 


WHAT HAVE YOU TO OFFER a capa- 
ble man who is thoroughly acquainted 
with the management of a credit store. 
Address ‘“‘O., 4808,’ care Jewelers’ Cir- 
cular-Keystone. 


OPTOMETRIST, registered in Texas, ex- 
cellent refractionist and adjuster; can 
also do watch repairing; ten years’ ex- 
perience. Address “O 4759,” care 
Jewelers’ Circular-Keystone. 


FIRST-CLASS, all-around jeweler, repair- 
ing platinum work, stone setting, do 
some engraving, wishes permanent posi- 
tion with first-class retail jeweler; 18 
years’ experience; best reference. Ad- 
dress “P., 4724,” care Jewelers’ Circu- 
lar-Keystone. 





























SKILLED watchmaker, jewelry and clock 
repairman; 15 years’ experience; good 
reference; salary $35; wiil go East or 
South; have tools. Philip J. Hart, 409 
Clinton St., Marion, Ohio. 





COMPETENT watchmaker and engraver, 
15 years’ experience; Elgin trained; 
can sell and estimate; single, reliable; 
New England preferred. Address “G., 
4800,’ care Jewelers’ Circular-Keystone. 





COMBINATION MAN, good watchmaker, 
over 10 years’ experience as credit store 
manager; knows pawnbroking business 
thoroughly. Address ‘“‘E., 4835,’’ care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, competent and expedi- 
ent, 20 years’ bench experience, four 
years last position with large concern ; 
good reference. Address “D., 4670,’ 
care Jewelers’ Circular-Keystone. 


POLISHER AND LAPPER on all kinds 
of jewelry; single, long experience; will 
go anywlhrere; Al references; very rea- 
sonable salary. Address ‘‘New York, 
4775," care Jewelers’ Circular-Key- 
stone. 








SALESMAN, having long experience de- 
partment store buyers, retail jewelers, 
Middle West territory, wishes connec- 
tion with a manufacturer; drawing 
against commission. Address ‘‘P., 4765,” 
care Jewelers’ Circular-Keystone. 


CAPABLE WATCHMAKER, age 36, 
neat, dependable, first class jewelry 
store experience; references; moderate 
salary or share in the business. Ad- 
dress “G., 4785,"" care Jewelers’ Circu- 
lar-Keystone. 


WATCHMAKER, JEWELER, engraver, 
skilled rapid mechanic; position with 
first class store only; have complete 
tools; take full charge. Address 
“Trustworthy, 4778,’’ care Jewelers’ 
Circular-Keystone. 


BOOKKEEPER-TYPIST, young woman, 
10 years’ varied experience jewelry 
line, capable taking full charge, manu- 
facturing jewelers; excellent references. 
o_o 850 E. 16l1st St., Apt. 5D, New 
fork. 


WATCHMAKER, 20 years’ experience, 
Swiss, railroad watches, estimate, sales 
ability, light jewelry, clock repairing; 

















married, age 36; salary $25. Earl 
Kirmse, 2227 Washington, Dubuque, 
Iowa. 

CREDIT MAN AVAILABLE; capable 


salesman and versatile window trim- 
mer; well versed on credits, collections; 
prepared to undertake responsible posi- 
tion. Address ‘‘N., 4807,” care Jewel- 
ers’ Circular-Keystone. 


COMBINATION watchmaker, jeweler, 
engraver and stone setter, age 36, 18 
years’ experience, wishes position by 
September Ist with reliable firm in 
South. Address ‘“‘B., 4789,’’ care Jewel- 
ers’ Circular-Keystone. 


CREATIVE JEWELRY DESIGNER, 
model maker and jeweler, seeks position 
with high grade house; excellent refer- 
ences; New York preferred. Address 
wo 4828,” care Jewelers’ Circular-Key- 
stone. 


WATCHMAKER, ENGRAVER, wishes 
position with retail concern; railroad 
inspection experience; 20 years at bench; 
close timing on small work. Address 
aa 4827,’’ care Jewelers’ Circular-Key- 
stone. 


BOOKKEEPER, STENOGRAPHER, exec- 
utive ability, young lady, many years’ 
experience jewelry business, foreign ex- 
change, discounting notes, pearl] figur- 
ing, etc.; excellent references. Address 
“G., 4819,"" care Jewelers’ Circular-Key- 
stone. 


WATCHMAKER Al, railroad inspection, 
would desire to make _ connections, 
where high grade work is demanded; 
capable of taking charge of repair de- 
partment; 30 years’ experience; Al ref- 
erence; married; salary or commission. 
Address ‘‘N., 4757,’’ care Jewelers’ Cir- 
cular-Keystone. 























SALESMAN, thoroughly experienced with 
an established following throughout the 
entire Middle West, excellent references 
wishes to connect with reliable concern’ 
Address “P., 4811,” care Jewelers’ Gir, 
cular-Keystone. 


EXECUTIVE, 34, married, 12 years’ watch 
experience, able to manage office and 
shop, handle vast amount of detaij- 
capable salesman; excellent references. 
Address “P., 4848,” care Jewelers’ Cir. 
cular-Keystone, 


WATCHMAKER, first class, front man 
fully capable taking charge of depart. 
ment; 18 years’ experience; prefer South: 
fair engraver; best references. Address 
ahaa 4836,"" care Jewelers’ Circular-Key- 
stone. 


TOOL DIE MAKER, die sinker, experi- 
enced jewelry, watch cases and watch 
manufacturing dies of small type, seeks 
steady work with good house; age 33 
years. Address “A., 4626,” care Jewel- 
ers’ Circular-Keystone., 


SALESMAN, experienced, desires New 
York office connection, traveling Bos- 
ton, Philadelphia, Baltimore, Washing- 
ton and New York State territory; must 
be Al merchandise; have excellent con- 
nections. Address “‘V., 4567,’ care Jewel- 
ers’ Circular-Keystone. 


WATCHMAKER, expert on_ smallest 
baguette and railroad watches; can do 
jewelry work and light engraving if 
necessary; willing to wait on trade; 15 
years’ experience; married, age 32; 
good references. Address “W., 4665,” 
care Jewelers’ Circular-Keystone. 


BOOKKEEPER, OFFICE MANAGER, 
young woman, expert office details, 
check credits; 15 years’ experience 
jewelry manufacturing, imports; ex- 
ceptional executive; highest credentials. 
Address ‘‘D., 4834,’’ care Jewelers’ Cir- 
cular-Keystone. 


WATCH AND CLOCKMAKER, depend- 
able, all around mechanic for retail 
store; all tools; 20 years’ experience; 
married, no children, 39 years old; New 
England or New York state; best refer- 
ences. Address ‘“‘C., 4833," care Jewel- 
ers’ Circular-Keystone. 


PAWNBROKER’S COUNTERMAN, sales- 
man, 27, married, ten years’ experience, 
diamonds, jewelry, cameras, binoculars; 
unquestionable character and ability; 





























desires position with future. Address 
“R., 4766,"" care Jewelers’ Circular- 
Keystone. 





CERTIFIED WATCHMAKER, engraver 
and light repair man, married, eight 
years’ experience; absolutely sober; 
best of references; South preferred; 
capable of taking care of repair depart- 
ment. J. . Lanum, Jr., Box 526, 
Buena Vista, Va. 


POLISHER AND REFINISHER on 
silverware desires position in a jewelry 
store; can make all the finishes as re- 
quired by first class houses; Al refer- 
ences given. Address W. J. Edwards, 
17 Aldworths St., Jamaica Plain, Bos- 
ton, Mass. 


JEWELER, special order, repairing; dia- 
mond setter, engraver, salesman; com- 
petent, can manage shop; 25 years’ 
fine retail experience; Christian, Ameri- 
can; would buy active interest store or 
shop. Address “‘L., 4805,’ care Jewel- 
ers’ Circular-Keystone. 


WATCHMAKER, 20 years’ experience and 
training on fine work, desires position; 
prefer New York state; only steady 
position considered; references and 
photo on request; salary or commission. 
Address ‘“V., 4824,’’ care Jewelers’ Cir- 
cular-Keystone. 


POSITION by first class watchmaker, 25 
years’ experience at bench; competent 
on all classes of watch work, making 
parts, position timing, wheel and pinion 
cutting; can take full charge of shop; 
best of references; neat appearance. 
Address ‘‘Watchmaker,’’ 415 O’Farrell 
St., San Francisco, Cal. 


WATCH AND CLOCKMAKER, jeweler, 
18 years’ experience, 35 years old, 
married, desires work in Houston, 
Texas; repair flat, hollowware and all 
articles taken in for reconstruction, 
wait on trade and estimate work. Ad- 
dress ‘“‘C., 4790," care Jewelers’ Circu- 
lar-Keystone. 
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GOLDEN BOOK | 


OF TIMEPIECE PROFITS... 


apse THE new 1937 Elgin watches! Watches 
that are among the finest ever to come from the 
world’s largest watch factory. Each of them is the 
product of Elgin’s perfect partnership between third- 
generation craftsmen and modern scientists. 

Their styling is rich and varied, reflecting the skill 
of America’s foremost designers. The needs and pref- 


ELGIN NATIONAL WATCH 


THE 
NEW ELGIN 
CATALOG FOR 1937! 


Golden book with a 
golden future... 
your guide to 
golden profits 


erences of every one of your customers can be satis- 
fied from this exceptional line. The range of consumer 
prices is greater than any you have known in other 
years ... from $17.50 to $375.00. 

A large demand for these fine new watches is 
anticipated. To assure prompt delivery, get your 
order in now for a complete selection. 


COMPANY, Elgin, Illinois 
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Time Concepts and Time Sense Among Many Peoples 


(From page 127) 


accumulated error of six months. In a day’s run of a mod- 
ern ocean liner, say 400 miles, it would be only about one 
hundred and thirty feet (little more than the width of 
this room). If a shell, fired from a gun over a range of 
400. miles, came within 130 feet of its invisible target it 
would be considered marvelously accurate gunnery. If 
aimed at this building and the Hall of Fame it would 
score a hit, and entitle the gunner to a tablet here; though 
he would probably be glad that he was at the beginning 
instead of the end of the range when the shot struck. An 
expert rifleman, shooting over a range of a thousand yards, 
and barring all sources of error such as atmospheric con- 
ditions and the human element, is complimented if he hits 
the inner bull’s eye, twenty inches in diameter; with no 
greater deviation than the chronometer allows to the navi- 
gator, his bullet would come within two and a quarter 
inches of the center. These instances of accurate timing 
are not chance shots. These chronometers and observatory 
clocks are doing daily service; laboratory apparatus of still 
higher precision and delicacy for experimental work is avail- 
able with clocks in which the variation from uniformity is 
only one-third as great (0.0003 seconds), and the monthly 
means of the daily rate for a year are constant to +0.002 
sec. 


Minutes May MEAN Lives AT SEA 


The earth turns through 360° in twenty-four hours of 
15° per hour; one minute of time corresponds to 0°.25 
of arc which, at the equator, equals 17.8 standard miles. 
In latitude 40°, which is approximately that of New York 
City, one minute of time, corresponding to 0°.25 of longi- 
tude, means twelve and a half miles eastward or westward. 
In this latitude an error of one minute of time would put 
a ship twelve and a half miles out of place. A ship in 
distress, with a correct chronometer, could give its posi- 
tion correctly. If her position were so signaled by wireless 
and the signal were taken up by a relief ship whose 
chronometer were one minute in error, she would miss 
the ship that was in distress by more than twelve miles; 
if the ship in danger was wrong in time by one minute she 
would signal a position twelve and a half miles in error 
and the relief ship, if it had a correct chronometer, would 
again miss the wreck; if both chronometers were in error 
the same way the rescue might be effected (that would be 
one way out of the dilemma), but if the errors were one 
fast and the other slow the rescuer might miss by twenty- 
five miles; a better way would be to have both timepieces 
as nearly correct as possible. 


Tue Tiranic DIsAsTER AND RESCUE 


At midnight of April 14-15, 1912, the commander of 
the “unsinkable” ship the Titanic (Captain E. J. Smith) 
sent out the distress signal $.O.S. from Lat. 41° 46’ N., 
Lon. 50° 14’ W.; it was taken up by the operator on the 
Carpathia, whose commander (Captain A. H. Rostron) 
gave orders to steam N.W. Good chronometers enabled 
the commanders of both these vessels to know their posi- 
tions. As a consequence, on receiving the Titanic’s call for 
help, the Carpathia reached the Titanic unerringly in time 


to render assistance, and although more than fifteen h 
dred persons lost their lives in this disaster it was a great 
thing to have saved seven hundred. (See “S.O.S. to 
Rescue” ; Baarslag. ) 


Expert Timinc HE tps To DIsPpENSE 
WITH THE Expert Cook 


But it is not only in large matters like ocean navigation. 
that accurate timing is useful. It has come to play an 
important role in small matters of domestic economy and 
has actually invaded the kitchen. The culinary processes of 
even a poorly equipped kitchen are subject now to the rule 
of the clock. The expert cook is losing caste and may soon 
disappear. It all began with the humble sand glass to time 
the cooking of an egg—two, three, five minutes—mueh 
easier and more correct than a guess at the position of @ 
hand on the clock dial, but the plan was extended gradu. 
ally until the clock, along with the thermometer and the 
thermostat, is an essential adjunct to the kitchen range 
From the simple cooking of an egg the timekeeper has 
advanced to the baking of a loaf or the roasting of a fowh, 
Bring the oven to a definite temperature, set the thermo 
stat; then, at the end of precisely so many minutes, the 
heat is shut off automatically and, believe it or not, the 
loaf is baked to perfection, the roast is done to a turn— 
and the cook had little to do with it except to run the 
machine. His occupation is going if it is not already gone, 
with another step up in civilization, and increased leisuré 
for culture. The Robot, with the thermometer and the 
clock, is doing the “Old Mammy,” “Aunt Jemima,” a d 
the.““Chef” out of their job; doing for them what machine 
processes did for the independent clockmaker and watch- 
maker a century ago. We now have better clocks and 
watches, but there are no longer any clockmakers or watch- 
makers (except on signboards) ; we probably have or shall] 
have better cooking but no cooks. The individuality of 
Delmonico has become submerged; New York still rex 
joices in its Oscar of the Waldorf; and New Orlea 
perpetuates its Antoine; but even as restaurateurs they are 
acquiring the character of traditions, largely in conse- 
quence of the more highly developed time-sense of the 
people and the resultant introduction of careful timing i 
culinary operations—and who shall say that it is not all for 


| the best ? 


In sports public interest is probably higher than it ever 
was before, but never before have they been reduced to so 
fine divisions of time; in the daily observation of the flight” 
of time, for thousands of years the hour was as small a unit) 
of time as was thought necessary (in Japan, up to 
seventy years ago, two of our hours was their unit) ; in 
chronological order timepieces bore only an hour hand, 
then the minute hand was applied, later the clock or t 
watch read to seconds; but now that is too gross a period; 
contests are gauged much more closely and seconds are 
split to fifths and again divided to tenths, and the schoolboy 
on the track team resorts to the stop watch to give him his 
speed to the tenth of a second. ‘ 
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